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CEKIIA NEPHIA. ITHO3EMHI MOBHA. PIJIOJIOI'TYHI JOCIIIKEHHSA

AJIEKCEEHKOA.
YHiBepcurer imeHi Aabppena Hobens
HayxkosBnii kepiBauk: B.II I'aiinap

JESIKI JEKCUKO-CEMAHTUYHI TPAHC®OPMAIIIT ITIJT YAC
MEPEKJIAZY TEKCTIB PEKJIAMHUX CJIOTAHIB 3 AHI'JIIMCBKOI
MOBMU HA YKPAITHCBKY

JInst MOCATHEHHS EKBIBAJICHTHOCTI MDK OPHUTIHAJIOM 1 TEPEeKIajoM i Yac
ajanranli TeKCTy IepeKiiajjaueBl 4acTo JTOBOJIUTHCSA BAABATHCS 1O BUKOPHCTAHHS
PI3HHX BHJIIB JIEKCMKO- CEMaHTHUYHUX TpaHchopmaliiid. JleKkcuko-ceMaHTUYHI
TpaHchopmarlii 3aCTOCOBYIOThCS B TPOIECI MEpeKIaay B TOMY BHUIAJIKY, SKIIO Y
BUXITHOMY TEKCTI 3YyCTPIYa€ThCsl HECTaHJAapTHA OJMHMIII MOBHM Ha pIBHI CJIOBA,
cioBocnoyiydyeHHs abo (paszu. L1 nexcuuHi oguHUII a00 €THOCTI MOCITAIOTh JTyKE
BAXKJIMBE MICIIE B MPOLIEC] MEPEKIaay, OCKIILKHU, OyAyun TOPIBHIHO HE3AJIC)KHUMU BiJl
KOHTEKCTYy, BOHH, THM HE MEHI, HAJalTh MEPEKIaJACHOMY TEKCTy pi3HOi
COPSIMOBAHOCTI, 3aJ€XHO BlJ NiAIOpaHUX MEpeKajaueM €KBIBaJEHTIB y MOBI
nepeKiamy.

Buaingrote Taki BUAM JIEKCUKO-CEMAaHTUYHUX TpaHcpopMalid siK BHOIp
BaplaTUBHOIO BIJMOBIJIHUKA, KOHTEKCTyallbHa 3aMiHa, KaJbKyBaHHS, OIMCOBHIA
NEepeKyIa], TPAHCKOIyBaHHS, AHTOHIMIUHUN MEpeKyaa, KOMIpECisd, IEKOMIIPECis,
nepmyTailisi (MepecTaHoBKa CIiB), TPaHCHO3MIlis (HOMIHami3alis, BepOanizaris),
KOHKpEeTU3aIlisl 3HAUCHHS, TeHepalli3allisi 3HaueHHS.

Jlesiki 3 HUX BUKOPUCTOBYIOTHCS IIPU NIEPEKIIall PEKJIaMHUX TEKCTIB, CIIUPAIOYUCH
Ha TEOpeTHYHy 0asy, MmojaHy B jpkepeni. TpaHckomyBaHHsS — 1€ clociO mepekiany
[UIIXOM BIATBOPEHHS 3BYKOBOi a0o0 TpadiyHOi (GopMH CIOBa MOBH OpHUTIHATY
3acobaMu MOBHM TepeKkiaay. BUpPI3HSIOTP YOTHUPU PI3HOBUIU TPAHCKOYBAHHS:
TPaHCKPUOYBaHHS, TpaHCIITEpaIlis, MiaHWKA Ta aganTuBHuUU Tum. [Ipu mepeknani
pPEKJIaMHHUX TEKCTIB HailuacTillle BUKOPHUCTOBYIOTh TPAHCIITEpallil0 — BIATBOPCHHS
CJIOBa IO JIiTepax 3a JIOMOMOTroio andaBiTy MOBH Mepekiaay, Koiu Has3Ba (ipMu-
BUPOOHUKAa Ma€ TMepeKyaJ yKpPaiHCHbKOI MOBOIO, ajieé sl 30epeKeHHS 3MICTY
MOBIIOMJICHHS i1 HeroTpiOHO nepexmanatu. Hanpuknan: Sharp: «Sharp Minds, Sharp
Productsy» (I'ocmpi ymu, npooyxmu Lllapn)».

Mimranuii TAI TPaHCKOAYBaHHS (TIOE€IHAHHS TpaHCIITepallii Ta TPAaHCKPUIII Y
CJIOBI MOBH MEpEKIIay) € TeX JOCUTh yacTuM siBulieM. Hanpuknan: Orange: «The
Future’s Bright. The Future’s Orange» «Maiibymne — sckpase, mMauOymHe — ye
Opanodocy. SIk 6a4uMo 3 UX MPUKIAIIB, 1 CIOBO «orangey — «aneibCuny, 1 CJIOBO
«sharp» — «2ocmputi», MOXKHA TEPEKIIACTU YKPATHCHKOIO MOBOIO.
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AJuboxina M.
JHinpoBchKUil HanioHaJbHUI yHiBepcuTeT iM. Ouecs I'onuapa
HaykoBnuii kepiBauk: H.O. JIncenko

OCOBJJIMBOCTI BUKOPUCTAHHA PIBHOMAHITHUX METOAIB ITI
YAC JIHI'BICTUYHOI'O AHAJII3Y AHTJIOMOBHUX A®OPU3MIB

[IpakTUYHUM 3aBAAHHSAM JOCIIDKEHHS OyJio 3A1MCHEHHS JIIHTBICTUYHOTO
aHaii3y JIEKCUYHUX 1 paMaTUYHUX 0CcO0JIMBOCTEN apOPU3MIB PO B3a€EMOBITHOCUHHU.
BaxxnuBuM acnekToM JIOCHIKEHHS OyJo 3acTOCYBaHHS MHIMPOKOTO CIHEKTPY
MeTroaoJoriynoi 0a3u. HailOumeln HEOOXITHMMH Yy XOJ1 Takoro IUlaHy poOOTH
BUSIBUWINCh ~ METOJAM:  CYIUIbHOI  BUOIPKH, JIIHTBICTUYHOTO  MOJICIIOBAHHS,
JTIarHOCTUYHOTO MOJICIIIOBAHHS, KOHTEKCTYaJIbHOTO aHali3y, aHali3y BaJIEHTHOCTI
CJIIB, aHAJTI3y JIGKCHYHUX Ta TPaMaTUYHUX OCOOJIUBOCTEH.

Meron cyminbHOi BHOIpKHM, BHUKOPUCTAHUW g BinOOpy adopusMmisb,
0COONMBOCTI AKUX Oynu O HE3aJleKHUMH BiJl aBTOPCHKUX, EMOXAJIbHUX YH
KOHTUHEHTAJBbHUX OCOOJMBOCTEH, JOMOMIT HaM BHJAUIMTH PErioHajdbHI BIJIMIHHOCTI
aMEPUKAHCBKOTO BapiaHTy aHTJIOMOBHOI a(OPUCTHKU: PHUCH aMEPUKAHCHKOTO
dboawskiiopy (Once upon a time), ¢ppazeonoriuni 3pouieHHs (3a B. Bunorpamosum)
catch their eye, fall in love, ppazeonoriuHuMu KoMOIHaLIAMU to leave the table, set
them free; BUKOpPUCTaHHS CIIEHT (gotta, wanna etc).

3a 10MoOMOT 00 METOTY JIIHTBICTUYHOTO MOJICTTFOBAHHS IT1]T 4aC JOCIIIKEHHS MU
MOJICITIOBAIM CXEMHU: TIapaJIeIbHUX IPaMAaTUYHUX KOHCTPYKIH “Subj... want to be ...
Obj, Subj... like to be ... Obj”; cnoBoTBipHUX TapaaurM: good.:better, idle:idleness,
busy:business, 3a TOTOMOTOIO0 KX Hal4dacTimie OyI0 moOyI0BaHO AaHTHUTE3Y.

MeTon A1arHOCTUYHOTO MOJIEIOBAHHS CTaB y HaroJi MpH JIOCIHIIKEHHI
KOMIIpecii TeKCTy: HUIIXOM MOJENIOBAHHS WICHIB PEUYEeHHs, 10 OyJu peayKOBaHi:
3aMiHa CIOJyYHUKA that HAa JBOKpAIKY; MPOMYIIEHUH apTUKIbL @ B JIPyroMmy
MIPOCTOMY pEYEHHI mepesi IMEHHUKOM, 110 OyB MPUCYTHIN B MEpPIIOMY PEUCHHI -
OOTPYHTOBYETBCS THM, IO MPOMYIICHHS ApTHKIIO Iepea IMECHHUKOM Tepesae
MaKCHUMaJbHUN piBEeHb aOCTpakili, Yy3arajJbHEHHsS; TpaMaTUYHUN MOTEHIlal
OPOIYIIEHOT0 HEO03HAYEHOr0 apTHKIIIO Iepe] aOCTpaKTHUM IMEHHHUKOM reality
BUSIBJISIETHCS B TinepOoJtizalii pe3yabrary.

KonTtekctyanpHuil aHami3, TOOTO aHami3 3aJeXHOCTI 3HAYEHHS CJOBa BIJ
KOHTEKCTY, IOMIOMIT Y BU3HAUEHH1 KOHOTaTUBHUX 3HAYEHb: CIIOBA fire, warm, hearth,
burn CKIagalOTh CEMAaHTUYHY MapajurMy, aBTOpP MPOTUCTABISA€ 1XHI KOHOTATHUBHI
3sHaueHHs1 «Gravitation is not responsible for people falling in love fally aBTop
3aCTOCOBYE KOHTEKCTYabHICTh CJIOBA fall KoTpe B 3BUYAHIN JTIHTBICTUYHIN CUTYyaIlii
O3Haua€ «majgaTh», B CKJIaAl 1IOMH — «3aKOXYBATHUCH». 3aBISKH IIBOMY METOIY
ocoOnmBicTIO aBTOpChKUX adopusmiB O. Yainbaa BUAUISIEMO KOHTEKCTYaJbHICTD
CUHOHIMIB, SIK BHUJIHO 3 MPUKIATY: aBTOpP CMOYATKY MOJA€ TeMy heart y TPOCTOMY
pEYEHH], a TOTIM P03 ICHIOE TyMKY Y HACTYITHOMY, IOJal04uu peMy /ife yuepe3 Oau3bke
acolllaTUBHE CJIOBO, 110 B TaKii MO3UIII1 PEMU CTa€ CHHOHIMOM TEMH.
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AHai3 BaJIEHTHOCTI CJIiB, 3JaTHOCTI CJI0BAa B)KUBATHUCH 3 IIEBHUMU KJIaCaMHU CJI1B
B KOHKpPETHIA CHHTaKCH4HIN (QyHKIIi, 3HaMOOMBCS TpPU BHU3HAUYECHHI CKIIAJIEHUX
peAUKaTiB y peUeHH1, HanpuKiad: B ahopusMi «lf someone thinks that love and peace
is a cliche that must have been left behind in the Sixties, that's his problem. Love and
peace are eternal.» dpasa love and peace, BXxuTa B IBOX PEUCHHSX, P Y3TOKCHHI
3 MMPUCYJIKOM Mae€ Pi3HUHN IpaMaTUYHUN MMOTEHINa]: B MEPIIOMY BUIIAJIKy BUCTYIIA€
B OJHHUHI, a B JAPYroMy — B MHOXHUHIi. lle 3ymMOBIEHO THUM, IO 3a MEPIIOTO
srajyBaHHs (pa3za Mae CEMaHTHKY «CJOTaHy, yCTalleHOi ¢pasH, JEKCHUYHOTO
CKEJIETY 3MICTy», TOMY Ma€MO CKJIQJICHUH IMEHHUN MPUCYIOK 3 JOMOMIKHUM
IIECIIOBOM OJHUHM IS Ta IMEHHHKA a cliché, 1m0 1 BIAMOBITa€ ceEMaHTHIIl ciIoBa. B
JIPYyTOMY BHTIJIKy MTOHSTTS MOPI13HO HA0OYBAIOTh CBOTO AEHOTATUBHOTO 3HAYEHHS TA
CKJIaJICHUI IMEHHUH MPUCYAOK BUPAKEHUHN JOMOMIXHUM JI1€CIIOBOM MHOXKHHHU.

AHaji3 rpaMaTUYHUX OCOOJHMBOCTEH JONMOMIT BHUSBHUTH, IMO: SKIIO IOAIl
PO3IIISIIA0THCS 3 MEPCIIEKTHBU MaliOyTHHOTO Yacy, 11e HaJa€ BUCIOBIIOBAHHIO TAKOTO
BUTJISIAY, HAa4e 1€ Topaja, JaHna oco00r0 13 BJIACHOTO JOCBimy, TOOTO adopus3M CTae
ABTOPUTETHHM JJIs PELUITi€HTA; HAKa30BHIA CTIIOCIO € XapaKTEPHOIO 03HAKOK OaraThox
BUCIIOBIB. [IpHCyTHI HarpoMa/jykeHHs JieKceM [ove 3 PI3HUMH CUHTAaKCUUYHUMHU
GYHKIIIAMHU:  JOAAaTKy, IMEHHOIO YAaCTUHOK CKIIQJICHOTO TPHUCyAKa Ta, SK
KOHBEPTOBAHE J1€CIOBO, MPHUCYAKOM. Y Bidi BIaja€ HAarpoMaKEHHS JEKCEMU
dream B PI3HUX TPAaMaTUYHUX 3HAYCHHSX: MIJIMETH TOJOBHUX PEYEHb Ta IMEHHA
YaCTHHA CKJIaJICHOTO IMEHHOTO MPHCY/IKa MEePIIOT0 TOJOBHOTO PEUCHHS BUPaXEHI
iIMEHHUKaMH A dream, TPUCYIKU TIAPSIAHUX PEUYCHb BHUPaKEH1 CYOCTAaHTUBHUM
TI1E€CIIOBOM dream Ta € oMoopMaMu 3 IMEHHUKOM dream.

AHaJi3 JIEKCHYHUX 0COOIUBOCTEH IOMOMIT BUSIBUTH: AHTHTE3H, IPaMaTHIHO
BUpPAXEHI 3a JIOMOMOTOI0 CIOJyYHWKA but Ta aHTOHIMIYHUX IapaguTM:
sought:unsought,  dream:reality, alone:together, win:lose;  never:always,
may:indeed; CIOBOTBIpHMMH mapaaurmMamu good:better, love:lover:to love,
busy:business, nexceMamu enemies.friend, man’'s:woman's; metadopH, IO €
3aco0aMM yBUpPA3HEHHsI Ta MOETH3allii BUCIOBIIOBAHb Ta, KPIM TOTO, BKIFOYCHHS
IIMOMHHOTO CMHUCIY SIK OOOB’SI3KOBOI O3HaKkW adopuzmy: HaWOUIbIIA KiIbKICTh
Metadop cTocyeThes iekceMu heart: Paths leading to one’s heart, Soften and purify
the heart, To measure the heart, The heart can hold, Winged heart, a Takox
aOCTpaKTHMX IMEHHUKIB love, question, relationship mapaienbHO 3 KOHKPETHUMU
IMCHHUKaMU depths, laughter, termites: To look into the depths of love, Love being
served, The laughter was a question, The termites of relationships, aHaAMNJI03HUC
old:old, die:die, mo momomarae mpoCTiAKYBaTH 3a TYMKOIO aBTOpa Ta PoOUTH i
KOHCTPYKTHUBHOIO 1 ypi3HOMaHiTHeHOI0: «Love is an endless act of forgiveness.
Forgiveness is me giving up the right to hurt you for hurting me.»

OTxe, B poOOTI MM Ha/1aliu BU3HAUEHHS apopu3My SIK €eKCIIPECUBHOTO CTUCIIOTO
TEKCTY, BHUSIBWJIM JIHTBICTUYHI OCOOJMBOCTI aHTJIOMOBHHMX a(OpU3MIB, 3A1HCHUIIH
JIHTBICTUYHUN aHa3 JEKCHYHMX 1 TpaMaTHYHUX OCOOJIMBOCTEH aHIJIOMOBHUX
aopu3MiB MPO B3aEMOBIAHOCHHH, 3aCTOCYBABIIINA O0araty MEeTO0JIOT1YHy 0a3y. Xoua
B pe3yJIbTaTl JOCTIPKEHHS MU OTpUMaId OOIIMPHUI 3amac 3HaHb Ta 3aKPIUIA HOTo
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Ha MPAKTHII, 3aJMITUIOCH 0araTo HEeBHBYCHUX Ta HE OCATHYTHX ACMEKTIB, IO Ma€
MEePCIEKTUBY y MPOJAOBKEHHI MOJANBIINAX JOCTIKEHb TEMH.

AxmenoBa C.
HTY “/IninpoBcbka nmoJjirexHika”
HaykoBuii kepiBauk: H.O. JIncenko

JOIHI'BOCTUJIICTUYHI OCOBJIMBOCTI A®OPU3MIB ITPO
OCBITY

Adopusmu Hanexxatb 10 HECTAaHJAPTHHUX JIHTBICTUYHUX (DEHOMEHIB, IO 3a
CBOEIO TIPUPOJIOI0 CTAHOBJISITH BUCIIB 200 CTUCIUN TEKCT, B SKOMY BTUICHO TEBHHMA
cmucia. barato adopusmiB yBIMILIO B aHIJIIHCBKY MOBY 3aBISKH JTEpaTypi,
MidoJiorii, icTopii, MPOMOBAM B1IOMHUX JIFOJIeH Ta 1H. SIK XyJA0KHBO-CIIOBECHUM TBIp,
ahopu3Mu  XapaKTepU3YIOThCS JIAKOHIYHICTIO, JIOTIYHICTIO Ta 3aBEPIIEHICTIO
CY/DKCHHS, IO BJacHE BIAPI3HSE iX BiJ (hpa3eoliori3MiB. IM BmacTMBa cMHECIIOBA
3aBepieHicTh. OHIEI0 3 BaXJIMBUX PUC aopu3MiB € O0OB’SI3KOBa AWJAAKTUYHA
CIIPSIMOBAHICTh, TOMY IiX METOI € IIUJICCTIPSIMOBAHWI BIUIMB Ha JIOAWHY. BoHH
y3arajbHIOITh aBTOPCHKY MYMKY Ta HOTO TOIIYKH ICTHHH, TOMY iM TIpUTaMaHHa
riOvuHa. BoHM 371aTHI mepenaBaT MyApPICTh MHHYJIOTO Ta Cy4acCHOrO IMOKOMIHb.
3okpeMa, adopu3MH HAJIEKATHh 10 TUHAMIYHOT CUCTEMH MOBHU 1 iX CKJIaJl MOCTIAHO
nonoBHIOeThCs. Jleski adhopuzmu 3a0yBalOThCsl, 800 BTPAYarOTh aKTYaJdbHICTbh, 1HIII
BXOJIATh Y MOBY 1 CTAHOBJIATHCS TOIYJSIPHUMH CEpeJl Cy4YacCHOTO IMOKOJIHHS. 3a
CTPYKTYpOr0 aopu3MH HaWyacTille CKIAJAI0ThCs 3 OJHOTO PEUEHHS, XOoda JesiKi
nocmiaauku (I'. C. MopcoH, A. Xbi0i) CTBEPKYIOTh, 110 IS TyMKa € HEOTHO3HAYHOIO,
OCKIJIBKH 11’ €CH, BIPIII Ta 1HII TEKCTH BEJIMKOTO 00CATY MOXKYTh MaTh aQOPUCTUUYHY
npupoay. Sk ceMaHTHuYHI €IHOCTI, adOpU3MHU XaPAKTEPHU3YIOTHCA 3TYPTOBAHICTIO
CKJIQZIOBUX, TOOTO HOTr0 KOMIIOHEHTH BTpAyarOTh CBOi JIEKCHYHI BJIACTHBOCTI,
BXKMBAIOYNCh 11032 a(OPUCTUYHUM BHCIOBIIOBAHHIM, OCKIJIBKA TEPECTAIOTh
nepenaBaTd TOM o0pa3, KUl BTUICHO y TTMOOKOMY 3MICTOBI adopusmy. AcpopmMH
HQJIOKATh 110 KyJIBTYPHUX SBUII. VY ix cemaHTHII 3a1<p1nJ1eHo JOCBiA 1 TpamuIii
MUHYJIMX TOKOJiHb. 32 CEMaHTUYHUM KPHUTEpIEM, y TEeMaTHUIll aQopu3MiB MOXKYTh
MiTHIMATHACS Pi3HI 3HAYYII MTUTAHHS: JIFOOOB, MO0, MOJIOAICTh, CTAPICTh, IPUPO/IA,
CYCIIUTIbHI BIJHOCHHH, JXHUTTA, CMEpTh, Bipa Ta 1H. J[ugakTH4Ha CHPsIMOBaHICTb
adopusMiB 3HaWNUIA BigOOpakeHHS y QopMyBaHHI cucteMu adopusMiB, SKi
BepOaTi3ylOTh JYMKH MpO OCBITY. HaBuaHHs y 1mikoji a0o BUIIIOMY HaBYaJbHOMY
3aKJIaji, B3aEMOJIiSl CTYJICHTIB Ta BUKJIa/1a4u1B MMOPOJIMIIM CAMOCTIMHUN BUJT JUCKYPCY —
ocBiTHi# (K. A. JIyt). Jlo bOTO JUCKYpPCY BXOASATh TEKCTH HABUAJILHOTO 3MICTY, SIK
H1IPYYHUKU, METOJUYHI MaTepialiy, JeKIlii, pedepaTu, pereHs3ii, T0MoBi/ii, Te3H Ta iH.
Adopu3mMu po OCBITY MICTATh HTUPOKUH CTIEKTP JIHIBOCTUIIICTUYHHX 3aC001B, METOIO
SIKUX € CTBOPEHHS 00pa3HOCTI 1 BAPA3HOCTI BUCJIOBY.

JlexkcuuHi ocoOauBOCTI aopu3MiB MPO OCBITY MOB’si3aHI 3 HalMEHYyBaHHSIM
pi3HUX (OopM HaBYaHHS, MPOLECOM HAaBYAHHA, pe3yjbTaTaMmu 3700yBaHHS OCBITH,
Y4aCHUKaMH OCBITHBOTO TpOILIeCy, HANpUKiaa, education, lesson, teacher, student.
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3HaueHHS JeakuxX adopu3MiB MPO OCBITY HE BKa3ye Ha Oe3mocepenHiil mporiec
HaBYaHHS a00 WOro y4acHUKIB, OHAK MICTUTH acouiauii Ta oOpa3u, 3aCHOBaHI Ha
MOPIBHSHHI OCBITH 3 BaXKUM LUJICCIIPSIMOBAHUM IIpOIlecOM 37100yBaHHS 3HaHb. Y
bOMY BHUNAJAKy, y CEMaHTHUIl aQoOpu3MiB MPOCTEKYETbCS BUKOPUCTAHHS
MeTaOpUIHHUX CIIIB 1 BUpa3iB, a00 MOPIBHSHHS, HAIIPUKIIA: OCBITA IOPIBHIOETHCS 31
KpOB’10, cCKapOom, cuiioro: “Language is the blood of the soul into which thoughts run
and out of which they grow” (Oliver Holmes)”. Metadopa 1 mOpiBHAHHS Y CKJIaIl
adopu3MiB JJ03BOJISE TIEPEATH X 3MICT Yepe3 00pa3 KPoB1 K BaXKKOI Ipalll Ha IMUISIXY
JI0 OCBITH; CHJIM SIK MOTYTHOCTI, SIKOIO 3HaHHS HAJUISIOTH JIIOJAUHY; CKapOOM SIK TUM
0araTcTBOM, SIK€ CYIPOBOJIXKYE JIFOJUHY YCe€ KUTTA. J[0 TIHTBOCTHIIICTUYHUX 3aCO01B
y ckiaal adopusMiB MPO OCBITY HANEKHUTh BUKOPHUCTAaHHS (paszeosorizMmiB. BoHu
JI0JTAl0Th EKCIIPECiI0 YChOMY BUCIIOBY, HANIPUKIIA, Starving for knowledge, education
is life itself; food for mind: “We're drowning in information and starving for
knowledge” (Rutherford D. Rogers). Kpim metadop, B adopusmax Mpo OCBITY
BXKMBAETHCS METOHIMIS, 10 OYyJIyeTbCs Ha MEPEHECEHHI 3HAa4YyIUX O3HAK OJHOTO
00’ekTa 00’ €KTy HallMEHYBaHHS, HAMPUKJIAJ, KOMIIOHEHTOM OCBITH € 3HAaHHS, Ha SIKE
MEPEHOCUTHCSI OCHOBHE 3HAYEHHS TEPMIHY «OCBITa»: “‘Knowledge will bring you the
opportunity to make a difference” (Claire Fagin). J1o TIHTBOCTUIICTUYHUX 3aCO0IB B
aopU3Max IPO OCBITY HANECKHUTH IOPIBHAHHA. MOr0 BHKOPUCTOBYIOTh 3 METOIO
CITIBCTaBJICHHSI IBOX a00 O1bIe 00’ €KTIB, K1 MOXKYTh MaTH SIK CIIUIbHI, TaK 1 BIIMIHH1
pucu. OcHOBHa (PYHKI[isl TOPIBHSAHHSA B ad)opu3Max Mpo OCBITY BUIUIUTH €MOLIMHO-
MOCHUJIEHI CJIOBa, HA SKUX aBTOp XO4Ye 3BEPHYTH yBary uutada: “‘QOur progress as a
nation can be no swifter than our progress in education” (Kennedy). 1lupoke
BUKOPHUCTaHHS B ahOpU3Max Mo OCBITY 3HAXOISATh €MITETH. BOHM BUKOPHUCTOBYIOTHCS
B SIKOCTI TO3HAYEHHS PUC, BIACTHUBUX NEBHUM NpenMeram abo o0’extam. Cuia
EMITETIB TOJISATa€ y TOMY, 110 BOHU MOXYTh HECTH y 001 MeTaOpUUYHHUI 3MICT,
eKcrpecito, 00pa3HicTh, acoriamii. OTHOPIIHI CMTETH MalTh BEJIMKUA BIUIMB Ha
CBIJIOMICTh YHMTaua, OCKIJIbKM KOXKEH 3 HUX JIOMIOBHIOE OJHE OJHOTO, ITiJICHIIIOI0YH
HaroJIOIIeHy O3HAKy, HANpHUKJaJ, O3HaKa >KaJIOTITHOCTI JIOJUHU O€3 OCBITH
BepOa3y€e€ThCsl 3a JOMOMOTOK EMITETIB «TrpyOlil», «OIIHMIY, <COKaTIOT1THUN:
“Without education, people are rude, poor, and miserable”” (Nikolai Chernyshevsky).
B adopuszmax mpo ocBiTy MOXyTh BKuBaTucs rinepOonu. Ockinbku adopu3Mu €
€KCIPECUBHUMH OJWHUIIIMH, X aBTOPU CXHJIbHI 3BEPTATUCS A0 MEPEOUTbIIEHD, 00
MIIKPECTUTH BAXKIIUBICTh OCBITH K JDKepena 3HaHb. ['inepbomizaris agopusmiB mae
MeTadOpuYHy TPUPOAY, OCKIIBKHA aBTOP 4Yepe3 CTBOPEHHA 00pasy MiJIKPECIIoe
rOuHy 3MicTy, Hanpukinan:  “Only the educated are free” (Epictetus). 3a
CUHTAaKCUYHOIO CTPYKTYpOIO, aQOpU3MH MOXKYTh OyTH BUPaKEHI PI3HUMHU BHUIAMHU
pedenb. Haifuacrime MoOKHa CHoOCTepiraTd BXKUBaHHS JUPEKTUBHUX a00 OKIMYHUX
pedyeHb. OCKUIBKM BOHM BHUMOBIISIIOTBCS 3 MIACHJICHOI IHTOHAIIEI, iX IIJIHOBE
pU3HAYEHHS y CKJIa/1 aopU3MiB CIIOHYKAaTH, MOTHUBYBATH, 3aKJIMKATH, 320X0UyBaTH
yyTaya Jio MeBHOI A1, a00 po31yMiB Ha/l BAXKJIMBUM MUTAHHS. JIJIs M1 ICUJICHHS 3MICTY,
B adopu3zmMax Mmpo OCBITY MOXXYTh BHUKOPHCTOBYBATHCS 3allepeueHi peueHHs, SKi
MOKJIMKAHI MPOJAEMOHCTPYBATH MPOTUJICKHI TOTJISIIN HA OAHY U Ty K MPOOIEMYy.
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[TincymoBytoUM BHILIEBUKIIAACHE, B adhopru3Max MpoO OCBITY BUKOPHUCTOBYIOTHCS
Taki JIIHIBOCTUJIICTHYHI 3ac00U sIK MeTadopu, METOHIMIsA, TOPIBHIHHS, EMITETH, Pi3Hi
TUMH peyeHb Ta 1H. BOHM BUKOHYIOTh (PYHKIIIIO €KCIIPECUBHOIO 3a0apBIICHHS 3MICTY
adopusMy 1 COpUSAIOTh HOTO 3armam’ ITOBYBaHHIO.

TI'aiinap B.
YuiBepcurer imeHi Aabppena Hodens

JAEAKI OCOBJIMBOCTI CTPYKTYPU AHI'VTOMOBHUX PEKJIAMHUX
CJIOT'AHIB

[Ipu cTBOpeHHI cioraHa, sIK PEeKJIaMHOTO TEKCTy B IIJIOMY, TEpII 3a BCE
BPaxOBYIOThCSI TPU 00OB'SI3KOBI (paKkTOpH, a caMe 00’ €KT (KOJM TBOPEIh PEKJIAMHU 3HAE,
PO IO BiH X04Y€ CKa3aTH), Cy0’ €KT ( TBOPEIh PEKJIAMH 3HAE, JI0 KOTO BIiH 3BEPTAETHCS)
Ta MpeauKaT (TBOpEIb PeKIaMH HaMaraeThCsl BXKUTH TakKi J1€CIOBA, sIKl 10 HHOTO IIIe
HIXTO HE BXKHBaB). Sk mpaBWiio, Cy0’€KTOM BHCTYIAIOTh OCOOOBI 3aliMEHHUKH.
3a3Bu4ail BUKOPHUCTOBYETHCS (popMa TpeThoi 0coOM “you’ 1 MPUCBIMHOTO 3aiiMEHHUKA
“your”: “You Too Can Have A Body Like Mine” - brand: Charles Atlas; “Where do
you want to go today?” - brand: Microsoft; “M & Ms melt in your mounth, not in your
hand” - brand: M & Ms - 'M & Ms.

Pigme BuKOpUCTOBY€EThCs 3aiiMeHHHMK Tmiepuioi ocobu (I abo me) Ta
MPUCBIMHUHN 3alMEHHUK “Mmy”, Kl BUCTYAIOTh 1HAUBIyaIbHUM Cy0’€KTOM. B 11boMy
BUITAJIKy CJIOTaH BHCTYIIA€ MPSIMOI0 MOBOIO «3aXOILIEHOTO» ajpecara pekiaamMu ado
HaBITh TOCTIOAAPs OPEHTy, 0 OCHIIOEThCS 1IHTeHCcudikatopom “so much”: “I liked
it so much I bought the company” - brand: Remington.

Haiibipiry rpymy cioy>kOOBHX CIIIB B TEKCTaX pPEKIAMHUX CIIOTaHIB
CKJIQZIAIOTh CIIOJIYYHUKH, SIK1 CIIYTYIOTh CIIOJYYHHUKOBOIO JIAHKOKO MK Cy0’€KTOM Ta
00’€KTOM Ta TIepeNaroTh OlHIOI0YE BigHOMEHHS: ‘Do you want a shape like a bra?
Or do you want a shape like a woman?” - brand: Body Bra By Warner's, B ciorasi
SIKOTO CYy0’€KT IMILTIIUTHHUH “you”, a 00’ €KT BUpaXe€HUI IMEHHUKOM “‘shape”; “Reach
out and touch someone” - brand: American Telephone and Telegraph, B sixomy
HasBHUU mipeaukat “reach” / * touch”, a cy0’ekT Ta 00’€KT € eKCIUTIUTHUMH; “‘You
can break a brolly, but you can not k-nacker a Knirps” - brand: Knirps, ae “you” —
IMIUTIIUTHUHM Cy0’€KT, a 00’ €KT — Ha3Ba caMoro OpeHnay; “‘Nothing comes between me
and my Calvins” - brand: Calvin Klein Jeans, B sxomy cy0’ext “me and my Calvins”
— IMIUTIIUTHUHN, a 00’ €KT CIiBHaAae 3 Ha3BOIO (Pipmu.

Halimenmry rpymy BKMBaHHS CKJIAJAIOTh YaCTKH, SK1 MIEPEaloTh OIIHIOI0YE
BIIHOIIICHHS MiX CKJIQJOBUMH CIIOTaHiB: “It's good to talk” - brand: British Telecom.
B nipomy npuxitani iMIUTnuTHEN cy0’ €KT BUPAKEHHI 3a TOTIOMOTOI0 CTPYKTYpH “it’s”,
SKAA MOXHA BIJHECTH JO «HYJIbOBOrO» Cy0’€KTa, SKHH YyOcoOmaoe B coOl
MPEJACTAaBHUKIB COIliyMa, CIUIBHOTH, SIKi 00’ €HAHHI €IMHOI0 CUCTEMOIO IIHHOCTEH,
Tpajullii Ta HOPM, a caM 00’ €KT HE € SIBHO BUpaxeHUM. “You do not to be Jewish to
love Levy's” - brand: Levy's Rye Bread. Tak, cy6’ekTom BUCTynae 3aiiMEHHHK “‘you”,
a caM 00’€KT — Ha3Ba OpeHY.
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[IpoGnema crioraHy 3ajqWIIAEThCS TPOTATOM BCHOTO Yacy 3 MOMEHTY
BUHUKHEHHS PEKJIaMHU SIK Takoi. J[y>ke 4acTo cjoraH € pymiiHOI0 CUIOK MAPKETHHTY.
Tomy mociimKeHHs JEKCUUHUX Ta TPaMaTUYHUX 0COOJIMBOCTEH CJIOraHiB 0€3 CYMHIBY
3aBXKJU CTaHE KOPUCHUM y €(EKTHBHOMY CTBOPEHHI CIIOTaHa, a HaJgal — TaKOMY K
e(hEeKTHUBHOMY PO3BUTKY 30yTy TOBapy.

Jememxko K.
JABH3 «YkpaiHcbKuii JepKaBHUNA XIMiKO-T€XHOJIOTIYHUI YHiBepcHUTE)
HayxkoBnii kepiBauk: O.B. CaBueHko

AEB’ATb MOB, 11O BIIJIMHYJIN HA CJIOBHUKOBH 3ATIAC
AHIIIMCBKOI MOBH

I"'oBOpSATH, 1110 B TEKCUKOHI aHTIIIMCHKOI MOBH OOMaJIb JIMCHO aHTJIIHCHKUX CIIIB -
il GIIBIIICTH CKJIAJIAIOTHh CIIOBA 3aMO3UYEHI 3 THIIMX MOB. 3 TUIMHOM 4Yacy y 3B'S3KY 3
ICTOpUYHUMHU TIOMISIMH, MOBH 3POCTalOTh, PO3BUBAIOTHCA Ta 3MIHIOIOTHCS. BoHM
nepeOyBalOTh Y B3a€MO3B'SI3KY 3 IHIIUMHU KYJIbTypaMH Ta Mij iX BIUTMBOM. OTXe, HOBI
CJIOBAa 3alpOBA/KYIOTHCS, a CTapl BIAXOASATh Ha 3aaHId 1aH. TakuM dYUHOM
aHTJIIChbKa 3amo3uyuia 6araTo CliB 3 pOCIMCHKOI, AIOHCHKOI, HIMEI[BKOT 1TaIiiChKOT,
(dbpaHIily3bK0i, KHTAaHChKO1, ICIAHCHKO1 1 HaBITh IEPCHKOI MOB.
1. CraponopBesbka
HemoxnmBo He po3iOpaTy aHTIIHChKY MOBY, SIKOIO MU TOBOPUMO ChOTOJIHI, HE
MPUTAIYIOYN  BITOUTOK CTapOHopBes.I)Ko'l' MOBH — 3HAuHE BIPOBAKCHHS
CKaHJIMHABCHKUX CIIIB y Te, IO 3apa3 BiAOMO sK cTapa aHriiicbka (Old Enghsh)
[Tin gac HopManachkoi okymarii O6umbm Hik 10,000 HOBUX ciiB Oynu BBeACHI 1
OULTBIIICTh 3 HUX MepelyBaoTh B ekcrutyatailii. Hanpukman taki cimoBa sk: cake
(topT), fog (Tyman), die (momeptu), happy (mmaciuswuii), husband (donosik), leg
(nora), mistake (momuika).
2. ®paHily3bKa
B Toli camuii yac, yuMano TOJIMIHIX (DPaHIy3bKHX CJIB CTaJId BBOJAUTHUCS B
aHTIINCBKY, TOMy 110 ¢paHily3bka Oyja BCTaHOBJEHA SK MoBa cyay. Bruus
(dbpaHily3bKOi MOBHU JIETKO BHSBISETbCS 3HalomuM cboroaHi. 30% jexkcuku
NOXOAuTh BiA (paHiy3bkoi MoBU: machine (maimivHa), garage (rapax), terrain
(penbed), collage (konax).
3. SnoHceka
B 1ie nocuth CkiagHO MOBIPUTH, ajie aHTIIIMChKAa BUKOPHUCTOBYE O€3J1Y CIiB,
3ano3ndyeHux 3 SnoHii. Y TOW 4Yac AK OUIBIIICTG 3 HUX II03HAYAIOTH MIOCH
KOHKPETHE 3 SMOHCHKOI KYJBTYpU Ta CIOCOOY >KHUTTS I1HINI 3'SBUJIMCS Yepe3
nomnyJisipHi Openau: tycoon (Maruar), kimono (kimono), karaoke (kapaoke).
4. Iramiiicbka
binb1i 3a Bce MIMPOKO BXXUBAIOTHCS 1TATIIHCHKI CJIOBA, TTOB'A3aH1 3 KyXHEIO: pizza
(mina), pasta (macra), spaghetti (cnarerri). Kpim Toro, 3 iTaniiicbkoi Oy B3sTI Taki
cinoBa: balcony (Oankon), cartoon (Mynbrdinem), gallery (ramepes), graffiti

(rpadiri).
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5. IcnaHcpka
Icnanis Ta BenukoOpuTaHisi B3a€MOAISUIA BIPOJOBXK CTOJITh, 110 MOBHICTIO
JIOT1YHO, BPAaXOBYIOUM Te, 110 Teputopis AHrmii Ta Icnmanii Heganeko oaHa Bia
oaHoi. 3amo3uueHHMHU cioBamMu €: vanilla (BaHuib), macho (Mauo), platinum
(nmatuHa), cigar (curapa).
6. Himernpka
Oco6MBO  I1IKaBOKO € ICTOpisS  HIMEIBKO-aHIJIIHCBKUX  B3a€EMOJISIHHb.
HaitnonynspHIilUMU ~ aHTJIACBKUMH  CJIOBAMH  HIMELBKOTO TIOXOJKEHHS  €:
hamburger (ramOyprep), kindergarten (autsuuii cagok), zeitgeist (Ayx gacy).
7. Kuraiicpka
Exonomika Kwurtaro, mo 3pocrae, crnpuse MNPUNAHATTIO HU3KU KHUTAWCHKUX
cmB."Long time, no see" - 11e nuIe OfHA 3 3arajJbHONPUUHATHX (pa3 B3SITHX 3
KUTaChbKO1 MOBH. JIOBOBHEHHSIM JI0 11bOTO, € clioBa: ketchup (ketuymn), silk (moBk),
tea (uaif), feng shui (pen-mryit).
8. Pociiicbka
Haiinommpenimia 31 CJI0B'SHCBKMX MOB — POCIHCBKa, sIKa TaKOX 3po0Ouiia CBIi
BKJIaJ y CJIOBHMKOBUM 3amac aHriiicbkoi MoBH. Taki cioBa sik bridge game, (rpa
B OpuK), cosmonaut, (KOCMOHABT) OyJIM 3all03UY€H1 3 POCIHCHKOI.
9. Ilepcrka
CrnoBa apaOcbkoi MOBHM OyJM BBEAEHI B aHIJINACHKY BUIBHO a00 yepe3 1HIIY
MOBY, 3 SIKOI aHIUIiChKa B3aeMojisuia. [IpUKIagoM MOBCSIKICHHUX CIIB, SIKI
MaroTh apabChKe MOXO0KEHHSI MOXKYTh OyTH: coffee (kaBa), banana (6anaHn), lemon
(iumon), nuMoHan (muMoHand), algebra (amreOpa), zero (Hynw), sofa (muBan),
mattress (Marpair).
Jdemuenko M.
YHuiBepcurer iMmeni Aub(ppena Hobdens
Hayxosuii kepiBHuk: B.IL. I'alinap

JAEAKI CHHTAKCHUYHI OCOBJIMBOCTI ITIOBY1OBU TEKCTIB
AHI'VTOMOBHUX PEKJIAMHUX CJIOI'AHIB

PexnamMHuuii crmoran-1ie neBi3 ado ¢pasa, sKa JETrKo 3aram'siTOByEThCS, € 11a-11a
Jy’K€ 3HAYYII0I0 YaCTUHOIO PEKJIAMHOI KaMIIaHii 1 TPH 11€ BUCIIOBIIIOE TIEBHE PEKIaMHE
MOBIJOMJIEHHS

e mo kiHug XX CT. 3a IONOMOTrOK 3ac00iB MacoBOi KOMYHIKaIlli pekjama
NEepeTBOpPHIIacs B €IMHY IIOOANBHY 1HAYCTpilO, B SIKId 3ailHATI TUCS4l moaed. B
1CTOpIi peKIIaMHUX TEXHOJIOTIH BiIOyIacst €BOJIOIIS Bl MACOBOI PEKJIaMH JI0 TIOJILITY
CIOKMBYOI ayAUTOPIi Ha LIIHOBI TPYIIH.

VY Hamn yacu — 1€ 1 TOTYXHA rajay3b IHAYCTpPil 1 TPOAYKT Ta ii AISUTBHOCTI,
CIpsIMOBaHUM Ha 3a0e3IeUeHHs MOTEHIIIHOTO ajapecaTa PEeKJIaMHOIO TOBIJJOMIICHHS
iH(pOopMaIli€ro po ToBapu abo MOCIYTH 3 METOIO 1X MOMYJIIpU3aIlii.

Ha cunTakcuuyHOMY piBHI pEKJIaMHI TEKCTU MalOTh CBOi MOBHI OCOOJIMBOCTI, K1
00OyMOBJIEH] PI3HOMAHITHUMH EKCTPAJIIHIBICTUYHUMH (PAKTOpaMH, MOB’SI3aHUMHU B
MepIry 4epry i3 TCHXOJIOTIEI0 BIUTMBY pekiaMu. XapakTep peKIaMHUX 3BEPHEHb, iX
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OOMeXeHHI 00CSAT BHU3HAYAIOTh OCOOJMBOCTI CHHTAaKCUYHOI OyJOBU IXHIX pEUYCHb.
AOcoroTHA TiepeBara MpPOCTUX PEUYEHb y PEKIAMHUX TEKCTaX IMOB’s3aHa 3 IXHBOIO
JTUHAMIYHICTIO, €KCIIPECUBHICTIO, HEBEIUKOK JOBXKHUHOI Ta HEOOXIHICTIO MIBUJKO 1
pPEe3yJIbTATUBHO CIPUIAMATUCS CIIOXKUBayaMH, a TaKOX 13 BIUIMBOM PO3MOBHOIO
MoOBJIeHHS. [IpocTi pedeHHs BUKOPUCTOBYIOTHCS, KPIM TOTO, 3 METOK MiAKPECIUTH
CMHUCJIOBY pOJIb MEBHOTO CJIOBA y TMOBIJIOMJICHHI, CTBOPIOIOTh CHEIU(DIYHI PUTMIKO-
CUHTaKCHUYHI OCOOJMBOCTI TEKCTY, MOPOJIXKYIOUH acolliallii 3 yCHUM MOBJICHHSIM.

Bapro 3ayBaxkuT, 1110 iepeBaxkHa OLIBIIICTh PO3MOBIIHUX PEYEHb HE TOBOPUThH
po 6€3yMOBHE JOMIHYBaHHS JIHCHOTO CIOCOOY B CTPYKTYpl PEKJIAMHOIO CJIOTaHa.
Tax, KUIBKICTB CJOTaHIB, B CTPYKTYp1 SIKUX BUKOPUCTOBYETHCSI HAKa30BH CIOCIO He
MeHma. Ha Hamry AyMKy, 1€ TOSICHIOETHCS THUM, IO PEKJIAMHHN TEKCT TSXKIE 10
M'SIKOT0, PEKOMEH/IAIITHOTO XapaKTepy, paauTh, HCHAB'SI3JIMBO PEKOMEHIYE Pi3HI ii:
“Say it with flowers” - brand: FTD (Interflora); “Do not leave home without it” -
brand: American Express.

HemoBHi peueHHs 3aliMarOTh BIAMOBIAHE MICIIE B aAHDJIMCHKIA MOBI,
MPEICTaBIIAIOYH OJIHY 3 TEHJEHI[1 PO3BUTKY CUHTAKCUCY CYyYaCHOT aHT1IIChKOT MOBH.
Taki KOHCTPYKIlIi BHOCSTh B OUIBIIOCTI BUMNAJKIB B TEKCT JOJATKOBE E€KCIIPECHUBHE
3abapeieHHs: “Next to myself. I like BVD best” - brand: BVD Underwear; “Equal
Day. Equal Time” - brand: Bulova Accutron Watches; “M'm! M'm! Good!” - brand:
Campbell's Soup. Meni npexacraBieHl peKJIamMHl CIOTaHU - TeKCTH: ‘Do not be
vague. Ask for Haig” - brand: Haig Scotch Whisky; “Do you want a shape like a bra?
Or do you want a shape like a woman?” - brand: Body Bra By Warner's Ta ixie.

ExoHomiuHMIT  acmekT TPU3BOAUTH JIO  BHUKOPUCTAHHS  CKJIATHUX
0€3CMOIyYHUKOBUX PEUYCHb (3a3BMUail MpPU TOPIBHSAHHI a00 MPOTHCTABJICHHI):
“Sometimes you feel like a nut: sometimes you do not” - brand: Peter Paul Mounds.
Yacto B peKJIaMHUX CIIOTAaHAX HEXTYIOTh MPABWJIAMH TPAMATUKHU JJIS YIIPABIIHHS
eMortisMu ronei. I me mparroe. TakuM ynHOM O€3ITIHHI €MOITlii JIFOAUHA OTPUMYE
[IUISIXOM TPUA0AHHS YOTOCh 3a TeBHI rpommi. JIIHrBI cTraTucTUdHa crenudikaris
PEKJIAMHOTO CJIOTaHA J1I0CI BUBYAETHCS 11€ OKPEMHU CTUJIb MEBHOI CUCTEMH KaHPiB.
BoHa € Haa3BUuaiiHOIO 3HAUYYIIOI0 NpU (POpMYBaHH1 CIIOCOOY JKUTTS JIFOJIMHU.

Tox, pekiaMu iICHYIOTh BJK€ JaBHO Ta BJOCKOHAIIOIOTHCS 3 4acOM. Takox €
CBOi MOBH1 OCOOJIMBOCTI Ta aCMEKTH, JIe KOXKEH 13 HUX Ma€ MICIIE B HAIIIOMY JKHUTTI.

€xkJina €.
YHuiBepcurer iMmeni Aab@pena Hobens
HaykoBuii kepiBauk: B.IL. I'aiinap

BUKOPUCTAHHA APTUKJIIB B TEKCTI PEKJIAMHHUX CJIOT'AHIB

Crnig Big3HAYUTH, IO 4YaCTOTHY TPYyIMy MOBU PEKJIAMHOTO CJIOTaHa
CKJIQIal0Th CIIy>)kOOBI 9acTWHM MOBH. Ha mepmwmii TOrIsm 1e MOSICHIOETHCS
aQHAJIITUYHUM XapaKTEepPOM aHTJIHChKOI MOBH: HAsBHICTIO B HhOMY IeBHOrO (the) 1
HEBH3HAUCHOIO (a / an) apTUKIIB, a TAKOXK TOMY (paKTy, 10 peKIaMHOMY CJIOTaHy
XapakTepHa CTUCIICTh MPH BHUCOKIM 1HPOPMATHUBHOCTI HOro ckiIagoBHX. Tak sK
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XapaKTEPOJIOTiyHl (YHKINE apTUKISI € JIMIIe KaTeropis BHU3HAYEHOCTI /
HEBU3HAYEHOCTI, TO HOT0 BUKOPUCTAHHA B TEKCT1 PEKJIAMHOTO CIOTaHa OOMEXKYEThCS
HACTYITHUMU BUTIAIKAMHU:

1. O3HaueHuit apTUKIIb:

a) SIKIIO MiJKPECTIOETHCSA, [0 MOBA B CIIOTaHI WAETHCS PO MPEeIMET, KU BiTOMUN
BCIM (3a3BUYaii cam OpeHn):

“Which twin has the Toni?” — 6penn Toni,

0) AKIIO0 NIl XapaKTEPUCTUKHU TOBapy a00 OpeH Ty BUKOPUCTOBYETHCS MOPIBHSHHS:
The most innovative company in the outdoors ~” — 6pena Columbia;

B) KIIO B CTPYKTYpP1 TEKCTY € IMEHHHK, 1[0 Ma€ BU3SHAUCHHS, BUPKEHE MIAPSTHAM
PEUYCHHSIM:

«For all the places you'll go.» — 6penn Clarks.

2. HeBu3HaueHuUil apTUKIIb:

a) SIKIII0 MA€ETHCS HA yBa31 OJTHA OJIMHUIIS TOBAPY:

“Do you want a shape like a bra? Or do you want a shape like a woman?” —0penn
Body Bra By Warner's,

“Isn't it time you got an Oscar?” — 6penn Oscar de la Renta,

“What becomes a legend most?” — 6pena American Legend — Blackglama.

B inmmx Bumankax ykiaaadi pekJIiaMHOTO CIOTaHa YHUKAIOTh BUKOPUCTAHHS

aApPTHUKIIIB:

“Speed School. Speed Tool.” — 6penn Nike,

B SKOMY BIICYTHI BCl CKJIQJOBl CJIOTaHa, TIAbKH IMIUTIIUTHO BHUPAXaOThCs
XapaKTEPUCTHKN CIIOPTUBHOTO OJSTY 3a JIONMOMOTOK IMEHHHWKIB, B SIKMX aBTOP
BJIA€THCS JI0 BXKMBAHHS aiTepariii, a caMe IOBTOPSHHS IPUTOJIOCHOI JITEPH S Ta
T'OJIOCHOT OYKBH O.

OTxe, BUKOPUCTAHHS AapTUKIIB Y PEKIAMHUX CJOTaHaX € JOCUTh
MONIMPEHUM SIBUIIIEM, ajie¢ HE KO)KHA KOMIIaHUS 1€ POOMTh, 60 BOHM HACIHITYIOTh
CHPOIICHHS CJOTaHy Ta JIETKY BUMOBY. Y OUIbIIINA KUTBKOCTI BUMAAKIB KIEHTH YU
3alleKaBJICHHI JIFOIM HE 3BUPTAIOTh yBary Ha 11e. ToOTO BUKOPUCTAHHS apTHKIIIB HE €
000BSI3KOBUM uepe3 HedhopMaIbHUN PI3HOBHU]] BUCIIOBIB.

(L3

3amkoBa A.
YuiBepcurer imeHi Aiabppena Hobdess
HayxoBuii kepiBauk: B.II I'aiinap

JAEAKI JIJEKCUYHI OCOBJUBOCTI IIPU NTEPEKJIA IT
AHI'JTIOMOBHHUX CJIOT'AHIB

[Tpomyxkirist pi3HOTO TUITY Ma€ 3HAYHHUM BIUIMB HAa CTHJIb PEKJIAMHOTO TEKCTY Ta
n001p IeKCHYHOTo Matepiaity. Tak, pexkjiama KOIITOBHOCTEH Oy/1e 3HAUHO B1IPI3HATUCS
3a CTPYKTypOIO Ta 3MICTOBMM HANOBHEHHSM BiJ peKJIaMu MuiIa ado TPOIYKTIB
xapuyBaHHs. KomToBHOCTI, aBTOMOO111, TOOYTOBA TEXHIKA HAJIEKATh JO JIOBITOYaCHUX
TOBapIB.
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OTxe, pu X pekiaamMmyBaHH1 OyayTh BUKOPUCTOBYBATUCH TaKi JIEKCHYHI 3aCO0H,
K1 MOXYTb MIJKpPECIuTH 110 iX ocobnuBict. Hanpuknan: XYZ Jewellery: «The gift
that lasts a lifetime» «IlogapyHok, sikuii TpuBatuMe yce kuTTss»; De Beers: «Simply
forever» «IIpocTo HazaBXIW» — MiAKPECTIOETHCS TPUBAIMA CTPOK BUKOPHUCTAHHS
KOILIITOBHOCTEH, 1110 MO>KE BUIIPABAATH BUCOKI I[IHU Ha 1Ie BUJ TOBaPIB.

JIoCUTh 4acTO MIAKPECIIOEThCA YHIKAIBHICTh Ta MOB’S3aHa 3 LIMM I[IHHICTH
pekiamoBaHoro 06’ekta abo iHII Horo xapaktepHi pucu. Hampuknang: BMW: «A
unique vision of beauty. Perfection in every detaily» «YHikanpHe OaueHHsI Kpacw.
JlockoHalicTh B KOXKHIM AeTaii» — Kpaca Ta JoBeplieHicTh; Lagan: «Adding a piece of
art adds value for life» «/loBepiieHuii BUTBIp MUCTEITBA AOJA€ BAPTOCTI A0 KUTTSD —
Kpaca, IHHICTh, JockoHaicTh; BMW: « What the wealthy are drivingy «Ile Te, Ha yomy
i31a1h OaraTii» — npecTxHicTh; Volkswagen: «If only everything in life was as reliable
as a Volkswagen» «fkOu Bce B XuTTI Oyno Take X HajiiHe, sk Volkswagen» —
HaIHHICTG.

BaxnuBum € Takoxk e(ekT, sSIKHi OTpuUMae IIOJuHA, KA MOJapyroTh el
pexnamMHui 00’ €kT. [l JOCATHEHHSI IIbOTO BUKOPUCTOBYIOTh €MOIIIHHO-3a0apBICHUIA
nexkcuyHui matepian. Hanpukian: Lien’s jewellery: «OMG» «O 6oxe miit!»; « WOW
Factor» «Bay-dakrop!»; XYZ jewellery: «Leave her speechless» «Hexait BTpatuts nap
MOBU.

Mo>kHa IOpIBHATH HaBEACHI BUIIE MPUKIIATN 3 PEKIAMHUMHU TEKCTaMH TOBapiB
MOBCSIKJICHHOTO BHKOPUCTAHHS, TaKUMH SK MWJIO, IaMITyHb, TyaJCTHUH TMarmip.
Hanpuxnan: Lux Soap: «For satin soft skin» «/I7s m10BKOBUCTOT Ta M’SIKOi IIKIPH»;
Dove: «Beautiful skin starts here» «l'apna mikipa nounHaetscs 3 Dovey; Palmolive:
«Irresistibly soft skin, like a touch from a rose» «HemoBTopHO M’siKeHbKa IIKipa, HEMOB
noTuK Tposiuan»; Pantene Pro-V: «After just 14 days, | have much less hair fall: see for
yourself» «MeHniie mpobiieM 3 BUIMAIIHHSIM BOJIOCCS BCHOTO 4epe3 14 mHiB: cripoOyid
camay; Dove: «Hair therapy» «Jliku mist Boocesi»; Toilet paper white cloud: «Grasp
softness» «Cxomu M’ SIKICThY.

Ha BiamiHy BiJ peKJIaMHUX TEKCTIB JJIsl IOBFTOYACHUX TOBApiB, JI€ aKIEHT OYB
3po0JIeHUI Ha EeMOLMHY CKJIaJ0BYy, TPUBAIICTh BUKOPHUCTAHHS, YHIKaJIbHI PHUCH
PEKIaMOBAHOTO 00’€KTa, PEKJIaMHI TEKCTH TOBapiB TOBCSKICHHOTO BHKOPUCTAHHS
BKa3YIOTh Ha iX MPaKTUYHY 3HAYYIICTh, YITKO OKPECIIOIOTH chepy iX 3aCTOCYBaHHS Ta
edeKT, aKuil OyJie OTpUMaHO.

3iranenxo B.
JABH3 «Ykpaincbkuii [ep:xaBHril XiMIKO-TEeXHOJIOTiYHUI YHiBEpCUTED)
HaykoBuii kepiBHuk: O.B. CaBuenko

XPUCTUAHI3ALISA BPUTAHI TA BIPOBAI)KEHHS JIATUHCHBKOI'O
IIMCBMA

YacTka BIUIMBY Ha aHIIIICBKY MOBY CHpaBWiIa JaThHb. OCBIIYEHHI Ta MUCEMHI
JI0/IM Ti€l 100U 100pe BosioAiLu Hero. byio Tpu nepiou JaTUHCHKOTO BILJIUBY
1. Ilepiox - mepecesieHHs aHTIIIB 1 cakciB 10 bpurtanii
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2. Ilepion moyaBcsi 3 NPUMHATTAM AHIJIOCAKCIB XPHUCTUSHCTBA. ToMy JaTHHA
MOIIMPHUIIACH SIK MOBA IIEPKBHU.

3. ITlepioa mpunaB Ha HOpMaHChKe 3aBoroBaHHs AHrii 1066 poky, Toal 3HAYHA
KUTBKICTh JJaBHBO(PAHITy3bKHUX CJI1B, TTOYaJia BIUIMBATH HAa MOBY (OUIBIIICTH CIIiB
MOXO/IUJIa 3 JIATUHM).

Xpuctuanizaris bpuranii cramace 3 kiHimsg VI cr. 1 mo xi"msg VII cr. 3
HaBEPHCHHSIM XPHUCTHSHCTBA , y bpurtaHnii Oyi0 BBEJICHHS JIATHHCHKOTO MHUChMA 1
CTBOPEHHS B AHIJII MUCEMHOI Tpaauilii . TaKoX , JATUHCHbKA MUCEMHICTh 3aMIHIOE
yctapini pyHu. CrioyaTtky MHCEMHICTh B KpaiHi ICHYBaja TUIBKHA Ha JATUHCHKIN
MOBI, ajie MOCTYMOBO PO3BUHYJIACH TPAAUIIIS TUChMa HA JaBHLOAHTIINACHKIHN, IJIs
4Oro JIATUHCHKUH ajidaBiT OyB MPUCTOCOBAHUI /10 aHTJIOCAKCOHCHKOI (DOHETHKHU.
MonacTupi po3nOBCIOWINCH MO BCiil KpaiHi. Tak sik B AHIIIIT Ta cepeHbOBIYHIN
€Bpori OyB KJIEpUKAIbHUIN XapaKTep, MOHACTUPI CTAIM IEHTPaAaMU OCBIYEHOCTI.
[Ilo6 mepenatu 3BYyKH , sIKi BIJICYTHI B JIaTWHI, OyJM NMPUCTOCYBaHHI 3HAKU 3
JTaBHBOTEPMAaHCHKOTO pyHiuHOTO andarity . Hanpuknan B (O) (I) (/1) BxxuBaBcs
pyniunuii 3HaKk (E) Tak 3Banuii thorn, Ti %k 3Byku nepenaBanucs 0yksoro S. Takox
BiicyTHIHM B naTtuH1 (W), OyB BBeeHui pyHiunui 31ak (P) , Tak 3BaHuii wynn . Y
IpoIIeCl XPUCTUSAHI3AIIIT, HIMIIl 3HAHOMJISTHCS 3 JIATUHCHKUM MUCBMOM (TOTH - 3
IPeIbKUM), y pe3ysibTari 10 9 CT. pyHIYHE MUCBMO Ha Teputopii DpaHKCHKOI
nepxaBu (a g0 11 cr. Ha bpuTaHCHKUX OCTpPOBax) MOBHICTIO BHUTICHSIETHCS
naTuHCbKOW. Y CKaHAMHABIL, J€ pyHIYHA MUChbMOBA TPAAMIls BUSBUIACS OUIbII
CTIMKOIO, PyHIYHE TUCHMO HE 3HUKJIO TOBHICTIO, a OyJI0 IEPEHECEHO Ha MePraMeHT
1 BUKOPHUCTOBYBAJIOCHh HE TUIBKHU B KYJIbTOBUX LUIAX, a U (sIK, Hanpukiaz, y Janii B
13 c1) nns 3anucy 3akoHiB ax 10 16 ct. Y lIBenii pyHaMu y IpuBaTHUX 3aMucax
kopuctyBamucs me 16 - 17 cr. Crnpobu Bigpoautu pyHiuHe nuchkMmo B IlIBerrii,
3a3HaJIM HEBJA4i: pyHH HE 3MOTJIM KOHKYPYBATH Hi 3 JIATUHCHKUM, Hi 3 TaK 3BAaHUM
"roruyHuUM" pUPTOM.

Kaoipos I.
HTY “/IlninpoBcbKa mojirexHika”
Haykosnuii kepiBauk: F0.0. CaBina

JIIHI'BOITIOETHUYHI 3ACOBH CTBOPEHHSA KOMIYHOI'O

Xo4 JIHTBOMOETHKA SK HayKa 3'IBUIAacs BiIHOCHO HEMIOJaBHO, HaMaraHHS
JAOCTIANTU 1IeH (peHoMeH Oynu mie 3a yaciB antuyHoi ['peuii. HaBiTe y gaBHI yacu
BUEHI PO3TIISAIAIM 1 CIPUHAMAIU KOMIYHE 3 PI3HUX TOYOK 30pYy. JleMOoKpiT cripuiiMaB
fioro sk ceitorsia, [ImaToH y cBOIO uepry po3risiaas ioro 3 Gpinocodcbkoi TOUKH 30Dy,
APHUCTOTENIO BJIACTHBO PO3MVIAAATH 1€ ABMILE y Mpu3Mi eTuku 1 LuuepoH, kotpwuii
oOpaB xo04 1 (pUTocOPCHKUIA MIJIXiJ Ta B HHOTO BXKE MOYUHAIOTH 3’ SIBISTUCS TEPIIUAN
JHTBICTUYHUYN aHaI3 TPUHOMIB KOMIYHOTO.

Ha Toit MOMeHT, He OyJI0 ACKpaBO BUPAKEHOTO MOHSTTS JIIHIBOIIOETHUKH, BOHA
TUIBKHM 3apOJIKyBajacsl B JIOHI MOETHKH, TOMY HEMOXJIMBO OyJO BUSBUTH Y HIH 1
KOMIYHE. Y TiI 4Yacu KOMIYHE JocCiiJKyBanoca y ¢inocodii ta muctentsi. o
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CTOCY€ETbCS CHOTO/ICHHS IOHATTS KOMIYHOTO BUBYAIOTh Maii>kKe BC1 TyMaHITapHI HAYKU
Taki SK: ICUXOJIOT1s, (itocodis, THIBICTUKA, JTITEPATYPO3HABCTBO Ta 1HIII.

B naniii poOOTi KOMiIYHE PpO3IIIANAETBCS SIK  KaTeropis, skKa HOCHUTh
JIHTBOIIOETUYHUM XapakTep 1 Mae€ y CBOid OCHOBI (1I0CO()CHKO-ECTETUUHUMA,
COIIIOKYJIbTYpPHHUH, O10TICUXOJIOTTYHUN Ta JIHTBICTUYHUN aCIEKTH, 3MICTOBHHU IIJIaH
Ta CUCTEMY 3ac001B BUpaxeHHs. OUHHUII KOMIYHOTO 3a CBOIM 0OCSITOM BapirOIOThCS
Bl cjoBa Ta (pa3eosioriaMy 10 BHYTPIIIHBO TEKCTOBOI IIJTICHOCTI TEKCTY, €
OJIMHUIICIO KOMIYHOTO BUCTYIA€ TaKUM crieliuiuHUM PI3HOBUJ J1aJIOTTYHOI €THOCTI,
SIK KOMIYHUH MOBHUM aKT.

KoMiuHe cTaHOBUTH HEBIJ'€EMHY YaCTUHY OYJIb-IKOi KyJIbTYPH, TOMY BUBUYCHHS
JAHOTO SBUIIA MOXXE OYTH HaA3BUYAWHO aKTyallbHUM SK 3 TIOTJSAy HOro
MIPE/ICTABJIICHHS T4 BUKOPHUCTAHHS Ha BepOajIbHOMY 1 MIJCBIIOMOMY PIBHI OKpPEMO
B35TOI MOBHOI OCOOMCTOCTI, @ W SK CBOEPITHOI CYKYIHOCTI KOMYHIKATHBHO-
pEJIEBAHTHUX 3HaHb BCHOT'O COLIIYMY.

3BEpPTAIOYUCh JI0 MPUHOMIB BUKOPUCTAHHS KOMIYHOTO, SIKI MarOTh OUIBIINI
BIUIUB y cepi JiTepaTypy, MOKHA MPUNATH JO TAKOrO BUCHOBKY, IIIO JAJIEKO HE BCl
aCIeKTH, TOB'SA3aHl 3 KOHKPETUKOI MOOYJI0BU KOMIYHOTO K (hOPMU KpPUTHKHU abO0
pO3Baru, 4YacTilleé 3a BCE 3YCTPIYAIOTBCS «CMIX», <GKapT», «CMIXOTBOPHEY,
«0e3rimy3ne», «KKyMeIHe», «IOTEIHEe», «IpOoHIs», «capKa3my», «caTHUpa» Ta 1H. SBHUIIA,
CHIBBIAHOCHI Ta OJIM3bKI, IO YaCTO NPHU3BOAUTH JI0 iX HE po3MekoBaHOCTI. YacTo
«KOMIYHE» 1 «CMIIIHE» MOEIHYIOThCA MiJ OJHUM TEPMIHOM «KOMi3M». OaHak npu
30BHIIIHIA CXOKOCTI 111 TOHATTS aX HisIK HE TOTOXH]. [Ipy moriauHeH1 B 110 Temy, Oyiu
BUSBJICHHI MpPOOJEMHU BIUIMBY KOMIYHOTO Ha KAaHPOBY NapajJurMy Cy4acHOi
mitepaTypu. Po3maiTTss KOMIYHUX KaHPIB Yy Cy4acHOCTI Ja€ Oaratuii mMarepiai s
JOCIIJKEHHST 0araTbOX MUTaHb KAHPOBOTO MOPSIAKY, OMUCY Ta ACGIHIIIT 3 MO3UIIIHA
PI3HOMAHITHUX TPUHOMIB CTBOPEHHS ekcrpecii. TuM yacom, Oulbllla YacTHHA
MajgohopMaTHUX KOMIYHUX >KaHPIB, 0 (YHKIIIOHYIOTH Yy CyYacHIM JiTeparypi,
BHBUYEHA HE JI0 KIHIIS.

Jlo BepOanbHUX 3acO0IB CTBOPEHHS KOMIYHOTO MOXXHA BITHECTH: JIEKCHUKO-
CEMaHTHUYHI €KCIPECHBHI 3aCO0M Ta CTUJIICTUYHI MPUHOMH; DIrypH €KCIPECHBHOTO
CHUHTAKCHUCY; HEHTpaJibHA JIEKCHKA, SIKa CTBOPIOE KoMi3M. Criuparovuch Ha 1ie, BIpHUM
MOKe OyTH CTBEpIKEHHS, IO KOXKHA 3 KX OCOOJIMBOCTEM CHpaBli JOMOMAarae
aBTOpaM CTBOPUTH KOMIUHUHN e(eKT, 100 BILTMHYTH Ha YhTada abo ciayxaya.

BuzHauuBmM TEOpETUYHUN ACTEKT MOXOMKCHHS KOMIYHOTO, WOTO OCHOBHI
KaTeropii Ta O3HaKH, PO3TJISTHYBIIN KaTETOPil0 KOMIYHOTO SIK JIHTBOMIOETUYHY (HOpMY,
MO>KHA JIIUTH 10 BUCHOBKY, 1110 BUPAXKEHHS €CTETUYHUX 33[yMiB CTBOPEHHS MTEBHOIO
€CTETUYHOTO €(PEKTy € MPUUMHOIO CTBOPEHHS Oy Ib-SIKOTO KOMIYHOTO TEKCTY.
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Kaninina M.
J{HinpoBcbKUH HalioHAJBHUI YHiBepcuTeT iMeHi OJiecst 'onuapa
HaykoBnuii kepiBauk: H.A. CajgonoBa

TEHJIEPHA ACUMETPISI B AHTJIIICHKIA MOBI

'ennepna acumerpis B MOBI (QaHAPOUEHTPU3M MOBH, (PAJLTIOJIOTOLIEHTPU3M)
OpIEHTOBAHICTh MOBH Ha JIe(iHIIT Ta OLIHKH, BUPOOJIEHI 3 YOJIOBIYOTO MOTJISLY, KA
BI/I3HAY€Ha  (PEMIHICTCHKOIO  KPUTHKOK  MOBHM, a  TaKOX  IPOBIIHUMH
MOCTMOJIEPHICTCHKUMHU TeOpeTHKaMu. MoBa (ikcye KapTUHY CBITY 3 YOJIOBIYOi TOUKH
30py, TOMY BiH HE TUIBKA aHTPOMOICHTPUYHUN (OPIEHTOBAHWI Ha JIIOAWHY), a U
aHJPOIEHTPUYHUIM (OPIEHTOBAHMWN HA YOJIOBIKA): MOBa CTBOPIOE KApTHUHY CBITY,
3aCHOBaHY Ha YOJOBIYilM TOYINl 30Dy, BiJ iIMEHI YOJOBIYOTO Cy0'€KTa, 3 TOUKU 30py
YOJIOBIYOi IEPCIIEKTUBH, J¢ JKIHKA II0CTa€ TOJOBHUM YHWHOM pOJIi 00'ekra, ii
B1JIBOJIUTHCS JPYTOpsAIHA, MapTiHaJbHA POJIb YM BOHA B3araji irHOpy€eThCS.

J11s BUABIICHHS aHAPOLUEHTPU3MY aHIIIMChKOT MOBH MU ITPOAHAIII3yBaJIM MaTepiain
(dbpazeosoriyHUX Ta TIIYMAYHUX CJIOBHUKIB aHTJIIHCHKOT MOBU. AHAali3 CIOBHHKIB
UTIOCTPY€ CTaHOBUIIE (PEMIHICTCHKOI JIHIBICTUKH Yy TOMY, IO JIEKCMKOTpadiuHi
JoKEepesia BiIOUBAIOTh 1 BIATBOPIOIOTH IIOBIHICTChKE BXKUBaHHS MOBU. HeoOxiaHO O0yI10
AOCTIINTH, SIK y IIUX JKEPeTaxX MPOsSBISIOTHCA:

- HETMIOMITHICTb JKIHOK Y MOBI;

- BTOPUHHICTD KIHOYOTO CTaTyCy MO BIIHOIIEHHIO J0 YOJOBIYOIr0; IHAKIIE KaXKyUH,
AK Y CIOBHUKOBHX CTATTSX MPOSIBISETHCS T€HACPHA aCUMETPIS.

VY pesynabTaTi JOCHIKEHHS MM BUIUIMJIA TakKl O3HAKH aHJPOLIEHTPU3ZMY
aHTJIIHCHKOT MOBH:

1). OTOTOXHEHHSI TIOHSTH JIFOAMHA Ta YOJIOBIK. B aHTINCHKIN BOHU MO3HAYAIOTHCS
OMHUM cjoBoM: man. [latpiapxar y CyCHiIbCTBI CHpUSB TOMY, IO JIEsKi
(dbpazeosioriyHl OAWHUII AHTVIMCHKOI MOBH, IO Bi0Opa)arTh 3arajbHOJIOACHKY
MEPCIEKTUBY Ta BXKUBaHI JIJIs1 000X CTAaTel, MICTATH YOJIOBIYl HOMIHAITI].

[Ipuknanu:

- So many men, so many minds — CKiJIbKH TOJIB, CTUIBKH PO3YMiB;

- A wise man changes his mind, a fool never will — Po3ymH#mii 3MiHIOE CBOIO TYMKY,
AypEeHb — HIKOJIH;

- Men are mortal - Yc¢i monu cMepTHI.

2). YonoBiK € LEHTPAJbHOIO (PIrypor0 y MOBHIH KapTHHI CBITy aHIJIOMOBHOTO
cycniuibcTBa. BiH € roioBoo OyAHHKY, TOCIOIapeM CTaHOBUIIIA.

[Tpuknanu:

- A man of his word — JIrtonuna ciioBa, rocrojap CBoro cjioBa;

- The man of iron — JlroguHa 3am13H01 BOJII;

- A man of mark — Bugarna, BijomMa aroauHa, JIFOJMHA 31 CTAHOBHUIIEM;

- City fathers — "batbku MicTa", 4J€HU MICBKOTO YIIPaBJI1HHS, MICbKI PaJHUKH.

3). IMeHHHUKH XIHOUOTO POJY €, SK MPaBWJIO, MOXITHUMH BiJl YOJIOBIYMX, a HE
HaBIaku: actor - actress. CnoBo "woman" yTBOpuIIOCsS pe3yJbTaTi 3TUTTS JBOX CIIiB:
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"wif" (kiHKa) 1 "man" (40JI0BIK), TOOTO - ">KIHKa-40JIOBIK'", 1[0 BKAa3y€ Ha CTABICHHS
710 KIHKH SIK JIO 00'€KTY.

lepapxist BITHOCMH MIX YOJOBIKOM 1 JPYKHHOI MPOIJISIAAETHCSA BXKE Ha PIBHI
€TUMOJIOTIi Ta CIOBHUKOBUX nedinimii. Tak, anrmilicbke iMeHHUK "wife" MoxoauTh
B1Jl JaBHHOAHTIIMCBKOro IMeHHHKa "wif"', 1110 03HauYae woman->KiHKa, TOJI1 SK IMCHHHK
"husband" - Bix maBHBOAHIIIMCHLKOro "husbonda", mo o3nauae "master of the house" -
"rocnogap OyauHky". Takum 4MHOM, B OCHOBI HOMIHAIT "JIpy>KUHA" JIEKUTH CTaTeBa
MPUHAIEKHICTh KIHKH, TOJl K y HOMIHAIIi "4oJoOBIK" 3aiKCOBaHO COLIAIbLHUMA
CTaTyC YOJIOBIKA, MOT0 YiJIbHE CTAHOBUIIIE Y HIH.

4). V tematuuHiil rpymi "mutro0" HAMOUIBIT SCKpaBO MPOSIBISIETHCS TEHACPHA
aCUMETisi: BCce My>KHE/MACKYJTIHHE (pUCH XapaKTepy, MOJIE1 TOBEAIHKH ) BBAXKAIOTHCS
MEePBUHHMMHM, 3HAYyIUMH. Hal3HAYHINIO pPHUCOI0, IO XapaKTepU3y€e KOHIICTT
KIHOYHOCTI Y TEMATUYHIHN TPyII “3aMIOKS” € 3aJI€KHICTb, M1IOPAIKOBAHICTh JKIHKH.
3aranom, 4OJIOBIK JOMIHYE SIK apecar 1 K aJpecaHT MOPAIbHUX PO3MOPSIHKEHb Ta
YUCJICHHHUX TTOPa/Jl 010 BUOOPY JIPY>KUHU Ta TTOBOJIXKEHHS 3 HEIO.

5). 1o anmponeHTpudHuX (haKTOpiB, UMOBIPHO TAKOXK, CJIIJT BIJIHECTH BXKHUBaHHS
HEraTUBHO 3a0apBIEHUX OJMHMUIIb 13 )KIHOYOIO BHYTPIIIHBOIO (POPMOIO /17151 HA3UBAHHS
YOJIOBIKIB 1 TO3UTUBHO 3a0apBJICHUX OJUHUIIb 13 YOJIOBIYOK BHYTPIIIHKOK (OPMOIO
M0 BIAHOIICHHIO N0 >KIHKU. OCKUIBKU 3pa3KoM, €TalOHOM JIIOJIUHHU € YOJIOBIK, TO
MPUIUCYBAHHS >KIHI[l YOJIOBIUMX SIKOCTEH miBHILYyeE ii 3HAaUMMICTh ("our boy" - cBiii
xJjioneinp, "she has a man mind" - y Hei 4onoBiuMii po3yM), a BXKUBAHHS JIEKCEM, 1110
MOETHYIOTHCS 3a3BHUYAil 3 KIHKOIO, 3HM)KYE CTAaTyC YOJOBIKA Ta HECE HEraTUBHY
OILIHKY. /{7151 4OJOBiKa MOPIBHSAHHS 3 )KIHKOIO BKpail MPUHU3IIUBO.

[Ipuknanu:

- A weak sister — JlroquHa, Ha SIKy HE MOKHA MMOKJIACTUCS;

- An old woman — 6azika.

6). I'eHnepHMl CTEPEOTUIT MY>KHOCTI, YOJIOBIKHM AaHTJIIMCHKOIO aCOIIOETHCS 3
XOpOOpPICTIO, MYXKHICTIO, MOPSAHICTIO. Y TOW 4Yac SK CKIAAoBl mojs '"xiHka" B
aHTIINCHKIA MOBI XapaKTEepH3yIOTh HAacaMIlepel 30BHINIHICTh. AHIIMChKAa MOBa
BITHOCHUTDH MPUBAOIUBY 30BHIIIHICTh A0 3HAYHHUX I[IHHOCTEH.

[Ipuknannu:

- A strong man - CusibHa OCOOUCTICTB;

- A man’s man - CrpaBxHil YOJIOBIK;

- A dollybird - JIsmmeuka, KpacuBa J1iBUNHA;

- A covergirl - JliBunHa 3 OOKJIATUHKH KypHAITY.

7). B anrmiiichbKii MOBI 3a()iKCOBAHO 3aCyKEHHS, HETAaTUBHE CTaBJIEHHS J0 KIHOYO1
HEBIPHOCTI, JIETKOBAXKHOCTI, y TOM Yac sIK MOA10Ha MOBEAIHKA YOJIOBIKIB BBAKAETHCS
NIPUNHATHORO:

ITpuknanu:

- Caesar’s wife must be above suspicion — [pyxuna llezaps Mae OyTu BHUIIOIO 32
1J103pH;

- Other cities, other girls — [amm micTa, iHII giBYATKA.
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Takum 9nHOM, TPOBENCHE JOCIIKEHHS TI03BOJISE TINTH 3arajJbHOTO BUCHOBKY TIPO
T€, 0 B aHTJIHUCHKINA MOBI € JIeIKEe IPOTUCTABIICHHS KIHOYOTO Ta YOJIOBIYOTO, 1 BIH €
aHAPOIECHTPUYHHM 1 MOXKE BUCJIOBIIFOBATH TAaTPiapXalbHICTh.

Kanioonounkuii B.

HTY «/lHinpoBcbKa NMOJITEXHIKA)
HayxoBuii kepiBauk: M.B. OpeJ

TUITIOBI HIOMMWJIKH ITPH ITEPEKJIA L HECTAHJIAPTHOI JIEKCUKH
AHIIIMCBKOI MOBH

TeMa moMuIOK y TnepeKiaianbKii JisJIbHOCTI € JOCUTh 11KaBOK HE TLIBKU 3
MPaKkTUYHOI, a 13 HAyKOBO-METOJMYHOI TOYKU 30py. AHami3, kiacudikaimis Ta
YCYHEHHSI THIIOBUX IEPEKIaIallbKUX MOMUJIOK CIIPHSIE AKICHIM MiAroToBIi (haxiBIliB-
MepeKIIaiaviB.

B naniit poOOTI MM PO3TISIHEMO JI€Kl TUIIOBI TOMUJIKH, IO TPAIISIOTHCS MPU
MepeKyiajii HeCTaHJIAPTHUX OJMHUIIb, 30KpeMa CJICHTI3MIB Ta >KaproHi3MmiB, 3
aHTJIChKOT MOBU Ha YKpaiHChKY MOBY Ta 3p0OMMO BUCHOBKH MPO T€, SIK iX YHUKHYTH:

1)  HespaxyBanHs (pakTOpy 4Yacy MpH MEpeKiajl MOoB’sS3aHO 3 TUM, L0 I
OJIMHUI 3a3HaIOTh YaCTHUX 3MiH, MOMNOBHIOIOTH JIITEPATYpHY MOBY a00 3HUKAIOTH 1
3aJIMIIAIOTHCS. B MUCHbMOBHUX JDKepenax ado B IMaM ATi JIOJEH MOBHOKO MPUKMETOIO
nokomiHHSA. Hampuknazn, BIACEKOBUUM crleHTI3M  doughboys ‘“‘nixomunyi” CTIMKO
aCOIIIOETHCA y aMepUKaHIlIB 3 [lepinoro cBITOBOIO Ta IPOMaJITHCHKOIO BIHHAMH.

2) Bukopucranns npu nepexiaii HalllOHATbHO-CIIEUPITUHUX
BIJINOBIJIHUKIB, 10 € MapKepaMH 1HIIOLI KyJbTypH. SICKpaBUM MPUKIAJAOM MOMUIIKH
TaKkoTO POJAY € TMEepeKyiaJl aMEPUKAHCHKOrO TMOJIIEHCHKOrO CIEHTI3MY ‘“‘cop” sIK
“Menm”, O € POCIUCHKUM M YKpATHCHKUM aproTU3MOM JIJIsl CJIOBaA “Miniyionep’.

He MoxHa nepekiagaTi aMepUKaHChKI CJIEHT13MHU YKPAiHCHbKUMU, SIKIIO OCTaHH1
TICHO MOB’s3aH1 3 €JeMEHTaMu YKpaiHChKO1 J1MCHOCTI (TakK 3BaH1 CIIEHT13MHU-peaii).
[Tonibue ‘“‘omomariHeHHS” CIEHTI3MIB TpPU3BEIO O 0 CHOTBOPEHHS TIHCHOCTI,
BUKJIMKAJIO O HETOYHOCTI1 Y TIepeIlaBaHH1 CEMaHTUYHOTO 3HAYCHHS.

3) Bukopucranas npu mepeksiajl MaJoBIIOMHUX BIAMOBIIHHUKIB (HaxoBUX
YKaproHiB, apro, MOJIOJIKHOTO CIICHTY TOIIIO, SIK1 HE3pO3yMUTl OJIepKyBady IiJILOBOTO
TEKCTY Ta caMl MOTPeOYIOTh PO3’SICHEHD, 1 TOMY HE MOXXYTb BBa)KAaTHUCS CTHIIICTUYHO
aJIeKBaTHUMH BaplaHTaMu. B Takux BUIIaJKax mepeksiaiad Mae poOUTH KOPEKIIiI0 Ha
0013HAHICTh pElEenTopa, PO3KPUBATH JIEHOTATUBHE 3HAYEHHS, POOUTH OIHMCOBHIA
MepeKaj, JaBaTH PO3’SICHEHHS TOmIO. SICKpaBUMHM € HACTyNHI HNPUKIAAH
MOJIOZIIKHOTO CICHTI3MY: awesome, brill, cool, crucial, def, fab, far-out, fresh, killer,
mellow, rad, wicked — “xnvosuii”, “npukonvuuu” (4y0OBUMN, 1IKABUI);

4)  3wminryBaHHS HECTAaHAAPTHUX OAMHMIIb PI3HUX HAIIOHATBHUX BapiaHTIB
aHTTINACHKOT MOBH (30KpeMa aMEpUKaHCHKOTO Ta OpUTAaHCHKOTO) 3yMOBIIECHO
BIJICYTHICTIO B JIBOMOBHHX CJIOBHHMKAaX BIAMOBIAHOI iH(oOpMaIli Ta creriaabHux
MO3HAYOK, a TAKOXK BIJICYTHICTIO (hyHAAMEHTAIBHUX TBOMOBHUX CIIOBHUKIB CJIICHTY Ta
IHIIUX THUITB HEJIITEPaTypHOTO MOBJICHHS. Xoya IMOJI0HI TOMHJIKUA CYTTEBO HE
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BIUIMBAIOTh HAa PO3YMIHHS 3MICTY TMOBIIOMJIEHHS, IPOTE € HEOAKaHUMU K 3 TOUKH
30Dy Y3YCy, TaK 1 3 TOUKH 30py HOPYILIEHHS IEBHUX MOBHUX HOPM, 3BHYAiB, TPAIUIIiil.
Hanpuknan, nesenruxa cymoura onsa 0okymenmis ma epoutell, Ky HOCSIMb HA NOACI, B
OpUTaHCHKOMY CJICHTY Ha3WBa€ThCs bum-bag, a B aMEepUKaHCBKOMY — fanny-pack,
meegizop B OpPUTAaHCHKOMY CJICHTY MO3HAYa€ThCs CIIOBOCIIONYUYCHHM idiot box, a B
aMepukaHCcbkoMy  — boob tube. Tomy mnpu mnepekiaal TaKUX OJUHHUIIL CIiJ
BpPaxoOBYBaTH HAaI[lOHAJIbHO-TEPUTOPIATbHY HAJIEKHICTh PEUHUIIIEHTIB I1IJILOBOTO
TEKCTY. 3amoOIrTH NOMWIKH TaKOrO POy JOMOMOKE KOHTEKCT Ta ()OHOBI 3HAHHS
nepeKagaya.

5) “ITacTka BHYTPIITHKOT (hopMU” TIPHU TIEPEKIIA]II HECTAHJAPTHUX OJTMHUIID
AHTJIIHCHKOT MOBM BUHHMKAE y BUIMAJKaX, KOJH JIEKCEMa BUXITHOI MOBH 1 JEKceMa
[ITbOBOI MOBU MalOTh AaHAJIOTIYHY BHYTpIHIO (Gopmy (OymoBy, CTPYKTypy), aie
pi3HE ICHOTATUBHE 3HAYCHHS. 3yCTPIYAOTHCS 1 MPOCTO HEJIOT14HI BHYTPIMIHI (popmu,
BJIACHUM 3MICT SIKUX HE BIJMOBIAE TOMY, 1110 BOHU MO3HAYAIOTh.

6) HeoOrpyHTOBHE TMOCHJIEHHS €MOIIMHOTO 3apsiAy HECTaHJIapTHUX
OIMHUIL TP TEPEKIaal BUHUKAE BHACIIJOK MOPYIICHHS CTHIICTHYHOI HOPMHU
(y3ycy) B MOBI TepeKJiaay, 10 CHOPUYMHSE MiJACUICHHS €MOIIHHO-EKCITPECUBHOIO
BIUIMBY B TEKCTI MEpPEKJIaTy B MOPIBHSIHHI 3 BUXIJTHUM TEKCTOM 4epe3 Migoip OLibIl
“CHIBHOTO” 3a EMOLIMHUM HaBAaHTA)XEHHSIM BIAIMOBIAHUKA. Y TakKuX BHUIIQAKaX
BUHUKAE NUCOAIaHC MIXK TMOTEHLIMHUM  BIUIMBOM BHUXIJHOTO TEKCTY Ta TEKCTY
nepeKsIaay Ha ajpecar, 0 MPU3BOANUTH 0 HEaJeKBATHOCTI IEPEKIIaTy.

7) [loBHe  HIBENIOBaHHS  E€MOLIMHO-EKCIPECUBHOTO  HABAHTAXKECHHS
HECTaHJAPTHUX OJUHUIG MPHU MEePeKIajl (SIKII0 Ha e He icHye “Taly” B KyJbTypi
penenTopa nepexiamy 1 103BoJisi€e KOMyHIKaTHBHA CUTALIsI) CBITYUTH MO Mpodeciiiny
HEKOMIIETEHIIII0 TIepeKiazada. 3BHYafHO, MOBa HE WIEThCA MPO MpPaBOMIpHE
HIBEJIIOBAaHHS BYJrapu3MiB Ta HM3bKOI HEMPUCTONHOI JIeKCMKU (Tak 3BaHMX four-
letter words) y BUXIIHOMY TEKCTIi, II0 CYNEPEUUTh CTUIICTUYHUM HOpMaM, y3ycCy,
npaBujaM, TPaAMIISAM, 3BHYKAM, KYyJbTypl PEUENnTOpIiB MEpeKiagy, 3a paxyHOK
BUKOPHUCTAHHA IPpyOOr0o MpOCTOPIvYs, HANPUKIAL: fucking — knamutl, 6icosuil.

8) HeBiamoBimHICTh TMepEeKIaIabKOro PIleHHs CTHII0 OpHTiHATY abo
HOpMaM I[1JIbOBOI MOBH (KYJIBTYPH) TPAIUIIETHCS AYXKE YACTO 1 HAJICKUTH 10 KaTeropii
MOMMJIOK CTUJTICTHYHOTO XapakTepy, SIKIIO IUCTapMOHis 3aC001B MOBHOTO BHPAKCHHSI
HE BUKOPHCTOBYETHCS SIK MPUKAOM, IO CTBOPIOE KOMiuHUHN edexT. HeBiamoBimHICTS
o0paHoro 3aco0y MOBHOTO BHPaXEHHS Til CyCHUIbHO-TIPaKTUYHINA cdepi, AKy
MOKJIMKAaHUM  OOCIyroByBaTM TEKCT CIPHYMHIOE (PYHKIIOHATBHO-CTHIIICTUYHI
MOMUJIKH, @ HEBIJIMOBIIHICTb KOHKPETHOT'O THUITY COIIaJIbHUX BIJHOCHH, 1110 CKJIAIKCh
MIDX BIAITPaBHUKOM 1H(oOpMaIlii 1 agpecaToM TEKCTY — HOpMAaTUBHO-CTUJIICTUYHI.

OTrxe, mpu Mepekyiai HECTAHIAPTHOI JEKCUKU 3 aHIIINChKOI MOBHM Ha
YKpPAiHCBbKY CIiJ AOTPUMYBAaTH JIBOX HaIpsIMIB: INyKaTH B YKPAiHCbKIA MOBI
HECTaHJIAPTHY OJIMHMITIO aHAJIOTIYHOI €KCIIPECUBHOCTI (IIPH MepeKIaal CICHT13MIB Ta
BYJIbI'ApU3MIB) T4 BUKOPUCTOBYBATH ONKUCOBUI MEPEKIIAL], TIIYMAYCHHS 1 pO3’ AICHEHHSI
MPEeIMETHO-JIOTIYHOT0 3HaUYeHHs (P MepeKIIal KaproHizMiB Ta aprotusmis). Komu
K UACTHCS PO 3HAYCHHS HECTAHIAPTHUX OJIMHUIIh B OPUTIHAJI, 110 IEPEKIATAETHCS,
1 mpo mepemady ix MEBHUMH OJWHUIIMA MOBH, Ha Ky MEPEKIATAEThCS TEKCT,
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3BHYAHO HE MOKHA HE 3Ba)KaTHU HA KOHTEKCT, B IKOMY BOHU € B OpUT1HAJI 1 TOBUHHI
OyTH B mepeKaii.

Kanimesa €.
YuiBepcurer imeni Aiabppena Hodens
HaykoBuii kepiBauk: B.IL. I'aiinap

MOP®OJOI'TYHI OCOBJIMBOCTI CTBOPEHHS PEKJIAMHHUX
CJIOT'AHIB

VY crnoraHax 3acTOCOBYETHCS IliJla HU3KA CHOCOOIB 3ampOBaKEHHS Yy
TEKCT 00’ €KTa peKJIaMyBaHHS, OJJHAK 3aCTOCYBaHHS TOTO YW 1HIIOrO METOAy O6araTo B
YOMY 3aJICKHUTh BiJ] 00paHOI CHHTAKCUYHOT CTPYKTYpH. Tak uu iHakie, Oy b-sIKUM aKkT
Ha3WBaHHS 00’ €KTa peKJIaMyBaHHS Y MOTO K CJIOTaH1 JO3BOJISIE 3aKPIMMUTH MPOAYKT y
cBiloMocTi nokytig. Cilorad B JEKCUYHOMY IUJIaHI, MICTUTh Ha3By TOPrOBOi MapKH,
BIJIPI3HSIETHCS CTUCIIICTIO, MPOCTOTOI0, €()EKTUBHICTIO, JETKICTIO 3araM’ ITOBYBaHHS,
a TAKOX JIETKO MEPEKIIaIa€ThCs Ha 1HIIT MOBH.

Cnig 3a3HayuTH, WO CaM€ IMEHHUK MAa€ BEJIMKHUI 1HQOpPMAaTUBHHMA
MOTEHII1aJT 1 BJacHe 1M'st ToBapy a0o OpeHy, siKe MPeACTaBICHE CaMe I1€I0 YaCTUHOIO
MOBH, YacTillleé BCHOTO BUKOPHCTOBYETHCS y CIIOTaHAX IS MPUBEPTAaHHS yBarw
MOKYIIIIS Ha MPOAYKT. Y TEKCTaxX PEKJIAaMHHUX CJIOTaHIB KUIbKICTh IMEH 3arajibHUX 1
BJIACHUX MPUOJU3HO OJTHAKOBA. Y CKJIAJll TAKUX CJIIOTAHIB SIK:

“Nike - Just do it!” — Openn Nike,

“Timberland. Don’t Wear It. Use It.” — Openn Timberland Boots,

“Carolina. Built for Work.” — 6peng Carolina Footwear,

“Have you ever had a bad time in Levi's?” — 6penn Levi Strauss & Co,

“Nothing fits like Jealous 217 — 6penn Jealous 21

MU 3a(iKCyBaJId BUKOPUCTAaHHs Ha3BU (ipMH a00 BUpOOHUKA TIPOIYKTY.
VY ckiaji cnorana MOXe Ha3uBaTHCS HE TUTbKH (ipMma, ajie 1 KpaiHa-BHPOOHUK:

“Lee. The jeans that built America.” — 6peng Lee Jeans,

“Wrangler. There's a bit of the West in all of us.” — 6penn Wrangler.

AHami3yroun BUIe3raani CJIOTaHu, SKi, 10 pedi, peKJIaMyI0Th OJIUH 1 TOU
caMuil TPOAYKT — JHKUHCOBHH OJST, HEMOXKHA HE TIOMITHTH TOW (DaKT, IO B HUX
IIPOCTEKYETHCS HAIIOHATBFHA CAMOBIIAHICTh, a/PKE BXKUBAIOTHCSA BJIACHE 1M s
«America”/«AMepuka» Ta 3aranbHUi IMeHHHUK «the West»/ «3aximy, akuil BKka3zye Ha
3axigaHi mTaTu. i cmoranu He MOTPEOYIOTh KOMEHTAPiB, OCKUIBKUA CYNPOBOKYIOTh
IIUPOKO B1JIOM1 MapKH TOBApiB Ta 30CepPeIKeH1 BUKITIOUHO Ha EKCIIPECUBHO-BUIIbHIN
1H(opMmarii.

Haitnpocrimmmu Ta Haily>)KMBaHIIIMMU € CJIOBA, K1 MAalOTh B MOBI CTiMKe
MO3UTUBHE 3HAYEHHS 1 TUM CaMUM IMO3UTHMBHO BIUIMBAIOTh HAa uMTaya. B Ouibmiocti
BUMAJIKIB TaKUX CJIIB B OJTHOMY CJIOTaHI — HE€ OJ[HE, a JIBa 1 HaBITh TPU UM YOTHUPH.
Hanpuknan:

“Cool. Comfort. Style” — omsar 6penny Skechers,

“Timeless, elegant, sustainable.”— 6penn Paula Lishman.
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Le#t mpuifoM € OJHUM 13 JIJIEPOM 3a KIJIBKICTIO MOTO BUKOPUCTAHHS,
OCKIJTbKH B)KMBaHH1 IMEHHUKH Ta MPUKMETHUKUA MAIOTh TIO3UTUBHY KOHOTAIIIFO.

Otxe, MOXHa 3pOOUTH BHCHOBOK, III0O HaWOUIbII BJajai Ta YCIHIIIHI
pPEKJIaMHI CJIOTaHU € CTUCIIMMHM, BIIYYHHMH, IPOCTUMHU, ¢(PEKTUBHUMHU, JICTKUMH IS
3amaM’sITOBYBaHHS Ta MEPEKJIaay Ha 1HII MOBH ¥ CKJIaJat0ThCs 3 JIEKIJILKOX CJIIiB, 1110
MAalOTh B MOBI CTIMKE IMO3UTHBHE 3HAYCHHS.

Kisituko /.
J(HinpoBcbKUil HALIOHAJIBbHMH YHiBepcuTeT iMeHi OJiecs I'onuapa
HaykoBuii kepiBHuk: B. B. flmkina

TEMA HEIIACJHMBOI'O KOXAHHSA Y HOE3Il TOMACA XAPJI «THE
DIVISION»: OCOBJIMBOCTI IIOETUKH

«The Division», 1893 — Bipm J11000BHOI JipUKUA MOETUYHOI 30ipku «Time’s
Laughingstocks and Other Verses», 1909. IcHytoTh pi3HI IyMKH 10 TOTO, MPO KU
came «The Division» («Po3moain») iae moBa y TBopi. Ilpumyckaiors, 1mo mnoesis
CTOCYEThCA CTOCYHKIB MK Xapali Ta Emmoro abo Xapai Tta Micic XeHHIKEp.
Hocmiguuusg E. Xap/ai BBakae, 1110 B IIbOMY BipIlli aBTOp ONUCaB MOMEHT, Koy Tomac
ta EmMma Xapni cupare y kKiMHaTI pazoMm, npore «a hundred milesy mix HumMu
CTBOPIOIOTh BIJUYKEHHSI OJIMH BIJI OJIHOTrO; 3Halomi ciM’i Xapnai momivaiu, Mo
MOAPYXOKS HE JIAJHAIM MK co0ot0, 3a A. K. beHconoM, moapy»xokst Xap/il HE KUJIH B
3maro/ii, ajpke 1 EMmu mieit o6 0yB Me3anbsiHcoM. 3 iHioro 6oky, @. b. [Tinion
CTBepIKYe, 110 Bipi « The Division» 0yB Hantucanuii y JIOHI0H1, HalI€BHO, IT1CIIS TOTO,
gk po3noyanacs apyxo6a T. Xapni 3 nucemennunero Onopeniiero Xennikep (1855 —
1923). Ixns nepma 3yctpiu y TpasHi 1893 poky y Jly6miHCbKOMY 3aMKy He 3aJIUIINIA
Oailmy)uM cepiie Ta AyIlly MUCbMEHHUKA, TaK pO3Moyvanacs TPUALSITHUPIUHA APYKOU
JIBOX MaMCTpiB cjoBa (HABITH IMICIS CMEPTI MEPIIoi APYKUHU, BOHU HE MepecTaBalin
JUCTYBaTUCSA); APYXOH, sika Oylia MIIHOIO OMOPOIO JJIS MOETa Y BaXKKYy TOJUHY 1
BITMHYJIA HA 3MICT HOTO OCTAaHHBOTO POMAaHY Ta HU3KH BipIIIiB.

Ha camomy mouaTtky alter ego moeTa cTBEpAKY€, 110 COTHI MUJIb BIITIJISIOTH HOTO
Bix Muyoi. [lepmmii 9oTupuBipIn — CKIaAHE PEUCHHS, IO POMOYHHAETHCS PSIKAMHE
«Rain on the windows, creaking doors, / With blasts that besom the green,» — nBa
HA3MBHI PEUYECHHS Ta MiJIPSAHE O3HAa4YallbHE CTBOPIOIOTH OMHC MOXMYPOrO OCIHHBOTO
nas1. Kpamt momnry Ha BIKHaX MOJKHA acoOIIFOBATH 31 CIh03aMU KOXAHOI, amiTeparris
npurojiocHoro [k] crBoproe 3BykoBui €deKT CKpuIy, a JOBI1 TojiocHI [i:] Ta [o:]
aKIIEHTYIOTh yBary Ha TPUBAJIOCTI il — MOXJIMBO, CKpUIl JBepel € meTadoporo
po3fialy y CTOCYHKax MK 4YOJOBIKOM 1 JkiHKOW. CTUIICTUYHUM TpUKOM
nepcoHiikailii onucye HACTYIMHHUUN €Ii30/l; «CUJia» HerapasiiB OTOTOXKHIOETHCS 3
nopuBaMu BITPY («blastsy»), siki HACTUIBKK CHJIBHI, 110 CIIPOMOYKHI CTEPTH MOJIOJIE,
HE3plle KOXaHHs; TaKOX CJIOBO «greeny y HalioMy KOHTEKCTI BapTO PO3YMITH SIK
«MOJIOZICTh, cUjay. SIKIO 3BepHYTH yBary Ha Tou (akt, mo BoceHu 1893 poky
T. Xapai ta ®. XeHHikep MoYaIM CIIBOpPAIIOBATH HaJa HamucaHHSAM HoBenau «The
Spectre of the Real», To MOKHa IPUIYCTUTH, 110 3MICT BipIlla — IEPENIKOa 3yCTpiyi
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(a00 xoxaHHIO) moeTa 1 micic XeHHIKep, a Kpari oIy Ha BIKHAX, CHJIbHI MMOPUBU
BITPY XapaKTepU3yIOTh OCIHHIO TOpY PpOKy. Y Jpyriil YacTHHI mepeBaxae
MOJIICUHJIETOH (YaCTHUHH CKJIATHOTO PEYEHHS MO€EAHAH1 CIIOTYYHUKOM «and») BUKOHYE
nekiibKa 3MicToBHUX GyHKIN. [To-niepine, y Takuii crocio J0CITaeThCss pUTMIYHICTh
gotupuBipma. [lo-gpyre, y psaaky «And I am here, and you are there» 3acobom
MTOJTICHH/IETOHY CTBOPEHO aHTUTE3Y — MPOTUCTABISAIOTHCS AB1 iCTUHHU «I 5 TyT», a «1 TH
Tam»; y TOoM 4Yac sik ocTaHHs ¢paza «And a hundred miles between!» 3aBnsxu
CHOJIYYHHKY «1» MOB’SI3Y€ThCA 3MICTOBHO 3 MONEPEIHIMHU peueHHIMH. B ocTaHHROMY
PSAAKY Hampy>KEHHS 3aroCTPIOETHCS: TirmepOona «CTO MHJIBY» POOUTH aKIEHT Ha
BIJITAJICHOCTI MK JIFOJBMH, @ PUTOPUYHUM OKJIMK YTBOPIOE €(PEeKT Tparizmy, HiOu
rajiac JyTiii.

Hpyra ctpoda — yMOBHE pEUeHHsI, B SKOMY JIIPUYHHIA T€pPOM, 3BEPTAIOUUCH 10
cBO€l KoxaHoi (mpo 1e cBiguuTh 3BepTaHHs «Dear» — «Jlro6a/Mmuia/Koxanay),
BHUpaXKa€ HEPeaJIbHI CIO/IIBaHHS: AKOU TUTHKU Heroau (Oypi) abo MusIi OyJIu MPUIHHOIO
PO3JIyKH, BiH pajiB HailOUIbIe. AHadopa y mepumx ABOX PsiKax 1bOTO YOTHPUBIPIILY
(«O were it but the weather, Dear, // O were it but the miles») Hagae purmMigdHOCTI i
OJIHOYACHO MPUBEPTAE yBary A0 KIHOUOBHX NMpuuuH po3puBy («That summed up all
our severancey, CIOBO «severance» sik special literary vocabulary 3aminsie HelTpanbHO
3abapBiieHe cyioBO «division»). [HBepcist poOUTH BUCIOBIEHHS OUIbII eM(paTHIHUM 1
CTBOPIOE JIOTTYHUI HAroJIoC Ha IMEHHUKHU «HEro/1a» Ta BiACTaHb («Muii»). ['onoBHa
yacTUMHA CKJIaAHomiapsgHoro peudeHHs — «There might be room for smilesy —
MeTa(pOpUYHO ONMHCYE TMOTETUYHUN pagICHUN Ta MACIUBUI CTaH JIPUYHOIO Tepos,
AKII0 O yce Bullle cKazaHe 0yJio mpaBaor0. IMoBIpHO, amiTepallisi MPUT0JIOCHOTO 3BYKY
[m] cTBOpIOE €(hEKT «3aCTUTIION TOCMIIIKH 3aMHUCIIEHOT JIFOJUHH.

Tpers cTpoda € aHTUTE3010 MONEPEAHBOIO PEUECHHS: 3MICT OETUYHUX PAAKIB J1a€
3pO3yMITH, IO peajbHa MEepPernoHa MK JIBOMa 3aKOXaHUMU — II€ II0Ch OlIbIle, HIX
BIJICTaHb, JIONI, Ta JOBIIE, H1K POKH. [IpoTHCTaBIEHHS MO3HAYEHO CHOIYYHHUKOM
«but» Ha moyatky crpodu. PedeHHs: MICTUTh AEKUJIbKA 3aCTapJIUX CJIIB: TPUKMETHHUK-
apxaism «thwarty Mae 3Ha4YeHHS «yNepTUi», «TOH, MO 3aBaxae», «betwixty —
npuitMeHHUK «between» («MX»), TOSTUYHUNA YUCITIBHUK-apXaizM «twainy JOPIBHIOE
«IIBa»/«JIBO€»; TXHE BXKMBAHHS HE € BHUMAJKOBUM: Yy TaKWd CHoci0 CTBOPIOETHCS
amiteparisi rayxux 3BykiB [k] Ta [0], m0 yckiamHiOe BUMOBY LIbOTO PEUYCHHS, a Y
3MICTOBHOMY IIJIaHI — aCOLIIOETHCS 13 CKJIAJHICTIO PO3YMIHHS KUTTEBUX HErapasJiiB
MDK 3aKOXaHUMH. Bill «Ti€l BepToi pedi», Mo NePemKoKae KOXaHHIO IBOX JTIOJCH,
BaXXKO BijicTopoHuTHcs un no30asutucs — « Which nothing cleaves or clears,» — Hemae
MOTYTHBOI CUJIH, SIKa MOTJIa O IEPEMOT'TH 1i Ta HATATOAUTH CTOCYHKH. [lopiBHSAHHS 1i€i
NEPEIIKOAM € TIepOOTIYHNUM i 10 KiHIIs HeBu3HaueHUM: «Is more than distance, Dear,
or rain, / And longer than the years!» — po3puB «sBiisie OuUIblIe, HIK BiJICTAaHBY,
CYTTEBINIE 3a «Jom» (BIPOTiLAHO, TiJ cIOBOM «mom» Tomac Xapjai mpuiryckae
MOBCSKJEHHI pedi abo cuTyarlii, M0 TPAIUBUIUCh MK TepOSMU MOETUYHOTO TBOPY;
BUOIp JIEKCEMH «rain» MOKHA TOSICHUTH 3 TO3HUIlii, M0 JOI] — pid OyJAeHHA IS
OpuTaHIIg) ¥ aBXKeX PO3TyKa 32 YACOBUM MPOMINKKOM TPHUBAE «IOBIIE, HIXK POKI» —
pEUYEHHS 3aKIHUYEThCS 3HAKOM OKJIMKY, SKUH pOOUTH BHCIIOBIIOBAaHHS OUIbII
HATNPYKCHUM Ta €MOIIHHUM.
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Omxe, y Bipui «The Division» mipudHHii Trepoll MEepeKUBAE MOMEHT
HEIIACTUBOTO KOXaHHs. Y 3arojloBKy Jekcemy «division» (OCHOBHE 3HaUEHHS SIKOT —
CTaH p0o30DKHOCTI B HACTPOSX YU IHTEpECax, TOOTO 3 OTJIS 1Y Ha 3MICTOBHE HATTOBHEHHSI
TEKCTy) MO’KHa iHTeprperyBaTu sk «Posmyka». Tpu ctpodu — po3aym-croBiab
JIPUYHOTO Treposi MPO BIACYTHICTh JYIIEBHOI OJU3BKOCTI MK HUM Ta HOTO KOXaHOIO:
BpaxoByIoun Oiorpadiro mucbkMeHHUKa, Ipuiyckaemo, 1mo Tomac Xap/i 3BepTaeThes
1o @nopeniii XeHHikep, fKa, HMOBIPHO, HA MOMEHT HAIMCAHHS BIPUITY 3HAXOJUTHCS
Ha BIJICTaH1 «cTa MWIb» BiJ JIoHI0HA, X04a peanpHa BiJAcTaHb Bia opuectepy o
croymili O6’exnanoro KoposiBcra ctaHOBUTDH 120 MUIIb.

Kocssuenko A.
JIBH3 “Ykpaincbkuii 1ep:KaBHUH XIMIKO-TeXHOJIOTiYHUI yHIBepcuTeT”
HaykoBuii kepiBauk: B.C. Ca3zonoBa

PI3BHOBUJU MOJIOJI)KHOI'O CJEHI'Y B AMEPUKAHCBKOMY
TA BPUTAHCBKOMY BAPIAHTAX AHIJIIMCBKOI MOBH

AMepUKaHChKUI MOJOII)KHUH CJIEHT, 3a3BUYail 1€ € CIOHTaHHA, HEBUMYIIIEHA
MOBa CTYZEHTIB, SIKI HABUAIOThCS B PI3HUX yHiBepcuTeTax. Ll jexcuka € oaHero 13
CKJIQJIOBUX CIIOBHUKOBOTO 3amacy MOJIOAOTO TOKOJNIHHS, OJHAK TEPEeBAXKHO HE €
MOMYJIIPHOIO AJI MPO(EeCiOHATIB.

CTyIEeHTCBKHN CIIEHT MOYKHA PO3TIIJATH K TPYNOBUM YW KOPIIOPATUBHUI
xkaproH. Lle cunonimu Tuny: roaddog, dude, boogerhead = chap, pal, fellow, bud (dy),
guy, chum, mate, friend, associate - "ToBapuil, npusTENb, IPyT, KOMIAHBHOH" TOIIIO).
Jlo 11i€i KaTeropii CIiB TaKOXk HaJlekaTh Takl OJMHUII, sIK: wench, gooey=girlfriend-
«MOJpYKKa, KoXaHa AiBUMHA»; posse, dogpack, tribe, crew = one's circle of friends-
«KOJIO Ipy3iB»; to bum = ask - "mpocutu" ToI1II10.

VY cnoBHuKax aOpeBiaTypu pO3TIAIAIOTHCS SIK CleHT. Taki cioBa, sIK rep
(cxkopoueHHs Bin reputation) — pemyraris; cig (Bim cigarette) — curapeta; lab (Binx
laboratory) — HaBYanpHUI KaOIHET Ta 1H. 3aPaXOBYIOTHCS 1O MOJOAKHOTO )KApTOHY.
XapakTepHO, 1110 TaKi 3araJbHOBKUBAHI CJIOBA, HAWYACTIIIE BXKUBAIOTHCS B PO3MOBHII
MOBI, HapUKIaa:(CKOPOUYCHHS Bil mama) — maTH, abo sis (Bim sister) — cectpa,
TaK0X MalOTh MO3HAYKY «CJICHI)

[Ilo He MOXXHa cKa3aTH MpPO aHTIINACHKHI cieHr. barato ciiB cieHry
BUHUKAIOTh IIIJISIXOM CKOpPOYEHHS abo cioBockinagaHHa. [Ipu OCBITI ClEHTI3MiB
BUKOPHUCTOBYIOTBCS Tl K CY(IKCH, 1110 1 B HEUTpalbHIN JIEKCHI, ajie¢ B CJICHTY BOHHU
Ha0yBalOTh MIMPIIOTO CIIEKTpa 3HaueHb. HalinmommpeHnimmuii — cydikc -er. Po3riasnemo
TaKOX Takl Cy(iKCH:

e cybpikc —loo sKWii HE Ma€ CaMOCTIMHOTO 3HAYEHHs, € JIUIIe
MIJCUTIOBAILHAM CIICHTOBBIM Cy(IKCOM, IO HAJa€ CJIOBY 3HAYCHHS
BinTiHKIB («fakeloo artisty);

e cydikc —ly € 3MeHITYBAIbHO—TIECTIIMBUM 1 TaKOX BIJITIHSIE CEMAHTHKY
cienrizmy («pally»); "scramola umpchay" - Bassii 3BiCH, XJIONEIb;
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e cydikc —ola (3a aHanori€I0 3 1ITATNCEKUMHU CJIOBAMU) HAJIa€ CICHTI3MY
rpaiyIMBUNA BIATIHOK 1 HE Ma€ CIEIiaJbHOI0 3HAYEHHS, HaldacTiiie
CIIY>KUTh JIJI1 YTBOPEHHSI IMEHHHUKIB «payolay, «mayolay.

e "Umpchay" - chump (€ MpUKIAAOM TaK 3BaHOI BaIHI/I(bPOBaHOI MOBH,
KOJIM TIepIia JiTepa TMEePEeHOCUTHhCS B KIiHEIb CJIOBa 1 JIO OCHOBHU
To/1ae€Thes 0e3rmy3anii cydikce -ay);

o «keeno» (cydikc —0 Mae cxoxy QyHKI0 3 cydikcamu —loo Ta —ola);

e «zero desperandomy (cydikc —dom, € o JHUM 3 HANOIBIIT TPOTYKTUBHHUX
adikcom).

Tennentis MO0 COPOIICHHS, 32 i1 EKOHOMii MOBHUX 3YCHUJIb, 3’ SIBISETHCS Y
BXKMBAHHI KOPOTKHX CJIIB T4 CKOPOYEHHI JIEKCUYHUX OAMHUI. 12% CTYIEHTChKUX
CJIB CKJIQJIal0Th TaKl 10, CXUJIbHI 10 CKOPOYEHHS. P13HOBUIM CKOPOYECHb:

1. Yciuenns cmiB (soph = sophomore, zam = exam, pre sci = preliminary
science  examination). Y  CTYJIEHTCbKIH  pPO3MOBI  MOIIMPEHE  YCIYEHHS
CJIOBOCIIOJIYYEHHS, KOJIM BIJICIKAETHCS JIMIIE OJHA YACTHHA 13 CKJIQJIOBUX MOTO CIIB,
10 HECE CEMaHTUYHE HaBaHTAXKCHHS, 1HIIIE )X - OITyCKa€eThes (ret = tobacco cigarette).

2. InimianeHi ckopouenHs: B. F = best friend. Ctpykrypa ckopoueHux ciiB
MO>K€ 3a3HaBaTH MOJAJIBIIOT 3MiHU (prog (Bix proctorise) + in + s = proggins). "pen" -
penetriary, "prowlie" - prowl car, "nix" - no, "dick" - detective, "competish"
competition, "rep" - reputation, "pixels" = "pix" — photos.

3. CnoBOYTBOPEHHS, CTYJIEHTaM YK€ M0/100a€THCS YTBOPEHI TAKUM CIIOCOOOM
CJIOBa, CJIOBA, SIKI HE 3yCTPIHEINI B JKOJHOMY CJIOBHHKY, aJl€ MOKHA JI3HATHUCS PO
HasBHICTh JBOX IOYATKOBUX CiHiB: snail-mail — crapomonnumii cmnoci® mnepenaui
iHpopmanii; "flatworm" - miakpecnenss; "user-friendly" - cucrema 31 3pydyHHMH
3acobamu criaKyBaHHS Ta iH; "cyberbuddy" - criBpo3MoBHUK B [HTEpHETI.

4. Metadopuzaiiisi € OAHUM 13 HAUTIPOIYKTUBHIMIMX CIHOCOOIB MOMOBHEHHS
CJIOBHMKOBOTO CKJIaJqy clieHTi3MiB. HasBHICT, y MoJoaikHii MoBI MmeTtadop Ta
METOHIMIN TOSICHIOETHCA TSKIHHAM JI0 €KCIPECUBHOCTI Ta MPAarHeHHsIM KOHKPETHUX
o6pa3iB: «hold on to your socks» — omke Tpumaiitecs; "to put a blow-torch" - gatu
yapiBHOTO cTycaHna; "stay kind" ("be healthy") - 6ynbre 3m0poBi; "to peak career-wise"
- 3aiiHATHCS Kap'epoto; "to shake a bit" - moranioBaTu; "to bust out some moves" -
MOKa3aTH KJlac y TaHII.

OTxe, ciaeHr poOUTh MOBY OUIBII KOPOTKOIO, KOHKPETHOI, EMOIIHHO
BHPA3HOIO, a TaKOX CIY>KUTh CBOEPIAHUM 3HAKOM MPHUHAJIEKHOCTI 0 TMEBHOTO
COLIIAJIFHOTO CepeIOBUIA. [CTOTHOIO BIAMIHHICTIO CJCHTY BiJl )KApTOHY € MiJBUIICHA
EMOIIIHICTh CJICHTY, TEHJEHIliA "CTHUCHEHHS" y CJIOBI, a TaKk camoO Te, IO CIEHT
"00OcyroBy€e" HaOUTBIT By3bKe KOJIO JIFOICH.
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Kpymenuubka A.
J{HinpoBcbKUH HalioHAJBHUI YHiBepcuTeT iMeHi Ouecst 'onuapa
HayxkoBnii kepiBauk: H.M.Cemenko

JIHI'BOCTUJICTUYHI OCOBJIUBOCTI IIEPCOHAJKHOI'O
MOBJIEHHA Y I’ECI O.BAWJIBJAA «IAEAJIBHUN YOJIOBIK»

AKTyaJlbHUM € TOCIIPKEHHSI MOBJICHHEBUX MAPTIN J1HOBUX OCIO IpaMu 3 TOUKH
30py JIHTBOCTHJIICTUYHUX 3ac00iB, SIKI BHUKOPHCTOBYE aBTOp IMpu (HOpMYyBaHHI
J1aJoTIYHOTO AUCKYpPCY Yy TBOpi. Lle 3ymMoBIeHO TuM, 110 B Apami Aiajior € OCHOBHUM
3ac000M XYJ0’)KHBOI BHPA3HOCTI Ta BUKOHY€ OuIbIIe (PYHKIIH y TOpIBHSHHI 3
IIPO30BUM TEKCTOM.

Came TOMYy BHBYECHHS J1aJOTIYHOTO MOBJICHHS, a TaKOX OLIbII TIUOOKE
OCMUCJICHHSI JIIHTBOCTHJIICTUYHHX 3aC001B, BUKOPUCTAHUX MPU HAIMMCAHHI J1aJory B
apami HEOOXiJHE JUIsl aHalli3y JAPaMaTHYHOTO TBOPY Ta PO3YyMIHHS HOTO OCHOBHUX
MPUHIIUITIB.

binem Toro, m’eca Ockapa Baitnbna «lneanbHuil 4ONOBIK» € 1HHOBALIWHOIO
yepe3 TMOE€AHAHHA TPaAaulllid KIACHIIMCTAUYHOI Ta HOBATOPCHKOI JpamaTyprii.
TpanuuiiftHUM € po3ropTaHHs MO IPOTATOM O/IHI€T 100U B JIOHAOHI, ajle IpHu bOMY
aBTOP aKIEHTY€ yBary Ha MOpPaJIbHUX PO301KHOCTAX CTIOXH.

Y cBOeMy TBOpi apamMaTypr BUKOPUCTOBYE SIK CTHCII, TaK 1 PO3JIOT Aiajd0Tr14HI
PEIUTIKA, HAaCUYEeHl JIHIBOCTHJIICTUYHMMHU 3aco0aMH BUPA3HOCTI. BOHM BIIrparoTh
3HAUYHY POJIb Yy PO3KPUTTI XapakTepiB [IHOBUX OCI0, BUCBITICHHI CHEU(IKH
MOBJIEHHEBOT B3a€MO/I1i IEPCOHAXKIB, a TAKOXK € IHCTPYMEHTOM PO3BUTKY CIOKETY.

O.Baiinba BIaeThCss 10 BUKOPUCTAHHS YHUCICHHUX JICKCUKO-CEMAaHTUYHHUX Ta
CHHTAaKCUYHUX CTWIICTUYHUX 3aco0iB. Cepen HUX HaiyacTilie 3yCTpIYaroThCs
MeTadopu, €miTeTH, MOPIBHSAHHS, CTUIICTUYHI MOBTOPH, €IINTHYHI KOHCTPYKIIi, a
TaKoXX TinepOoM, emirpamMu, aHTUTE3H, CEMaHTHYHA HaJAMIPHICTb, METOHIMIs,
1HBEp I, MapaJ0KC, MEPETIYCHHS, TPaJallisl Ta BUTYKH.

Tak, emiTeTH CHPHUAIOTH BUCBITICHHIO IyMOK MEPCOHAXIB, OUIBII YITKOMY
OKPECJICHHIO iXHbOTO CTABJICHHS /10 ce0e, IHIIUX I'epoiB ApaMu Ta 3MaJTbOBAHUX MO/IH.
Bonu 306arauytoTh BUCIOBIIIOBAHHS [IEPCOHAXKIB JIETANSIMU Ta HIOAHCAMH.

Tak, Hanpukiaa, ko cep Pobept poOuth komiuriMeHTH Micic YiBimi, edekt
nepeOiTbIIIEHHS CTBOPIOETHCS 3aBISIKUA MeTadopi, EMiTETy Ta rinepOoii.

SIR ROBERT CHILTERN. [Bowing.] Every one is dying to know the brilliant
Mrs. Cheveley. Our attachés at Vienna write to us about nothing else.

Meradhopn Ta TOpIBHSHHS HAJAlOTh MOBJICHHEBIM MapTii TIEPCOHAXKIB
EKCIIPECUBHOCTI Ta €MOIUNHOCTI, PO3KPUBAIOYM iXHIM ICHXOJOTIYHMM CTaH Ta
BHYTPILIHIN KOH(IIIKT MIXK «1/1€aJIbHUM 1 pEaIbHUM.

BailibT BUKOpUCTOBYE aHTUTE3y, MO0 MEpeAaTH IMUPUIl MOJIUB TOJOBHOIO
reposi, KoM TOU IiKaBUThCS, yomy micic UiBmi Bupimmia BinBigatu Jlormon. Tyt
MIPOTUCTABIIAEThCS «OMucKyunii Binenby 1 «noxmypuit Jlongon». Kpim Toro, y 11iif ke
pEIuTiIl MPOCIIJIKOBYETHCA CEMaHTUYHA HAIMIPHICTh, BHUPa)K€HAa Y BUKOPUCTaHHI
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nigcuroBabHOT 9acTku «do». Ile ctBoproe edexT sxuBoi Oeciny, y X0l sSKOi1 AesKi
CJIOBA € HAJIMIIIKOBUMH.

SIR ROBERT CHILTERN. [With a polite bow.] 1 fear I could hardly agree with
you there. But do sit down. And now tell me, what makes you leave your brilliant
Vienna for our gloomy London—or perhaps the question is indiscreet?

EninTuani KOHCTPYKITIT Ta 1HBEPCis MOKJIMKAaHI TOAATH Jiajory JUHAMIYHOCTI,
3poOUTH HOTOo OUIBII MPUPOAHIM, a TAaKOXK AaKIEHTYBaTH yBary Ha KIIOUOBHUX
[IEPEKOHAHHAX I'EPOIB.

Y CTBOpEHHI TYMOPUCTHYHOTO €()eKTy OCHOBHA POJIb HAJICKHUTHh MapajoKCy i
notenHocTi. CaMe MapaJioKCH y peIvIikax J0MoMararTh MiJKPECIUTH aBTOPCHKUMN
ctuiab O.Baiinpaa, mepenaTy Ti 11€1 Ta CMUCIH, SIK1 BiH BKJIaB Y CBIiM TBIp, a TaKOX
MIPOJIEMOHCTPYBATH TOTJISAIN Ta MEPEKOHAHHS caMuXx TepoiB apamu. Lo crocyerbes
JTOTEIHOCTI, TO BOHA MPUTaMaHHa SIK TOJOBHOMY reporo cepy PoOepTk, Tak i1 ioro
OMOHEHTII Micic YiBi, 1110 BKa3y€ HA IXHIM 1HTEJIEKT Ta BMIHHS BOJIOJIITUA CIIOBOM.

VY dopwmi enirpamu micic YiBii BUCMIIOE JIOHAOHCHKE CYCHUIBCTBO, ajie MPH
bOMY 11 BHUCJIOBIIOBAHHS € TaKOX IPOHIYHHMM, aJpKe, 3BMHYBAayyIOUM I1HIIMX Y
HaJMIpHIH yBa3i 10 IUTI00Y, BOHA caMa Mi3HIIIe 3p00UTh MPOMO3UILito JJopay [ opiHTy.

MRS. CHEVELEY. Oh! I don’t care about the London season! It is too
matrimonial. People are either hunting for husbands, or hiding from them.

TakuM 4YHMHOM, KOXXHHUM 13 JIHTBOCTHJIICTHYHHX 3ac001B, BHKOPHUCTAaHUX
JIpaMaTyproM y MOBJICHHI TIEPCOHAXIB JI0JA€ TMEBHI PUCH JIO X MOPTPETIB, a TaAKOX
crpusie OUTbII TOBHOMY CIIPUHHSTTIO iXHIX OCOOMCTOCTEH.

JInukoBcbka B.
HTY “/IninpoBcbKa moJtirexHika”
HaykoBuii kepiBHuK: O.0. UepHuk

SABUIIE NOJICEMIi B HAYKOBO-TEXHIYHOMY TEKCTI SIK
HEPEKJIAJJAIIBKA ITPOBJIEMA

ITonmicemiss — 1e acomialis OJHOTO cJioBa 3 JABOMa abo OUIbIIE OKPEeMUMU
3HAYCHHSMH, a MoJIiceMa — IIe CJI0BO ab0 (pasa 3 JeKUIbKOMa 3HAUCHHSIMU.

3a nesaxkuMM oliHKamu, noHaj 40 BIICOTKIB aHIIIMCBKMX CJIIB MAarOTh OUIBIIE
omHoro 3Ha4YeHHs. Toi ¢akr, mo Tak Oarato ciiB (a0o jeKkceM) € OaraTo3HAYHUMH
"Mmokasye, MO CEMaHTWYHI 3MIHA YacTO JOJAI0Th 3HAYCHHS MOBI, HE BITHIMAIOUU
xoaHoro", 3a3nauae M. Jlin Mepdi y po6oTi "Jlekcnune 3HaueHHs".

JlekcuyHa OaraTO3HAYHICTh JIOJA€ MOBI THYYKOCTI 1 »BaBOCTI Ta J03BOJISIE
BUCJIOBJIFOBATH HAUTOHIII BIATIHKM JYMKH. [HIIIA p1y — B TEXHIYHIN MOBI, JI€ TOJIOBHOIO
BHMOTOI0 € TPaHWYHA TOYHICTh BHUPAXCHHS TYMKH, IO HE JOIMYCKAE€ MOKIUBOCTI
Pi3HHX TJIyMadeHb. TOMYy OCHOBHOIO BHMOTOIO, III0O BHCYBA€THCS JI0 TEPMiHA, CTa€E
OJTHO3HAYHICTh, TOOTO HASBHICTH JIMIIE OJHOTO pa3y HA3aBXIU BCTAHOBJICHOTO
3HaueHHs. PaKTUYHO JAJeKO HE BCl TEPMIHU 33J0BOJIBHSIOTH LI BUMO31 HaBITH Y
MeXax OJHIET CTeMaAIbHOCTI, HAPUKIIA/I: engine — MalluHa, TBUTYH, TTapoBO3; 0il —
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Macjo, MaCTHJIbHUN Matepian, HadTa. [{s1 o6cTaBuHa, 3BYaiiHO, IPEICTABIISIE 3HAYHI
TPYJIHOILI JJI TOUHOTO PO3YMIHHS TEKCTY M YCKJIaJHIOE pOOOTY Mepekiaaaya.

ITin yac mepekiaay HayKOBO-TEXHIYHHUX TEKCTIB OCOOJIMBA yBara HpUALISIETHCS
MepeKialy TEPMiHIB sIK MOBHUX 3HaKiB, IO PEMPE3CHTYIOTh MOHATTS CIEIiaIbHOI,
npodeciitHoi ramy3i HayKu ad0 TEXHIKM Ta CTAHOBJIATH CYTTEBY CKJIQJOBY HAayKOBO-
TEXHIYHMX TEKCTIB 1 OJIHA 3 T'OJIOBHMX TPYAHOINIB iX MEpeKyaay 3 Orjsay Ha ix
HEOJHO3HAYHICTh — BIJCYTHICTh TMEPEKIAJHUX BIAMOBIIHUKIB Ta HaIllOHAJIbHA
Bap1aTUBHICTb.

[Ipore icHye ¥ 1HIMH MAXIA 0 PO3MISLAY TOJICeMili TEpMiHIB. 30Kpema,
O.B. KoncraHnTiHOBa 3a3Hayvae, 110 MOJIICEMis TEPMIHIB B aHTJIIHCHKIA MOBI1 BiIOMBae
MOTJIMOJICHHS, YTOYHEHHSI Ta PO3BUTOK CIelialibHUX 3HaHb. [lomicemiuyHuit TepMiH
CBOIM 3MICTOM JNU(PEPEHINIOE YUMPA3 TOHII PO3YMIHHS MPUPOJIN PEUYEH, CTBOPIOIOYH
OCHOBY IS 3MIMCHEHHS TMPOIECIB IOCTYIOBOTO TEPEOCMUCIICHHS €JIEMEHTIB
TEPMIHOJIOT'11, IO BiAOMBAETHCS Y IXHIM CEMaHTUYHIA CTPYKTYPI.

VY JiHTBICTUYHIN JIITEpaTypl HArOJONIYEThCS 3YMOBJICHICTh JIEKCHUYHOT MOiceMil
HacaMIiepe;] IBOMa YHHHUKAMHU:

1) GaraTro3HayHICTIO  3arajbHOBXXHMBAHOTO  CJOBa, JO  SKOTO  BXOIUTH
TEPMIHOJIOTIYHE CJIOBO:

dead — MepTBUIA, CyXUil, HEPYXOMUH, 3arITyXJIUMN,

degeneracy — BUpODKCHHS, ICTEHEPATUBHICTD, 3aHETIA/I,

ripple — OpvK, MyJbcallisi, XBUISICTICTb, T3I0PYaHHS;

rope — MOTY3Ka, KaHat, TPOC;

2) BXKHUBaHHSAM CJIOBa Y IEPEHOCHOMY 3HAYEHHI.

face — oco0a, Topenb, dacan, udepoaar (clock face);

hand — pyka, nouepk, crpinaka(hour hand).

Haii6inp11 nommpena npuynHa 6araTo3HavyHOCTI — BAHUKHEHHS Ha OCHOBI OJTHOTO
CHEIIaJbHOTO 3HAYEHHS I1HIIOTO (SK TPaBWIIO, OUIBII BY3bKOTO) CIELIaJIbHOTO
3Ha4YeHHs. MOKHA BUIUIUTH HACTYITHI OCHOBHI BHUJIM METOHIMIYHHMX BIJIHOCHH, KOTp1
MOB'SI3YIOTh 3HAYCHHSI TEPMIHIB!

1. 3aranbHe — 4aCcTKOBE:

structure — 1) cTpykTypa; 2) oprasizaiiiiiHa CTpyKTypa;

turnover — 1) 06epT; 2) moBopot Ha 180°.

2. YactuHa — 1ije:

record — 1) 3amuc; 2) peectpartis;

label —1) MmapkyBalbHUH 3HAK; 2) MMO3HAYKA.

3. Hdis, mporec — pe3ynbTaT Aii:

building — 1) 6yniBHULITBO; 2) Oy B,

performance — 1) BUKOHaHHsI; 2) pe3yJIbTaT; MOKAa3HUK JISUTbHOCTI.

4. Jlis1, mpoliec — BUKOHYBaY Jii:

light — 1) cBiTUTH ; 2) JaMIIa, JIXTap;

management — 1) ynpaniHHs (mporiec, (yHKIs); 2) KEpiBHULUTBO (OpraH
yIpPaBIIiHHSA).

VY BuUNajKy, KOJU CIOBHMK HE Ja€ TOYHOTO E€KBIBAJICHTAa TEPMIHOJIOTIUHIM
OJIMHUII, KOJIM BapiaHTHI BIJMOBIAHUKN NEBHOTO TEPMIHY BHXIJHOT MOBH BIJCYTHI,
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abo SKII0 TEepMiH OaraTo3Ha4HWi, BUKOPUCTOBYIOTHCS PI3HI MPUHOMH MIXKMOBHHX
TpaHcopmalliil. 3aBaHHs MepeKsIaaaya Moysrae y BipHoMy BUOOpI TOTO UM 1HILIOTO
npUiioMy B XO/Il MepeKIIay, 00 MaKCUMaIbHO TOYHO MEPEAATH 3HAYEHHS KOKHOTO
TEepMiHa.

[lix yac mepeksiagy HayKOBO-TEXHIYHMX TEKCTIB, 3ITKHYBIIHUCH 3 IOJICEMIETO,
HaWJIONJIbHIIIE 3aCTOCOBYBAaTH KOMIUIEKCHUN MIAXiJ, KOTPHM CKJIQJAa€ThCcs 13
3aCTOCYBaHHS JICKCUKO-CEMAaHTUYHUX TpaHCchopMaIliii, BpaxyBaHHS KOHTEKCTy Ta
BUKOPHUCTAHHS CHEIlaJbHUX CJIOBHUKIB.

Mazsyp. B.
YHuiBepcurer iMmeni Aub@pena Hodens
HaykoBuii kepiBauk: B.IL. I'aiinap

JAEAKI OCOBJIMBOCTI ITPU HEPEKJIAII IPUKMETHUKIB B
TEKCTAX AHI'VIOMOBHUX PEKJIAMHUX CJIOT'AHIB

PexnaMHI1 TEKCTH MalOTh MICTUTH BEJIUKY KUIbKICTh IPUKMETHHUKIB 11 CTBOPECHHS
SCKpaBUX 00pa3iB MPOAYKIIii B JyMKaX MOKYMIIiB. AJi¢ BOHH MOXYTh CTaTH KaMEHEM
CIIOTUKAHHS JJIs epeKiagaya, aJyke B aHTJIIHChKIA MOBI MPUKMETHUKHY OaraTto3HayHi,
1HKOJIA IOCUTh BaXKKO MM1110paTu MpaBUIILHUM €KBIBAJICHT IIpH nepekiaal. Hanpuxnan:
KFC: «Extreme skills, extreme taste. Christiano Ronaldo — (Bunsamxogi mooicausocmi,
Haozsuyaunutl cmax. Kpiwmiano Pouanv0o)» — B 1IbOMY MNpHUKIaAl 0auyuMo pi3HI
BapiaHTH IMEpeKyaay OJHOro i Toro * camoro npukMmerHuka. Max Factor: «I am
eternal — (A — ne3minna)» — NaHul MPUKMETHUK Mae 0arato 3HAUYEHb — «BIUHUILY,
«be3cmepmuully, «meepoutiy, «nocmilnutiy. Pe4eHHS HenolupeHe, oTxKe maioparu
JOLLUIBFHUIN BapiaHT ay’Ke BaKKO. MoBa iijie mpo TOHAJIBHUM KpeM, 1 MaeThCsl Ha yBa3li,
10 KOJIp IIKIpU OJHAKOBHUI BIPOJOBK BCHOTO JIHA, TOMY OyB MifiOpaHuil BapiaHT
«HE3MIHHULLY.

[Ile onmHi€l0 OCOONMBICTIO € BHUKOPHUCTAHHS TMPUKMETHUKIB Yy CTYMNEHSX
nopiBHAHHA. Lle ToB’s3aHe Hacammepes 3 HAsSBHICTIO HA PUHKaX 30yTy OJHAKOBHUX
TOBapiB pi3HUX BUPOOHUKIB. OTKE, BUKOPUCTOBYIOUM BUIIMI Ta HAMBUIIUN CTyIEHI
MOPIBHSIHHS, PEKJIaMOJaBIli aKIEHTYIOTh yBary IOKYyMIsl Ha IepeBarax JaHOTO
NpOIYKTY cepen psiay nonionux. Hanpuknan: Wenny’s: «Smaller is better works only
for gadgets — (IIpunyun menwe — kpawe die minbku 015 eaddxcemis)». McDonald’s
burgers: «Tastier than salad. Cheaper than salad. Fuck salad — (Cmauniwe, Hixc
canam. Jlewesuie, nixc caram. /{o diovka caram)y. 1{poro xk ehexTy MOKHA TOCSATTH
3a JOTIOMOTOI0 CIiB more, less, maximum, minimum Tomo. Hanmpuxman: Heinz
ketchup: «No sin: more tomatoes, less sugar — (Baou iocymui.: nomioopis — dinvuue,
yykpy — menue)». Pepsi Max: «Maximum taste, no sugar — (Maxcumanvuuii cmax, 6e3
YVKDY)».

Brnacue mepeksiag TEKCTIB pEeKJIaMHOTO CIPSMYBaHHS € OJHIEI0 13 HalBa)KumXx
YaCTHUH POOOTH 13 TAKUM TEKCTOM, OCKIJIbKA MAa€ BPaxXOBYBAaTHUCh HE TUIbKU crienudika
000X MOB: Ty 3 SIKOi MEPEKIIATAI0Th 1 Ty, Ha SKY 3J1HCHIOETHCS MepeKiai, a i eexT,
SIKUWA Ma€ 1e¥l TEKCT MepeiaTh CIOKUBAYEBI.
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Mapxkosa C.
YuiBepcurer imeni Auab@pena Hodeusi, JIHinpo
HayxkosBnii kepiBauk: B.IL. I"aiigap

AJAINTALIA SAK CIIOCIB ITIEPEKJVIALY AHI'VIOMOBHUX
PEKJIAMHHUX TEKCTIB

Peknama 3HaYHOIO MIpOI0 BIUTMBAE HA JKUTTS CYCHIBCTBA: BOHA MPHUCYTHSA Y
O1IBILIOCTI cdep JOACHKOI JISTILHOCTI 1 € MEXaHI13MOM Tepeaadi iHpopMaliii, CyIKeHb
Ta MUISIXOM BIPOBAKEHHS MPOAYKINi Ha HOBI puHKU. [lepeknaneHi pexkiiaMHl TEKCTH
— 1e 3aco0u, SKI J03BOJSIOTH 3apyODKHUM KOMIIaHIAM 37400yTH BIAOMICTH Ta
3aBOIOBATHU PEIMyTAIlilo cepey HOKynuiB B IHINKX KpaiHax. Y CHiX peKjIaMHOi KaMItaHii
0e3mocepeIHbO 3aNIeKUTh B SIKOCTI 11 MEpeKiany, sIKHH BBA)KA€TbCS CBOTO POIY
MHUCTELITBOM 1 BHMAarae BiJl TMepekiagadya HE TIUIbKM TapHOTO BOJIOJIHHS
JIHTBICTUHYHUMHU Ta CTWIICTUYHUMU HaBUYKaMH, ajié ¥ TakuxX SKOCTEeH, SK
KpEaTUBHICTh, BIIYYHICTh, 0013HAHICTh B KyJIbTYPHUX TPATULIAX MOBH MEPEKIAIY.

ApnanTarlis BUKOPUCTOBYEThCS y BHUIAJKaX, KOJW BUXIJHY peKjIaMHy ¢dpazy
HEMO>KITMBO TIPOCTO MEPEKIACTH YKPATHCHKOIO MOBOIO B CHITY PI3HOMAHITHUX MPUYHH.
Toni nepen nepexiaszadyeM NOCTA€E 3aBJAAHHS IEPEKIIACTH BUXITHUI TEKCT, aJanTyI04H
HOTO0 10 HOPM MOBH TIEpEKIIaTy.

CyTb 1IbOTO MAXO01Y MOJISATAaE B TOMY, 10 (hoTOMaTepiall Moke 30epiraTuch, ajie
TEKCT aJaNlTy€eThCs BIAMOBIAHO 0 OCOOJIMBOCTEM MOBH-mepekiiany. Hacrime 3a Bce
nepesl 3aKOpAOHHOK KOMIIAHIEIO-PEKJIaMOJIaBIIeM IOCTaE Mpodiiema ajanTaii
OpUTIHAJILHOTO peKJIaMHOro TekcTy. [Ipuumna TyT, MalyTh, y THUIOJOTIYHHX
PO3XOIKEHHSX YKPATHCHKOI i aHTIIHChKOT MOB. AJpKe 3MICT (ppasw, sika B aHTTIHCHKIT
MOBI BHpa)Xa€TbCs uepe3 3MiHM (OpMalbHUX XapaKTEPUCTHK CIiB, B YKpPaiHCBHKIi
NEePEIaEThCS Yepe3 CIOTYUYCHHs 3MICTY JeKIJIbKOX CIIB.

VY mocnimpKyBaHHX peKIaMHUX TEKCTax Oyiu 3HAWEH] TaKl IPUKIaINA aJanTaltii:
«TouchWiz. Personalization is just a touch away. (Cmeopioii inOU8ioyanbHull Cmuiv
c68020 menegony npocmum oomuxom)y». «Same space outside, more space inside
(Menwuti 3306Hi, Oinvwiuti ecepeouni)». «Relax. You wear Braska. Penaxc (Tu 6
Braska. Geox. Respire. Geox. B3ymms, wo ouxae)».

s 30€epeKECHHS (GyHKIIIOHATBHOCTI PEKIIaMHOTO MOB1IOMJICHHS
BUKOPHUCTOBYETHCS MPpUKHOM ananTariii. [le 3ymMoBiIeHO TUM, 110 B aHTJIHACHKIA MOBI,
MPOCTI Ha MepHui norysia ppa3u MOKYTh MAaTH IITMOOKE 3MICTOBE HAaBAaHTAXKECHHS, SIKE
BTpAyYa€ThCs MpU MpsIMOMY TMepekianl. TakuM 4YUHOM, MepeKsiagadyeBl HEOOXiTHO
ImykaTu crnenudigHi 3acobu s mepenadi 3MICTOBUX 1 CTUIIICTUYHHUX CKIIQJJOBUX
OpUTIHAJILHOTO TEKCTY, aJIJalTyBaTH HOro 10 0COOIMBOCTENH MOBH MEPEKIIAaY.

BuBueHHS pekIaMHHMX TEKCTIB — CKIIQJIHHMM, OaraToacrneKTHHA IpoIec, SKUi
noTpeOye BpaxyBaHHS TMHAMIYHOCTI PEKJIAMHHUX MTOBIJOMJICHD 3 TUTMHOM 4acy. OTxe,
HEOOX1/IHICTh aHaji3y JIHIBOCTUIIICTUYHUX OCOOTUBOCTEN HOBUX PEKJIAMHHUX TEKCTIB
OyJie BUHUKATH 1 Hajami. Martepiaiu JaHOTO JOCHIIKEHHSI MOXYTh OyTH BUKOPHUCTaH1
y poOoTI mepekiiagaviB, a TaKOXK y HACTYMHUX JTOCTIIKEHHSAX PEKJIAMHHX TEKCTIB,
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npobiieM ixX mepekiaay, mpobiaeM afganTtaiii peKIaMHUX TEKCTIB JO MOBH MEPEKIIaTy
TOLLO.

Mockanenko B.
JIHinpoBcbKuMil HAIOHAJILHUH YHIBepcuTeT iM. Ouiecst 'onuapa
HaykoBuii kepiBHuk: A.l. AnicimoBa

DAD PUNS Y COUIAJIBHUX MEPEXAX (C®EPA MY3HUKN)

Dad puns (abo Tak 3BaH1 «0aTbKOBI JKapTH») BXKE HE OJIHE IECATUIITTS NaHyIOTh
y aHTJIIOMOBHOMY cepefoBuii. 3arasioM dad pun MoXHA OXapaKTepU3yBaTH SIK
aHeKI0T a00 KOPOTKUMU KapT, 3aCHOBaHHWM Ha rpi ciiB. YacTO BOHM BUCTYIAIOTH Y
dbopwmi 3anuTaHHs 1 KOPOTKOI BIAMOBIAI 3 MaHunaitHOM: « Whose concert costs only 45
cents? 50 cent featuring Nickelback.», «I am wrapping Christmas presents. Let’s put
On some rap music.».

MarepiaioM Jjisi JaHOTO JIOCTIKEHHS TMOCIYyTYBaJll IOCTH AHTJIOMOBHUX
MY3UKaHTIB y comianbHiil Mepexi Reddit (y miaposaini lingling40hrs) Ta Instagram.
Hanpuknan, y xxapti ipo tpu HoTH « C, E-flat, and G go into a bar. The bartender says:
“Sorry, but we don’t serve minors.”’» KOMIYHUN ePEKT NOCATAETHCS 32 JIOMIOMOIOI0
0arato3HavyHOCTI cJioBa minor (MIHOpPHHM, HemoBHOMITIH). [lpm mbomy BapTO
HAroJIOCUTH Ha MiABUIIEHIN ckiIagHocTi nepeknany dad puns: Jlo, Mi 6emons ta Conb
CKJIQJIal0Th MIHOPHY Tpiajy, ajie Ha3BaTH Mi 6eMOJIb HEMOBHOIITHBOIO B YKPATHCHKIM
MOBI BXKE€ HEMOXJIMBO. TakuM YMHOM, €KBIBAJICHTHOCTI MOKHA JOCSTTH JIUIIIE TOBHUM
MIEPEKPOEHHIM JKapTy, Je¢ OapMeH ITOCTaBHTh MPETEeH31I0 cojoHocTi HOTH CoJb,
Harnpukiaz. Y 1[boMy pasi xKapT BTpayae JOT1YHICTh, | BAHUKA€E HEOOX1IHICTh 3aMIHUTH
OapMeHa 1 MicIle MO/Iii Ha MIOCh OB’ s3aHe 3 BUIIIYKOIO TOIIO.

Jxepenom dad puns y chepi My3uKu 4acTo CTarOTh MpPi3BUILA KOMIIO3UTOPIB.
HaBenemo mnpukiiaj »*apTiBJIMBOTO CIUIKYBAHHS KOPUCTYBAadiB COLIAJIbHOI MEpexi
Reddit: « - Bach off with those composer puns! — So you want more from my Liszt? —
Nah, I'll rather go out Chopin. — You Schubert that?». TyT npi3BuIla 3aMinar0Th
CJIOBa, 1[0 MOBUHHI HECTH CEMAHTHYHE HaBaHTakeHHs peueHHs: back off / Bach
(Biguermcs / 11.C.Bax), list / Liszt (ciucox / @epent Jlict), shopping / Chopin (womisr
/ ®penepik Illomen), sure about / Schubert (BmeBHenuit y / ®@pann llly6epr). 3a
CXOXKMM MPUHLUIIOM BHUKOPUCTOBYIOTHCS HACTYMNHI Mpi3BUIIA KOMIIO3UTOPIB:
Haydn/hiding; Debussy/the pussy; Tchaikovsky/tea, coffee; Boccherini/bickering;
Cage/cage; Barber/barbarism; Handel/handle; Stravinsky/striving; Glass/glass.

[HONMI maHunaiiHu TEepexXosiTh HaBiTh y rpadiuHy ¢GopMmy, 1€ CIiB3BYYHI
CEMaHTUYHO HEOOXITHUM Y PEUEHHI CJI0Ba 3aMIIIyIOThCS 3HAKaMU MY3HUYHOT HOTaIlli:
«Help! I am in treble (3HaK ckpumnkoBoro kitoua / trouble)! I ran over something #
(3Hax gie3y / sharp) and now my tire is b (3nax 6emomo / flat). Ineed a ) for the phone
(3nak uerBepTHOI HOTHU / quarter). Do [ need to repeat (3Hak IOBTOPY) any of that? ».

OckiUIbKHM 11l TaHWIAHHA BXE JIABHO CTajd BIJOMHMHM, HEPIIKO BOHH
BUKJIMKAIOTh HETaTUBHY pPEaKI uepe3 I1X HEOPUriHAIBHICTh 1, BIAMOBIIHO,
HE3/IaTHICTh HACMIIMUTH 4YWTada abo ciyxada. lle 3ymoBmioe 3miny dopmu ix
BUPQXEHHS: 3HUKAE€ 3BUYHE 3allUTaHHSA, TYMOP AaJamnTyeThCA IIiJI CYYacHICTb.
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Haii6inpm nonynsipHuM 3ac000M mepesiadi )KapTiB y CYyCHUIBCTBI € MOMNPEHHS MEMIB
y COLIaJbHUX Mepexax, a ToMy dad puns Takox Movaigu TSDKITH 10 GOpMHU MeMYy 1
aJlanTyBaTUCS M1 crenudiKy CydacHOro rymMopy: aOCypJHICTh; OJHE ab0 JEKLJIbKa
CJ1iB Ha (pOH1 MaJTIOHKA.

Hepinko y MeMax MOpIBHIOETBHCS JiBa 300pa)K€HHsI, OJHE 3 SKUX ITIJIMHCaHE
3BUYHUM YWUTady CJIOBOM, a IHIIE — HEICHYIOUHMM, aOCypJHUM, 3aCHOBAHMM Ha
cniB3By4ul 3 mepmuM: violin (Ha (oHi 300pa’keHHs CKpPUIIKH y 4oXJji) — violout
(CKpUIKa JIEKUTHh MOPAJ 3 YOXJIOM); piano (MajlOHOK 3BHYAaWHOTrO (hOpTEMmiaHo Y
¢dopmi mitepu P) — biano (dbopreniano y popmi aitepu B); Handel (pyxa, 1o Bupizana
3 moptpety kommosutopa ['eopra I'engens) — Headel (o6mmuust 3 Toro % mopTpery);
Vibaldi (moptpet AnTonio BiBanbai 6€3 Bonoccst) — Vihairy (3BudaiiHuii 1oro mopTpeT
3 JIOBrUM BoJioccsiM); Mozart (moptper Monapta) — Mozmusic (HOTHUN CTaH HOTO
my3ukn); Beethoven (berxoBen y mikpoxBmiboBiii reui) — Beethstove (betxoBen Ha
wnTi); Saint-Saens (Cen-Canc 3 HiMOoM) - Devil-Saens (3 poramu); Shostacovich
(IlocTakoBuy, 3aBepHyTHI y Tako) — Shosburritovich (3aBepuyTHii y Oypito); Listz
(noptper Jlicra) — Lisn’t (0e3 300paxenHs); Rachmaninon (dpoto PaxmaninoBa 3
YBIMKHEHUM CBITIIOM) — Rachmaninoft (3 BuMKkHEHHM CBITIOM).

Y Memax cTaporo 3pas3ka 3HAXOJUMO OlIbllle HAPATUBHOCTI (BOHU HE
OOMEXYIOTbCSI OJJHUM CIIOBOM; NPUCYTHA OUIbIIA KUIBKICTh HAIHKCIB 1 PEIUIIK).
Hamnpuknan, Ha oHOMY 3 TakuX 300pa)K€HO MOMILEHCHKOro, 10 KPUYHUTh TPHOM
yosioBikam: «Stop! You are under a rest!». Ilpu 11bOMy HaJ roJiOBaMH YOJIOBIKIB
HaMaJlbOBAaHO MY3M4YHI 3Haku mnay3u. Tyrt, oueBuaHo, dad pun cpopmoBaHo Ha
ciB3By4Ul (ppaszu «you're under arrest!» Ta aHITINCHKOrO TEPMIHY rest — naysa.

Ha onHOMYy 31 cTapux MeMiB 300paK€HO CT1J 3 OpPHAMEHTOM MOBHOTO CTaHy, 3a
SAKUM CHUJIATh CKPUIIKOBMI Ta 0OacoBHi KJto4ul 1 HOTH. bacoBui K04 TOBOPHUTH
CKpuTiKoBOMY. « You are nothing but treble!» - «3 106010 onHI podsiemMu!» (Tpa ciiB
3aCHOBaHa Ha BXKE€ 3HAMlOMOMYy HaM cmiB3Byu4i 3 trouble). CkpumnkoBuii K04
BIJIMIOBIIa€ CynepHUKOBL: «All you do is bring us down!» - «Tu nuiiie ncyemn HacTpii!»
(tyT dad pun moB’s13aHui 3 BUKOPUCTAHHAM cJioBa down, 110 HATSIKa€ HA HU3bKI HOTH
OacoBoro kiro4a). Mem mignucano dpazoro «The staff meeting», ne, 3HOBY K TaKH,
aBTOP KapTYE 3a JIOMOMOTOI0 0araTo3HavYHOCTI cjoBa staff — mepconas, HOTHUI cTaH.
Ane dad puns Ha IbOMY HE 3aKiHUYIOTHCS: Y KOMEHTAPSAX 3HAXOAUMO MPOIOBKCHHS
xKapTy. «But where is the alto clef? It is in the middle» (anbTOBUI KIIIOY, IIIO
BUKOPUCTOBYE CEPEIMHHI HOTH MK OacOoBUM Ta CKPHUIIKOBUM KIIOYEM, «CHIMTH
nocepeuH1»); «No, alto isn’t there because he sets the bars too high» (aneT HE TYT,
00 BiH sets the bars too high — cTraBuTh BUCOKY IUIaHKY; bar mpu I[bOMY Y MY3U4HIN
TEPMIHOJIOTII O3HAYA€ TaKT); « But who's taking notes?» (take notes - poouTH 3anucw,
notes — HOTH); «Plenty of bass-less accusationsy («Kyma 0e3migcTaBHUX
3BHHYBauY€Hb», 0 TOrO X bass Bka3ye Ha B)Ke 3raflaHuii 0acoBUI KITIOY).

OTrxe, SK BUAHO 3 HaBEJNEHUX NpUKIaaiB, My3udHi dad puns myxe dvacTo
3yCTPIYAIOTHCS Y COLIAJIbHUX Mepexax, y TOMy YHCIl Y MeMax. 3BUYailHO, TaKy Ipy
CIIIB Ba)XKO TepefaTd y mepeksani; no Toro x, dad puns 3a3HaIOTh €BOJIOLIT
BIJINOBIIHO BHMOTaM CY4YaCHOTO CYCHUIbCTBA, a TOMY LSl TeMa 3aJIMIIAE€THCS
BIIKPUTOIO ISl TOAQIBIIUX JOCHIKECHb.
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IHaBaenko K.
JHinpoBchKUil HanioHaJbHUI yHiBepcuTeT iM. Oustecs I'onuapa
HaykoBnii kepiBHuk: B.B. flmkina

MOPIBHSIHHS MPUCJIB’IB Y MYJbTUJITHTBAJILHOMY
CEPEJIOBMIIII

KoxHa Hamiss Mae CBOEPITHUN pPO3YMOBHUH 1 JYyXOBHUH IOYATOK, IO

B1JIOOpaXaeThCs B HApOAHUX MpUCIIB'AX. [lopiBHSAHHS TPHUCITIB'IB PI3HUX HAPO/IIB
JI0TIOMArae 3pOo3yMiTH, SIK 0arato CIIBHOTO BOHU MAlOTh — II€ CIIPHUSE TOKPAIIECHHIO
KyJbTYPHUX B3a€MOBITHOCHMH MDK KpaiHaMu Ta OCBIYEHOCTI iX MPEICTAaBHHKIB. Y
MPUCITIB'AX BIAOWTO OaraTuil iICTOPUYHUI TOCBIJ HAPOAYy, TOMY BHUKOPHUCTAHHS iX
HAJa€ MOBI HEMOBTOPHY CBOEPITHICTh Ta OCOONHBICTh. DOJBKIOP T03BOJISIE
3a3UPHYTH Ha TOYATOK IIISAXY HAPOJIB, BCTAHOBUTH 0a30Bl IIHHOCTI, SIKi JIATJIH
OCHOBOIO MEHTaJIITeTy Hawii. [Ipu oMy mpuciiB's, Ik OAUH 13 BUIIB (POIBKIOPHOTO
KaHPY, HAMO1IBIII SICKPABO Ta IAKOHIYHO OMUCYIOTh YMOBH KHUTTSI HAPOIy, HOTO TIOOYT
Ta MCUXOJIOTII0 COIIYMY, MOPaJIbHI I[IHHOCTI.
[TpucniB’ssM BBa)KarOTh JKaHP YCHOI HAPOAHOI TBOPUOCTi, aQOpPUCTHYHE BUITYUYCHHS,
sKe 3a3BUYAN CKJIAJIAETHCS 13 IBOX YACTHH. 3aBIaHHs MPUCTIB'IB MOXKe OyTH pi3HHUM:
HAaBYaTH MYJPOCTI, BUCMIIOBATH, ONKUCYBATH 30BHIIIHICTh, CUTYyaIlit0o, 00OCTaBUHH,
naBatH nopajau, hiocodcTByBaTH, HaraayBaTH PO HAPOIHUM TOCBIJI.

O3HalioMJIEHHS 3 QHTJIIMCHKUMHU TPUCITIB’SAMH Ta TOIIYK iX €KBIBaJEHTIB B
HaIlTUX MOBAax CIUJIKYBaHHS, YKPAiHCHKIM Ta POCIHCHKIHM, € HEB1J €EMHOIO YaCTHHOIO
BHBYCHHS MOBHO-KYJIBTYPHHX OCOOJHMBOCTEH 3 METOI0 HAOYTTS PO3yMIHHS TOTO, PO
110 MIeThCS y MOBJIEHH1. TOoMYy, SIKIIIO YBAKHO TIPOaHaIi3yBaTH aHTIIHCHKI, YKpaTHChKI
Ta POCIMCHKI MTPUCITIB'SL, MO’KHA TIOMITUTH, 1110 BOHU YITKO MOIJISIOTHCS HA TPU TPYTH
3aJIEKHO BiJ] CX0KOCTI 3HAYECHHSI Ta IKCHYHOTO BiITBOPCHHSI.

1) 1o nepuioi rpynu BiTHOCATHCS MPUCIIB'S, 1110 MAIOTh OJTHAKOBUMN JTIEKCUYHUIN

OMKMC 1 3HAYEHHS, TOOTO MOCTIBHUN TNEpeKiaJ yciMa BHILIEBKA3aHUMH MOBAMHU
BUIJISIIATUME OfHO3HAYHO. Hanpuknaz:

[TpucniB's AHAJIOT pOCIHCHKOIO AHaJIOT YKpaiHChKOIO

My house is my castle. | Moii 1oM — Most KperocTh. | Miii giM - Most hopTerts.

2) 1o npyroi rpynu BiJHOCATHCS MPUCTIB'S, K1 MalOTh OJIHAKOBE 3HAYCHHSI, aJie
13HE JICKCHYHE B1ITBOPEHHS:

[Tpucnis's JHocniBuuit AmHanor AHanor
MIEPEKIIA]T POCIHCHKOIO YKPaiHChKOK)
When in Rome, Komu 1 y Pumi, C BOJIKAMU KUTh — | 3 BOBKAMHU JKUTH —
do as the Romans | noBoabcs sk I10-BOJIYbU BBITb. [10-BOBYOMY BUTH.
do. PUMJISIHUH.

3) Tpets rpyna MiCTUTh aHTJTINCHKI MIPUCIIB'A, SIKI HE MalOTh OJHOTO ITE€BHOTO
€KBi1BaJICHTA Hi B POCIMCHKIHN, HI B YKPATHChKIi MOBaX, HAaIIPUKIA/L;
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[Tpucnip's 3HayeHHS [ToxomxkeHHsS
A volunteer is OnuH 106poBOJIEIH «Hagith ManieHbKa rpyna Jrojen
worth twenty BAPTUU NBAJLSATH KOPHCHIIIIA, KO0 BOHA Ma€
pressed men. BUMYIIICHHUX. €HTY31a3M 1 ParHEeHHS.

3apoauiiocs 11e MPUCIB'S Ha
noyatky 18-ro cromitts. Tomi
maTtpocu KopouniBcbkoro ¢oty
«30upanu» MopskiB Ha (paoT. Bonu
MOTJIM POOUTH II€, PO3IOBIIAI0UN
po HeOyBaJIl mepeBaru Ciyxou,
a60 x mpocto cuioro. [Ipote
MIPUMYC HE pOOUB BUMYIIIEHOTO
JIOOPUM MOPSIKOM.

ExBiBajIeHTHiCTh — II¢ CHIBBIIHOIIEHHS MDK TEPBUHHUM Ta BTOPHUHHUM
TEeKCTaX 3 MOPIBHSHO BY3bKHM J1alla30HOM 3HAYCHb. YWM CKJIAHIMUNA TEKCT, TUM
MEHIIIAa HMOBIPHICTh CTBOPEHHSI TEKCTY, M0 € A3€pKaJbHUM BIJOOPaKCHHSIM
opuriHaiy. Takoxk € Take MOHATTS SIK aleKBAaTHICTh nepekiaay. BoHa cniupaerbes Ha
peanbHy MPaKkTUKY Nepekiaay, sika He IOMyCKae BUYEPITHOI Nepeiadl BChbOro 3MICTY
OopuriHaigy. AJIEKBAaTHICTh HEPIIKO Ma€ KOMIPOMICHUM XapakTep, TOMY B Ipoleci
MepeKialy JOBOJUTHCS BIJICTYNATH BiJ IMOBHOI. €KBIBAJEHTHOCTI MOYAaTKOBOTO Ta
KIHIIEBOTO TEKCTIB 311 JJAKOHIYHOTO 3ByYaHHSI OCTAaHHBOTO.

OcHOBHOIO MPOOJIEMOIO TP MEPEKIIaal MPUCTIB'IB € KyJIbTYpHO-ICTOPUYHI Ta
COIIIOJIIHTBICTUYHI PO301KHOCTI, 3aBASKA YOMY BHHHUKAIOTH TI€BHI TPY/IHOIIII.
BykBasibHO y KO>KHIM MOBI1 3yCTpIYalOThCS CJIOBA, 3HAYEHHSI SIKUX IT1]] Yac NepeKiary
HEMOXJIMBO TMEpeaTH OJHUM CIIOBOM: 3aJUIs X OIMKCY BUKOPUCTOBYIOTH (hpasu. [o
TOTO , B KOXKHI MOBI ICHYIOTh Oaratro CiiB, ki € OaraTo3Ha4yHHMH, II0 MOXKE
CIIPOBOKYBATH HEKOPEKTHHH MEPEKIIajl, B pe3yJbTaTl IKOTO ICTUHHUM 3MICT MPUCTIB'S
Oyne BTpaueHo. KynbTypHi po301KHOCTI TaKOK MOKYTh CTaTH MPUINHOIO HESTKICHOTO
nepekiaay, 00 KoxkHa Hallis 3HalloMa 13 BJJaCHUMHU LIIHHOCTSIMUA 1 MOMEHTaMU MO0yTY,
1[0 JICHO BaXXHO 3pO3YMITH y KyJbTypl 1HIIKMX HapoiB. Hanpukman: «What goes
around, comes around.» — «UTo moceemb, T0 U MOKHEWBb.» — «IIlo mociem, To i
NMOKHelLy. J{ns nrofel, siki He BOJIOJIIOTh POCIMCHKOIO Ta YKPaiHCHKOK MOBamH,
TOCTIBHUM mepeksiaj Oyae 3Bydyatu HacTynHUM unHoM: « What you sow is what you
reap». CeHcC 3po3yMminuii, ajne Takuid BUpa3 OUIbIN 3BUYHUN [JIsi CJIOB STHCHKOTO
HapoJly, TOMYy, WIO0 3pOOUTH KOPEKTHHH TMepeKyan, sKui Oyle 3po3yMuIHii
aHTJIOMOBHUM HallisiM, TpeOa 3HANTH albTepHATHBY, I3HABIIMCH OUIbIIE MPO IX
KYJBTYpY 1 PO T€, 3 YUM CaMi BOHU OTOTOKHIOIOTh, ACOIIIOI0TH CEHC JTAHOTO BUCJIOBY.
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Pesa M.
YuiBepcurer imeni Anb¢ppena Hobeusi, {ninpo
HayxkoBnii kepiBauk: B.IL. I'aiinap

OCOBJIMBOCTI BUKOPUCTAHHA PI3BHUX YACTHUH MOBHU B
PEKJIAMHHUX CJIOT'AHAX AMEPUKAHCBKUX BPEH/AIB

Huni Bimomo, 110 peKJaMHI CJIOTaHW € OJHHMM 13 HAMMOTYXKHIMIMUX 3aco0iB
3B 13Ky Ta IHCTPYMEHTOM, III0 BUKOPHUCTOBYIOTHCS MapKETOJIOTaMU JIJIsi KOMYyHIKaIii
13 IIITLOBUMHM ayAuTOpisiMU. L1 KOpoTKi ¥ maM’aTHI Ppa3u JonomararoTb HOTECHIIHHUM
MOKYMISIM 3BEPHYTH yBary Ha TOBap, a TAaKOX JIOTIOMArarTh PO3PI3HATH MPOIYKTH 1
MOCJIYTH Ha HACHYCHOMY PUHKY.

Mopdonoriunuii aHaniz @gpa3 pekjJaMHHUX CJIOTaHIB PI3HUX aMEPUKAHCHKUX
OpeH/TiB BUSIBUB BEJIbMH ITIKaB1 PO301’KHOCTI BXKUBaHHS YaCTUH MOBH.

HaGarato wacrtimie B TEKCTI pPEKJIAMHOTO CJIOTaHa BUKOPUCTOBYIOTHCS
npuitMmeHHuKH. [[puiiMEeHHUK, SIKWW YacTillle BChOTO BHUKOPHUCTOBYEThCS, —  for”,
OCHOBHUM 3HAUYCHHSM SIKOTO € TIEPEAATH IS, «3apajii» KOTo (CIMOXKKBAY) 1 3 SIKOIO
LUJLTIO CTBOPEHA peKiiama:

& «A style for every story.» — Openn Levi's Jeans,

¢ «Shoes designed for living.» — 6penp Clarks,

*» «Designed for fit. Loved for style.» — Openn KAN Enterprises - Peaches

uniforms,

¢ «Real solutions for today’s women.» — 6penn Hanes - Playtex lingerie.
B mepmmx TpphoxX MpuUKIagaX MA MOKEMO CIIOCTEpIraTH caMe 3 sIKOI0 METOro Oyia
CTBOpEHA I MPOAYKIiss — «for fity, «for styley, «for livingy, HaBiTh B MEPIIOMY
NpuKIanl «for every storyy MOXHA 3pOOWTH TPHUIYIIEHHS, [0 MapKETOJIOTH
IIOPIBHIOIOTh CJIOBO  «icmopisiy 3 KOXHOK 0COOHCTICTIO oOKpemo. CTOCOBHO
YETBEPTOr0 BUNAAKY «for today’s womeny, 6aunMo TIpsiMy BKa3iBKYy Ha CIIOKHBaya, a
caMe «0Jisl HCIHOK CbO200EHHSD.

Haiibinpimry rtpyny cinykO0BHUX CJIIB B TEKCTaX pEKJIAMHUX CIIOTaHIB

CKJIQIaf0Th CIIOJYYHHKH:

¢ «Do you want a shape like a bra? Or do you want a shape like a woman?y» —

openn Body Bra By Warner's,

s «Nothing comes between me and my Calvins» — 6pena Calvin Klein Jeans,
B SIKOMY B1/I0YBa€ThCs 3aMIHA MPEIMETY OJIATY Ha caMmy Ha3By OpeHny “me Calvins”,
110 MapajebHO € METOHIMIEIO.

Cepen MpUKMETHUKIB HAWUYACTIIE BXXUBAETHCS MPUKMETHUK “good” y BCiX

CTYTICHSIX TTOPIBHSHHS:

*» «See how good they feel.» — O6penn Van Dal Women’s Shoes,

/7

¢ «Make it better.» — 6penn Timberland Boots,
¢ «Mudd. Better when it’s on you. » — 6pern Mudd jeans,
aJie MOKHA CIIOCTEPIraTH BXKUBAHHS 1 IHIINX MPUKMETHUKIB, IEPEBAXKHO B HANBUILIOMY
CTyTIEHI MTOPIBHIHHS:
s «Startrite. Worn by the world’s most precious feet.» — Openpn Startrite

Childrens Shoes,
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¢ «The most innovative company in the outdoors.» — 6pena Columbia.
Tak, B)XUBaHHS MPUKMETHHKIB 3 MIO3UTUBHUM TIYMAUYC€HHSM TIEPEIA0Th TOXBAITbHHMA
BILJIUB BiJl BAKOPUCTAHHSI MMPOAYKIIII.

You Ta your — 11¢ HaUNOMIMUPEHII 3aiiMEHHUKH B CJIOTaHaX, sIKI CTBOPIOIOTh
atMocdepy oBipH, ajpke peKiiaMa HalliieHa Ha CIIOXKHBaya 1 BOHA 3BEPTAETHCS 0
HbOTO Hamnpsamy. Hanpukian,

& «Workwear you can trust.» — openn Pacific Brands — KingGee,
& «Expect more from your clothes.» — 6penn Ex Officio.

JiecoBa B peKkjaMHUX CJOTraHax OpeHIB OJSTYy Ta B3YTTS MEPENArOTh [0
a00 MO3UTHBHUI BIUIMB BiJ BUKOPUCTaHHS mpoAykiii. HaifuacTime 3ycTpidyaroTbes
iMnepatuBHi (GOpMHU [I€CHIB, Hampukiaza be, get, take Ta iHII, SKI BUCJIOBIIOIOTH
nopajay, CIOHYKaHHs, MOTHBalil0 abo HaTXHEHHS. Takull mNpuioM Joromarae
3MIITHUTH 3B’ S30K M1k CIIO’KMBAa4YeM Ta KOMITaHi€ro. [[pukianaMmu Takux CJIOTaHIB €:

% «Be your own label.» — 6penn Clarks,
*» «Feelmax. Take a natural step. » — Openn Feelmax Shoes,
s «Merrell. Let’s get outside. » — opena Merrell Footwea.

Cnin 3BepHYTH yBary Ha IpUCIiBHUKH, CIIYKOOBY UaCTUHY MOBH, SIKa CIIYKUTh
JUISL ONKCY BUKJIIOYHO KOPUCHOTO BIUIMBY TOBapy Ha TMOTEHUIWHOIO MOKYIIS.
CemaHTHKA MMEPEeBaKHOT OLTIBIIOCTI MPUCIIBHUKIB TO3UTUBHA, X04a iX PI3HOMaHITHICTh
3BOJAMTHLCSA JI0 Bapialliil TphOX CJIIB:

¢ «Next to myself. I like BVD best» — 6pean BVD Underwear.

OTxe, mpoaHani30BaHUM YaCTUHAM MOBH Y PEKJIAMHHUX CJIOTaHaX XapaKTEepPHUM
0COOIMBUHN NICUXOJOTTYHO-TIPArMAaTUYHUI BIUIMB HA YATAY1B PEKIIAMHU.
Haity:)xuBaHITUMN BUSBWINCS TMPUKMETHHUKH, SIKI BUKOPHUCTOBYIOTHCS JUISI OI[IHKH
PEKJIAaMOBAHOI'O TOBapy Ta PE3yJIbTATIB MICIs HOTO BUKOPUCTAHHS, & TAKOX J1€CIIOBA,
10 BXKUBAIOTHCS 37€01IBIIOrO 111 MOTUBYBAaHHS Ta CIIOHYKaHHs 110 Ail. [IpuciiBHUKH
OyJlM 3acTOCOBaHI 3 METOI YTOYHEHHS Ta I1HTeHCU(IKalii TEeBHUX OI[IHHUX
xapakTepucTuk. OKpeMo CIiJ Bi3HAYUTH POJb 3aMMEHHHUKIB, OCKIJIBKH BOHH
MepcoHI(PIKYIOTh TEKCT CIOTaHy Ta CTBOPIOKOTH OJM3bKUN JTIJIOT MK BUPOOHHKOM Ta

ayIUTOPIEIO TTPOTYKTY.

Pummuna A.
YHiBepcurer imeHi Aab¢ppena Hodenst
Hayxosuii kepiBHuk: B. II. I'alinap

BIZCYTHICTbB IIEPEKJIAAY AHI'VIOMOBHUX PEKJTAMHUX
CJOTAHIB YKPAIHCBKOIO MOBOIO

BiacyTHicTh nepekiany pekjiaMu € JOCUTh OIUPEHUM SBULIEM. SKIIO HAEThCS Mpo
peKjiaMy MPOJAYKTIB, SIKI BUKOHYIOTh BUKJIIOYHO amesITUBHY (DYHKIIIIO, HAPUKIIA],
nappymu 4d ajJKorojbH1 HAMoi.

Mo>kHa CTBEpIKYyBaTH, IO CIOTaHM, AKI HE MEPEKIaNal0ThCs, CTAIOTh YaCTHHOIO
BI3yaJIbHOTO O(OPMIIEHHS pEKIamMH, a TOMY, B 3aJ€KHOCTI BiJ iX BHUKOHAHHS,
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PUBEPTAIOTh yBary i COPUSIIOTh MOCHJICHHIO €KCIIPECHMBHOCTI. Xo0dYa CJiJ MaTd Ha
yBasi, IO HEMEPEeKIaJeHUH TEeKCT MOXKE OyTH HE3pO3yMUIMM MJii pPELHUIIE€HTa
pEKJIaMHU.

Sk He TUBHO, IOCHUTH BEJIUKA KUIBKICTh 1HO3EMHUX KOMIaHI|, K1 MPEICTABIISIOThH
CBOIO IIPOJIYKIIII0O Ha YKPAiHCBbKOMY PHHKY, 3QJIMIIIAIOTh CBOI PEKJIaMHI CJIOTaHu 0e3
nepekiaaay. Po3risiHyBIIM HaBEIEHI HUKYE TPUKIIAIN, MOXKHA 3pOOUTH BUCHOBOK, 1110
B YKpPaiHOMOBHOMY CEpEIOBHUIL HaWYacTillle YCHIINIHO ICHYIOTh HENepeKIaaHi
CJIOTaHH, 1110 HE MICTATh CKIaAHUX KOHCTpyKIii. Hanpuknan: Gucci — Gucci by Gucci,
« Honda — The Power of Dreamsy, «Canon — You can Canony, «Land Rover — Go
Beyond ».

Crin 3a3Ha4MTH, IO HA3Ba TOPTOBOI MAPKHU BIIIrPa€ TyT KIKOYOBY POJIb, @ CaM TEKCT
MOBIJIOMJICHHSI BXKE€ € HE TAKUM BaXKJIMBHUM, OT)KE, HE MOTPEOy€ MepeKiary.

[cHyBaHHS I1HIIIOMOBHOTO PEKJIAaMHOIO CJIOTaHy B YKpPaiHOMOBHOMY CEpEIOBHUII
MOBOIO OpUTIHAIy Ma€ MpPaBO Ha ICHYBaHHS. AJie MOXKHA CTBEp/PKyBaTH, LIO
aHTJIOMOBHI CJIOTAaHU B YKpPAaiHOMOBHOMY CEpEIOBHILI BHMAraloTh IMEBHHX YMOB.
[lepma ymoBa cTaBUTh 3a OOOB’SI30K ILUJIBOBY ayAMTOPI0 KaMIlaHii BOJIOAITH
aHTICbKOI0 MOBOIO. Jlpyra ymMoBa — ciorad TMOBHHEH OyTH HaJA3BUYailHO
JAKOHIYHUM JIJIs1 TOTO, 11100 BiH J0Ope cripuiiMaBcs i 3armam’ STOBYBABCS CIIOKUBAYEM,
JUTSL SIKOTO 1151 MOBA X04 1 3HaliOMa, ajie BCE XK HE piHa.

Ceminnuenko /.
YIAXTY
HayxoBuii kepiBauk: O.B CaBueHko

KOPOTKA XAPAKTEPUCTUKA PAHHBOHOBOAHIJINCHKOI MOBHU

BupimaneHy pons y TPUCKOPEHHI TMpoliecy BUPOOJICHHS aHTIIHCHKOL
HaI[10OHAJbHOI MOBHU BiJIirpaau ol KIHIIA 15 CT.

Haiibispmioro nojgiero BHYTPIIIHBOT 1cTOpii AHIIIT B IO €MOXy OyJid BiAHH
UYepBonoi ta binoi Tpossaam, mo tpuBamu 3 1455 mo 1485 p. i mixkycoOHI BiitHU
O3HaMEHYBAJIU 3aHEMa aHTTICHKOTO (heoaani3My 1 MOPOIKEHHS HOBOTO cycninLHoro
YCTpOIo. Bonu 3akinunnucs 6utsoro npu bocdopi. [Homituyaum pe3yabTaToM i€l
BIliHU 6yJ10 BCTAQHOBJICHHSI a0COMIOTHOI MoOHapxii. AOCOIIOTHA  MOHapXis 1
[EHTpaTi3allis MOJITHYHOI BIaJAW y KpaiHi OyJu CHWJIbHUM YWHHUKOM, III0 CIPUSB
HEeHTpasi3alli y MOBHIH ramxysi, TOOTO MaHyBaHHS HAIllOHAJTFHOT MOBH HAJl 11aJIEKTOM.

PaHHBOHOBOAHTIINCHKUI TMEPIOJ CTaB TMEpPIOAOM BEIHKUX TreorpapiuHux
BIIKPUTTIB, TpPHUETHAHHSI A0 OPUTAHCHKOI IMIEpii HOBUX 3€Melb Ta IITUPOKUX
KOHTAKTIB 13 HOCISIMH IHIIMX MOB Ha BCIX KOHTHHEHTAaX, IO 3aJHIIMIM CBIH CIII B
aHrIicekii MoBi. B enoxy PecTaBpartii, B aHTJIChKY MOBY TPOHUKAIOTh (DpaHITy3bKi
CJIOBa, 110 30€peryiv 10 HalluX JHIB BUMOBY Ta HAarojoc MOBH — jkepena. 3 17cT.
aHTJIicbka MOBa MOIUpPIoeThes y [IiBHIUHIN AMepuill Ta cTae JAep>KaBHOI MOBOIO
CIIA. AwMepukaHChKUI BapiaHT BIJIPI3HIETHCS OCOOJIMBOCTSIMM  BHMOBH 1
CJIIOBHUKOBOTO ckianay. Po30ikHicTh y Mopdosorii Ta cuHTakcuci HesHayHi. [lo
aMEpUKaHCHKOTO BapiaHTy Onu3bka aHriidiceka Kanamu. Y rpamarumi 17-18 crT.
crioctepiraeTscsl ABa HampsimMu. llepie kepyBaslocsi NIPUHIUIIOM «PO3YMHOCTI» Y
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BCTAaHOBJICHH1 IIPABUJI MOBH, a APYyre BUXOAMIIO 3 TPAAMIIIL, IO CKIAIOCS, ICHYIOUOTO
3BHYar0. baraTo rpaMaTucTiB BiJ3HAYMINA HEJOCKOHATIICTh MOBHU, MIHJIUBICTb 11 HOPM
1 BBOKAJIU, 1110 MOBY HEOOX1IHO BJOCKOHAJIUTU, OUUCTUTH BiJl HETIOTPIOHUX BapiaHTIB
1 3adikcyBatn HaaoBro. ToMy rpaMartuka NEpeTBOPIOETHCS HAa 3BEJACHHS IpPaBuUII,
3a00pOH Ta pekoMeHaamii. Y (POoHETHYHIN cUCTEMiI PaHHBOHOBOAHTJIHWCHKOI MOBHU
HalOUIbII 3HAYHOIO TOAlel0 OyB Benmukuil 3cyB TJIacHHMX, y Pe3yJbTaTi 3MIHUIIOCS
AKICTh BCIX JOBTHUX TJIACHUX. Benuke 3pylIeHHs, a TaKOX 1HII 3MIHM TOJIOCHUX 1
MPUTOJIOCHUX MPHU3BEIH J0 TOTO PO3XOKEHHS BUMOTH Ta HAITMCAHHS, 110 MAa€ MicCIle
B CcydJacHin aHTICHKIN MOBI.
PaHHHOHOBOAHTIIMCHKIA MOBI HE BHCTA4ayi0 OJHOMAHITHOCTI y HAIlMCAaHHI  CIIB.
[TyOnikauis B 1755 nepuroro «CioBHuka anriiicekoi MmoBu» C.J/[oHCOHa cripusiia
CTBOpPEHHIO cTaHAapTHOI popmu npaBonucy. CroBHUK J[>KOHCOHA, 110 MicTUB 42773
CJIIOBHUKOBI CTaTTl, BBAKA€THCS HAWBIJIMBOBIIINM CIIOBHUKOM B 1CTOpIi aHIMIHCHKOT
MOBH 1 JIOC1 HE BTPATUB CBO€I IHHOCTI. Y 1795 poKy BUXOAMTH MEPIIMMA MIAPYUYHUK
«Anrmificbka rpamatuka» JL.Mroppes. lleit migpydHuk Maiixke aBa CTOpidYsl €
OCHOBHUM Yy TpaMaTHIll aHrjiiicbkoi MoBu. A B Amepurli B 1828 poui H. Bebctep
onyOJIiKyBaB «AMEpPUKAHCHKUN CJIIOBHUK QHTJIIMCHKOI MOBH», SIKMM MICTHUB Oe€3Ji4
CTaHJIapTIB aMEPUKAHCHKOI MOBH 1 BKJIFOYaB OIM3bKO 70 THC. CIOBHUKOBUX CTaTEH.

Ckane0a €.

JloHenbKUilI HANIOHAJILHUH YHIBEPCUTET €KOHOMIKH i TOPTiB.JIi
imeni Muxaisia Tyran-bapanoscbkoro, m.Kpusuii Pir
HaykoBuii kypiBauk: C. K. PeBynbka

TBOPYUI CTHUJIb JOCTOEBCHKOI'O

®denip MuxaitnoBuda JIocTOEBChKHI BiJOMUI, HacaMIIepe/l, IK aBTOP MEPIIOTro
y Pocii comaibHO-TICUXO0JIOTIYHOTO poMaHy. BiH 3aiuImB HamajakaM CBi BEJIUKUI
enoc. Enmoc He TUJIbKK MUChbMEHHHMKA-KJIACUKA, a €1I0C MPOCTOI JIFOJAUHU Ti€l 100U, sKa
BiuyBa€ OUIb 3a IHIIMX, @parHe CHOpaBeUIMBOCTI 1 OOpPOTBOM 13 TOCTPUMH
collalbHUMU TipobsieMamu. Pa3oM 31 CBOIMU IepOsiIMH BiH LIYKa€ TapMOHII0, BaXKJIMBI
KUTTEB1 ICTMHH, CIOKIA Ta pajicTh Ui JIOACHKOI aymn. Jlo KiHIM CBOiX JHIB
JlocToeBchbkuil OyB BipHHI CBOEMY O0OB’SI3Ky MMCbMEHHUKA-TYMAaHICTA.

Busnaunorw pucoro @enopa J[ocTOEBCHKOTO SIK MUChbMEHHHMKA OyJI0 MOMIYaTH
JieTaii Ta HIOM JOTIOBHIOBATH HUMHU 00pa3 CBOIX repoiB, iX XapakTep Ta CBITOOAYECHHS.
ITix yac ynTaHHS HOTrO TBOPIB, HECKJIAHO IMIOMITHTH, 1110 HAUTOJIOBHIIIIOK JACTAJUIIO B
HuX € «MicTo JloctoeBchkoro» — IletepOypr.

[lucbMEHHUK CTBOPUB HOBY >KaHPOBY MOJIEb POMaHy, MOEIHABIIA B HbOMY
pI3H1 )KaHPOB1 €JIEMEHTH, a TAKOXK JIOCIIAUB TCUXOJIOTiI0 OCOOMCTOCTI Ha MPHUKIIAII
CBOIX T€pOiB, 10 Hapa3l € akTyadbHUMU TeMmamH. [IlucbMeHHUK 30araTUB CBITOBY
JiTEpaTypy reHiaJbHUMU TBOPAMH Y KaHP1 peasizmy.

O3zHailoMJTIOI04KCh 13 TBOpaMu JlOCTOEBCHKOro, MOKHAa IOMITUTU [E€BHY
0COOJIMBICTh y 300pakKeHH1 IEPCOHAXIB: BOHU MIPUXOBYIOTh Y c0O1 Pi3Hi, IHO/1 HaBITh
HEMMOBIPHI MOXJIMBOCTI. Bijg magiHHS Ta TSKKOrO CTaHy CaMOpPYMHYBaHHS [0
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HECKIHYEHHOTO BIOCKOHAICHHs. To0TO moanHa JIoCTOEBCHKOTO HE MA€ MIEBHUX MEXK
y CBIJIOMOCTI, BOHa MOX€ MPOSIBIISITH cebe OAHOYACHO 1 B 311, 1 B JOOPI.

B icropii cBiTOBOI jiTepaTypu CKJIAgHO Ha3BaTU Oyb-SKOTO I1HIIOTO
MMCbMEHHHKA, SKUH OyB OM TakuM K€ CyNepeuIMBUM, HEOAHO3HAYHUM SIK
JlocTtoeBchkuii. HaBkosio HOTro CHAAUIMHUA BIPOJOBXK BXKE HE TMEPIIOrO CTOJITTS
PO3ropTarOThCS MajKl JUCKYCIli Ta JITEpaTypHI CYNEepeuku KpPUTHKIB. BTiM, BOHU
MOYAJTUCS ITIe Ha CAMOMY TTOYaTKy TBOPYOI AISIIBHOCTI BEJIMKOTO MHUTIIS.

Ctuiib [locTo€BCchKOTO — 0€30apBHMIM, OJHOMAHITHUM, CIpUH, STKUI BIAAAETHCS
IIIEMOM Y Ceplli YhTaua, CBOIMU BUTOKAMHU Ma€ «3amuCKX 3 MEPTBOTO JIOMY», CaMe Ty T
BiH c(hopMyBaBCi SK SBHINE, 32 SKAM OE3MOMIUIKOBO PO3MI3HAETHCS MaHepa
J10CTOEBCHKOTO.

Cnin monatu, mo J{ocTO€BChKMI HAMMCaB CBOIO KHUTY Uepe3 KUTbKa POKIB MICIIs
noBepHeHHs1 3 Cubipy 1 110 OCHOBHMM TOH 1 KOJIOPHUT, MOJAHUM i aBTOpOM, Ha
MPOTHUBATY J0 BCIX IHIIUX HOTO TBOPIB, O1IBIN CIIOKIMHUI 1 TPOXH CYMHUM, ajie MEHIII
MOHYpHUH, 11e 1 HaJlae TBOPOBI OUIBIIOT MPABAUBOCTI, IO OCOOJUBO KOHTPACTYE 13
cIpaBAl MEKEeJIbHUM 3MICTOM KHHMru. He CTibKkM cam TBip, CKIJIbKM NepeOyBaHHS
MUTIIS Ha KaTOP3i, KICHHOIN, TPUHMKCHHS T1THOCTI JIIOJIUHHU BIUTUHYJIA Ha XapakTep
TBOpuoCTi  JlOCTOEBCHKOrO, Ha WOro CTWIb, E€MOTHUBHICTb, IICHXOJOTIYHE
HAaBAHTAXKEHHA  JlOCTOEBCHKUH 3aBXK]IM MPArHyB «IIPU MOBHOMY pealli3Mi 3HANTH B
moauHI TroauHy». Lle 3aBgaHHs Moke OyTH BUKOHAHO JIMIIE B TOMY BHIAAKY, KOJU
3pO3yMI€NI CYTHICTh JIFOACBKOI AylIl, OCATHEN TI NPUHIMUIHN, SKUMH KEPYEThCS
JIOIMHA B CBOIX BUMHKAX, JIis SKUX HAIpaBJICHA JIOJUHOIO SIK HA caMoro cebe, Tak i
Ha IHIIUX JIOJIEH, 3 SIKUX CKIIQJA€ThCS CYCIHIIBLCTBO Ta COIlajbHE CEpEIOBHIIE, B
SKOMY 1HIWBIAY BHUIajga J0Jg JKUTH 1 TBOpUTU. KoHIenmis ocoOucTocTi
JlocTo€eBChKOTO, 1i B3a€EMOBITHOIIEHHS 3 CYCIIJILCTBOM BKJIIOUYaia B ceOe po3riisl He
TUTBKH 1 HE CTIIBKU JECTPYKTUBHUX 11 CTOPIH, HE TIJIBKH 1 HE CTUIBKU ii KOH(IIKT 3
CYCIUIbCTBOM, CKUTBKH PO3TJISA] IUIAX1B MOJOJAHHS IbOTO KOH(IIIKTY, BCTAHOBIICHHS
rapMoHii MDK OCOOMCTICTIO 1 cycnuibcTBOM. (CaMe BCTAHOBJIEHHSI TapMOHIT MiXk
OCOOMCTICTIO 1 CYCIIIBCTBOM MOJXKJIMBE JIUIIIE Ha NUISAXY (OPMYBaHHS BHYTPIITHHOTO
CBITY JIFOAWHH, (OPMYBAHHIO B Hilf ECTETHYHHUX Ta MOPAJTbHUX IIIHHOCTEH.

Ycenko A.,

Yyxuo T.

YHiBepcuTeT MUTHOI ClIpaBH Ta (PiHAHCIB
HaykoBuii kepiBauk: T.B. UyxHo

AHTPOIIOMOP®HI META®OPHU B
AHI'VTOMOBHHUX PEKJIAMHUX TEKCTAX

Pexnama Bke maBHO cTaja HEBiJl €MHOIO YACTHHOIO HAIIOTO XUTT. BoHa Hece
B c001 BaroMuii BIUIMB Ha CBIAOMICTb JIOAUHH. Lle 06rpyHTOBaHO THM, 110 Y peKiIami
BUKOPHUCTOBYIOTHCS clieli(i14HI MOBHI Ta MICUXOJIIHTBICTUYHI IPUHOMHU, SIKI CIPUSIOThH
JOCSITHEHHIO KIHIIEBOI METH — 3alliKaBUTH CIOXuBaya. JlJis CTBOpEHHsI BIajioro
PEKJIIAaMHOTO TEKCTY (paxiBill BUKOPUCTOBYIOTh Pi3HI MPUAOMH, 11O MICTITh Yy COO1 SIK
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3araJbHOMIHTBICTUYHI, TaKk 1 CHEHU(IYHI XapaKTEPUCTUKH TEKCTYy: (OHETUYHI,
MOP(QOJIOTIYHI Ta CHHTAKCHYHI.

Py1iiiHOIO CHIIOI0 CTBOPEHHS PEKJIAMHOTO TEKCTY BUCTYyIA€ ekcrpecis. QM
3 MPOSIBIB €KcIpecii, Ak Bigomo, € metadopa. Lled crumictuuHuil Tpon 3a3BUYai
MOB’SI3aHUN 13 CEMAaHTHMYHUMH 3PYIICHHSIMH, M0 TPU3BOIATH OO0 JOJATKOBOI
eKCIIPECUBHOI HACHMYEHOCTI TEKCTy. SKimo BiIydyHo migiOpaTd cJIOBO abo
CJIOBOCTIOJIyYEHHsI, TO (pa3u HaOyBalOTh BHUPA3HOCTI Ta YHIKAJIBHOCTI, SKi
J0TIOMararoTh JIETKO 3amam’siToByBaTH iH@opManio. Came Tomy metadopa € TUM
IHCTPYMEHTOM, SIKHW JOTOMara€e aBTopy MoOyyBaTH KOMIIO3UIIIO peKJIaMu, HaaTu
iif ceHc i HenmoBTOpHICTh. CiJl BAOKPEMHTH, 1110 MPOIeC MeTadopu3arlii BUCTYIIAE Y
¢dbopmi mepeHoCy TEBHOI O3HAKM OJHOTO TMpEIMeTa Ha IHIIMA Yepe3 HAasIBHICTH Y
THITIOTO TIPEeIMETa CXO0K0i 03HaKu. MeToro MeTtadopu € caMe BUKIUKATH YSBJICHHS.
Orxe, meradopuzaris — IIe¢ HE TUIBKH IPOIEC 3aMiHU CIIB, a IMe ¥ MeXaHi3M
YTBOPEHHSI HOBOTO 3MICTY, 32 JIOITIOMOTOIO J[ii KOTHITUBHUX TPOIIECIB.

O06’exToM HayKoBOi pO3BiAKK Oyno 00paHO aHTponoMopdHYy MeTadopy B
peKIaMHOMY TEKCTi. 3a3HauuMo, 10 Ipu aHTporomMopdHiii Metadopi mKEperIoM
nepeHeceHHs € (1310JIOT1YHI Ta TICUXIYHI XapaKTEPUCTUKH JIIOJIMHM, K1 HAIarOThCs
TBapuHaM ab0 HexXuBHM mpeaMeram. [IpoaHanmizyBaBIIM pEKJIaMHI TEKCTH, OyIj0
BUSIBJICHO Taki BUU aHTporioMopdHuX metadop:

1) anTponnomopdHi MeTadopy Ha TO3HAYCHHS PUC XapaKTepy ¥ MOBEAIHKU: Just
like you, he’d rather not stand out — «SIx 1 TH, BIH He Xoue OyTH y BCIX Ha BUAYY,
There’s no place where food could hide — «<Hemae micuig, e ixa Moriia 6 CXOBaTUCHY;

2) aaTponiomopdri MeTadopu, MO OMUCYIOTh eMoIIii Ta mouyTTs: Happy price
menu — «I1lacouBe miHOBE MeHIO», Make your wallet happy — «3poOUTH Balll TaMaHEIIb
IACTUBUMY,

3) aaTporromopdHi MeTadopH, SKi AEMOHCTPYIOTh PO3YMOBI 3110HOCTI: Smart
cooling system — «Po3ymMHa cucTeMa oXO0JOKeHHSN», Images that tell everything —
«MattoHKH, SIK1 pO3Ka3ylTh BCEY;

4) antponomopdHi Metadopu Ha IMMO3HAYEHHS POJMHHMX ab0 OJU3BKHUX
BiHOCUH: Your dairy pals — «TBoi MonouHi npusitenin, A family of olive oils with true
Italian character — «CiMeHCTBO OJIMBKOBOi OJIii 31 CHPaBXHIM 1TallIACHKUM
XapaKkTepoM»;

5) aaTponomopdHi MeTadopH, SKi BUPaKatOTh BUKOHAHHS poOOTH 200 (i3uyHi
nii: Hair won'’t go out anymore — «Tenep Baiiie BOJIOCCS HIKYIU HE TIHETbCs», Words
create worlds — «CBIT TBOPUTBHCS CIIOBAMUY;

6) antponiomopdHi MeTadopH, IO ONMKUCYIOTh 30BHIMIHIN BUTIIAL: Double starch.
Gives body to fabric — «BaBiui O1ibIlIe KPOXMAJIO MpUIAE TKAaHUHI (POPMY».

OTxe, MpoaHai3yBaBIIM aHTPONOMOpP(HI MeTadopu B PEKIAMHUX TEKCTax,
BIJI3HAYUMO, LIO0 ISl pO3yMiHHS MeTadopu HEOOX1THO MEBHOIO MIPOIO0 MPOCTEKUTH
nuIsSX i CTBOpEHHsI abu TMOJ0JIATH HECYMICHICTh 3HAY€Hb Ta MOOYIyBaTH CMHCIOBY
rapMoHito. AHTponnoMopdHa MeTagopa Ma€e BUKIMKATU YSBY, aJKe CBIT MeTaopu —
11e CBIT 00pa3HOTO MHCJICHHS, a PEKJIaMHI TEKCTH 3BEPHEH1 JI0 1HTYIllli Ta MOYYTTIB
moauau. Tomy nuissxom metadopu3zariii JoiuHa 37100yBae HOB1 3HaAHHS PO CBIT.
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Yopuui B.
JIHINpOBCcbKUH HALIOHAJBLHUI YHiBepcuTeT iM. OJuiecst I'onuapa
HaykoBnii kepiBauk: H.M .Cemeniko

AEAKI JHHI'BOKYJbTYPOJIOT'TYHI ACIIEKTH POMAHY
A 4. CEJIHAKEPA «JIOBELD Y KUTI»

3 TOYKHM 30py JIHTBOKYJIbTYypojorii, poman "JloBempb y >XuTi", CXOXKHUH 3
PO3MOBHOI0O MOBOIO 1 CI€HTOM B omnoBifaHHAX Mapka TBeHa 1 amMepHUKaHCHKOTO
MMCbMEHHHKA-caTupuka Punra Jlapauepa, 1o J03BOJISE aBTOPY JaTd ICTOTHY
xapaktepuctuky XoiaeHa Kondinmga. CTuib MOBH IILOTO IOHAKA CBOEPIIHUM, HOMY
BJIACTHMBA Ta YHIBEPCAJIbHICTb, SKa Ja€ HAM MOXJIMBICTh CKJIACTH YSIBJICHHS MPO HOTro
ocobucticte. MoBa Xonnena Kondinga xapakTepusyeTbcsi Mepil 3a BCE TaKUMH
[IPUNOMaMU:

1. ITocTiiiHe BKUBaHHS MAapa3UTHUYHUX CJI1B 200 CJIOBOCIIOIYUYE€Hb TOBOPUTH PO
HaiBHICTh Ta O€3MOCEepPEHICTh IMOBEAIHKM TOJIOBHOTO reposi. BiH HecBioMoO
BUKOPHCTOBYE B MOBJICHHI CJIOBAa - Mapa3UTH, HE 3aMUCIIOIYHCH, SIKY PEaKIilo BiH
BHUKJIMYC Y HABKOJIMIITHIX.

2. BixuBaHHsS O00'€IHYIOUMX HANOBHIOBAYiB, IO 3aMIIIalOTh KOHKPETHUI
MOBHUI MaTepia:

a) and all (i Bce Take inmie, 1 Take iHIIe). Hanpuknan: «how my parents were
occupied and all; they're nice and ally;

0) or something, or anything (abo mo-ueOynp take). Hanpuknan: «my whole,
goddam autobiography or anything, you were supposed to commit suicide or
somethingy;

B) sort of (Ha KIITaNT, TPOIIKK) IPU MPUKMETHUKAX 1, YACTIIIE, IPHU J1€CIOBAX.
Hanpuxknan: «she was sort of deaf; I sort of brushed my hair back».

3. BukopucranHs MiACWIIOIOYMX 3aiiMEHHUKIB, B OCHOBHOMY 3BOJSTHCS /O
BKa31BHMX 3aiiMeHHUKIB this, these, those (1iei, Toil, camuid, 111 cami). Hanpuxnan: «he
wrote this terrific book, right next to this crazy cannon; he wrote me this notey.

4. Po3MOBHI MOBTOpH, SIK, HANMPUKIAJ, B HACTYIHUX BUMNAAKaX: «was really
hanging around for, was trying to feel some kind of a goodbye; what he did he started
these undertaking parlors all over the countryy.

5. Bigxunenus Big rpamatuyHoi Hopmu. Hanpukian:

a) BXKMBaHHA ocobuctoi opmu miecioBa micis on account of, mo Bumarae
repyHis: «on account of I was flunking- four subjects and not applying myself and all;
on account of it was Sunday».

0) BXuBaHHS HempaBWIbHUX (opMm miecnoBa: «I'd woke him up, she's been
laying here all night mowo».

B) HEINpaBUJIbHE BXKMBAHHS OCOOOBUX 3aliMEHHUKIB B HEMPSAMOMY BIJIMIHKY:
«D.B. took Phoebe and I; kept telling Stradlater and I; I woke he and his wife up».

r) BxuBaHHs «OABIHHOTO MpuUCYKa-3anepeueHHs»: «I hardly did not even
know; did not hardly say anything; I hardly did not even show ity.
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[HmmM, 1 gy’ke BEIMKUM MOMEHTOM, IO BHIUIMBAE 3 CTUJIICTUYHOTO Ta
JIHTBOKYJIBTYPHOTO 3aBlIaHHS aBTOpa 1 Xapaktepuzye MoBy XoiaeHa Kondinma, €
€MOIIiiHICTb. ABTOp 3HaXOUTh 11 CIIOBECHE BUPAXKEHHS B TEKCTi 32 IOTIOMOTOIO:

1. TIoctiitHOTO BUOOPY OLIIHOYHUX EIMITETIB TUITY:

a) phony - «mnoBuit» (phony bastard, phony smile, phony handshake mowo);

0) lousy - «morauuit» (lousy teeth, lousy manners, lousy childhood, she was
worried that it might make her legs lousy, he was lousy at writing compositions);

B) terrific, sIkuii MOK€ BHCTYIATH B SIKOCTI MO3UTHUBHOI OLIHKHU 3 3araJlbHUM
3HAYEHHSIM «4yJoBud» (terrific book, terrific friend, terrific sentence, she looked
terrific mowo), B SKOCTI HETaTUBHOI OI[IHKM 3 3araJIbHUM 3HAYCHHSM «OTHIHHII
(terrific bore, terrific lecture) 1 TpOCTO SIK TIACUIIOBAIILHE CJIOBO (HAmpHUKIaa B
YKpaTHCBKIN MOB1 (KaxXJIMBHUI», «CTpalllHU» - a terrific liar, terrific patience,
terrifically bored, he was terrifically intelligent).

2. EMoIiiHO-TIICHITIOBAILHOTO MPUKMETHHKA old, skuii BH3HAauYae JIoJIeH
HE3aJIeKHO BiJ] BIKY 1 MOKe OyTH BUKOPHUCTAHUN B SIKOCTI BU3HAUCHHS JI0 HEXKHBUX
npeaMetiB. Hanpukinan: «old Ackley, old sadist, the old peak of my hunting haty.

3. BxkxuBaHHS BUTYKIB THILY:

a) Boy (Oro!) Hanpuxnan: «boy, did I get in that house fast;, boy, you cannot
imagine how sorry I was getting; boy, was I excited mowjo».

0) for Chrissake (for Christ's sake), sike, 3me0uIbIIOr0, 03HaYae OOypEHHS.
Hanpuxknan: «for Chrissake grow up - cocnoou, i koau mu, Hapewmi, supocmeut! I do
not know for Chris sake - ma ne 3uarwo s, uopm 3abupati!». 1leit BUTyK - mae 0coOJIMBO
CWIBHUN EMOIIMHUNA «3apsi» B yCTax MIITKa, 00 € «3a00pOHEHWM» BHACIIJIOK
PEITiHNUX acoIliamii.

4. Tako)X MOKHA 3BEpHYTH yBary Ha BKUBaHHS XOJIJIEHOM BYJIbrapu3MiB, SKi
OJIHOYACHO HAJal0Th HOTO PO3MOBHIM MaHEpi JOCTOBIPHICTh, 1 pOOJATH ii OiIBII
emortriitnoro. Hanpuknan: emdatuunnii eniter goddam (god-damned), sixkuit, mopsiza 3
damn, BECTynae B mo€THAHHI 3 IMEHHUKAMH OYb-SKOTO XapaKTepy.

Cnix 3a3HauUTH, IO AUCKYPC JaHOI MOBHOI OCOOMCTOCTI SBJIIE COOOIO
BepOanbHUII 00pa3 MiAJliTKa, MeTa SIKOro IOKa3aTh CaMOPO3KPUTTS OCOOUCTOCTI.
HapaTuBHo-aprymeHTaTUBHUN AUCKypc MOBHOI ocoOucrocti XosgeHa Kondinaa
HOCHUTb BIIKPUTHI XapaKkTep, B AKOMY CJIOBO BUCTYIIA€ SIK BUPA3 IKUM OLIIHIOE TO3UIIII.
Takox BapTO mOoAaTH, MO IUCKYPC MAHOTO TEPCOHA)Ka BHUBOJIUTHCA 3 TMOTpeOU
BUpa3WTH cebe, OTKe, JUCKYpC MOBHOI OCOOMCTOCTI BHCTyHae SK 3HaK
CaMOBHPaKCHHS.

Takum uywmHOM, K MokHa mnobauntH, CemHmKep BigoOpa3suB ayxe
CYNEepEewINBOTO T'eposi SIKU TPEJICTABIAB MEBHY KYJIbTYPHY MIMCHICTB, MPOTE Mij
HATUCKOM 3aCTOSIHOi JIMCHOCTI BiH MPUMKHYB K CBOEMY KYJbTYpPHOMY IIOJIIO Ta
MOpOAMB 0araTo yHIKAJIbHUX JIIHTBOKYJBTYPHUX OJUHUIG, SIKI JO I[HOTO Yacy
MpUBAOIIOIOTH 0araTo MOJIOAMX JIFOJIEH Ta 3aCTaBISIOTH JIOJCTBO 3BEPHYTH yBary Ha
TaKuX MPOOJIEMHUX FOHAKIB 100 3pO3YMITH uepe3 JIHTBOKYJBTYPHY CKJIAI0BY iX
po0JIEMU Ta MICIE Y CyCHIIbCTBI.
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Anishchenko V.
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SIMILITUDES Y DIFERENCIAS ENTRE LA LENGUA ESPANOLA Y
EL IDIOMA PORTUGUES

El espafiol y el portugués son dos lenguas mas habladas que ocupan segundo y
séptimo lugar respectivamente por la cantidad de los hablantes. Las personas que
estudian las lenguas romances notan que estos dos idiomas tienen muchos rasgos
semejantes. La coincidencia de estas lenguas se explica por su origen, ambas
pertenecen al grupo romance. Como se desarrollaban al mismo tiempo, el vocabulario
y la gramatica son bastante similares. Si alguien escucha la misma frase en portugués
y luego en espanol, puede decir que son casi iguales pero con una diferencia ligera. A
pesar de la diferencia en la gramatica (formas verbales), también existen ciertas
diferencias en vocabulario. En espafiol hay muchos arabismos (aceituna, zanahoria,
zumo) 'y en portugués se usan latinismos (cinismo, oportunismo, quid), pero el 90% del
1éxico de estas lenguas coincide practicamente.

Por ejemplo en la fonética espaiiola las vocales no se difieren en su grado de
apertura, mientras que en portugués el superindice se usa para indicar énfasis y vocales
cerradas (€, a, 0) por ejemplo: trés, avo, por. Y también abre el sonido (¢, 4, §), por
ejemplo: pé, chd, pa y denota la conjuncion del articulo de la preposicion "a" y el
género femenino "-a". Ademads, en portugués los sustantivos en plural se cambian de
maneras diferentes, de acuerdo con una serie de reglas:

1. “-em, -im, -om, -um”, “m” cambia a “-ns” (o jardim — osjardins);

2. “r, -z” cambian a “-es” (o rapaz — os rapazes);

3. “-30” cambia a “-aes, -30s, -aes” (o irmdo — osirmdos, a licdo — aslicdes);,

4. “-11” cambia a “-is” (o funil — osfunis);,

5. “-ile, -el” cambian a “-eis” (o reptile — osrepteis);

Y en espafiol para formar el plural se afiade “-s” si la palabra se termine por una
vocal y “-es”, si al final hay una consonante, por ejemplo: la gallina - las gallinas, el
vestido - los vestidos. El uso de articulos se refiere a otra diferencia. Ademas, los
pronombres posesivos en portugués se utilizan con un articulo adicional O, A (plurales:
OS, AS), por ejemplo: o meu amigo, a minha mde, o seu cdo. Eso no se rrefiere al
espafol. El infinitivo personal se usa solo en portugués y coincide con el infinitivo en
las formas de primera y tercera persona del singular, pero en otras personas, se agregan
terminaciones especiales al infinitivo: -es, -mos, -des, -em. La forma compleja del
infinitivo personal se forma usando la forma simple del infinitivo personal y del verbo
auxiliar "ter". En espafiol se usa su analogo, que consiste en un pronombre personal y
solo un infinitivo.

Como en cualquier otro idioma del mismo grupo lingiiistico, existen tanto
diferencias como similitudes. No vale la pena afirmar, que el espanol y el portugués
son iguales, porque la informacion anterior demuestra que existen diferencias no solo
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en la escritura, sino también en la pronunciacion. Por eso estudiando cualquier idioma
es necesario prestar atencion especial a todas las caracteristicas y aspectos.

] Babir M.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onischenko

PECULIARIDADES DE LA TRADUCCION DEL ESPANOL

Como se sabe el espafiol es muy popular en todo el mundo, el supera al inglés por
hablantes nativos. Ademads el idioma espafiol es uno de las 6 principales lenguas
oficiales de las Naciones Unidas, la Unién Europea y la Unidén Africana. También es
una lengua internacional muy hablada que se utiliza en el &mbito de negocios. En
Internet, el espafiol ya ocupa el tercer lugar, tras el inglés y el chino. El espaiol es el
segundo idioma mas hablado en Twitter, también es uno de los idiomas mas utilizados
en Facebook, con mas de 80 millones de personas que lo hablan.

La traduccion e interpretacion del espaiiol al ucraniano (y viceversa) estd muy
solicitada tanto en los circulos empresariales como en los gubernamentales. ;Cuales
son las particularidades de la traduccion al/del espaiiol? En primer lugar, el idioma
espafiol estd muy extendido, lo que aumenta su volatilidad. En distintas partes de los
paises hispanohablantes existen diferentes versiones, es decir, dialectos que difieren
entre si tanto en el vocabulario como en la pronunciacion. Por eso un cubano puede no
entender a un peruano, un mexicano a un argentino y un guatemalteco a un chileno. En
segundo lugar, para conseguir una traduccion perfecta es necesario conocer la historia
del origen de la lengua. El espafiol tiene muchas palabras y estructuras procedentes del
arabe que se han arraigado en la lengua, lo que hace dificil sospechar que sean
prestadas. El espafiol también ha recibido una fuerte influencia del inglés. Los
espafioles utilizan sabiamente la técnica del calquing o busqueda de un equivalente en
espafol para no utilizar completamente las palabras inglesas. En el caso de la primera,
se crea una nueva palabra espafola a partir de la extranjera, copiando la inglesa en
estructura y significado. Por ejemplo, un préstamo "onmaita" suena como "en linea" en
espafiol. También son dificiles las palabras con multiples significados. Por ejemplo,
"titulo" en espafol no siempre se traduce como "tutyn", "3BaHHA" 0 "mocama", sino
que puede significar "mpaBo", "skicte" o "Ha3Ba, 3arosioBok", lo que puede
determinarse segun el contexto. También surgen problemas porque el vocabulario
espafiol, como el de otras lenguas romances, se basa en el latin. Las frases en latin
aparecen con mayor frecuencia cuando se mencionan acontecimientos culturales e
histéricos en un texto extranjero. Por ejemplo, el latin esta presente en la terminologia
juridica: injuria verbalis (insulto de palabra), injuria realis (insulto de hecho), in
favorem (a favor), causa justa (buena causa). Otra dificultad proviene de la presencia
de fraseologismos. Por ejemplo, la expresion "Esperar que el olmo de peras", que se
traduce literalmente como "OuikyBaTu, mo6 B a3 nas rpymri". Dicha traduccion carece
de sentido y su equivalente es "uekatu Oinst Mopst moroau". No son similares a primera
vista, pero tienen el mismo significado. En conclusién se puede decir que hay
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muchas dificultades en la traduccion del y al espafiol. Por eso cada traductor necesita
perfeccionarse durante toda su carrera profesional.

Baranova Y., Vasetska J.
Universidad Técnica Nacional «Dnipro Politécnica»
Profesora dirigente: A. V. Gavrilova

LOS TRADUCTORES EN LINEA COMO HERRAMIENTA PARA EL
APRENDIZAJE DE LENGUAS EXTRANJERAS

Cada dia aparecen mas tecnologias que facilitan la vida de las personas. Y no
solo hablamos de electrodomésticos, sino también de dispositivos que tratan de adoptar
plenamente la principal capacidad humana: la capacidad de pensar.

Ultimamente, he pensado mucho en el papel de los traductores en linea en
nuestras vidas. ;En qué se parece la inteligencia artificial a la humana? ;Es capaz de
traducir un traductor en linea, teniendo en cuenta el contexto y la cultura del pais desde
o hacia el que traducimos? Mientras que la respuesta a la primera pregunta sigue siendo
discutible, no dudaria en responder "no" a la segunda.

Es inapropiado decir que un traductor en linea es un invento ridiculo o inutil. La
historia de la traduccion automatica se remonta a 1933, cuando P.P. Smirnov-
Troyansky invent6 un dispositivo de traduccion mecanizada. En aquella época, eran
muy diferentes de las maquinas actuales. Eran maquinas muy grandes y caras, que
ocupaban salas enteras y requerian una gran plantilla de ingenieros, operadores y
programadores para su mantenimiento.

Sin embargo, los cientificos pronto llegaron a la conclusidon de que era una mala
idea y que no funcionaria. Es imposible construir una maquina que pueda comprender
y adoptar plenamente la inteligencia humana. Pero, ;han cambiado las cosas ahora?
Realmente quiero analizar todo y encontrar los pros y los contras.

El hombre de hoy siempre tiene su teléfono movil en las manos. ;Por qué
tenemos que aprender algo? ;Por qué tenemos que forzar el cerebro y perder el tiempo?
Estoy totalmente de acuerdo en que es un ahorro de tiempo, pero completamente en
detrimento mio. Solo desarrollamos la memoria a corto plazo en lugar de centrarnos en
el aprendizaje de idiomas.

El traductor no puede entender lo que quieres decir. Por interés escribi la misma
frase 5 veces y nunca consegui la palabra que queria ver. El traductor no sabe qué
vocabulario te dio tu profesor el dia anterior, qué tema de gramadtica tuviste la semana
pasada, jy como combinar los dos factores! Lo unico que puede garantizar es la
ortografia correcta de las palabras.

Lo curioso es que Google tiene muchas consultas por tipo:
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"un competente traductor de espaiiol en linea".
"buen programa de traduccion del espafiol al ucraniano".

En conclusién me gustaria decir que no me molestan en absoluto los traductores
en linea. Pero s6lo cuando se utilizan con sensatez, es decir, cuando es bueno y util
para ti. Es genial descubrir un nuevo uso para una palabra que conoces desde hace
mucho tiempo, y no que un traductor en linea acabe con el significado de tu frase.
Aprender un idioma es una mejor inversion para el futuro, y no se puede escatimar en
ello.

Cherniavska Ya.
Dnipro University of Technology
Scientific supervisor: T.Yu. Vvedenska

COLOR IN RELATION TO LANGUAGE

The ability to distinguish colors is considered an essential part of a person’s
sensory and, in particular, visual perception. The complex set of phenomena
accompanying us is referred to by the brief and straightforward notion of “color.”

Color is an integral element of the material world that encloses us everywhere,
as one of the most basic and at the same time significant visual sensations.

The rich and unique color range influences the worldview of different peoples,
characterized by the specificity of the peculiar coloring of the world, “determined by
the national significance of objects of phenomena processes and selective attitude
towards them, which is generated by the specific lifestyle of the national culture of the
people.” In addition, the historical experience of the people, the geographical
environment of the ethnic group, its customs and ancient traditions, as well as elements
of material culture, peculiarities of the way of life, and the individual socio-
psychological, ethnic and moral level of the native speaker of a particular language and
culture can also be attributed to that. Consequently, different peoples conceptualize the
world of color in different ways.

It is interesting to look at color perception in different cultures. For example,
there are two separate words for blue in Ukrainian, Russian, Turkish, Greek, and many
other languages. However, Greeks who have lived in Great Britain for a long time later
begin to perceive these colors as more similar. Apparently, under the prolonged
influence of the English-speaking environment, the Greek mind comes to interpret the
colors ghalazio and ble as part of the same lexical category.

In the language of the Papua New Guinea, or Bassa, people of Liberia and Sierra
Leone, there are only two names for the colors, meaning dark and light tones. The word
for dark colors roughly translates as “cool” and light colors as “warm.” So black, blue,
and green would be referred to as cool colors, and white, red, orange, and yellow as
warm colors.

In the language of the Australian Aboriginal Valbiri of the Northern Territory,
there 1s no name for the concept of color at all. In such cultures, the idea of color may
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be conveyed through other lexical means: descriptions of the texture of an object, its
physical properties, or its purpose.

It should be noted that finite, subjective perception also plays a crucial role, as
well as individual taste, passions, the habit of imitation, or, on the contrary, a conscious
rejection of set patterns, the desire to cultivate one’s individuality.

Color concepts play a specific role in the relationship between linguistic
personality and national character. The system of color concepts is closely connected
with a person speaking a particular language and possessing a certain stock of cultural
knowledge. As a cultural dominant, color concepts function at individual words and
idiom levels, appearing most widely in phraseology and paremiology. They also help
identify and define national and cultural components of linguistic personality,
manifested in the prevalence of one or another color or combination of colors.

Let us take a look at some examples with the color concept of blue. Blue idioms
are relatively common in English, and, as is often the case with idioms, they usually
have nothing to do with the blue as it is.

* blue in the face — to try hard to win someone’s agreement, but usually, end
unsuccessfully. As it is used chiefly in heated conversations, ‘blue in the face ‘refers
to the speaker running out of breath. To the point where one has so little oxygen in the
system, the face takes on a bluish tinge.

* to feel blue— to be sad or depressed. Feeling blue goes way back, first
recorded in 1385, and during the intervening centuries, its origin has faded. There are
no shortages of theories, though: the blue refers to that of lifelessness, as in blue lips
and skin; the blue refers to rain and storms, reaching even further back, into Greek
mythology, where Zeus would make it rain when he was sad; the blue is referring to
an old naval custom, that of flying blue flags, or painting a blue band along the hull of
a ship upon return to its homeport if its captain had perished during the last voyage.

* to look through blue glasses — to have a distorted view of someone because
of preconceived prejudices. In the most literal sense, of course, glasses serve to correct
distortions of physical eyesight. On the other hand, badly made or wrongly prescribed
glasses will cause their distortions. The notion that metaphorical glasses can affect an
individual’s perception or outlook in ways beyond the ocular is quite old in the English
language. As blue refers to negative feelings, blue glasses distort one’s view, making
one see and treat everything adversely.

* to burn with a low blue flame — to be extremely angry and yet not express it.
The idiom refers to the appearance of a flame in a gas burner.

Color concepts vividly manifest a “personally colored attitude to the world” so
that the consciousness of a linguistic personality is linked to a “naive world picture of
color,” which is recorded and depicted through language.

To sum up, color concepts may be comparable to pieces of a mosaic. When we
look at the designation of colors in different peoples, we see that the mosaic pieces are
put together into different pictures, which will differ in their colors.
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THE EMERGENCE OF NEOLOGISMS IN ENGLISH LANGUAGE AND
THE PARTICULARITIES OF THEIR TRANSLATION

It would be no exaggeration to say that recently modern society has been passing
absolutely unprecedented changes in social, political, industrial and especially
technological spheres of life.

That definitely and unavoidably caused particular changes in the way of
communication between people, speed and style of running all kinds of business
activities and even the way of modern people's thinking.

The outcry on these changes has been expressed through the appearance of brand
new words and terms that can better reflect the social dilemma that they are assigned
to. These new words and terms represent the neologisms in the English language.

Neologism is a relatively recent or isolated term, word, or phrase that may be in
the process of entering common use, but that has not yet been fully accepted into
mainstream language. According to recent studies, a new word appears in the modern
English language every 98 minutes that makes approximately 15 words per day. Due
to such an intensive increase of actual vocabulary, the outcry of the society is not
always up-to-date enough and thau unavoidable causes misunderstandings and
difficulties.

The correct usage of neologisms request an application of a special approach to
their study, analysis, approval and especially translation. Thus several official
organizations have been recently put in charge of developing and applying algorithms
of neologisms detecting, approval and registration. Continuous work of these
institutions help to avoid mess up and language contamination.

To practically examine the awareness and to measure the level of new words
usage in professional and every-day life, we have questioned 50 respondents to find
out whether the representatives of different gender, age and territorial groups possess
the same level of knowledge in this brand new branch of linguistics.

The result of this study gave us an ostensive proof that modern people represent
absolutely different levels of awareness regarding the existence and usage of
neologisms in the English language.

Analysis of the survey of respondents from such countries as the United
Kingdom, the Netherlands, Ethiopia, India, Italy, Canada, Germany, Poland, the
United States, Ukraine and the Czech Republic has shown that most people are very
positive about the emergence of new terms in society.

Most people use neologisms in their daily and professional lives. Social
networks are the fastest and most common source of new terms.

Native speakers are not always fully aware of the existence of new words in
English and do not always understand their meaning.
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Adolescents and young people, as the main users of new on-line platforms and
social networks, are the most aware group of the population about the free use of the
latest neologisms and expressions.

The level of awareness among the population of Ukraine of all ages is much
higher compared to the representatives of other countries that are not native speakers
and is much closer to the awareness of native speakers.

Older people are much less aware of the emergence of new words than young
people and do not follow the news in this area closely.

We can also come to the conclusion that the translation of neologisms is a
process that definitely requires some creativity and deep understanding of the subject
area. Among all techniques of translation, such as transcription, transliteration, tracing,
descriptive translation, search for the corresponding equivalent in the language of
translation and direct inclusion, the most efficient combination would be a previous
descriptive translation followed by a transcription.

Neologisms study of is a brand new branch of linguistics that provides endless
possibilities for researchers, professional translators and interpreters and helps improve
language skills and socialising.

Gamidova A.
Dnipro University of Technology
Scientific supervisor: O.V. Stoliarska

THE MOST POPULAR INTERNET ABBREVIATIONS FOR TEXTING
AND TWEETING IN DIFFERENT LANGUAGES

Nowadays people often use different abbreviations for texting and tweeting.
Different languages have their own abbreviations. To begin with, what are
abbreviations? Abbreviation — a word formed by the shortened form of a word or
phrase readable by the alphabetical name of the initial letters or by the initial sounds of
the words included in it. Abbreviations are divided into compound words and initial
abbreviations. Compound word — a word composed of abbreviated initial elements of
a phrase. Initial types of compound-abbreviated words are words formed by adding the
initial letters of words or initial sounds. They are also subdivided into alphabetic, sound
and alpha-sound abbreviations. Abbreviations can be used to save space and time, to
avoid repeating long words and phrases, or simply to conform to common usage. Also
abbreviations are used for text messages and tweets, in general for communication on
the Internet. Many people use abbreviations in messaging because it is much faster and
easier than writing a full word or phrase. Each language is unique and naturally
abbreviations differ from one language to another. First, let us take a look at English
abbreviations. Most popular abbreviation in English is “OMG” which means “Oh, my
God*“. “Can you send me a letter ASAP?” In this sentence “ASAP” means “as soon as
possible”. “What is your DOB?” You may be confused to see this abbreviation in chat,
but everything is easier than it seems, “DOB” means “date of birth”. English learners
when chatting on Internet with native speakers can be confused when native speakers
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use abbreviations, since English abbreviations are different from those they are used to
use in their language. And this applies to all languages. And now let us take a look at
a few Turkish abbreviations. For example, mrb — merhaba (Eng. Hello), nrd? —
neredesin? (Eng. Where are you? ), tmm — tamam (Eng. Well, ok), ewt — evet (Eng.
Yes), hyr — hayir (Eng. No), cnm — canim (Eng. Darling). Let’s look at the French
abbreviations: Mr6 — merci (eng. Thank you), Imn — juste une minute (Eng. Just a
minute), bjr — bonjour (Eng. Hello). And finally, let us look at the German
abbreviations: ivd — ich vermisse dich (Eng. I miss you), WaMaDuHeu? — was machst
du heute? (Eng. What are you up to today?), gn8 — Gute Nacht (Eng. Good night).

As we can see, abbreviations are very different from each other in different
languages. This proves how each language is unique and interesting, and how different
we are.

Goncharenko A.

Mykhailo Tuhan-Baranovsky

Donetsk National University of Economics and Trade
Scientific supervisor: S. A. Ostapenko

FEMALE CHARACTERS IN THE WORKS OF F. STENDHAL

The Stendhal work’s is saturated with a variety of female figure, but the
processes of character creation of these characters have not been studied enough. The
typological point of view helps to reveal the inner logic of the writer’s imaginative
thinking, since it involves the consideration of stable patterns characteristic for the
poetics of works. Therefore, the analysis of his work is relevant in terms of gender
theories concerning not only the peculiarities of women writers, but also the specifics
of a woman's perception of the world around her and her place in it. The problem of
the specificity of the artistic figure has attracted the attention of scientists throughout
the history of civilization.

M. Khrapchenko argues that “the artistic figure i1s sometimes brought closer or
even confused with the image as a direct reflection of the object of the world, the life
processes in the human mind”. “Artistic figures”, according to I. Smolyaninov, “have
many modifications depending on the pictorial and expressive capabilities and
conventions of this or that art, folklore or professional creativity”. There are also two
different approaches to the study of the artistic figure. The first approach is to single
out the aesthetic and artistic problems themselves. Another approach is related to the
appeal to the material of psychology, semiotics and other scientific disciplines.

In the nineteenth century, French writer Georges Sand pioneered the feminist
approach to portraying women in her works such as Indiana, Valentina, and Consuelo.
In fact, George Sand's novel Indiana became the first novel in the history of European
literature that posed the problem of women's equality, the first deeply feminist novel,
postulating a women's independence and their right to personal happiness.

F. Stendhal's novel "Red and Black" is a kind of mirror that reflects the life and
customs of France in the nineteenth century, but we can say that this novel will always
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be relevant, in all historical age, because on the basis of the plot is a love conflict, on
the basis of which the eternal struggle of human vanity is shown. Frederic Stendhal
quite vividly and naturally wants to portray how miserable this world has become.

An analysis of the writer's social, ethical and psychological views on women
helps to more accurately understand both the features of his personal perception of the
world and the deep processes that took place in public consciousness. The novel by F.
Stendhal is of certain interest for the researcher of the problem of gender - the images
of his works are described by ambiguity from the perspective of psychologism, often
demonstrate a model of behavior and logic of the inner world that is atypical for a
representative of his gender. The presented analysis of female images of F. Stenad's
novel has shown a close connection with a whole range of moral and ethical questions,
the answers to which can be given through the path of establishing gender identity.

Having analyzed the system of female figures-characters by F. Stendhal's novel
"Red and Black", conceptual and plot connections in the system of these characters,
plot roles and interdependence of characters, we can conclude that F. Stendhal's novel
"Red and Black" is an encyclopedia of vanity and at the same time a slip of the tongue.
And in the 21st century, this novel is still relevant: the forms of vanity have changed,
but vanity itself still possesses people and makes them deeply unhappy.

Gornak 1.
Universidad Alfredo Nébel, Dnipré
Consultora de investigacion: M.Y.Onischenko

ACERCA DE PROBLEMAS DE LA TRADUCCION DE TEXTOS
LITERARIOS

El problema de la traduccién de un texto de ficcion es un fendmeno bastante
comun. La ficcion es principalmente un texto especializado en la informacion estética.
Los medios de su disefio son multifacéticos.

La traduccién de un texto literario, es decir, la transmision del significado y la
imagen, es una tarea compleja. Dicha dificultad se explica por la individualidad del
autor y se manifiesta en la manera de iluminar los rasgos tipicos de un movimiento
literario, los medios elegidos y el grado normativo de la lengua. La individualidad del
autor en relacion con un texto artistico aparecid en el siglo XX, cuando su viva
especificidad habia eclipsado la pertenencia a una determinada agrupacion literaria.
Para identificar esta especificidad individual hay que realizar un andlisis estilistico del
original que incluye no so6lo la identificacion de los rasgos significativos del estilo sino
también la caracterizacion de su frecuencia.

La literatura espafiola es bastante multiforme, con una trama retorcida y, en su
mayoria, refleja los sentimientos fuertes y el temperamento caliente de los espanoles.
Como se sabe los géneros literarios mas conocidos en Espafia son romance, drama,
tragedia, satira y muchos otros.



59

Generalizando las dificultades en el proceso de la traduccion se puede destacar
las siguientes caracteristicas:

En primer lugar, el significado de las palabras puede cambiarse segun el
contexto, el sentido y las preposiciones. Los traductores suelen trabajar a ciegas, sin
saber si estan escribiendo correctamente o no.

Ademas, hay verbos conjuntivos y metaforas que dificultan la traduccion.

Muchos cientificos piensan que existen las traducciones literales que no
transmiten el estilo y el ingenio del autor, sino sélo la esencia, por eso un traductor
tiene que recurrir a su imaginacion y a sus habilidades de juego de palabras para
mantener la individualidad del estilo del autor.

En conclusion, se puede notar que las dificultades y los problemas de la traduccion
literaria pueden surgir por muchas razones. Una de ellas se explica por la diferencia de
mentalidad, tradiciones y el desarrollo cultural entre paises. Ademads, se observa una
gran diferencia en el nimero de tiempos gramaticales, uso de articulos, formas
verbales, terminaciones y otros matices similares de la lengua extranjera. Asi, podemos
concluir que un intérprete es una de las profesiones mas importantes de nuestro tiempo.

Hrek M.
Dnipro University of Technology
Scientific supervisor: T. Y. Vvedenska

THEORETICAL ASPECTS OF RESEARCH INTO ADVERTISING IN
MODERN MEDIA SPACE

Advertising plays a big role in human life. It has gradually become one of the
essential elements of our existence. We cannot walk down the street, shop, watch
Youtube videos, go through our mail, log on to the Internet, browse the news feed or
take a train without encountering it. Whether we are alone, with our friends or family,
or in a crowd, advertising is always with us, if only on the label of something we are
using.

Present-day advertising uses a variety of media, including television, social
networks, Internet, direct mail etc. It appeals to all the senses and is packed with word
play, cultural references, allusions, storytelling, music, striking visual images, catchy
jingles, famous celebrities and even scented strips. Its overwhelming ubiquity and the
volume of linguistic and visual data it contains make advertising a fascinating area of
study which has already resulted in a great number of research projects, books,
television documentaries and articles.

Generally, according to the Collins Concise Dictionary advertising is «the
promotion of goods or services for sale through impersonal media». Today's
advertisers use sophisticated methods of research to gauge consumers' wants —
tempting, teasing and trying to persuade them to buy what are often identical products,
using advertising as a means of differentiation. The question of the functional and
stylistic status of the advertising text is quite debatable. However, most scholars
attribute advertising to the publicistic style.
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A written advertisement is composed of the following elements: headline (draws
the reader’s attention, and for this purpose it has to use the brand name in the headline),
body copy (contains the main part of the advertising information), slogan (catch word,
catch phrase), illustrations and colors (present the realistic image of the product but
also transmit ideas, attitudes or beliefs), trademark (a distinctive sign that distinguishes
a product or service from others. The trademark comprises a typical name, word,
phrase, logo, design and image or a combination of these elements), brand name (a
collection of symbols which help the product or service to be recognized in the market).

The main and most important component of each advertising text is the
advertising slogan. It is a short, simple, clear, catchy and colorful motto which is used
to attract and hold attention of the customer. The term “slogan” is etymologically
related to the battle cry of ancient Celts, therefore it is often associated with some sort
of appeal. Slogans are mainly used in advertisements when an advertiser wants to
establish and continue a basic idea or theme for a long time. The main requirement for
an advertising slogan is to contain as much information as possible in the shortest form.
Among the main distinctive features of an advertising slogan there are conciseness and
catchiness.

To be effective, a good slogan should meet the following general requirements:
use linguistic tools at morphological, syntactic and lexical levels such as: metaphors,
alliteration, rhymes, rhetorical questions, binary connectives: At the heart of image
(Nikon); Totally Terrific Tuesday (BramptonGardian); Do you... Yahoo!? (Yahoo),
Shave time. Shave money (Dollar Shave Club); be concise, easy to remember and play
upon (both in memory and in speech). Just Do It: Nike's rallying call to athletes
everywhere is as familiar as the brand name itself. This example illustrates perfectly
the vast power and might of the device known as the slogan. Slogan is divided into
three categories:

* the company slogan: New Thinking. New Possibilities (Hyundai); We bring good
things to life (General Electric).

 advertising slogan: I’'m lovin’ it (McDonald’s); The happiest place in earth
(Disneyland).

* a slogan associated with the offer of goods or services: Make the most of now
(Vodafone); Reach out and touch someone (AT&T).
The main functions of commercial slogans are:

- to promote the awareness of the brand;

- to provide information to both consumers and business clients;

- to facilitate the purchasing process and persuade consumers that one brand is
better than another.

Some slogans are created just for specific campaigns for a limited time; other
are conceived as corporate slogans, to be used for an extended period; some slogans
start out as a former, and find themselves converted to the latter because they take hold
with the public, and some are remembered for many years after their use is
discontinued. This is confirmed by the fact that the Coca-Cola brand has changed its
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slogan about seven times since 2003 (2003 — Coca-Cola ... Real; 2005 — Make It
Real; 2006 —The Coke Side of Life; 2009 — Open Happiness; 2016 — Taste The
Feeling), while McDonald's slogan «I'm Lovin' It» has remained unchanged.
Nevertheless, these two brands are not losing popularity.

Thus, it can be concluded that advertising slogan can influence the target
audience on the level of consciousness or subconsciousness. Creating a good slogan
requires great skill, intuition, inspiration and insight. Companies that can make the best
use of their slogans obtain the biggest profit. Advertising has turned into a science,
dedicated to studying the most effective means of influencing purchasing decisions
made by consumers. In fact, it is a mixture of marketing and linguistic means. The
former initiates creating an advertising slogan, whilst the latter provides a set of
linguistic devices. The combination of both can intensify the persuasiveness of
advertisements, thus making advertising language complex and multifaceted.

Ivanova A.

Universidad de Alfredo Nébel, Dnipré
Consultora de investigacion: M.Y. Onischenko

MODISMOS EN ESPANOL

Los modismos son una parte esencial de cualquier idioma. Existen muchas
definiciones del término “modismo”, ya que este fenomeno es versatil y afecta a todo
el idioma por su significado. Segtin la definicion general un modismo es una expresion,
proverbio o frase oral estable que es comprensible para todos los hablantes nativos. Es
posible traducir un modismo, aunque para un estudiante que esta aprendiendo una
lengua extranjera resulta dificil entender de qué se trata. Los modismos juegan un papel
importante en cualquier idioma. La mayoria de las expresiones idiomaticas fuera
creada por la gente, por lo tanto, ellas reflejan las ideas que se asocian a la cultura, la
vida de la gente. Cada idioma esta repleto de expresiones bien establecidas, numerosos
proverbios, refranes y aforismos.

Es relevante sefalar que los modismos en inglés y los de la lengua espafiola
tienen una serie igual de caracteristicas esenciales: estabilidad, reproducibilidad,
integridad de significado, imagenes. Ademas, en lingiiistica se marcan dos funciones
principales de los modismos: la constante y la variable. Gracias a las unidades
fraseoldgicas llenamos y animamos el habla con colores.

Muy a menudo los modismos surgen en la vida cotidiana, en todos los idiomas
se puede encontrar modismos sobre tales areas como animales, comida, colores, clima,
dinero, hogar y tiempo. Es interesante estudiar como los hispanohablantes y los nativos
de inglés interpretan las cosas familiares habituales en su idioma. Nos gustaria analizar
unos modismos del idioma espafiol y sus contrapartes en el idioma inglés que se
refieren al tema “Comida”. Por ejemplo, “Es pan comido” - “This is a piece of cake”
(definicion: es simple / facil / sencillo); “Dar la vuelta a la tortilla™ - “Turn the tables
around” Definicidn: Intercambiar posiciones y ganar ventaja / ventaja; “Es tu media
naranja’ - “He’s/she’s your other half” Definicion: es tu pareja, “Ponerse como un
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tomate” - “To become as red as a beetroot” Definicién: Ruborizarse / ponerse rojo,
“Ser un bombon” - “To be a hottie” Definicion: Ser atractiva/o; “Hablar sin pelos en
la lengua - To speak without mincing your words ” Definicion: Hablar con franqueza.

Podemos ver que las similitudes entre los dos idiomas son muy grandes. Cada
uno de los modismos transmite un significado profundo y la conexion con la comida
aumenta el impacto emocional en el destinatario. Es interesante que las comparaciones
y analogias de objetos en dos idiomas tienen algo en comun y, dominando el inglés,
por ejemplo, es posible adivinar su significado en espafiol.

La idea de utilizar modismos en inglés y espafiol ayudara a estar «en la imagen»
o «en la misma pagina», porque se ampliaran los horizontes del conocimiento. Al
estudiar un idioma, uno no puede prescindir del conocimiento de su parte original del
vocabulario creado por la historia, experiencia y cultura de la gente. La fraseologia
posibilita hacer la lengua més brillante, viva, expresiva y permite expresar y transmitir
toda la riqueza de los pensamientos y sentimientos humanos.

Ivanova O.
Dnipro University of Technology
Scientific supervisor: L.V. Berdnyk

TYPES OF TRANSFORMATIONS EMPLOYED IN THE
TRANSLATION PROCESS

The concept of translational transformation is the concept of different types of
transformations in the text when translating it from one language into another. All types
of transformations carried out in the translation process can be reduced to lexical,
grammatical and those of a mixed type, i.e. lexico-grammatical ones. V. I. Karaban by
grammatical translational transformation means the change of grammatical
characteristics of a word, phrase or sentence in translation, and distinguishes five main
types of grammatical transformations: permutation (transposition), substitution
(replacement), addition, omission, and complex transformation.

Transposition is a change in the order of linguistic elements in the translated text
compared to the original text. Elements that can be rearranged are usually words,
combinations of words, parts of a complex sentence and independent sentences in the
text. E. g.: Systems engineering has been predominant in aerospace and defense for
decades now. — IIpoTiroMm JecATWIITH CHCTEMHA I1H)XXEHEpIS IEpeBakae B
aepPOKOCMIYHIIi Ta 0OOPOHHIM ramy3i.

Replacement is the most common and diverse type of translational
transformation. In the process of translation, both grammatical and lexical units can be
replaced, in connection with which we can speak of lexical and grammatical
substitutions. The following types are grammatical ones: a) replacement of word forms;
b) replacement of parts of speech; c) replacement of member of a sentence; d) syntactic
substitutions in a complex sentence. For example, replacing parts of speech: From a
pure infrastructure or hardware perspective, ... - 3 TOYKH 30py YHCTO
1H(GpaCcTPYKTYpH 4YM anapaTtHoro 3abesmneueHHs, ...(the adjective pure in the English
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sentence corresponds to the adverb uuero in Ukrainian); replacement of word forms:
Much work has been done on the problem. — 3 111€i mpo6yieMu HarricaHo 6araTo Npanb.
Syntactic substitutions of sentence types and sentence partitioning, e.g.: It's a good
idea to uninstall all the programs you do not plan to use. This should include both
manufacturer-installed software and software you installed yourself but do not want
any more-especially utility programs designed to help manage and tune your
computer's hardware and software. - Pekomenoyemo suoanumu 8ci npocpamu, sKi eu
He NJaHyEme uKopucmosgysamu, ¢ momy yucii 113, ecmanosiene supooHuKom abo
HA8imb 8amMu camumu, sike 6am Oivbule He NOMPIOHO, 0COOIUBO CYAHCOOBI NpocpaAMU
0151 AOMIHICMPYBAHHA | HACMPOUKU OONAOHAHHA MA NPOSPAMHO20 3a0e3neyeHHs
Komn'tomepa.

Addition is a type of translational transformation, which is based on the
restoration in the translation of "appropriate" words/structures. For example: Systems
engineering has been predominant in aerospace and defense for decades now. —
IIpomszom Oecamunime cucmemHa IHIHCEHePIsi Nepesaxdcac 6 aepoKOCMIYHIN ma
000pOoHHIIL 2ay3i.

Omission means the removal of certain "redundant" words/structures in
translation. For example: It does become a much broader, more complex problem. —
Ile cTae HabaraTo MUPIIOO 1 CKIAAHIIION MpoOemMoto, Systems engineering has been
predominant in aerospace and defense for decades now. — I[Ipomsecom oecsimunims
CUCMEMHA THICEeHepIs NePesascac 8 aepoKoCMiuHil ma 0o60pouHiu 2any3i. Omission is
a phenomenon directly opposite to addition and may also correspond to
contraction/compression at the phrase/ sentence level.

Decompression is a natural linear extension of the translated text due to linguistic
and extralinguistic factors. For example: Language is believed to be a communication
system unique to the human species. — MoBa BBaXKa€TbCsl KOMYHIKAIIIHOO
CHCTEMOI0, SIKA € BUKIIOYHOIO TIPEPOTaTHBOIO JIFOJICEKOTO pony; We know gravity to
pull on every particle of a body. - Mu 3HaemMo, 10 3eMHE TSKIHHA i€ Ha KOXKHY
YaCTUHKY TiJNa.

The analysis shows that in the practice of translation of scientific and technical
texts at the sentence level, the method of combining several types of transformations
is quite common, i.e. complexes of transformations are widely employed.

Javjan M.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onischenko

LA REAL ACADEMIA ESPANOLA COMO REGULADOR DE LAS
NORMAS LINGUISTICAS Y LITERARIAS

La lengua natural es, en las manos del hombre, un sistema vivo que tiene una
capacidad ilimitada de desarrollo y modificaciéon sin fin. En la actualidad,
principalmente bajo la influencia del factor social en la lengua se producen cambios en
todas sus estructuras. Segln el lingiiista ruso Evgeny Polivanov, la razén del desarrollo
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del idioma es la pereza. Una persona comienza a hablar como le parece mas comodo,
gradualmente comienza a corregir las palabras. Este fenomeno se puede marcar en el
desarrollo actual de la lengua espafiola. Pero los lingiiistas han descubierto que todos
los cambios provocan la mejora del idioma. Por tanto, cualquier lengua no necesita
fronteras indestructibles sino un marco flexible que no limitaria estrictamente su
desarrollo, que solo fijaria y sistematizaria los permisibles.

En Espana este tema es tratado por la Real Academia Espaiiola (RAE), fundada
en 1713 con el objetivo de estudiar la lengua y literatura espafiolas y regular las normas
lingiiisticas y literarias de esa ultima. La RAE no sélo es responsable de la observancia
de las normas literarias y lingiiisticas en los 23 paises de Hispanidad sino también
lucha constantemente por la pureza del habla espafiola, la protege de préstamos de
lenguas extranjeras. Sin embargo, en las Gltimas décadas es casi imposible resistirse a
la penetracion cada vez mayor de los anglicismos debido al rapido desarrollo de los
medios de comunicacion, principalmente del Internet y la telefonia movil, lo que
provocé la flexibilidad y diversidad en gramatica, vocabulario y sintaxis del idioma
espafiol. La RAE opera en plenarias y comités que tienen lugar semanalmente. La
funcidn de las comisiones es elaborar las propuestas que luego se examinan en sesion
plenaria con el fin de tomar una decisidon sobre su aprobacion. El director de la RAE
destaca que se trata de un trabajo muy importante, meticuloso y muchas veces
criticado. La RAE no inventa palabras, s6lo observa y registra cambios en el idioma.

Ademas, durante los ultimos cinco afnos la RAE presenta una lista de nuevas
palabras que no so6lo han aparecido en el idioma espafiol, sino también reflejan
plenamente la esencia del afio saliente. En el ano de 2020 aparecieron tales palabras
como bioseguridad (seguridad biologica), confinado (debido a una enfermedad),
COVID, cuarentenear (estar en la cuarentena), desescalada (debilitamiento), trolear
(burlarse), gastrobar (bar con servicio rapido, precios asequibles y la alta cocina),
avatar (identidad virtual que escoge el usuario que lo represente), finde (fin de
semana).

Hoy es indiscutible que la lengua se desarrolla a lo largo de su funcionamiento.
Los significados 1éxicos de las palabras y/o su composicion morfémica se cambian.
Por ello, es importante fijar todos los significados y formas de las palabras no solo para
preservar el patrimonio cultural de nuestros descendientes sino también para que
puedan referirse facilmente a la literatura del pasado, no so6lo afios, sino también siglos.

Kabitova M.

Universidad de Alfredo No6bel, Dnipré
Consultora de investigacion: M.Y. Onischenko

LAS PARTICULARIDADES DE LA TRADUCCION DE PELICULAS DE
ARGUMENTO

Cinematografo es un tipo de creatividad especial que reproduce y graba una
imagen en movimiento, la mayoria de las veces usando el sonido. El objetivo principal
de la traduccion de las peliculas de argumento es la estética comunicativa del idioma
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original reflejada en otro idioma. Esta industria, como todas las demads, tiene ciertas
caracteristicas y dificultades en el proceso de la traduccion.

La primera caracteristica es la lengua propia del cine, que constituye una
expresion de la realidad artistica. Es muy importante prestar atencion a los medios tanto
verbales como no verbales para expresar las emociones. A veces resulta dificil
encontrar una variante correcta de la traduccion debido a los hébitos culturales y las
particularidades comunicativas de hablantes nativos. Por ejemplo, una de las
dificultades de doblar una pelicula espafiola al idioma ucraniano es la diferencia en la
velocidad del habla. Los espafioles hablan méas rapido. Pero un ucraniano, por su parte,
tiene un ritmo mas tranquilo. Por lo tanto, el traductor debe usar la técnica de
compresion del habla para transferir la informacion exacta y las emociones de los
actores. En dicha situacion los comentarios de didlogos también deben ser apropiados.

Ademas hay casos cuando una frase en el idioma original esta acompanada de
un gesto que no se usa en otra cultura. Eso puede provocar un malentendido causal. La
tarea del traductor consiste en encontrar un equivalente o andlogo para evitar este
momento.

La segunda caracteristica se refiere a los criterios especiales de la traduccion
literaria, ya que el traductor recibe una hoja de montaje original compuesto del guion,
dialogos, comentarios y letras de canciones. Creando un texto, los autores piensan en
la percepcion y las emociones de los espectadores, los detalles derivados de los videos,
el disefio de sonido, los limites de tiempo y la imagen general, para crear la armonia e
integridad de la pelicula en general. Una etapa importante en la traduccion de
materiales del cine es sincronizar el sonido con los comentarios y frases originales de
la pelicula. Por eso la tarea del traductor es seguir las ideas de los autores, los cineastas
y de todos los creadores.

En conclusiones importante subrayar que, a pesar de todas las dificultades y
caracteristicas de la traduccion de las peliculas de argumento, es un trabajo muy
interesante y excitante. Durante la traduccidn, es importante transmitir toda la carga
intelectual que los actores transmiten de forma artistica y estilistica, toda la variedad
de emociones y mantener el concepto original del cine.

Karakash E.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y.Onischenko

DIFERENCIA ENTRE EL ESPANOL Y EL PORTUGUES

El portugués y la lengua espafiola son dos idiomas mas hablados del mundo. Se
desarrollaron casi al mismo tiempo y es notable que sus vocabularios y reglas
gramaticales son muy similares. Hoy en dia el espafiol y el portugués son muy
populares, se hablan en muchos paises del mundo y cada vez mas personas quieren
aprender dichos idiomas.

Los cientificos piensan que la principal diferencia de estos idiomas se explica
por la distinsion geografica de paises donde los hablan aunque ambas lenguas se
formaron a la base del latin que habia comenzado a extenderse después de la caida del
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Imperio Romano. Por ejemplo, el idioma espafiol tiene muchas palabras y fonemas del
origen arabe lo que se explica por la invasion musulmana. En portugués, estos
fendmenos son menos notorios: la Reconquista termind antes y la lengua no tuvo
tiempo de absorber arabismos.

Ademas cabe senalar que los espaiioles se esfuerzan por mantener su lengua
intacta por eso el préstamo de palabras de otros idiomas no es considerable. Pero los
portugueses no estan particularmente inclinados a mantener la pureza del idioma, por
lo tanto, toman prestadas la mayoria de las palabras de América e Inglaterra. El espafiol
y el portugués modernos tienen una abundancia de anglicismos, reemplazando los
obsoletos latinismos de los arabismos.

El espafiol y el portugués son similares en vocabulario y gramatica. Si escuchas
una frase primero en portugués y luego en espafiol, parece mas o menos lo mismo, con
una ligera diferencia. Aunque, al mismo tiempo, se observa una serie de caracteristicas
fonéticas y gramaticales. Por ejemplo: mi perro se llama Tobby. (esp) — meu cachorro
se chama Tobby. (port); vou ao Brasil. (esp) — voy a Brasil. (port); a mi no me gusta
el invierno. (esp) — ndo gosto do inverno. (port).

La mayor diferencia entre los dos idiomas presenta su fonética. Los sonidos del
portugués se han comparado con los sonidos en el idioma ruso, mientras que los
sonidos del espaiol se puede describirlos como mas suaves. Por ejemplo: ya( esp) / jad
(port), veces(esp) / vezes,(port), vision (esp) / visdao (port), ojala (esp) / oxald (port).

En conclusion se puede decir que las diferencias entre el espafiol y el portugués
son mucho mas que similares. A pesar de las grandes similitudes, los dos idiomas se
difieren en sus caracteristicas especificas. Al menos tienen sus propias diferencias
histdricas.

A pesar de que estas lenguas pertenecen al grupo de las lenguas romances, varios
factores habian influido a su formacidn, lo que trazé la linea divisoria entre las lenguas.
Esto afecta la forma de los tiempos verbales, la fonética, asi como el origen de las
palabras presentes en estos idiomas.

] Karamushko V.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onischenko

METODOS PARA APRENDER EL ESPANOL COMO LENGUA
EXTRANJERA

El mundo no se detiene, se desarrolla. La globalizacién, la aparicion de una
cultura mundial comun, la fusion de las tradiciones nacionales y el aumento de la
cooperacion entre las naciones son habituales hoy en dia. En tal mundo surge otra
cuestion: ;qué lengua elegir y como mejorar el proceso de su aprendizaje? En la
actualidad, el espanol es la segunda lengua mas hablada del mundo. Esto significa que
hay mas de 439 millones de hispanohablantes y mas de 18 millones de personas en
todo el mundo estan aprendiendo el idioma espaiiol. Existen varios métodos principales
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de la ensefanza de lenguas extranjeras incluso el espafiol: el comunicativo, gramatical,
el de inmersion y el método mixto.

Queremos prestar especial atencidén al método comunicativo ya que se centra
en la ensefianza interactiva de la lengua hablada, buscando situaciones en las cuales los
alumnos puedan utilizar el idioma en un contexto real. Este método de ensefianza
surgid hace unos cincuenta afios y hoy es lider en términos de prevalencia y eficacia.
El objetivo principal de este enfoque es ensefiar exactamente como hablar espafol. En
este caso el alumno desempeia un papel activo en su aprendizaje. Un papel importante
en el proceso del aprendizaje de idiomas se asigna, por supuesto, al profesor,
preferiblemente el nativo. Este factor puede garantizar que el alumno escuche el
variante claro y correcto desde la primera leccion.

El método gramatical es uno de los métodos mas antiguos del aprendizaje de
idiomas desde los finales del siglo XVIII. El objetivo de la ensefianza del espafiol fue
dominar la gramatica y aprender el mayor vocabulario posible. Por desgracia, este
método ha degenerado en el aprendizaje de la gramatica sin ninguna experiencia
practica.

El método de inmersion se considera mas fiable y el mejor para aprender una
lengua extranjera. Aprendiendo un idioma nuevo, se puede interactuar con hablantes
nativos y mejorar constantemente los conocimientos afadiendo algo nuevo al
vocabulario propio y mejorar la comprension.

Por ultimo nos gustaria presentar el enfoque mixto o combinado. Dado que
cada método del aprendizaje de idiomas tiene sus pros y sus contras, se ha creado un
enfoque mixto o combinado que une los aspectos positivos de los métodos descritos
anteriormente. Tanto la expresion oral como la gramatica son componentes esenciales
para el pleno dominio del espafiol, por lo que es importante que la ensefanza se
distribuya uniformemente entre estos aspectos. El profesor de espafiol desarrolla
constantemente todas las habilidades lingiiisticas de los alumnos, prestando especial
atencion a los puntos dificiles y corrigiendo los errores. Cada estudiante puede elegir
el método que mas le convenga y empezar a aprender esta hermosa lengua
inmediatamente.

Kholod B.

Instituto de Relaciones Internacionales

de la Universidad Estatal de Taras Shevchenko, Kyiv
Consultora de investigacion: M.Y.Onischenko

ACERCA DE LA TRANSCRIPCION DEL UCRANIO AL ESPANOL

Como se sabe a muchas personas les gusta comunicarse y no es problema si son
nativos de lenguas y culturas diferentes. No es secreto que cualquier persona que
estudia una lengua extranjera quiere hablar como un nativo. Incluso si su gramatica no
es perfecta, la gente puede entenderle cuando hable, porque estara pronunciando todos
los sonidos tal y como los pronunciaria un nativo. Por eso durante el proceso del
aprendizaje de una lengua extranjera el primer paso es conocer su fonética. El dominio
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correcto de la fonética no sélo posibilita aumentar la motivacién del estudiante sino
abre el camino hacia otras oportunidades. Muy a menudo el estudiante conoce bien la
gramatica y tiene un solido bagaje lexical pero pueda tener muchas dificultades en el
habla y problemas en entender contextos orales. El problema de la transcripcion del
idioma ucranio a la lengua espafiola no es nuevo. Un hablante no nativo pronuncia las
letras espafolas de la misma manera que en su lengua materna. Pero, como se sabe, en
espafiol no hay anédlogos de tales fonemas vocélicos ucranianos como, por ejemplo,
“a” (abnyko) o “i”" (Kuis). Para facilitar al maximo la aproximacion del interlocutor
hispanohablante al ucraniano es necesario ajustar las palabras mas transcritas a las
normas y usos fonéticos de la lengua meta.

Es evidente que en la mayoria de las lenguas europeas la grafia no refleja ni
transmite correctamente la pronunciacion. En muchos casos ella se aproxima bastante,
como lo ocurre en espafiol, pero en otros, como en el idioma inglés, la grafia resulta
puramente simbodlica. Para facilitar el proceso de la transcripcion, se inventaron
diferentes sistemas. Podemos mencionar, por ejemplo, dos sistemas: el sistema AC y
el ISO. El primero es uno de los tipos de la transcripcion fonética mas comun. No es
bastante practico en la situacion con hispanohablantes porque esta predestinado al
mundo anglosajon. Por ejemplo, la transcripcion de las vocales "e, s, 10" como /je/, /ja/,
/ju/ no es aceptable por las razones evidentes. Es mas correcto usar /e/, /ya/, /yu/ como
en el sistema ISO.

El sistema ISO es estdndar internacional para transliterar los alfabetos cirilicos
de lenguas eslavas y no eslavas utilizando el alfabeto latino. Pero este sistema también
tiene algunos inconvenientes. Concretamente, la transcripcion del elemento "yot"
(graficamente "i") por una / j / no parece aceptable, porque un hispanohablante pueda
cometer errores serios en la lectura del transcrito del texto ucranio. Otro ejemplo, la
letra «x». La letra "x" en el sistema ISO estd representada como /h/. Para un hispano
esta solucion no es valida porque en espafol la consonante “h” /@/ es muda y no se
corresponde las con ningun sonido. En este caso parece mejor utilizar una /j/.

En conclusion se puede decir que hay necesidad de crear un sistema facil de
transliteracion cirilico-latino que sea comprensible y legible para los hispanohablantes.

Kholoimova T.
Dnipro University of Technology
Scientific supervisor: O.Nesterova

SOCIAL MEDIA AS ELT TOOL

Social media have become a part of our life; they are used by millions of people
as a means of personal and business communication. Educators in many world
countries consider various social media as an educational tool. The use of social media
in any classroom is associated with both advantages and disadvantages, so M. Fauzi
points up that «educators who are considering incorporating social media into their
academic courses should ensure that the specific type of social media used matches the
learning outcomes for the students».
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Various researches associated with the use of social media in education support
the idea. For example, the studies carried out in Jordan aimed at description of students’
experience of using Facebook in English language learning have led the researchers to
the following conclusions:

- most participants felt comfortable using Facebook in English language
learning;

- less than half of the students used Facebook on a regular basis to learn English;

- the students tended to read and observe discussions in English rather than
participate in them or produce language output.

Such conclusions are supported by the opinion and research results of many
educators. ELT sphere is one of the most promising ones from the pion of view of
social media use in the educational process.

Tom Hayton considering the ways a teacher can use blogs in ELT distinguishes
the following ideas:

1) Building a class blog, where students can take it in turns to write posts on
topics of interest.

2) Creating lessons based on blogs.

3) Having students start their own blogs.

So, the use of social media in ELT can be considered as a modern learning tool,
but educators should be careful while choosing the way to implement them into the
educational activities. From the other hand communication in the social media is also
one of the modern forms of communication in English, so teachers would rather teach
students the proper way of using them than avoid or neglect this important side of
interaction.

Kiiashko D.
Universidad Nacional de Oles Gonchar, Dnipro
Consultora de investigacion: V.N. Diadia

EL ESPANGLISH: ;EL IDIOMA O PROBLEMA DE LA ALTERNANCIA DE
CODIGO?

En el tiempo presente se observa el aumento de la poblacion hispana en EE. UU.
Segun la estadistica, en 2020, los hispanos constituian casi una de cada cinco personas
en los EE. UU. (19%), frente al 16% en 2010. Los hispanos han desempefiado un papel
importante en el impulso del crecimiento de la poblacion de EE. UU. durante la tltima
década, es decir la poblacioén de EE. UU. crecio en 22,7 millones de 2010 a 2020, y los
hispanos representaron el 51% de este aumento, una proporcién mayor que cualquier
otro grupo racial o étnico. Por eso no puede extrafiar que el espafiol se haga popular
constantemente, como informa Hispanic Council, el espafol ya es la segunda lengua
mas hablada en 43 de los 50 estados de EE.UU. es decir, el 13,5 por ciento de los
estadounidenses habla espafiol en sus hogares y entre los hispanos que hablan inglés,
el 59 % son bilingiies. Teniendo en cuenta estos niimeros podemos afirmar que hay
muchas personas que combinan ambos idiomas y usan mas espanglish. Estrecha
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relacion del espanol con inglés por razones politicas e historicas provoco la formacion
de un hibrido entre el espafiol y el inglés — espanglish, que existiria hace unos 150 afos,
desde que se firmo el Tratado de Guadalupe de Hidalgo y una gran parte de México se
convirtié en parte de los Estados Unidos.

Sin embargo, un cierto desacuerdo sobre lo que el espanglish significa realmente
cred gran numero de definiciones. Por un lado, los hablantes creen que es un idioma,
pero de verdad no existen ningunas reglas oficiales sobre como se habla y la
prevalencia del espanol o inglés depende del lugar donde se hable. El DRAE define
espanglish como la “modalidad del habla de algunos grupos hispanos de los Estados
Unidos [especialmente de Texas, California, Florida, Nevada]” que tiene la
combinacion de signos lingliisticos del espafiol y el inglés en un discurso. Por otro lado,
lingliistas argumentan que espanglish es exclusivamente el problema del cambio de
codigo, es decir, es “una caracteristica del habla bilingiie que consiste en la alternancia
entre dos lenguas, por parte de un mismo hablante, dentro de un solo discurso, oracion
o constituyente”, por ejemplo, “Necesito una botella de water”. También refiere al
espanglish fendmeno cuando palabras inglesas se hispanizan y se hacen la parte del
vocabulario espafiol como “googlear” (del inglés google), “janguear” (del inglés hang
out), “mitin” (del inglés meeting), “troca” (del inglés truck).

Este desplazamiento de codigo surge ya que la mayoria de la gente que vive en
Latinoamérica y en el sur de EE. UU. son bilingiies desde hace mucho tiempo. Como
explico el senador Ted Cruz: “Yo aprendi inglés y espariol al mismo tiempo. I mean,
when I was a little kid’, mis abuelos, ellos no hablan inglés. But to be honest, what |
really spoke at home was Spanglish. Y como saben, en nuestra comunidad, este es el
caso de casi todos, especialmente de los pequerios”.

De este modo espanglish vive no solo entre sus hablantes, sino también se
mantiene en todas las formas de cultura. En otras palabras este fenomeno cultural se
desarolla en musica, literatura, publicidad etc.

Por ejemplo, este fendmeno ocurre en muchas canciones estadounidenses y
latinoamericanas. “La isla bonita” (1987), interpretada por Madonna, es su cancion
donde por la primera vez sonaban motivos espafoles (influencia latina y arreglos de
percusion cubana y guitarras espafiolas, ademas de maracas, armonica). Aunque toda
la obra es escrita en inglés, también hay frases espafiolas: “Tropical the island breeze
/I All of nature wild and free // This is where I long to be // La isla bonita™ o “I fell in
love with San Pedro // Warm wind carried on the sea, he called to me // Te dijo te amo
// 1 prayed that the days would last // They went so fast”. Otro ejemplo del espanglish
vemos en la frase clave y al mismo tiempo en el titulo de la obra “Livin’ la vida loca”
(1999). Esta cancidn es la “tarjeta de visita” de Ricky Martin, gracias a quien ocurrio
“la explosion del pop latino en 1999” y abrieron las puertas para otros artistas latinos
como Jennifer Lopez, Enrique Iglesias, Shakira, Thalia. Los mas recientes casos del
espanglish en las canciones son letras de “Cayendo” (2020) de Frank Ocean o version
espanglish de la cancion mas popular del 2017, “Despacito” cantada por Luis Fonsi
con Justin Bieber.

No solo cine y musica sino también la literatura tiene ejemplos de la combinacion
del inglés y espafiol. A principios del siglo XXI [lan Stavans, el partidario de la difusion
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y desarrollo del fenomeno espanglish, ha traducido el primer capitulo de la novela
“Don Quijote” de Miguel de Cervantes para demostrar el potencial de cambio de
codigo e hibridacion de lenguajes: “En un placete de La Mancha of which nombre
no quiero remembrearme, vivia, not so long ago, uno de esos gentlemen who always
tienen una lanza in the rack, una buckler antigua, a skinny caballo y un grayhound
para el chase”. Ademas, J. Alvarez “In the Time of the Butterflies” usa el espanglish
“But it’s two weeks away, mi amor. 1 didn’t add that we had already designed and cut
her dress, bought her little satin pumps, and tried out how she would wear her hair.
“14y, Mami!” she wailed. “Por favor.” Why couldn’t I understand that getting ready
for them was what made parties fun?”. En 2016 el libro “El principito” fue publicado
en espanglish como “E! little principe”.

También el espanglish estd presente en la vida cotidiana. Por ejemplo, en las
carteleras de la publicidad encontramos “23 sabores blended into one extraordinary
taste. Inconfundible”, “Aviso: parqueo solo para clientes del shopping center. Otros
seran remoclados. Grua $ 200.00. Storage $ 250.00”, “Sweet tea only $ 1. Muy frio”.
Lo que ven y escuchan los hablantes del espanglish cada dia contribuye al uso de dos
idiomas en el discurso y como resultado la gente no puede hablar una u otra lengua
pura.

Para concluir, podemos afirmar que el espanglish se hace mas popular cada afio,
que se confirma con el crecimiento de sus hablantes y constante desarrollo en todas
partes de la vida cotidiana. Es bastante dificil predecir si el spanglish se convierta en
un idioma oficial en futuro, sin embargo es seguro que seguira existiendo por algin
tiempo hasta que haya la necesidad. Por eso, aprendemos espaiol e inglés para entender
espanglish y explorar su desarrollo.

Kiiashchenko O.

Dnipro University of Technology
Scientific supervisor: Yu.O. Savina

SHAKESPEARE SPEAKS

Even though William Shakespeare wrote over 400 years ago, we continue to
use words and phrases found in his sonnets and plays today. You could be quoting
Shakespeare without knowing it! Read on to learn more phrases that we attribute to
Shakespeare's plays.

The first idiom to present is «to be in a pickle». Nowadays, when someone says
they are in a pickle they mean that they are in a mess — a very difficult situation.

This phrase we got from The Tempest, where King Alonso’s butler Stephano
and his jester, Trinculo, are washed up on an island. Stephano has survived by
clinging to a barrel of wine and since landing on the island the two of them have been
continually drunk. When they later meet up with the king, Alonso observes: ‘Trinculo
is reeling ripe. Where should they find this grand liquor that hath gilded 'em?’ He
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asks Trinculo, ‘How came’st thou in this pickle?’ Trinculo replies: ‘I have been in
such a pickle since I saw you last that, I fear me, I will never out of my bones. I shall
not fear flyblowing.’

The second idiom 1s The world's mine oyster.

This phrase was coined by William Shakespeare and first appears in his play
The Merry Wives Of Windsor. Today, the phrase has become the world's my oyster
— or your oyster — and it describes situations that contain wonderful opportunities. It
can describe the opportunities that open up when you take risks, have money or learn
new skills.

Elena Holodny in her article «21 everyday phrases that come straight from
Shakespeare's plays» mentions the idiom «All that glisters is not gold». The phrase
all that glisters is not gold warns us not to be fooled by people or things that look good
— because they might not be as good as they look on the surface! The phrase first
originated from The Merchant of Venice, by William Shakespeare, "All that glisters
is not gold."

Isabell Schimmel in her research on Shakespeare’s idioms reffers to the idiom
Though this be madness, yet there is method in't.

The modern version of the phrase is: there's method in his madness — or her
madness, or my madness — and it means: there's a sensible reason for something that
seems crazy. Vandana, In Hamlet, the line “Though this be madness, yet there is
method in it,” is telling the audience that Hamlet's actions may look like madness but
this behavior is intentional and has a definite plan.”

Paige Grinter in his research on Shakespeare’s language mentions the idiom
What's done is done

One of the first-recorded uses of this phrase was by the character Lady Macbeth
in Act 3, Scene 2 of the tragedy play, who said: "Things without all remedy should be
without regard: what's done, is done. People still use Shakespeare's exact phrase:
what's done is done, usually to say that there's no benefit in feeling bad for a long time
about past mistakes.

Our next idiom may be the most famous one, it is ‘Spotless reputation’

This phrase first appeared in Shakespeare’s «The Life and Death of King
Richard the Secondy». These days, the phrase spotless reputation describes a person or
organisation that has a good, clean character and behaves decently and honestly.

Ben Zimmer analyzes the origin of our next idiom Greek to me

The phrase ‘It’s Greek to me’ is spoken by Casca in Act 1, Scene 2 of Julis
Caesar. It is typical of Shakespeare that he can hide a joke in a very serious bit of
drama. He uses the idiom “it was Greek to me” literally, playing with the idiom, which
was well known to the audience, because Cicero was actually speaking in Greek.
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The phrase It was Greek to me has become It's all Greek to me in modern English,
and it's used when something — not just a foreign language — is difficult to understand.

And the last idiom to present i1s ‘A pound of flesh’

Modern English speakers use the phrase a pound of flesh when someone says
they want justice, but the punishment they're asking for is so severe that it seems more
like revenge. The origin of this phrase is taken from William Shakespeare’s play,
Merchant of Venice. The character Portia says this line on the insistence of Shylock,
the Jew, for the payment of Antonio’s flesh, which is a central point of the play. In
Act-1V, Scene-1, Portia concludes the conflict between Shylock and Antonio by
saying to Shylock, “The words expressly are ‘a pound of flesh.’/ Take then thy bond,
take thou thy pound of flesh... ”. Shakespeare has coined this phrase in a figurative
way, which refers to a lawful but unreasonable recompense during the late 18th
century. Here, the mentioning of flesh suggests vengeful, bloodthirstiness, and
inflexible behaviour to get back borrowed money.

Kliahin I.
Dnipro University of Technology
Scientific supervisor: O.V. Stoliarska

STYLISTIC DEVICES IN THE LYRICS OF PINK FLOYD’S SONGS

Music is the perfect reflection of culture, historical events, people's attitudes to
life and their mentality at certain periods of time in different places. Thanks to ancient
songs, we better understand the traditions and languages of ancient people. Studying
music of the 20" century helps to better understand the cultural and political processes
in society. In our research, we want to reveal the art of the British rock band Pink Floyd,
whose popularity peaked in the late 1960™ to the middle of 1990™. This rock band is
one of the brightest representatives of the British rock-scene, having influenced various
generations of musicians and not only musicians. We should understand that without
their genius lyrics Pink Floyd’s music wouldn't have such a big success. Moreover, we
are not sure how much we know about this band. Pink Floyd's lyrics touch upon the
acute social and political problems of our world. Pink Floyd is a British rock band that
has managed to pave the way for progressive music in a manner that was surprisingly
fascinating at the time and has remained just as significant in the modern era.

The purpose of our research is to perform a stylistic analysis of Pink Floyd's lyrics
and describe various stylistic devices used in the song “Another Brick in the Wall”.
Analysis shows that a variety of stylistic techniques is used in the song to convey the
main theme of the lyrics, which is focused on a sense of isolation and abandonment,
and to fit into the musical rhythm and feeling associated with it.

“The Wall” is Pink Floyd's eleventh studio album (and their most famous
worldwide), released in 1979. “Another Brick in the Wall” (part 1) is a monologue of
a young child addressed to his late father, who died in battle during World War II.
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“Another Brick in the Wall” (part 2) marks the next stage in a child's life — growing up
and attending school, and describes some facts about the school system from a
character's point of view. This song expresses students' feelings for school and the
education system. It should be added here that musically, both parts of “Another Brick
in the Wall” are built on the same melodic pattern and differ only in the background
rhythm and arrangement of the songs. Together with another track of the same name
presented in the album, that is “Another Brick in the Wall” (part 3), they form a trilogy
with the same name and the same basic melody.

Today “The Wall Part II”” is considered one of the greatest songs of the 1980s, but
when the song was first released, it caused controversy around the world. The song was
banned by South Africa and criticized by school teachers around the world. From the
lyrics, we can conclude that the overall theme of the songs (and in fact the entire album)
is focused on the concepts of abandonment and isolation. In other words, the lyrics are
a protest against the British boarding school. Along with the lyrics, there is a very vivid
music video. In the music video, students are transformed into clay people on an
assembly line, where they fall into a meat grinder, and then students rise up against the
teachers, destroying the school with fire and hammer. All of these events occur in the
imagination of Pink, who was struck with a ruler. Overall, the song is a strong statement
about the education system, but does not attack the entire school. Both the song and the
music video show what might happen if teachers forgot to encourage individuality.

In our research, the lyrics are divided into three parts, parallel to the different
layers of the language. These levels of the language include phonetics and phonology,
lexical-grammar and semantics. Although the lyrics of this genre of music are mostly
concept-based, and playing with sounds is usually of secondary importance to the
intended meaning to be conveyed, sound patterns in the form of rhymes, alliteration,
and assonance can still be found in various places of song lyrics.

Considering the plot form of the lyrics as a narration of events, the abundance of
these material processes in the text is not surprising. In terms of the tense selection, it
can be seen that all the processes in the first two parts are in the past. On the other hand,
the stressful emphasis is now completely transformed into present time “Another Brick
in the Wall” (part 2). No part of the text uses future tense. There are no references to
what lies ahead, and this contributes so much to the blurry picture of the future that it
is not known what it will be.

In the analyzed lyrics, the story is told in the first person and from the perspective
of the participating narrator character (Pink, the main character), rather than the all-
knowing third-person narrator. In other words, since the narrator himself is a character
in the story, his view of what he sees and experiences in his life is limited in time and
space, and his perception does not go beyond these limits.

The use of double negation in the first lines of “Another brick in the wall” (part
2) “We don’t need no education; we don’t need no thought control,” added a sense of
irony. At first glance, the audience listening to the song might just catch the message,
but on closer inspection, the listener might say that education is important in society
and for humanity. Negative forms "not" and "no", used in the same line, ironically
cancel each other, saying that education is (one way or another) necessary.
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As mentioned above, the main theme of the lyrics focuses on the feeling of
abandonment and isolation from society, and this isolation is well expressed by the
metaphorical wall. The main character, Pink, feeling abandoned and overwhelmed by
life's problems, begins to build a mental wall between himself and the world around
him, and every obstacle he encounters in his life adds another brick to this ever-growing
wall of isolation.

The lyrics use various stylistic techniques to convey the main message, but our
study describes just some of the used techniques.

Due to Waters' philosophical lyrics, Pink Floyd is considered as “conductors of a
distinctly dark vision”. Waters has identified empathy as a central theme in Pink
Floyd's lyrics.

Konoval M.

Universidad Alfredo Nébel, Dnipro
Consultora de investigacion: M.Y.Onischenko

DIFERENCIAS ENTRE EL ESPANOL DE ESPANA Y EL DE AMERICA
LATINA

A menudo aparecen cuestiones sobre las diferencias entre el espafiol de Espafia
y el de Latinoamérica. Aunque cada lengua tiene sus propias especificidades, es
importante notar que los nativos no tienen problemas para comprenderse, sin importar
si viven en Cadiz, Cusco o Santo Domingo. Pero algunos malentendidos pueden
aparecer cuando alguien estd aprendiendo un idioma. Por lo tanto, es importante
entender los detalles de la lengua para evitar situaciones embarazosas en el futuro.

Las mayores diferencias se refieren al campo lexical. La presencia de diferentes
variantes fonéticas no frena la comprencion de palabras, aunque diferentes significados
de las mismas palabras si, causan problemas grandes. Por ejemplo, en Espafa, la
palabra "n1iggm" se traduce como "ascensor”, pero en América Latina es "elevador”. O
la palabra "epowi” se traduce como "dinero"” en Espafia y "plata” en América Latina.
Y en Espafia “plata” significa “cpiono”. También se puede surgir un problema con tal
palabra como "pollera”. En América Latina ella significa "cnionuys”, pero en Espaiia
— "npooaseys kypuam”. Asi pueden surgir problemas no sélo en una tienda de ropa
sino en otras situaciones comunicativas.

Otra diferencia se refiere al llamamiento. Para llamar atencidén de un grupo de
personas en Espafia, se suele utilizar el pronombre personal "vosotros/vosotras"” (B
HEeMpsMUX BimIMiHKax — o0s). En América Latina, se utiliza el pronombre "ustedes” (B
HernpsMux Biaminkax — "los/las, les") con un verbo de la tercera persona del plural, lo
que en Espafa se considera educado. Ademads, algunas regiones de América Latina
utilizan el "vos” en vez del "t1" (ane B HenpsAMUX BIAMIHKaX 3aauInaeThes "fe”) y usan
con ¢l la forma verbal especial que recuerda a la segunda persona del plural del espaiol
europeo. Es especialmente claro en Argentina y Uruguay: alli se dice "vos hablds"
(3amicTh "tu hablas"), "vos sos" (3amicTb "tu eres"), y en el modo imperativo - "veni”
(3amicTh "ven") e incluso "andate" (3amicTh "vete"). Este fenomeno se llama "voseo",
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y las caracteristicas de la conjugacion del verbo varian mucho de un pais al otro y de
una ciudad a la otra. Ademas de Argentina y Uruguay, el voseo se encuentra también
en Chile, Paraguay, el estado venezolano de Sulia, algunas ciudades de Colombia y en
algunos paises centroamericanos.

El problema de las diferencias entre el espafiol de Espafia y el de América Latina
provoca muchos problemas de comprension. Las razones de ello pueden buscarse en
un pasado lejano, cuando los conquistadores espaifioles procedentes de Espafia, en
particular de Andalucia, tuvieron un gran impacto en la aparicion y el desarrollo del
espafiol en Ameérica Latina. Junto con su religion (el catolicismo), su cultura y sus
tradiciones, trajeron su idioma. Y la mejor manera de aprender las peculiaridades del
idioma de un pais es viajar y comunicarse con los habitantes.

Kosmina 1.

Universidad de Alfredo Nébel, Dnipré
Consultora de investigacion: M.Y. Onischenko

DIFERENCIA ENTRE EL ESPANOL DE ESPANA Y EL DE AMERICA
LATINA

El idioma espafiol en América Latina tiene sus propios rasgos caracteristicos,
tanto en fonética como en gramatica o vocabulario. Ademas, cada variante del idioma
espafiol tiene sus propios matices. Incluso existen subtipos del idioma espanol segun
las regiones de América Latina o Espafia. Todos estos factores complican la
comunicacion entre usuarios del "mismo" idioma.

Todo comenz6 cuando los conquistadores espaiioles habian llegado a las costas
de Ameérica Latina a finales del siglo XV. Muchos de ellos procedieron de la region de
Espafia conocida como Andalucia, por lo que el espaiiol de Latinoamérica parece mas
al dialecto de los habitantes de esta region.

Los conquistadores extendieron su lengua por todo el territorio conquistado y,
bajo tal presion, las lenguas indigenas locales simplemente no sobrevivieron y tampoco
pudieron influir en la difusion del idioma espafiol. Sin embargo, en el espafiol
latinoamericano también hay algunas palabras de los idiomas indigenos.

Con el tiempo, debido a la conexion limitada con Espatfia, el idioma comenz6 a
desarrollarse y adquirir las caracteristicas de los colonos locales. Se conservaron
algunos elementos del espafiol "original" importado, otros se modificaron. Un ejemplo
claro de este proceso es el uso del pronombre "vos", especialmente en Argentina,
Bolivia, Paraguay y Uruguay. Originalmente, "vos" era un pronombre de segunda
persona en plural, pero llegd a usarse como un tratamiento cortés en la segunda persona
del singular, y luego como un tratamiento entre amigos cercanos. Este pronombre era
muy utilizado en Espafia cuando el idioma lleg6 a América del Sur.

El uso de "vos" y sus diversas formas de conjugacion en algunos lugares de
América Latina esta ganando popularidad gracias a su uso entre pequeiios grupos de
personas en Bolivia, Chile, Nicaragua, Guatemala y Costa Rica. La gran
mayoria de palabras en espafiol son universales. Pero también hay casos especiales,
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por ejemplo: teléfono movil / celular y ordenador / computadora, en los que la segunda
palabra se toma del espaiiol latinoamericano. También hay muchas otras palabras que
se usan de diferentes maneras segun el dialecto. Por ejemplo, en Espafa dicen
"boligrafo", en Chile - "ldpiz pasta", en Argentina - "lapicera", etc. Las mayores
diferencias en espafiol se observan en la pronunciacion, pero ni siquiera ellas son tan
fundamentales. Por ejemplo, en muchas partes de Centroamérica, la letra "s" no
siempre se pronuncia al final de una palabra y algunas otras silabas pueden omitirse.
En conclusion, se puede notar que el idioma espafiol de América Latina se difiere
del que se usa en Espafia. El espaiiol latinoamericano tiene su camino de desarrollo, lo

que le dio las caracteristicas de una lengua distinta.

Kryvko V.
Dnipro University of Technology
Scientific supervisor: L. V. Berdnyk

ENGLISH SOCIO-POLITICAL NEOLOGISMS:
WAYS OF FORMATION AND TRANSLATION

Humanity and its development are ever-evolving. Different aspects of modern
life undergo rapid and important changes every day. From new inventions to domestic
life — there are new things and phenomena appearing and each of them is followed by
anecessity to be named. The English language vocabulary is constantly being enriched.
Neologisms testify this process. The relevance of the study is due to the increase of
new words coined in the English language over the past 15 years and the need to find
out adequate ways of rendering them into Ukrainian.

Peculiarities of coining new words and ways of translation have always been of
interest for linguists. Among the researchers are V. N. Komissarov, V. I. Karaban,
V. 1. Zabotkina, Y. A. Zatsnyi, and others.

When it comes to the definition of the term neologism, Collins dictionary
explains it in the following way: “A neologism is a new word or expression in a
language, or a new meaning for an existing word or expression”.

Coining of words splits into lexical and semantic derivation, where:

a) lexical neologisms are completely new words both in meaning and sounding,
€.g.. coronavirus.

b) semantic neologisms are those which convey new meanings of already
existing words. At first someone uses a word in an unusual context, later this contextual
meaning becomes common in public necessity, i.€. it passes from speech to language,
e.g. the meaning of the word frumpery — something showy but worthless. However in
our time there has been a rethinking of its meaning, and it is important to render this
lexical unit so as to preserve the pun, especially given that the semantics depends on
whether a person is a supporter of Donald Trump or not; androgyne has also been
considered as a semantic neologism, because before it became the name of a new
gender, it was used in mythology.

A separate group consists of author's neologisms, e.g. unpresidented (the word
coined by Donald Trump that appeared on his Twitter profile on December 17, 2016.
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This is a part of the phrase "China steals United States Navy research drone in
international waters — rips it out of water and takes it to China in an unpresidented act".

As far as the ways of word-formation are concerned, Andriy Parshin singles out
the following:

1. Affixation, e.g.: sizeism — discrimination or prejudice against people based on
their size and especially on their weight; colorism; trumpism, trumpist, brexitee,
brexiteer.

2. Compounding, e.g.: fat-shaming — criticism or drawing attention to the fact
that a person is overweight, making him/her feel ashamed, aporagender — a nonbinary
gender identity and umbrella term for “a gender separate from male, female, and
anything in between while still having a very strong and specific gendered feeling”;
catfishing, cellfish.

3. Conversion, e.g.: to brexit — to say goodbye to everyone at a party and then
proceed to stick around, to otherize — to make a person or group of people seem
different, or to consider them to be different; fo starbuck. to message.

4. Borrowing, e.g.: kompromat — exposing material, sometimes forged or
fabricated, used to sabotage or discredit a political opponent or public figure.

5. Shortening, e.g.: Rona or Corona (short from Coronavirus); celeb (from
celebrity), VB6 (vegan before 6).

6. Combination of two or more of the above methods, e.g.: the word cisgender
is used to describe people who identify exclusively with their assigned at birth gender.
Here we observe a combination of the word cis (one-sided) borrowed from Latin with
the English word gender.

7. Blending, e.g. Brexit = Britain + exit; Bremain = Britain + to remain; Fixit
=Finland + exit; manterrupting =man + interrupting; celeblog (celebrity + blog),
celebreality, (celebrity + reality), scuppie (socially conscious + yuppie); coronasomnia
(coronavirus + insomnia).

Ways of translation employed to render new words and word combinations from
English into Ukrainian are as follows:

1) loan translation: social distancing — coliadbHe IUCTaHIIIIOBaHHS, self-
isolation — camo130JIs11151; coronasomnia — KOpOHOOE3COHHS,

2) transcription: Brexit — bpex3ut, Bremain — bpemeiH. manterrupting—
MEHTEPAINTIHT; mansplaining — MEHCIICHHIHT

3) transliteration: cissexism — IUCCEKCU3M, agender — areHED;

4) descriptive translation: feminine-presenting — TOW, IO Ma€ >XIHOUY
MPE3CHTAIlII0/3 JKIHOYOIO TMPE3CHTAIN€EI0, masculine-presenting — TOW, MO Mae
YOJIOBIUY MPE3EHTAIl1I0/3 YOJIOBIYOIO MPE3EHTALETO.

Overall, the areas of neologisms covered in the research are covid-19 pandemic,
British politics, the USA politics, modern feminist movement, racial equality
movement, LGBTIQA+ community. A certain difficulty in the study is the fact that
due to their novelty, some words have not yet found a response in Ukrainian realities,
and therefore do not have dictionary equivalents. For example, a specific difficulty
arose in the analysis of gender names. However, an attempt has been taken to suggest
any possible equivalent for the neologisms considered.
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FEATURES OF THE USE OF INNOVATIVE TECHNOLOGIES IN
TEACHING ENGLISH IN HIGHER EDUCATIONAL INSTITUTIONS

The purposes of modern educational technologies.

The main goals of modern educational technologies include:

- formation of students' fundamental knowledge that will allow them to further
acquire new knowledge, work and relearn;

- formation of creative personality type, abilities for group and analytical work,
tolerance, formation of project thinking.

The term learning technology. The term learning technology (or pedagogical
technology) is used to denote a set of methods of work of the teacher (the way of his
scientific organization of work), which ensures the achievement of learning objectives
in the lesson with the greatest efficiency in the shortest possible time.

Methods of English language teaching technologies in higher education
institutions. Collaborative learning. This technology is based on the idea of interaction
of students in a group, the idea of mutual learning, in which students take not only
individual but also collective responsibility for solving educational problems, help each
other and are collectively responsible for the success of each student.

Features of curricula for learning a foreign language. Currently, the following
types of computer training programs have become widespread: devoted to mastering
certain sections of the language system; formation of language skills; control programs
that assess the level of language proficiency; socio-cultural programs that introduce the
culture of the country of the language being studied.

Three main activities of students in the global network. The use of Internet
technologies allows the teacher to model alternative learning strategies that allow to
take into account the psychological characteristics of students. Only a computer can
effectively combine audio, visual and kinetic learning styles.

Comparative characteristics of traditional and innovative learning models.
Educational technologies are the means of achieving subject and meta-subject results,
as well as personal results of students. The system of the teacher's work to ensure the
results of foreign language learning must include the implementation of the following
technologies: technology of communicative learning, technology of understanding the
communicative content of the text, game technology, collaborative learning
technology, project technology and more.

Provocative learning as a resource for the development of critical thinking.
Provocative learning can be seen as an additional resource for the development of
critical thinking. It has significant educational, developmental and educational
potential, although it has a number of limitations in application.

Presentations, e-portfolios and blofolios in foreign education: methodological
principles and criteria of effectiveness. The use of innovative technologies in
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education, in particular in the teaching of foreign languages, allows to significantly
expand and diversify the activities of students, which in turn has a positive effect on
the results of the educational process.

Identification of creative abilities in the process of mastering a foreign language.
In the age of active introduction of foreign technologies in all spheres of activity and
realization of the program of digital economy the experts capable to generation of ideas
and display of creativity are necessary. With the development of creative abilities,
practical and emotional experience is enriched, mental attitudes and intellectual
potential are formed.

Use of digital resources in foreign language teaching. Currently, global
computerization has covered all areas of activity, including science and education. The
development of the Internet and the advent of many computer programs that simplify
the learning process have greatly changed the learning of foreign languages, speeding
up and facilitating work with authentic sources.

The concept of educational technology in foreign pedagogical research. Among
the ways to ensure quality education in the higher education system is the active
development and implementation in the educational process of promising newest
learning technologies that correlate with the goals and objectives of humanistic
personality-oriented education.

Modern Innovative Learning Strategies. World practice has developed a wide
range of approaches to learning that expand the traditional idea of what the process of
interaction between teacher and student should be, and, very importantly, what hidden
human capabilities can be used to improve learning.

Smart education and features of its implementation in Ukraine. The following
requirements must be met: flexibility, integration, individual trajectory, mobility, etc.
An e-course as well as an e-textbook will correspond to these properties.

Smart-education as a new type of educational system. Smart-education can be
defined as the implementation of educational activities on the Internet on the basis of
common standards, technologies and relationships established between the network of
the educational institution and the team of teachers and students.

World trends and prospects for the development of smart education in Ukraine.
Increasing the number of mobile users and training programs, involvement in digital
learning are the main factors that stimulate the growth of global intellectual education
and the learning market. In addition, cooperation between suppliers of equipment and
software and suppliers of educational materials provides better educational technology
that promotes market growth.
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SEMANTIC AND STYLISTIC PECULIARITIES OF ENGLISH
HEADLINE IN MODERN PUBLICISTIC TEXT AND METHODS OF ITS
RENDERING INTO UKRAINIAN

The headline is one of the most important structural elements of the text of a
newspaper publication, which primarily impresses potential readers. Its absence in the
text, or the absence of the title of the blog post, which in modern reality turns a page
visitor into a reader, may not arouse interest in this information.

As for stylistic features, we can say that all newspaper genres are characterized
by general forms of brevity: compression of information and transmission of a certain
part of the message implicitly. As a result of brevity there is a saving of language means
due to communicatively less important fragments of the message. The basic principle
of language organization in journalism is a combination of standard and expression.

Newspaper headlines can set readers up for a certain emotional mood, using
phrases, sayings, catchphrases, and so on. The purpose of the headlines is to arouse the
reader's interest, to make him read the article.

The headlines are one of the most important elements of a newspaper; special
attention is paid to how to make them brighter, more intriguing and exciting. Various
stylistic means are used for this purpose.

However, it should be mentioned that stylistic means sometimes create the
uncertainty of the meaning, complicate the correct interpretation of the meaning laid
down by the author and prevent adequate decoding of the laid intentions.

The newspaper in general and the newspaper article in particular, as the basic
unit of the press, is created with certain purposefulness. When creating a newspaper
article, its author consciously chooses the language means to express his
communicative intention, he adheres to certain language rules and social norms of
communication. This shows the attitude of the person to the language signs. Having
created the text of a newspaper article, the author sends it to the reader and plans to
provoke a certain reaction from him. In this case the relation of a language sign to the
person is realized. The reaction of a person / reader to the perceived information can
be completely different depending on the content of the received information, age,
social status, level of knowledge of the reader, etc.

Since the newspaper headline is an integral part of the entire text of a newspaper
article, it 1s natural to assume that it is consistent with the whole text in semantic and
structural terms. Depending on the topic and pragmatic intention, different articles have
different headlines, which are in a special way consistent with the content of the entire
newspaper article. The general pragmatic feature of the entire text of the newspaper as
a whole is the desire to maximize the effectiveness of the impact on the reader. This
feature is invariant for all newspaper headlines, regardless of the topic of the article.
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Newspaper headlines are systemically organized units of communication, which
together create a special level of newspaper text.

The meaning and the form of the headline reflect the general communicative
orientation of the newspaper article and are subject to the ratio of denotative and
connotative elements of the text.

Modern journalism emphasizes that the title is one of the main elements of the
media text. Despite its outward simplicity, the title reflects various facets of reality: the
author's personal priorities, editorial positions, political and ideological attitudes,
cultural values, technical capabilities of the print publication, and so on. The headline
predicts the reader's reaction and sets the direction for the expected reaction. Therefore,
some researchers single out the title as a separate text.

Today, no publication can do without a headline, but its role has grown
significantly. Now it's not just navigation, or even information about the text, but a way
to attract the reader's attention and encourage him to read the material.

While reading the material, the reader constantly keeps the title in sight. This
helps him reveal the content of the material and understand the journalistic position.
The informative function of the title enters the process. The theme also affects the
emotional level of the person, thus performing an evaluative-expressive function. Its
importance lies in the fact that the material must convince the reader of the concepts
the journalist is trying to convey.

The purpose of the title as the first sign of the work is to establish contact with
the reader, the direction of his expectations and forecasts. The main pragmatic function
of the title is to attract the reader's attention and to get him interested.

The translation of specific headline has illustrated the various interlingual
transformations that a translator can resort to in the process of translating headings:
permutation, lexical and grammatical substitution, addition and omission. Overcoming
translation difficulties often requires a creative approach to solving each specific task,
and the final decision on the use of one or another method of translating the title, one
or another transformation depends on the skill of the translator and his individual style.

Thus, the translation of each specific title has many options, and its success
depends on how the translator managed to convey the semantic, stylistic, and most
importantly, the functional content of the title.

Lysenko D.
Dnipro University of Technology
Scientific supervisor: O. Yu. Nesterova

THEORETICAL ASPECTS OF TEACHING BUSINESS ENGLISH
TERMINOLOGY

Business communication is a complex multifaceted process of developing
contacts between people in the service sector. Its members operate in official status and
are focused on achieving goals, specific tasks. Good communication means that the
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target message you send is perceived by your audience without any distortion of
meaning.

Official documents for concluding agreements, important meetings and business
negotiations are held, claims are concluded or proposals are made in Business English.
That is, a written dialogue of legal organizations is conducted in compliance with all
formalities. Features of the official business style are clarity and expressiveness of the
text, logic, argumentation and brevity of presentation.

Business English is divided into a large number of types and categories of use.
The main English dictionary is Neutral lexis which does not belong to a specific type
and has no classifications that can be used in almost all categories of business
vocabulary. The main characteristics of Neutral lexis are neutrality, versatility and
simplicity. Also, in English business communication, the language of business papers
is called official style. This style, as well as in other styles, has in itself the purposes of
communication, regularities and language features.

Formal business style is characterized by the presence of such language
standards as clichés. Language clichés are those language units that are characterized
by a constant and unchanging composition of components, habitual sound, as well as
a free connection between words. English is less structured and because of this non-
differentiated language forms are used in business English, which can belong both to
the business style of speech and to colloquial and journalistic. Due to the use of passive
constructions due to the ethics of expression, in business communication they are often
used by senders to show attention.

The language of business communication as a means of international
communication provides special requirements for the didactic organization of the
materials of two resolutions: in terms of terminology and culturally significant factors
of communication. The development of economic relations between different countries
requires clarification of terms, national, international and business concepts.

The concept of "discourse" is gaining momentum in the modern world in various
fields of activity, so it is not surprising that the official business speech has been
supplemented by the concept of business discourse. If we turn to the word, the word
discours is translated from French as "text or type of text, language or type of speech",
among researchers this concept is considered complex to define further related
concepts. The concept of "discourse" is closely related to the concept of "text" in
modern linguistics, but still is not a direct synonym. It should be noted that the
emergence of discourse is due to the development of text linguistics and increasing the
boundaries of its study.

Among researchers, it is customary to identify special types of discourse and this
is one of the ways to study it. The discourse covers three aspects: 1) linguistic - includes
the use of language; 2) cognitive - transmits knowledge, information and ideas; 3)
interactive - involves the interaction between the subjects in communicative situations.

Terms used in the formal business style are also characterized by a lack of
expressive color and imagery. They are used only as a tool of business communication,
in order to reach an agreement between the parties, without any emotional impact.
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Borrowings are often found in English-language official business documents, primarily
in the field of legal terminology.

Many terms in official business texts have a foreign origin, which is their feature.
A huge layer of English legal vocabulary is borrowed from French and Latin through
historical development, which indicates the importance of legal concepts introduced
into English law from Roman law.

The terms in the Business style are unambiguous, intertwined with the sphere of
context, with the expressiveness, with the aliens and international.

] Lysenko V.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y.Onischenko

PECULIARIDADES DEL COMPORTAMIENTO EN LA ESFERA DE
NEGOCIOS EN ESPANA Y EL REINO UNIDO

La comunicacion empresarial es un proceso de desarrollar las relaciones en un
ambito profesional internacional. Conocer las principales peculiaridades psicoldgicas
étnicas de culturas distintas ayudara a todos a comportarse correctamente en cada pais
segliin sus normas y tradiciones y, lo que es mas importante, a alcanzar el éxito.

Si vamos a comparar las caracteristicas del comportamiento durante la
comunicacion empresarial en Espafia y en el Reino Unido, se puede encontrar unas
diferencias que podran sorprender a los representantes de otros paises. En Espana es
obligatorio seguir el estilo formal en cuanto a la ropa y el traje clasico debe ser
impecable. Las negociaciones suelen tener lugar s6lo con secretarios. Una palmadita
amistosa en el hombro o en la espalda se considera normal. La conversacion
informativa sobre temas abstractos es la parte integrante de cultura hispana; la gente
entabla facilmente este tipo de conversaciones y se interesa sinceramente por la vida
familiar y los hobbys de los demaés. La puntualidad es muy importante también incluso
las respuestas a correos electronicos, llamadas telefonicas, etc. Hay que tener en cuenta
que los espafioles son habladores y no hay que interrumpirles. Un espafiol lo
considerara como falta de respeto. A los espafioles les encanta hablar, discutir los
detalles con minuciosidad, su discurso es verborreico, elocuente y expresivo. Teniendo
en cuenta este hecho, cabe destacar que las negociaciones comerciales comienzan con
temas neutros y a menudo se alargan y pueden interrumpirse por bromas, historias
humoristicas y sordidas.

En lo que toca a los britanicos también es posible decir que son personas abiertas,
con buen sentido de humor. Sin embargo estd prohibido llegar tarde a una reunion. Es
un simbolo de la desventaja enorme en la reputacion profesional. Hay que vestirse de
manera conservadora, oficial. Se recomienda evitar critica de la economia britdnica y
la de la Familia Real, tampoco hablar de cosas personales. Los ingleses son
pragmaticos y siempre evitan los recortes. La principal caracteristica del estilo
britdnico comercial es profesionalidad de los participantes. Los britanicos aprecian la
franqueza y honestidad, no pierden tiempo en formalidades y van rdpidamente al
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meollo del problema. Pero a veces el estilo britinico de bromear tiene sus
inconvenientes, suelen estar centrados en si mismos. Los britanicos también son
extremadamente puntuales, por lo que existe la posibilidad de malentendidos e incluso
conflictos con otros paises. A los britdnicos no les gusta estar en silencio durante las
conversaciones profesionales, toman decisiones muy rdpidamente y casi nunca
cambian de opinion después de llegar al acuerdo.

En conclusion se puede decir que cada representante de un pais es reflejo de la
cultura nacional, pero para conseguir ¢éxito es recomendable seguir las normas del
comportamiento aceptadas en la socidad desarrollada.

Lysohor M.
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EMOTIONAL AND EXPRESSIVE VOCABULARY: FUNCTIONS AND
TRANSLATION

The meaning of the word has certain expressive-emotional, evaluative shadow.
Emotional-evaluative vocabulary is a reflection of emotions in speech. The problem of
emotionality has always interested linguists. This problem is still relevant today, and it
is given considerable attention by modern philologists.

The basis of the lexical structure of the language is common vocabulary used in
various genres of all styles and is a stylistic context (background) for other layers of
vocabulary that have a certain stylistic coloring. Common vocabulary is not
characterized by evaluative or emotionally expressive coloring. Emotionally
expressive words, in addition to the conceptual one, also have an emotional meaning,
indicate a positive or negative characterization, and therefore have expression (a strong
expression of content or emotions). Such vocabulary is used for intense expression of
feelings, emotions, positive or negative characterizations; it can evoke images and
associations.

Depending on the peculiarity of these evaluative characteristics, this vocabulary
includes:

1) words with the meaning of affection (didyuwo, 6epezonvra, conybonwvka);

2) words expressing apologetic irony (3100r00icKa, npayisHU4oK);,

3) words used to express a dismissive and contemptuous characterization
(Oisuucwvko, nucaxa, ckuenil, KaHIOKA),

4) words with the meaning of magnification (eorocuwe, noocuwya);

5) swear words (nadaroka, mep30muuK, OypeHv).

Regarding the method of rendering expressive and emotional vocabulary, there
are three groups of words:

1) words in which emotional coloring is part of the direct meaning:

KaB’spHi 3a KUTbKICTIO HE TOCTYNAIOTHCS HAIIMM MTUBHUM «3a0irailiBKam ...
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Kpuza 3mymrye Bmatucss 10 €KOHOMIl HaBITh HaW3aB3ATINIMX «MapHOTPATIB-
OaraTiiBy;

2) words that have an emotional coloring in figurative meanings:

«MinHuit ropimok» bproc Yimiic BU3piB 10 HOBOTO ILTIO0Y.

PosmpogaBimm mapTiio HapKOTHKY, «IEpPEeBEpTEHBY» CIOKIMHO 3acTymaB Ha
CIIyX0y;

3) words that acquire emotional coloring due to suffixes:

«1lIporo pa3zy HaMHUCTa «ITy3UPHUITUCS HArPOMaKEHHSIM KYJIbOK.

OrisiaeMo «XaTHHKHY, BUJOBOAHI Y BaITHSIKOBUX CKEJISX).

Traditionally, means of expressing emotions include emphatic constructions such
as it is (was) + smth (smb) +-+ that (who)..., constructions with the relative pronoun
what, constructions with inversion, and pseudo-comparative constructions. In addition,
elliptical sentences, repetitions of words and expressions, parallel constructions, and
nominative sentences have expressive coloring.

The main problem when translating expressive words is to preserve the stylistic
marking of the unit, since often the translator seeks to convey the denotative meaning,
while losing the connotation.

There are a large number of ways to translate the means of expressiveness. The
main methods include: transliteration, transcription, calque, descriptive translation, and
equivalent selection.

Translation using a direct match or functional analogue available in the target
language best conveys the coloring of the lexical unit without significant loss of text
content. In the absence of variant matches, you can use the compensation method,
which consists in the fact that content elements lost during the translation of a unit in
the original are transferred by another means. Contextual replacement, use in
translation of another word or phrase (or expression) that corresponds to the word or
phrase of the original; descriptive translation, i.e. explanation or definition of a concept
in language translation; neutralization of lexical units, which leads to loss of plot of
works and distortions of meanings are also common methods of translation.

Diminutive emotional nouns are used by translators to convey the emotions,
characters, and actions of the characters better.

Diminutive formations serve as one of the means of expressing the author's
attitude to the hero depicted by him. Their accurate and appropriate use makes the
translation language more colorful and rich. That is why studying the specifics of
diminutive vocabulary is mandatory for a translator.

Among the names with a decrease value mainly with a positive evaluation, we
can distinguish tokens with the following partial meaning: reduced names; reduced
evaluative (diminutive-affectionate or diminutive-rough); evaluative (affectionate).
Translation of emotionally colored vocabulary, in particular diminutive-affectionate
creates significant difficulties in translation, since such tokens are not codified in
dictionaries and very often have a culturally marked character. The translator of fiction,
especially literary fairy tales, needs to take into account all these features of such
vocabulary and apply the necessary transformations in order to preserve the expressive
connotation of words and the emotional coloring of the work as a whole.
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It should be noted that the translator sometimes resorts to exaggerating the
meaning of emotional vocabulary, which is not always legitimate.

Let's add that an expressive meaning does not always accompany a subject-
specific one. Sometimes it only appears in a certain context. An important point for
achieving equivalence is to preserve the emotional and expressive characteristics of the
utterance in translation by using words with the appropriate connotative meaning.

Therefore, the translation of emotionally colored vocabulary is one of the most
difficult aspects of reproducing the emotional expressiveness of fiction works. A
thorough study of the differences between the source and target languages at all levels
and partly cultural adaptation is the key to adequate translation.

Lytvynova N.
Dnipro University of Technology
Scientific supervisor: T.Y.Vvedenska

THE LINGUISTIC PHENOMENON OF MODERN SLANG AND SPECIFICS
OF ITS TRANSLATION BASED ON THE SITCOM “FRIENDS”.

Language is an integral part of human existence. It reflects the characteristics of
its bearers, culture and history. Language is an inexhaustible source of information,
especially if we focus on the concept of slang.

The phenomenon of slang has existed for a long time. However, up to now, in
linguistics there is no single interpretation of the term "slang”. According to the
remarkable researcher E. Partridge and his followers, slang is seen as a conscious,
deliberate use of elements of general literary vocabulary in colloquial language for
purely stylistic purposes: to create the effect of novelty, unusualness, difference from
recognized patterns, to convey a certain mood, and to avoid clichés. Nevertheless, the
author is limited to the most general and schematic definition of the studied
phenomenon. Uncertainty and ambiguity of theoretical concepts related to "slang" can
be traced in many works of linguists in the field of English lexicology.

After analyzing a lot of information and interpretations of the concept of slang,
we can conclude that the most understandable for perception will be the idea set out in
Webster's dictionary which defines slang as an informal nonstandard vocabulary
composed typically of coinages, arbitrarily changed words, and extravagant, forced, or
facetious figures of speech.

One of the important questions is why such layer of language as slang is formed.
The occurrence of slang depends on many factors:

e development of society;
characteristic culture of the area;
lifestyle of the relevant segment of the population;
diversity of social groups;
ways of earning, etc.

An important factor in the creation of slang units is the affinity of the interests
of individuals who contribute to the variety of this non-normative formation. In most
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cases, slang is formed to give names to new concepts and phenomena that are
constantly emerging in our world.

Regarding Ukrainian language, the main sources of slang are:

1) borrowing from some other languages (e.g. English);

2) borrowing from jargon (criminal, computer);

3) borrowing from the general literary language with a change in meaning;

4) word formation.

Usually, foreign words are used to denote certain phenomena that have no
counterparts in the Ukrainian language. Such foreign words quickly adapt to the
literary language together with the subject they indicate. The process of borrowing
takes place constantly, reflecting the new realities of our lives, giving them new names.

As any part of the language, slang performs certain functions. Based on the
studied material, we can identify the following main functions of slang:

1) communicative function;

2) cognitive function;

3) nominative function;

4) emotional-expressive function;

5) worldview function;

6) 1dentifying or signaling function;

7) time saving function.

Slang helps to save time and space, thanks to the use of abbreviations, abbreviations in
both oral and written language.

According to many researchers, translating English slang into Ukrainian is a
complex process. Often the problem arises from the delay of fixation and codification
in modern dictionaries or the lack of these concepts. Another problem is the ambiguity
of translation due to the expressiveness, metaphorical form, vulgarization of youth
slang. The main difficulties in translating slang can be explained by the following
reasons:

¢ slang unit has two or more meanings;

e slang unit expresses a concept of reality that is not familiar to the
Ukrainian language speakers;

e slang unit remains in people's minds as a temporal feature.

Summarizing the information, we can identify the following basic approaches to
slang translation:

1. transliteration and transcription;

2. loan translation;

3. literal translation;

3. descriptive or explanatory translation;

4. approximate translation;

5. transformational translation.
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NONCE WORDS AS A PROBLEM OF TRANSLATION (CASE STUDY
THE LORD OF THE RINGS BY J.R.R. TOLKIEN)

In linguistics, the issue of studying occasionalisms as a special topic began to
receive attention relatively recently, apparently due to the controversial nature of this
phenomenon, although different authorial neologisms have always aroused the interest
of researchers.

The topicality of this paper is determined by the peculiarities of the functioning
of nonce words (occasionalisms) in modern English, which presents interest and acts
as an important aspect for understanding and interpreting fiction. As the analysis of the
scientific literature in the field of linguistics has shown, the problem of authorial
occasionalisms formation has been insufficiently studied. In domestic and foreign
linguistics, there are separate discrepancies both in the definition of the
“occasionalism” concept and in the selection of the most productive ways of their
formation in English. The choice of an equivalent to render the meaning of a nonce
word from the source text into a target text is one of the most difficult tasks, which
makes this study relevant.

An occasional word (nonce word) is a speech expressive unit endowed with
the properties of unreproducibility, non-normativity, nominative facultativity and
word-formation derivation. Very often translators simply ignore occasionalisms,
mistaking them for common words they do not know, and translate the occasionalism
with ordinary vocabulary. Even when understanding an occasional word, many
translators do not dare to engage in self-creation and lean toward more or less
successful descriptive equivalents.

Researchers have singled out nine features of an occasional word that distinguish
it from a usual (canonical) word: belonging to speech, formability (irreproducibility),
word-forming derivativity, non-normativity, functional disposability, expressiveness,
nominative optionality, synchronous-dichronic diffusivity, individual or authorial
affiliation.

Thus, Russian scientist E.A. Zemskaya divides occasionalisms into three groups:
occasionalisms formed with violation of the laws of the systemic productivity of word-
formation types; occasionalisms, formed on the model of non-productive types in this
or that epoch, that is, in violation of the laws of empirical productivity,; occasionalisms,
formed by a specific pattern, usually partitioned words, not included in the word-
formation types. V.G. Lykov classifies occasional vocabulary by the degree of
occasionalism: first-degree occasionalism — these are standard, potential formations
created in full compliance with the norms of modern literary language; second-degree
occasionalism — partially non-standard formations, with deviations from the norms
formed in the formation of an occasionalism do not generate difficulties of semantic
interpretation; third-degree occasionalism — these are purely occasional, completely
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non-standard formations, the semantic interpretation of which is rather difficult, and
the deviation from the norm of the derivative is significant.

While studying occasional words formation, we investigate a separate aspect of
language — its creative side. It is focused not on general linguistic rules, but on linguistic
possibilities, on the speaker's ability to implement them in speech. .V. Arnold believes
that occasionalism is a kind of demonstration of what language is capable of when
creating new words.

The following ways of creation of occasionalism are presented in the works of
L.P. Katlinskaya, N.I. Klushin, P.M. Karashchuk: affixation, collocation, shortening
(abbreviation), conversion, borrowing from other languages. More often, researchers
distinguish the following ways of translating the author's neologisms: transcription,
transliteration, "zero" tramslation, analogue translation, descriptive translation,
practical transcribing, or translational transcription.

Occasionalisms are linguistic phenomena that arise under the influence of the
context, to express the meaning needed in that particular context, individual-stylistic
(another name for them is authorial). Occasional author's vocabulary is most clearly
expressed in fantasy literature, in the fantasy genre. It combines the use of mythological
and fairy tale motifs. The works of this genre most often resemble a historical-
adventure novel, the action of which develops in a fictional, remarkable world similar
to the Middle Ages. Throughout the novel, characters try to defeat supernatural
phenomena and creatures. The fantasy genre is widely known in modern English
literature. This 1s proved by numerous studies and works of such scholars as: E.L.
Berezovich, E.A. Zemskaya, R.I. Kabakova, S.L. Kosheleva and many others.
Linguists P.Z. Mikheeva, Y.M. Krysa, S.R. Prokhorova studied the methods of
formation of occaionalisms in literary works.

In the context of this study, occasional lexical units from J.R.R. Tolkien's trilogy
“The Lord of the Rings” — “The Fellowship of the Ring” were selected and analyzed.
The study revealed a certain pattern in the formation of occasionalism by word
compounding method mainly by the following models: model <N + N> (noun + noun).
For example, Wormtongue — is the name of one of the negative heroes, a traitor who
intended to keep the looted wealth for himself. The occasionalism is composed of the
two nouns — worm and tongue, manner of speaking. The name Saruman is formed in
the same way.

Thus, occasional words are linguistic phenomena that arise under the influence
of the context to express the meaning needed in that particular context. Occasional
words have an individual and stylistic function and usually become the property of the
common language. The analysis of J.R.R. Tolkien's novel “The Lord of Rings” showed
that the most common means of interpretation of occasionalisms in the Ukrainian
language are transcription, transliteration. Based on the previous material, it is possible
to conclude that the leading method of text interpretation in modern translation practice
1s a transcription with the preservation of transliteration elements.
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ALLUSION IN THE GRADATION DEVICE

Gradation, according to D. Rosental, is a stylistic figure, which consists in the
arrangement of parts of speech (words, segments of a sentence), in which each
subsequent contains an enhanced (rarely decreases) semantic or emotional-expressive
meaning, thereby creating an increase (less weakening) of his impression.

Gradation is a linguistic expression of such fundamental characteristic of human
thinking as scaling or graduation in an attempt to establish the intensity of the
manifestation of a particular sign. The logical category of intensity, which expresses
the quantitative certainty of a sign, is interpreted slightly differently in linguistics,
namely, "the value of intensity is associated not with the degree of manifestation of
the sign itself, but with the degree of expressiveness of expression." According to
V. Neverova, "in this case, the intensity does not reflect the ontological features of the
subject of expression and correlates with the intensity of the subjective, which, in turn,
encounters such concepts as evaluation, emotionality, expressiveness, emphasis." It is
this subjectively oriented emotional intensity of the sign that is expressed by the
allusion in the composition of the gradation technique. Thus, the stylistic method of
gradation includes the semantic principle of graduality, which is a certain principle of
fixing changes in the object, feature, etc., and the syntactic feature of the enumeration
series, the elements of which (gradonyms) are arranged in a certain order.

N. Bilonozhko gives such examples of allusive gradation in her work. The
function of fixing the highest degree of manifestation of a sign in a chain of gradational
elements is fixed on allusion as on the most expressive language means in the given
context (in comparison with nominal):

The receipt I was supposed to sign every day charging the ninety-five-dollar
meal to Elias-Clark was resting on the podium, and I quickly scrawled an illegible
signature. Whether it was mine or Miranda's or Emily's or Mahatma Gandhi's at this
point I couldn't even be sure, but it wouldn't matter.

The characters are arranged in descending order of importance to their position
in the company. The Indian philosopher Mahatma Gandhi apparently has nothing to
do with the company, which clearly emphasizes the insignificance of the document
being signed.

The allusion in the gradation technique can be considered as a kind of extraneous
morpheme, the function of which is not to convey factual information but to give
expression to the expression, to prove the described quality or relation to the maximum
mark on the intensity scale. In the example above, the first two gradonyms are the
characters of this work of art, and their mention objectively reflects the situation
created by the author. The third element is introduced "from outside" and evokes no
associations with the heroes, is a representative of a completely different field of
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activity and a different culture. He only points to the marginal insignificance of whose
signature will be on the receipt.

The technique of inversion, used in each gradonym of the following example,
clearly highlights the idea of the impossibility of victory over evil in the real world and
brings negative shades of hopelessness, despair:

Only in the Bible could David win against Goliath. Only in the movies did the
little guy have a chance against leviathan

Several allusions expressing the same quality can be used in the gradation
technique, so that each subsequent allusion quantitatively enhances the estimated
value:

"Whatever happens to you," he said, "won't happen just to you. It happens to both of
us. We're in this together."

"I know."

"Two musketeers."

"Butch and Sundance."”

"Mickey and Minnie."

] Nadtochei T.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y.Onischenko

PECULIARIDADES DE LA TRADUCCION DE TEXTOS
PUBLICITARIOS

La publicidad es uno de los medios mas eficaces de comunicacion de masas. El
traductor debe considerar cualquier texto de este tipo como un medio de
comunicacion entre el productor y el consumidor potencial.

Como cualquier otro tipo de textos, los publicitarios tienen sus particularidades.
Si hablamos de las caracteristicas de los textos publicitarios, el uso frecuente de
modismos es una de las formas para crear una imagen emocional viva. Como se sabe,
la traduccion literaria de expresiones idiomadticas es inadmisible. Solo se puede
seleccionar equivalentes mas o menos cercanos al original en el idioma de la
traduccion.

La dificultad radica en el hecho de que una pequefia frase espaciosa deberia
provocar un impacto emocional del comprador, incitando a comprar el producto
anunciado. A menudo la traduccidn directa puede llevar a una pérdida de la belleza
de la expresion, por lo que los traductores del espaiiol suelen recurrir a adaptar el
eslogan a las peculiaridades del habla de su idioma. Por ejemplo, la traduccion directa
del eslogan de la compatfiia Vichy “La salud también esta en la piel” es «300pos’s
MaKoic 3Haxooumscs 8 wikipi» pero resulta una abracadabra. Por eso dicho eslogan
lo traducen como “ Biwwu. /cepeno poopos’s wxipu”. También, por ejempol, el
eslogan de Geox: ,,Geox” deja respirar a tus pies’” — J[oceokc dae ouxamu meoim
Hozam — “Geox — 83ymms w0 ouxae”.
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Los traductores profesionales revisan cuidadosamente todos los materiales
enviados y seleccionan la mejor opcion de traduccion que tendré éxito en el mercado
concreto de consumo.

Si no hacerlo, se puede cometer un gran error. Por ejemplo, la empresa General
Motors intentd promocionar su automovil Chevrolet Nova en los mercados de la habla
hispana, pero se fracas6. Dado que en espaiiol "No va" significa "No se mueve". Y el
desiquilibrio fonético jugo6 un papel decisivo.

Si tomar en consideracion lo expuesto mas arriba, podemos concluir que a la
hora de traducir los textos publicitarios, es importante apoyarse en el conocimiento
de las peculiaridades de la psicologia nacional y las diferencias en las tradiciones
culturales e historicas.

Nashchokin Ye.
Dnipro University of Technology
Scientific supervisor: A.Ya. Alekseev

SPEECHES OF HISTORICAL AND MODERN POLITICAL LEADERS
OF THE UNITED STATES AND GREAT BRITAIN AND DIFFICULTIES OF
THEIR TRANSLATION

At the present stage of existence, humanity is actively developing in three
directions: economics, religion and politics. Each aspect has its purpose, objectives and
different ways to achieve results. Unlike the first two areas, politics is one of the most
influential areas, as it relates to every area of human activity. It became a driving force
in every aspect of our lives.

The relevance of the research lies in the insufficient study of the lexical and
stylistic features of the translation of political speeches from English into Ukrainian.
After analyzing problems and issues in political speeches translation, it turned out that
despite the large number of studies in this area, still remain unexplored issues of lexical
and stylistic features of English - Ukrainian translation of political speeches.

The analysis of the texts of political speeches at the lexical level revealed the
presence of a large number of political terms, gaps, abbreviations and acronyms,
phraseological units, neologisms. The general ways of translation of similar vocabulary
are defined.

The most common way is to use translation transformations. Generalization,
concretization, transposition and addition take the first place in the complex in terms
of frequency of use. The second most frequently used by a translator is literal
translation or tracing. The least common methods of translation were transliteration,
descriptive translation and approximate translation.

Thus, political speeches in English cause some difficulties in translation to
Ukrainian due to the fact that the specifics of such texts combine features of
journalistic, scientific and sometimes artistic styles. The study found that the concept
of political speech and the choice of an adequate method of translation will be relevant
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for centuries, as the language develops and the translator must be able to choose a
method of translation that will not only adequately convey the essence of expression,
but also meet certain translation standards.

Nazaryan A.

Mykhailo Tuhan-Baranovsky

Donetsk National University of Economics and Trade
Scientific supervisor: H. M. Udovichenko

MYTHS EXPERIENCE DURING TECHNOLOGICAL ADVANCEMENT

Actuality of myths rely that we use it to unravel what is mostly impossible to
understand and define once and for all. Such things as : people , the characters ways
of behavior , love , creation the world , nature , the Universe , death , birth , credence,
faith to other people ,the sense of preexisting, existence after death. All this and much
more is considered in the myth.

It seems that we live in the progressive world, we have learned the accuracy of
judgments since childhood and myths are found only in cartoons or while reading the
masterpieces of world literature. It is possible to find something resembling that were
revealed in ancient Greek myths to fictional work like an image, disposition, similarity
of the characteristics of the characters and the problems. In all works with the fantasy
genre there are features of myths as: "Harry Potter", "The Lord of the Rings", "Percy
Jackson & the Olympians: The Lightning Thief", "Dune", "The Hunger Games" and
others.

Consider the use of ancient Greek myth on the example of a work of art, namely
the novel by J. Updike "Centaur". In the novel Centaur, the lofty episodes of ancient
myth contrast with the sordid episodes of modern school reality. The original myth
operates in uncharacteristic conditions, so "increases" the social - domestic scale of the
novel, but partly takes to the background the ancient myth. We realize that under the
image of the well-known myths that were invented thousands of years ago, the
problems of modernity are hidden. At a time when everything was draped with dark
curtains, the depressed state of society, despair, mental anguish were showed by J.
Updike through the agency of myth. It is also used as a basis for the famous comics
MARVEL and DC Doesn't it seem to you that the hero "Aquaman" is the famous
character of god from ancient Greek mythology Poseidon, and not a very popular
character in the movie universe MARVEL " Hawkeye" is the image of a centaur
Chiron.

In the Iliad, Homer calls him "the wisest and fairest of all centaurs," and these
traits are also characteristic of the hero and evidenced in the comics. Also they have
another commonality is the bow which played a significant role in the lives of both.
And there are many such examples. And it is worth to pay attention that the myth is
used not only in the arts and entertainment.

Anton Drobovych, a communications expert, candidate of philosophical
sciences and lecturer of the course "Myth: New Versions of Reality" in the "Cultural
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Project", explains that in the period of scientific knowledge, we have not lost the
mythological worldview. It is possible to find ancient stories in politics, marketing,
communications and popular culture. An example of the use of the myth is Jobs'
advertising campaign. He was not selling iron, but an idea or, better said, a story. A
bitten apple on the device means more than just a good phone or computer. For millions
of buyers around the world, this means status, quality, belonging to a certain group of
people. If you read marketing research, Apple's success skips in an almost fanatical
belief in the uniqueness and special aspects of the product, rather than in its
characteristics. This is analogous to one of the most ancient mythological beliefs is
fetishism. It is about worshiping inanimate objects are fetishes, which are supposedly
endowed with special power and qualities, There is even a special term for this
phenomenon in economics is commodity fetishism. Of course, this is not a literal
fetishization of iPhones in a religious sense, but that Apple's marketing strategy
addresses the ancient habit of our psyche to give things more value than they do have
objectively. And this is not logic at all, but purely primitive thinking.

Myth is used in many areas, somewhere it is not intended to make us fools,
sometimes the myth hides difficult topics and problems of society in its image, but
sometimes it hypnotizes us and affects our perception of things.

Olovyan K.
Dnipro University of Technology
Scientific supervisor: O.Yu. Nesterova

THEORETICAL ASPECTS OF LISTENING COMPREHENSION
TEACHING OF MINING TERMINOLOGY

Listening consists of the ability to differentiate perceived sounds, integrate them into
semantic complexes, keep them in memory while listening, perform probabilistic
prediction and understand the sound circuit perceived.

The information received by the recipient's auditory analyzer is retained, connected,
structured, processed, modified, summarized, systematized and classified through
memory (operational and long-term). Random access memory serves the process of
semantic perception of a foreign language by ear. Long-term memory stores
knowledge and experience. Adequacy and depth of understanding of the speech
message largely depend on the level of development and the amount of memory. As
a result of the probabilistic prediction mechanism, it is possible to prevent not only
the next, but also the previous link of the speech segment.

The basis for the implementation of communicative-cognitive approach to teaching
foreign language terminology to students of mining specialties are certain general
didactic, private methodological and components of the subject. Studing in mining
terminology is one of the most important tasks of forming professionally-oriented
communicative competence of future mining engineers. Terms form a known
component of information, are linguistic units that form utterances, and are included
in both receptive and productive vocabulary of specialists.



96

Training of terminology in the process of language communication allows to provide
the decision of a problem of formation of professional communicative competence of
students of mining specialties. This contributes to the development of their ability to
carry out full professional communication in a foreign language.

Technical translation occupies a leading place among others. It is used to
communicate with professionals, to exchange information that contains scientific or
technical terms that cause translation difficulties. Recognition and auditory
perception of professional vocabulary and terminology are closely linked, as a clear
understanding of the material by ear is impossible without the knowledge and practice
of translation.

For a clear listening comprehension of the terms, it is important to pay much
attention to grammatical and lexical materials, to read materials of varying
complexity. This method will develop awareness in the technical field and in the
scientific style of language. Professional-oriented knowledge is developed through
reading and communication practice.

Terminology is closely related to vocabulary and is either a field of production or a
branch of lexicology. The special vocabulary of miners clearly distinguishes several
groups of words that entered the language of miners from other lexical systems and
had the same meaning in these systems, some of them:

- Commonly used words in mining terminology (wood, meaning "wood material that
goes to products and structures"; rope - "thick, very strong rope").

- General scientific vocabulary in mining terminology (analysis, intensity,
intensification, method).

- General technical vocabulary in mining terminology (drum, drill, collar, pump) and
many others.

Examining mining terminology in detail, we can understand that the vocabulary of
miners is heterogeneous in composition. Ready-made lexical units that are part of the
actual mining vocabulary have different sources of origin. There are two main layers
of special vocabulary: standardized (terminological) and non-standardized
(professionalism and professional jargon).

Omélchenko V.
Universidad Alfredo Nébel, Dnipré
Consultora de investigacion: M.Y.Onischenko

SINONIMOS EN EL IDIOMA ESPANOL

Los sinonimos sirven para aumentar la expresividad del habla, permiten
diversificarla y evitar su monotonia. Cada sindonimo tiene su propio matiz particular de
la acepcion que lo distingue de otras palabras. Sefialando el mismo concepto y teniendo
un significado cercano, los sinonimos se distinguen por su coloracidon expresiva,
pertenencia a un cierto estilo y frecuencia de uso. Por ejemplo, para marcar el proceso
de la conversacion entre amigos se puede utilizar tales verbos como “hablar, charlar,
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bromear, murmurar, balbucir’, pero para presentar el didlogo formal se usan los
verbos “conversar, informar, dialogar, discutir, afirmar”.

El habla se enriquece continuamente con sindénimos y también hay un cambio
continuo en sus matices semanticos.

La pronunciacion y la forma gramatical juegan un papel importante en el idioma
espafiol, y por lo tanto la misma palabra en un idioma puede tener dos o mas variantes
de traduccion segun el contexto. Por ejemplo, la palabra “aceite” puede tener como
sindonimo “dleo” y no “mantequilla” porque eso Ultimo significa otro tipo de producto.

Para que las oraciones no incluyan gran cantidad de palabras idénticas es
recomendable elegir palabras concretas que presentan las ideas muy claro. Por otro
lado, los sindbnimos pueden causar muchas complicaciones para los principiantes.
Resulta dificil encontrar una variante entre docenas de sindbnimos sin prestar atencion
al contexto.

La presencia de una serie sinonima y su longitud estan directamente relacionadas
con la cantidad de emociones que un objeto determinado o un fenomeno puede causar
en un individuo. Por ejemplo, el verbo “alegrarse” — “panitu” puede sustituirse por
tales sinonimos como “regocijarse, complacerse, gustar, estar encantado, animar,
regodearse, agradecer”. El uso de cada uno de ellos se determina tanto por el contexto
como por las intenciones del autor.

Podemos decir que los sinonimos son palabras que sirven para provocar una
impresion similar aunque el nivel de la expresividad puede ser totalmente diferente. En
la practica resulta dificil sefialar sindbnimos absolutos que admitan la sustitucion en
cualquier contexto preservando no solo el significado sino también las connotaciones,
el nivel de lengua, etc. Asi, “dinero” y “pasta” — “cpowi” son sindonimos, pero la
segunda denominacién queda reservada para usos coloquiales o humoristicos.

En conclusion podemos decir que la sinonimia es una relacion semantica, es
decir, de significado, y, por tanto, interna al sistema de la lengua.

Omelyanchenko K.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onischenko

PROBLEMAS DE LA TRADUCCION

En el mundo actual hay una necesidad creciente de comunicacion y traduccion
de un idioma al otro. La presencia de innumerables caracteristicas gramaticales y
Iéxicas provoca muchos problemas en el proceso de la traducciéon. Cuando vemos el
texto original bastante rdpido entendemos todos los significados ocultos,
connotaciones y objetivos de la enunciacion. La dificultad de la traduccion se refiere a
la transferencia del significado en su forma original a un idioma extranjero. Si el
traductor no capta el significado, la comunicacion y la traduccion se desiquilibraran y
los interlocutores no se entenderan.

Las dificultades fonéticas, 1éxicas y sintacticas de la traduccion son las mas
problematicas, pero también la traducciéon de realias puede provocar problemas.
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Las dificultades fonéticas se explican por la falta de conocimiento de dialectos
de Espana. Por ejemplo, los andaluces no pronuncian «s» al final de la palabra lo que
puede resultar homonimia gramatical, por ejemplo: ;jComo estas? [Como esta] =
;Como esta? [Como estd]. Pero este problema se puede evitarlo comunicandose
directamente con los nativos o escuchando varias grabaciones (audio, video). También
pueden surgir dificultades en la traduccion de toponimos desconocidos, nombres
propios, términos. Para reducir el riesgo de esta traba es recomendable familiarizarse
de antemano con el tema, detallar los nombres de las personas y otras cosas que pueden
mencionarse.

Para evitar las dificultades 1éxicas en la traduccion el traductor debe repetir los
términos especiales, concretar el tema y seguir el protocolo oficial. El conocimiento de
las realias (geograficas, etnograficas y sociopoliticas) también facilita el proceso de la
traduccion. Las realidades geogréficas estan relacionadas con la geografia fisica, por
ejemplo: Guadalquivir, Toledo, Alcala, etc.; y objetos asociados con actividades
humanas: Generalife, antigua residencia de los sultanes nazaries en Granada.

Las realidades etnograficas combinan palabras relacionadas con la vida
cotidiana, la cultura material y espiritual, la religion, el folclore y el arte. Musica y
danza, folclore, instrumentos musicales, rituales y costumbres, festivales y juegos
pertenecen a la cultura material y espiritual. En Espafia hay muchos ejemplos tales
como: el baile flamenco, la corrida de toros, la siesta y muchos otros. Las realidades
sociales y politicas incluyen el sistema de gobierno y defensa del pais, por ejemplo:
alcalde o trabuco.

En conclusion podemos decir que una traduccidon se considera satisfactoria
cuando un traductor esté familiarizado con todas las detalles del texto traducido para
que todos los términos y palabras sean comprendidos por interlocutores. También es
recomendable encontrar sindnimos, o explicar el significado de una palabra si no hay
una traduccién apropiada en el idioma. El traductor debe mantener siempre la mano en
el pulso de las noticias y estar informado de todos los acontecimientos.

Palyha A.
Dnipro University of Technology
Scientific supervisor: T.M.Vysotska

PECULIARITIES OF TERMS IN THE FIELD OF ECONOMICS
TRANSLATION FROM ENGLISH INTO UKRAINIAN

Translation of professional vocabulary forms the scientific translation basis, an
important means of intercultural communication that constantly attracts the attention
of researchers.

This is especially true of the economic field terminology, which over the last
decade is represented by a large number of lexicographic publications, dissertations,
polemical publications, etc.

Ukrainian economic terminology is one of the modern terminological systems
that are still at the development, change, formation and improvement stage. Today, a
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significant number of economic terms that were previously unknown to the average
Ukrainian are now used not only in professional communication, but have become
commonly used vocabulary units. Note that English economic terminology is the
prevailing source of systemic borrowing in this field for the Ukrainian language. The
number and fielding of the English language economic terminological system are the
root causes of difficulties arising in the translation process.

The English language economic terminology is a complex and well-structured
system of terminological units, which is rapidly developing, in close contact with the
life and development of society, responds to changes in the language situation,
transmits scientific information. Vocabulary of the economic field is the most moving
layer of language, which reflects and captures the processes and results of
extralinguistic events at the language level.

Translation of economic text is a complex and difficult process. For correct and
accurate translation of the linguist successfully select not only Ukrainian equivalents,
but also not to lose the content, form, the English-language original harmony.

The research is relevant is due to the fact that economic translation is necessary
for most Ukrainian companies that switch to international standards of accounting and
financial reporting, expanding foreign economic relations.

The object of research is English terms in economics.

The subject of the research is the economic terms translation peculiarities.

Economic terminology is formed under the influence of various linguistic and
social factors. Economic term provides scientific communication in the relevant field
and corresponds to a number of the social sciences terminology peculiarities. Also,
economic terminology reflects the phenomena and economic development processes,
which have become an integral part of modern society as a whole. Attention to
terminology and its development on its own linguistic basis, the degree of elaboration
and organization, the state and depth of scientific study — are the level indicators of
state development, national consciousness and economic consciousness in particular,
national culture in its specific manifestations (intellectual, linguistic, legal, political).

Economic term is a word or phrase that denotes a certain concept of social-
industrial relations that characterize the society economic system. Economics is a large
field of knowledge that covers not only the laws and concepts of economic activity,
but also a number of related fields. There are the following types of economic
terms: 1) commonly used terms, i. e. they are clear to everyone and can be used in any
other field of science, literature, journalism and so on; 2) special economic terms that
can reflect the relevant field of special knowledge of economics, business, etc. with its
inherent specific vocabulary; 3) special financial and economic terms that contain the
content of the system of scientific financial knowledge and accurately denote the
economics concept. Economic vocabulary characterizes the professional-production,
financial-banking field of human activity and covers the free circulation sphere of
goods and capital, market circulation, standardized international operations, conditions
and opportunities for purchase and sale, as well as economic measures.

The problem of translating terms from English into Ukrainian was and remains
one of the most relevant in modern translation studies. The translation of economic
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texts has a precise translation structure. When translating terminological units on
economic topics from English into Ukrainian, it is necessary to take into account their
lexical and grammatical peculiarities.

The main problems of economic terms translation are the ignorance of the
translator in the scientific field to which the text belongs; difficulties in choosing the
right variant during the translation for the most accurate rendering of the meaning of
each term; “translator false friends”, which, despite the similarities in English and
Ukrainian language, have different meanings; the problem of equivalence in the
translation of each text and the terms non-equivalence problem.

To sum up, economic translation is a translation that requires special
responsibility, attention, and most importantly the qualifications of the translator,
which in combination can ensure the quality and adequacy of translation. Qualitative
translation of economic texts and terms requires, first of all, excellent knowledge of
the translator of that field of science or techniques, which actually applies to translation
and, secondly, understanding the meaning of terms in English and knowledge of
professional terminology in the native language.

Parkhomenko V.
Dnipro University of Technology
Scientific supervisor: M.V. Orel

PROFESSIONAL COMPETENCE OF THE INTERPRETER

Having received a powerful impetus to development, translation studies as a
discipline is at the stage of revising its basic concepts and unprecedented interest in the
peculiarities of the formation of professional competence of interpreters.

Translation practice in the modern world is gaining more and more scale and
growing social significance. The profession of interpreter is mastered by students in
higher educational institutions. Professional training of translators is provided in many
countries. In order to translate well, it is necessary to know the laws of translation,
which are determined by its complex and contradictory nature, to clearly present the
requirements of society for translation and translator.

The study of the peculiarities of the training of future translators and their
professional competence is carried out by domestic and foreign scientists: Komissarov
V.N., Latyshev L.K., Minyar-Beloruchev R.K., Khaleeva I.I. and others.

The successful implementation of future translators depends entirely on their
training, qualities and skills. The profession of translator requires extensive knowledge
(linguistic, extralinguistic, general cultural, as well as knowledge required for
translation in special fields - economics, technology, law, politics, education, medicine,
etc.). In addition, the professional training of translators is a process of formation of
their communicative competence, which involves normatively correct and functionally
adequate mastery of all types of speech activity in a foreign language at a level close
to the level of the native speaker.
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As arule, professional training of potential translators at the university is carried
out within the course of translation theory and practice, the purpose of which is to form
students' basic knowledge, skills and abilities that allow translators to successfully
solve their professional problems.

A special place in the structure of translator training is occupied by basic
linguistic training, which lays the foundation for professional translation education, the
main purpose of which should be the formation of a professional language personality
of the translator. In the process of linguistic training of a translator such competencies
as:

1. Semantic - the ability to mobilize resources (system knowledge, skills,
personal qualities) necessary for the extraction and transmission of content.

2. Interpretive - the ability to mobilize resources needed to determine the
contextual meaning of speech and their transformation.

3. Text - the ability to mobilize resources needed for text activities: to reproduce
the text, as well as to distinguish the type, genre and style of the text.

The formation of the native language and the development of these competencies
in a foreign language will contribute to the formation of primary translation skills.
Therefore, basic linguistic training is the foundation for professional translation
education.

An important condition that contributes to the formation and development of the
above linguistic competencies in the learning process is the solution of various
translation tasks and situations aimed at developing skills of contextual guessing,
compression, transformation of grammatical structure of expression, reformulation and
paraphrasing of content, use of synonymous and antonyms. situations, retrieval and
retention in memory of the basic information of the heard statement (proper names,
dates, numbers, names), etc.

The rapid growth of computerization and the rapid spread of the latest
technological tools have changed the content and conditions of modern professional
translation work. In today's conditions such professional qualities of the translator as
ability to work in stressful conditions become necessary; analyze, compress, edit text,
adhering to time constraints; feel the language typical of video media; make quick
decisions and take responsibility for the quality of translations to customers, television
campaigns, video distributors, producers of CDs; ability to work in a team, cooperate
with specialists in other fields and different levels of authoritarianism; legal literacy.

The increase in volume and diversification of requirements for translation as a
professional activity have led to a change in the market of translation services.
Traditional notions of translation activity are changing, the professional model of a
translator is becoming more complicated, new translation specialties are appearing:
translation support (guide-translator), film translation, video conferencing, translator-
compiler of technical documentation, subtitles, advertising translator, etc.

But in modern conditions, when translating a significant amount of information,
translators often resort to the literal translation of foreign linguistic constructions, as a
result of which the translation ceases to be adequate and high quality. At present, with
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a sufficient number of translators, only a certain part of it can successfully address the
issue of translation, taking into account the requirements of today.

The professional competence of a translator covers all aspects of translation
competence, surpassing it in terms of knowledge and skills. An indicator of the
formation of professional competence is skill, which consists of a set of professional
knowledge, skills and ability to apply them in their professional activities.

Pelyak V.
Oles Honchar Dnipro National University
Scientific supervisor: M. Yu. Volkova

THE PHENOMENON OF THE ABBREVIATION IN THE WORKS BY
CONTEMPORARY SCHOLARS

Today an abbreviation is one of the main trends in the development of Modern
English, especially in its colloquial layer, which, in its turn, at high degree is
supported by constant growth of modern informational technologies and
simplification of speech with no loss of its informative content.

The purpose of the given work is to investigate different points of view as to the
phenomenon of the abbreviation in the works by contemporary scholars and to study
some of the peculiarities of abbreviations.

To achieve the above mentioned purpose the following objectives are
established: to study the theoretical linguistic material; to give different points of view
of the linguists who classify abbreviations; single out the reasons for their high
productivity; in general to analyse their use.

In the present work there were used such methods of scientific research as analysis,
synthesis and learning the latest linguistic resources.

The novelty of this article is in the fact that abbreviation is one of the most
productive layers of language which is closely connected with the development of
modern informational technologies. Also, abbreviations have a large creative
potential being the source of neologisms creation.

One of the most characteristic features of the development of modern English is
the tendency of formation and widespread use of various kinds of abbreviations,
which is caused by a number of reasons. Among the reasons for the extensive use of
abbreviations are the scientific and technological revolution and social progress, the
increase in the flow of information, the use of electronic communication and the
development of the mass media.

Over the years, national and international scientists have studied the
phenomenon of abbreviations. They have explored the history and development of
abbreviations, the reasons for this process, and the factors of abbreviation formation.
Among works in this field one can find the studies by D. Alexeev, V. Pavlov, T. Pyles,
K. Sunden and others.

There are a lot of definitions of abbreviations which are heterogeneous as no
universal theory of abbreviation has been established so far. Despite a large number
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of studies devoted to abbreviation, there are still open questions in modern linguistics
concerning this field. First of all, it should be noted that there is no consensus among
scholars regarding the status of abbreviation: although most scholars consider
abbreviation as a separate method of word formation, there is also an approach
according to which abbreviation is considered to be not an independent method of
word formation. Also, there are still debates as for the abbreviations classification.

Linguist V. Borisov considers the abbreviation to be a short combination of
letters that have an alphabetic similarity with the original word or expression and are
used in place of that word or expression for brevity. However, scholar O. D. Meshkov
understands the concept of abbreviation as the processes by which a word is shortened
compared to its original form. Linguist D. Alekseev defines abbreviation as a word-
formation act leading to the creation of a complex shortened one-word denomination
instead of an expanded denomination of certain concepts.

One of the first works on the study of abbreviations was made by Sunden K.
"Materials for the study of elliptical words in modern English". In this paper the
linguist described two main reasons for the abbreviations creation: 1) functional
factor; 2) the factor of practical use. The first factor is related to conveying the
intentions of the addressee, and the second one — to presenting information in the
shortest form which helps to save time and effort.

There are also various terms relating to the concept of abbreviation:
"abbreviation", "shortening" and "clipping" which sometimes are used as absolute
synonyms. However, some researchers not only interpret them differently but also
consider that they should be separated from each other. Scholar O. Meshkov believes
that “abbreviation should be used in a broad sense” comparing to the shortenings and
clippings. V. Shokurov, in his turn, believes that a distinction should be made between
the concepts of "abbreviation" and "shortening". He gives an example of words, one
of which should be considered as abbreviation (BBC), another one as a shortening
(private, formed from "private soldier").

The process of establishing and developing abbreviations is quite long and there
are different reasons for the abbreviated structures creation: extra-linguistic and intra-
linguistic factors.

Extra-linguistic causes may include various changes in society that affect the
development and enrichment of a language. Abbreviation becomes widespread as a
result of different powerful events such as wars, international expansion, scientific
and technological advances, the influence of cultural traditions and other similar
aspects determining this point.

To the intra-linguistic factors contributing the emergence and spread of
abbreviations, linguist V.V. Borisov attributes the materiality of a linguistic sign.
Since, not being material, it could not be the means of communication. These factors
can also include the uneven distribution of information between the individual
elements of the speech stream.

To conclude, it can be noted that there is no general point of view as to the
definition of abbreviations. Many scholars have investigated the phenomenon of
abbreviations, sharing their own ideas and hypotheses. However, we cannot say that
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any of them are wrong. Each researcher has contributed to the study of abbreviations
and different aspects of the issue, their points of view do not always coincide.

Pilatova O.

Universidad Alfredo Nébel, Dnipro
Consultora de investigacion: M.Y.Onischenko

DIFICULTADES DE LA TRADUCCION DE TEXTOS PERIODISTICOS

El espaiiol es uno de los idiomas mas populares del mundo, s6lo superado por el
inglés y el chino en cuanto a nimero de personas que lo hablan. El espafiol también se
considera una de las lenguas oficiales de las Naciones Unidas y la de la Union Europea.

Actualmente hay muchas esferas que requieren una participacion de
especialistas y la traduccion de textos periodisticos ocupa un lugar importante entre
ellos. Su principal objetivo es atraer la atencion del publico y convencerlo con frases
correctamente formuladas. Por eso, el traductor debe ser creativo y poder utilizar las
técnicas estilisticas, los modismos y las frases estables adecuadas, dependiendo del
objetivo publico y de la edicion en la que se publicara el material. Nos gustaria citar
unos e¢jemplos de titulos y textos publicitarios: Un arma electoral — 36pos
nepeogubopuoi kamnauii, ;Quiéen se vera culpado en la averia del metro? Nadie... —
Koonozo sionosidanvrozo 3a asapiro 6 mempo?; Huelga en las salas de cine descuelga
— Cmpaiik y 3ani kinomeampy, Plan Colombia: mas social, menos fondos — ¥ Konymoii
8ce 0z nodell 3a HaumeHnwi sumpamu, América Latina y los Caribes se encuentran a
las puertas de nueva etapa de conversacion — Ilpeocmasnuxku xpain Illisoennoi
Amepuxu ma Kapubie 3noey na nepecosopax, EIl Presidente del Gobierno se
compromete a convertir el Congreso y el Senado en “ojo central de la vida politica”
— Cnpoba npem’ep-minicmpa nepemeopumu Konepec ma Cenam 6 ,,pywiitini cunu
nonimuunozo scumms”’; Todos los esparioles se reunen en huelga contra el desempleo
— Yce nacenenns Icnanii na cmpauixy npomu 6e3pobimms,; Banquero como emperador
mero — baukip — cnpagoicHitl npasumers.

Los textos publicitarios tienen su propio motivo: impresionar y hacer pensar. Por
eso, los traductores se enfrentan a una serie de dificultades. En primer lugar, se
requieren conocimientos de la realidad politica, historia, economia y sociologia. Si falta
alguno de ellos, el profesional debe buscar eficientemente la informacion que falta
navegando por diversas fuentes de informacion. En segundo lugar, un texto publicitario
se construye para ser accesible a un publico determinado y tiene el caracter de controlar
la opinion del mismo. En este caso, el traductor debe imaginar cobmo construir un texto
expresivo en la lengua meta y no sobrecargarlo, porque el texto publicitario debe ser
facil de leer. En tercer lugar, es importante guardar la riqueza del vocabulario del texto
original y no afadir nada propio. Solo un verdadero experto puede trabajar con un texto
periodistico de forma distanciada, sin expresar sus propias preferencias y manteniendo
la idea del autor.
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En conclusion es necesario subrayar que es necesario prestar atencion a todos
los detalles, darse por completo al trabajo y mejorar las habilidades profesionales
constantemente.

Pinchuk S.
Dnipro University of Technology
Scientific supervisor: T.Yu. Vvedenska

THE ANALYSIS OF SILENCE AS A COMMUNICATION TOOL

“If you don’t understand my silence,

you won'’t understand my words.

Saying nothing sometimes says the most.”
Emily Dickinson

Silence generally means the absence of any noise or sound. In communication,
it is the absence of speech or words. But does the absence necessarily mean that the
person is not providing information to another one during these moments of
silence? The answer no 1is correct. Silence is actually a powerful form of
communication. Depending on the situation and how it is used, the meaning of silence
differs on each occasion. That makes silence a relevant issue to study and an essential
tool to apply during interaction.

Verbal communication and non-verbal communication are two ways of
interaction between human beings. Verbal communication is important and has
significant influence on human behavior, meanwhile, non-verbal communication
should not be ignored as well. It has been shown that words account for 10% of what’s
expressed, vocal tone and pace 35%, and non-verbal communication a whopping 55%.
Silence is a critical aspect of non-verbal communication. It can also express our ideas
and convey information.

Two types of silence should be distinguished: communicatively meaningful
silence and non-communicative silence, because silence is not always a way to
communicate. In this study we focus on communicatively meaningful silence. Defining
the conditions of silence significance, three obligatory conditions should be pointed
out:

e deliberate and intentional use of silence by the Speaker;

e the Listener's awareness of the intentional nature of silence;

e the Speaker's and the Listener's common knowledge concerning the meaning

of silence.

So, communicatively meaningful silence is a silence with the help of which it is
possible to transmit certain information from the so-called Speaker to the Listener and
1s adequately understood by the latter.

That is a theory. But what is its use in the daily life interaction? The effective
use of silence indicates that we are in charge and we want attention of the listeners in
the conversation. The moment of silence will cause anyone not fully listening to
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refocus on us and will make a greater impact on audience. Furthermore, with its help
we can highlight the most important parts of our speech. Silence can be a real booster
of our authority, competence, and self-assurance.

In addition, pausing before your response gives you some time to gather your
thoughts, choose your words, and heighten the expectation of others about what you
may be prepared to say. When you pause before responding to a direct question or after
you have posed a question to the group or another team member, you allow others to
process what you have said and consider their response.

To sum up, this work has observed the importance of silence as a communication
tool as well as a variety of its functions, which depend on the understanding between
the Speaker and the Listener and different circumstances and meanings associated with
it. Generally, the strategy of silence is used to achieve a certain goal and convey certain
information. The Speaker uses this strategy because they see that in this case silence is
more expressive than words.

Potyliko E.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y.Onischenko

JERGA DE ESPANA

El lenguaje de la juventud se puede definir como una especie de collage, que se
debe a la variedad de material lingiiistico utilizado para crearlo: préstamos, cambios
semanticos y repensos, asociaciones fonéticas, neoplasias morfologicas, etc.

La jerga juvenil obedece a los principios generales de la existencia. En primer
lugar, esta es la capa lingiiistica mas movil: las generaciones de jovenes cambian cada
de cinco a nueve afios, y con ellos la jerga cambia. Las palabras "de moda" a menudo
se olvidan rapidamente, pero algunas palabras y expresiones de la jerga pueden usarse
durante mucho tiempo. Entonces pueden llegar a ser tan conocidos que van mas alla
del marco de este grupo social y pasan a formar parte del vocabulario neutral de uso
comun.

La jerga juvenil es un fendmeno lingliistico especifico que esta muy extendido
entre los jovenes. Los medios lingiiisticos de la jerga juvenil se utilizan para nombrar
objetos y fendomenos conocidos y los jovenes los utilizan para afirmar su
individualidad; por otro lado, la jerga juvenil también define la pertenencia a un grupo
social particular.

En Espafia algo que notara rapidamente es que a los lugarefios les encanta usar
la jerga espafiola, si alguna vez decide visitar uno de los muchos paises de habla
hispana, es decir, palabras que probablemente se usan exclusivamente en ese pais, o
incluso posiblemente, especificas de la region en la que esta.

e  Currar/ curro — los espafioles tienen su propio verbo de jerga para trabajar
y es currar. El curro es un trabajo.

Sandra no puede venir. Tiene que currar.— Sandra no puede venir. Ella tiene que

trabajar.
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e  Guiri — si esta familiarizado con el término de la jerga mexicana “gringo”,
este no es muy diferente. Esta palabra es jerga espafola para norteamericanos y otros
europeos. Si bien no es necesariamente ofensivo, a algunas personas puede parecerles
de mal gusto.

Has notado cuantos guiris hay en la ciudad? Seguro que un crucero atraco hace
poco. — Has notado cuantos turistas hay en la ciudad? Seguramente un crucero atracé
no hace mucho tiempo.

e Colega — se podria decir que se parece a un “amigo” y que a menudo
reemplaza la palabra “amigo” para referirse a conocidos o personas que no conoce del
todo. Este es exclusivo de la jerga de Espafia, ya que literalmente significa compafiero
de trabajo en cualquier otro pais de habla hispana.

Tengo un colega que trabaja alli que podria ayudarte — tengo un amigo que
trabaja alli y podria ayudarte.

e Tio o Tia— este puede ser un poco confuso al principio ya que las palabras
se traducen directamente como “tio” y “tia”. Sin embargo, en la jerga espafiola, se
utilizan para reemplazar “hombre” y “mujer” en la conversacion diaria. No estdn
atados a una palabra posesiva (mi, tuya, suya, etc.), lo que significa que sabrés si
alguien realmente estd hablando de su familia o no.

Vino a saludarte una tia muy guapa — A really pretty girl come to say hello to you
Voy a estar con esos tios de alla, ;Los ves? — Voy a andar con esos tipos de alla,
,los ves?

] Protsenko V.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Ju.Onischenko

PROBLEMAS DE SINTAXIS Y SENTIDO DE LA TRADUCCION EN
ESPANOL

La traduccion es la creacion a partir de un texto original en un idioma de un texto
equivalente en otro idioma, igual al original en un sentido comunicativo. Para cumplir
plenamente la funcion comunicativa de la traduccion, para asegurar que el texto
traducido dé la misma impresion que el texto original, es necesario conocer las leyes
de la traduccion, comprender claramente sus requisitos para la traduccioén y para el
traductor por sociedad. La traduccion juega un papel importante en el intercambio de
pensamientos entre diferentes pueblos. Un gran nimero de personas que analizan los
resultados del trabajo de traduccion participan en la evaluacion de la calidad de la
traduccion, identificando y clasificando errores: editores, criticos, clientes, profesores
de traduccion, etc. Asi, las dificultades lingiiisticas de la traduccion de un idioma a otro
se explican por las peculiaridades de la semantica y sintactica de las expresiones
lingiiisticas del idioma de origen y del idioma de destino.

La semantica es todo el contenido, la informacion transmitida por un idioma o
cualquiera de sus unidades (palabra, forma gramatical, frase, oracién). Se pueden
distinguir los siguientes problemas de traduccién asociados a la divergencia de la
semantica de las lenguas: diferencias de categorizacion, diferencias gramaticales,
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diferencias gramaticales como factor de metaforizacion, categorias ocultas, “falsos
amigos de traductor”. Por ejemplo, la division estandar del dia en intervalos de tiempo,
registrada en el idioma ucraniano, difiere de la divisioén del dia, adoptada en espafiol
(en la que no hay una palabra especial para denotar el concepto de «dia»). Si en el
ucraniano, el dia se divide en cuatro segmentos (paHoOK, JeHb, Beuip, Hiu), luego, por
ejemplo, en espafiol hay cinco periodos de tiempo: Mafana, Dia, Mediodia, Tarde,
Noche. Asi, la frase ucraniana "3ycTtpinemoch crorogni Beuepi" puede traducirse al
espafiol como" Nos encontraremos por la tarde ", que literalmente significa
"3ycTpiHEMOCH ChOTO/HI Y MICIANONYIHEBUM yac".

Entre las diferencias interlengua causadas por desajustes en la organizacion de
la estructura lingiiistica, las diferencias gramaticales también pueden ser significativas
para la teoria de la traduccidon. Jacobson subraya que la estructura gramatical (a
diferencia de la estructura del Iéxico) determina aquellos significados que
necesariamente deben expresarse en una lengua determinada. Un ejemplo es la oracion
en espafiol “Yo escribi muchas respuestas a las cartas”, que no se puede traducir con
precision al ucraniano sin informacion adicional. Dado que en ucraniano las categorias
de la forma verbal y el género gramatical de los sustantivos son gramaticales (no
pueden permanecer sin expresar), al traducir esta oracion nos vemos obligados a elegir,
por una parte, entre "nucaB" y "mucana", por otra parte, €s necesaria una eleccion entre
"HanmucaB" y "nHanucana", pero la informacion para su implementacion generalmente
se obtiene del texto con bastante facilidad.

El sistema sintactico del lenguaje esta representado por dos tipos de unidades:
una frase y una oracién. Aqui deberiamos considerar tal concepto como contexto
sintdctico. Esta es la estructura sintdctica dentro de la cual se usa la palabra dada en el
texto. Por tanto, los problemas sintacticos de la traduccidn incluyen los siguientes: tipo
sintactico de lenguaje, compatibilidad 1éxica.

La compatibilidad Iéxica es también uno de los problemas del traductor. Hay dos
tipos de compatibilidad de lexemas: semantica y 1éxica. Desde el punto de vista de la
traduccion, la compatibilidad seméntica no tiene un interés significativo, ya que esta
predicha por el significado de la palabra. Una situacion completamente diferente con
compatibilidad Iéxica. No se infiere del significado y, por lo tanto, resulta ser unico
para cada idioma. Las colocaciones son un ejemplo tipico de compatibilidad 1éxica:
expresiones idiomaticas estables como "npuiimatu pimenns". La eleccion de un verbo
que tiene un significado muy abstracto en este tipo de expresion es practicamente
impredecible. Por ejemplo, la frase en espafiol "tomar decision" (lit. B3siTH pimeHHs),
por lo que el traductor simplemente debe conocer las reglas de colocacion apropiadas.

La traduccion debe satisfacer empleador y transmitir con precision el
significado del texto en el original. Por lo tanto, es muy importante para un traductor
conocer los problemas que puede afrontar en su actividad profesional, conocer los
estandares de traduccion y los requisitos para €l.
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PECULIARITIES OF ENGLISH ADVERTISING TEXTS TRANSLATION

It 1s difficult to imagine modern life without advertising. It pursues us
everywhere, wherever we are: on the street, in a store, in transport. It has forever
occupied the main place on television and radio, in newspapers and magazines, as well
as on the Internet. Even if we want to order any product, whether clothing or footwear,
because of the widespread social services a network like Instagram, we first of all pay
attention to the advertising of these products or the store in general, and then we think
about whether to buy there or not. Advertising is a dynamic, rapidly transforming field
of human activity.

The object of the research is English advertising. The subject of the research is
the peculiarities of its translation into Ukrainian.

The term advertising originates from the Latin word «advertere» which means
to turn the mind, to approve, shout reflecting the existence of the primary advertising
communication-oral verbal advertising. This lexeme has survived in a number of
Western European languages and has taken its root through French influence.

Today advertising plays an important role in business and society - it is one of
the forms of mass communication. It conveys different types of information aimed at
achieving mutual understanding between sellers and buyers. Fulfilling a social role,
advertising informs about new or better products and teaches how to use them, helps
to compare products and their features, giving the buyer the opportunity to make a
purchase decision, being already informed.

In marketing theory, it is customary to distinguish four main functions of
advertising: economic, social, marketing, and communicational.

There are also the following main types of advertising: advertising in the media,
outdoor advertising, advertising in print, advertising at the points of sale, souvenir
advertising, print advertising (handouts), direct advertising, internet advertising, radio
and TV advertising.

The advertising text consists of four main elements: title, subtitle, body (the main
text), slogan. Of course, not every advertising text contains all the elements mentioned
above. The usage of each element is determined by the specific conditions and goals
that can be achieved only through the representation of the advertising text.

The slogan is the most memorable element of all marketing efforts, so advertisers
have to resort to all possible ways to increase its expressiveness, which can be achieved
mainly through stylistically colored vocabulary and syntax that make it possible to
create a specific sensory image. Its goal is to make a potential buyer be interested in
the promoted product or service. It is the anchor of the advertisement because it is the
most effective element which calls the recipient a to action.

To sum everything up, advertising is a means of communication with the users
of a product or service. Advertisements are messages paid for by those who send them
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and are intended to inform or influence people who receive them. Advertising is always
present, though people may not be aware of it. In today's world, advertising uses every
possible media to get its message through. It does this via television, print (newspapers,
magazines, journals etc), radio, press, internet, direct selling, hoardings, mailers,
contests, sponsorships, posters, clothes, events.

Romanenko O.

Universidad de Alfredo No6bel, Dnipré
Consultora de investigacion: M.Y. Onischenko

FALSOS AMIGOS EN ESPANOL E ITALIANO

Se sabe que el idioma espafiol y el italiano tienen mucha similitud principalmente
debido a su patrimonio lingiiistico comun — el latin. Indudablemente, es una ventaja,
por ejemplo, se puede aprender el espafiol mucho mas rapido si dominas italiano y
viceversa. Pero al mismo tiempo esta afinidad esconde una de las pesadillas de
cualquier traductor — los “falsos amigos”.

El término “falso amigo” aparecié por primera vez en 1928 en la obra “Les faux
amis ou les trahisons du vocabulaire anglais” de Maxime Koessler y Jules
Derocquigny. Segtn el Diccionario de la Real Academia Espafiola, falso amigo es
“cada una de las dos palabras que, perteneciendo a dos lenguas diferentes, se asemejan
mucho en la forma, pero difieren en el significado, y pueden dar lugar a errores de
traduccion”. Es decir, los falsos amigos de traductor son unas palabras en la lengua
original que son muy similares a otras palabras en la lengua de traduccion, pero con
sentido parcial o totalmente diferente.

Los falsos amigos en espaiiol e italiano se puede dividirlos en cuatro grupos:

1. Los homo6nimos plenos — unas palabras que se escriben y se pronuncian de manera
igual, pero con significados diferentes. Por ejemplo, en espaiiol la palabra burro (it.
asino) significa animal de carga con las orejas largas mientras que en italiano burro
(esp. mantequilla) es producto obtenido de la leche de vaca; seta (it. fungo) en espaiiol
parece al seta (esp. seda) en italiano, pero la primera significa hongo con forma de
sombrilla y la segunda — una fibra natural formada por proteinas, producidas por
diversos gusanos.

2. Las palabras homofonas son las que suenan igual pero se escriben de manera
diferente y tienen significados distintos. Por ejemplo, en espafiol la palabra noche (it.
notte) significa parte del dia comprendida entre la puesta del sol y el amanecer aunque
en italiano noce (esp. nuez) es el fruto del nogal; savia (it. linfa) en espafiol y sabbia
(esp. arena) en italiano suenan de modo similar, pero la primera palabra significa
liquido que circula por los vasos conductores de las plantas y otra — un conjunto de
fragmentos sueltos de rocas o minerales de tamaiio pequefio.

3. Las palabras homografas se escriben de manera igual, pero tienen pronunciacion
y significado diferentes. Por ejemplo, en espafiol la palabra género (it. genere)
significa clase o tipo al que pertenecen personas o cosas, pero genero (esp. yerno) en
italiano es esposo de la hija de una persona; la palabra cintura en ambos idiomas
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significa diferentes conceptos: en espafiol — parte mas estrecha del cuerpo humano,
por encima de las caderas (cintura), en italiano — tira, especialmente de cuero y en
general provista de una hebilla, que se usa para sujetar o cefiir a la cintura una prenda
de vestir (cinturén).

4. Los paronimos son palabras entre las cuales se establece una relacion de
semejanza por etimologia o que se pronuncian de forma muy similar. Por ejemplo,
esp. aceite — it. aceto, la palabra espafiola significa liquido graso que se obtiene de
frutos o semillas, la palabra italiana — liquido agrio y astringente, producido por la
fermentacion acida del vino. Otro ejemplo: espalda en espaiiol que significa la parte
posterior del cuerpo humano, desde los hombros hasta la cintura y spalla en italiano
que es la parte del cuerpo donde se une el brazo con el tronco.

Tales idiomas romances como el espafiol e italiano comparten muchas palabras
iguales o parecidas con significados diferentes — falsos amigos. Este fendmeno
lingiiistico puede causar varios problemas durante la traduccion del espafiol al italiano
y al revés. Para evitarlos, el traductor tiene que prestar atencion al contexto porque
ayuda a comprender la significacion de las palabras. Ademas hay unos diccionarios
de falsos amigos que facilitan el trabajo del traductor con tal 1éxico.

_ Roy-Bondarenko V.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y.Onischenko

ACERCA DE LAS DIFICULTADES EN LA TRADUCCION DEL ESPANOL
AL UCRANIANO

Como se sabe el proceso de la traduccion del espafiol a una de las lenguas eslavas
no resulta facil y requiere conocimientos de diferentes campos. La transformacién del
texto espafiol al ucraniano es especialmente dificil. Hay que demostrar una erudicién
notable y formacién enciclopédica. Y, por supuesto, la experiencia profesional también
es importante. Nos gustaria concretar unos momentos que necesitaran la atencion
particular durante el proceso de la traduccion.

e Referencias a la historia y cultura de Esparia. Se considera oportuno e incluso
necesario referirse constantemente a hechos histéricos, tramas de libros, personajes de
la literatura, mitos, motivos religiosos etc. Para traducir tales materiales es necesario
conocer muchos valores culturales de Espafia, ser culto y capaz de razonar. Por
ejemplo: la Ciudad Condal — Barcelona.

e (Ocasionalismos. A menudo los espafioles utilizan nuevas palabras llamadas
ocasionalismos. Pero es imposible encontrarlas en los diccionarios. Por ejemplo, el
significado de la palabra “secuela” se puede adivinarlo conociendo la raiz latina sequ-
(fila, secuencia). Gracias a un andlisis detallado un traductor experimentado logra
comprender que significa esta palabra. A veces es necesario dar una interpretacion
descriptiva, por ejemplo: el esfuerzo constitutivo de nuevas naciones - esfuerzos que
han culminado con éxito con la creacion de nuevos estados.
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o El uso de construcciones sintdcticas arcdicas. Estan disefiados para decorar el
estilo que se encuentra con mayor frecuencia en el periodismo. También hay que
prestar atencion al orden particular de palabras en la oracion espafiola. Por ejemplo,
resulta imposible presentar la traduccion consecutiva de la frase “Unas rosas te las
regalo” — s mo6i 0apyro mposiHou.

o Palabras realias. Las plalabras que presentan las realias de la vida y cultura
espafiolas no tienen correspondencias en otras lenguas, por eso resulta imposible
traducirlas directamente. Ademas de la transliteracion en muchos casos se requiere la
explicacion de un traductor, por ejemplo: jamon — un tipo de carne. La tarea es
increiblemente dificil: preservar el sabor nacional y al mismo tiempo hacer la realidad
clara y comprensible para una persona que nunca lo ha visto. Claro que actualmente
gracias al turismo internacional muchas palabras (gazpacho o paella) no necesitan
explicaciones. Pero es poco probable que el puchero (guiso espeso con carne y
verduras) o el churro (pretzel frito en aceite) se entiendan de inmediato; es necesario
proporcionar explicaciones entre paréntesis para el lector. Es posible que se necesiten
las mismas explicaciones para la interpretacion consecutiva.

Rudenko A.
Oles Honchar Dnipro National University
Scientific supervisor: V. V. Yashkina

IMAGES AND IMAGERY IN DESCRIPTIONS OF THE SUPERNATURAL
WORLD IN “THE CELTIC TWILIGHT” BY WILLIAM BUTLER YEATS

Images are intrinsic to languages. Literature makes the most use of images for
conveying the whole specter of ideas, thoughts, emotions, and other experiences.
Imagery is a quality of a text possessing many artistic images, which makes it more
effective and memorable. Imagery is paramount in artistic language, using words not
in their denotative meaning, but their connotations or even a completely new figurative
meaning (with the help of metaphors, epithets, similes, hyperboles and so on). There
are many different definitions of images. After conducting our research, we can say
that an image is an altered portrayal of reality, mirroring and mimicking some object,
person, or phenomenon, and expressing the author’s thoughts and attitudes (producing
the intended by the author effect) at the same time.

In The Celtic Twilight, imagery is used to make the legendary and the mythical
real, as well as its occasional absence serves a purpose of introducing the voices of men
and women of Ireland. Moreover, not only does imagery enrich the text with many
tones and hues of life, it also adds symbolism and deeper meaning. It imparts
genuineness, authenticity, and truthfulness of the book’s supernatural reality.

The world of faeries and other supernatural beings is an essential part of The
Celtic Twilight. The descriptions of faeries and alike creatures are arguably the most
ornate and colourful. Colour plays an important role in descriptions of the faery world.
Sometimes descriptions are contradicting. However, the fairy people are not supposed
to be the same, there are different faery households and, as one would imagine,



113

different faery customs — perhaps. Thus, in the chapter Mortal Help, W. B. Y eats writes
of faeries as wearing “clothes of all colours, “bracket” or chequered, and some with
red waistcoats”. Another colourful description perhaps not of faeries, but of spirits is
given in the chapter 4 Visionary, where the author describes the “largess of colour” in
the poet’s visions, which he then captured in his drawings: “spirits who have upon their
heads instead of hair the feathers of peacocks, a phantom reaching from a swirl of
flame towards a star; a spirit passing with a globe of iridescent crystal-symbol of the
soul- half shut within his hand”. These images are not mimetic anymore; they are
fantastic proper, which is fitting for descriptions of otherworldly creatures.

However, faeries and other supernatural beings are largely associated with the
colour of white. In The Celtic Twilight, white is connected with ghosts and death (“She
was no sooner dead than she became white as a lily”, “the White Lady, who is doubtless
Maive herself, wanders under the broad cloud nightcap of Knocknarea”), beauty
(“The sun and the moon never shone on anybody so handsome, and her skin was so
white that it looked blue”), good and evil (“a white weasel-like dog, (...) a peasant
belief about two faery dogs who go about representing day and night, good and evil”,;
“It is demons, and not ghosts, that transform themselves into white cats or black dogs”),
and fairies and fairyland (“a small white square in the limestone. (...) There is no
more inaccessible place upon the earth, (...) It is the door of faery-land”, “The others
have long white dresses”). Similes, epithets, metaphors, and hyperboles are mostly
favoured by the author in such descriptions. Mostly mimetic and allegorical images are
used, sometimes accompanied by fantastic proper.

Continuing with the topic of colour, black is used in descriptions of the
otherworld as well. In The Celtic Twilight, black keeps its connotation of being
connected with dark powers. In the chapter The Sorcerers, W. B. Yeats writes of his
experience being in a group of people practicing black magic. In this chapter, darkness
covers almost every sentence. The author uses simile to compare dark powers with
“bats upon an old tree”, which is an image that is usually unsettling for most readers.
Everything was black in the room where the sorcerers practices their black magic:
“black hangings”, “black gowns”, “a black cock” in a basket. The author supplements
this dark visual imagery with auditory (“no sound except the deep guttural murmur of
the invocation”) and organic (“I (...) thought that black clouds were forming about
me”; “I began to feel as if a tide of darkness was pouring from him and concentrating
itself about me”) imagery, just as dark.

Faeries are also tightly associated with a glowing nature. This glow can be
interpreted as their long lives and their general vigour, eagerness to live. In the chapter
The Untiring Ones, W. B. Yeats defines the faery character and essentially why they
live as long as they do: “It is this entanglement of moods, which makes us old and
puckers our brows and deepens the furrows about our eyes”. People cannot love
everything full-heartedly and hate everything just as full-heartedly. Therefore, our
emotions are always mixed. The faeries, on the other hand, live as full-heartedly as
possible: “Love with them never grows weary, nor can the circles of the stars tire out
their dancing feet”. Describing this quality of the faeries, W. B. Yeats writes a beautiful
sentence with the help of personification (love growing weary) and metaphor (the
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circles of stars as the passing of time), and predominantly visual imagery. However,
here visual imagery is connected to organic and kinesthetic imagery as well, expressing
the lively feeling of possessing extreme amounts of energy.

In conclusion, there is much said about the people of faery in The Celtic Twilight,
and unfortunately, in this work we cannot go into all details, however interesting they
may be. The faery folk are closely connected with colour — be it an excess of it or vice
versa. Their connection with white is in their otherworldliness, whereas their
connection with colour is rather in their way of life. W. B. Yeats uses colour symbolism
with its traditional connotations, creating dark images when describing black magic. In
the descriptions of the supernatural world, the author uses visual imagery
predominantly, but it is also complimented by the use of auditory, kinesthetic, and
organic imagery. Metaphors, similes, epithets, hyperboles, personification, symbolism,
and other literary devices are made use of by the author, consisting of mimetic,
allegorical, and fantastic proper images as well.

Serdiuchenko.O
Dnipro University of Technology
Scientific supervisor: A.Ya.Alekseev

LINGUISTIC AND STYLISTIC FEATURES OF ADVERTISING
DISCOURSE IN MODERN ENGLISH. THE HEADLINE

A large number of works by prominent scientists, scholars, philologists,
translators and other famous figures have been written on the topic of functional styles
of the English language.

It is impossible to imagine modern society without the media. Its role is so great
that the media often call it the "fourth power".

One of the oldest forms of mass media is the press. It is independent, potentially
capable of acting as an independent force. The press plays an important role in the
cultural and political life of the country, helping people navigate the surrounding
reality.

An integral part of newspaper publications is the headline.

A headline is a certain text phrase, which acts as the title of the material, as a
mandatory part of the journalistic work, and carries a semantic load, as well as
nominative, communicative and advertising functions.

The headline is an introductory phrase for a text, advertisement, or ad. This is
the most important element of an information message or announcement. Its main
purpose is to attract the attention of readers and encourage them to read the main text.
Creating a title is a work, the successful result of which necessarily involves original,
non-standard thinking. On average, five times more people read the headlines than the
main text.

In the press, the headline occupies the strongest position. It is to him that the
reader pays attention in the first place. That's why the image of the newspaper or
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magazine, as well as the impact of a publication on the reader largely depends on the
nature and design of the headlines.

The headline should be original and easy to read. The title should consist mainly
of the keywords of the article.

Most often, such headlines begin with questions of "how" and "why".

For example:

- "How to buy food without leaving home?".
- "How to make the life of your hair shiny? Wella."
- "Adults only!"

According to D. Ogilvy, if you do not achieve the selling effect of the title, you
have lost 90% of success.

The heading-objection will almost certainly attract attention: the first part of the
headline gives a fact that is completely denied in the next part. This is a rhetorical
device that is often used and adds originality to the title.

Is a new apartment too expensive? Only not with us!

Ogilvy also advises not to be afraid of long headlines: the longest of his own
headlines included 18 words: "Even at 60 minutes per hour, the biggest noise heard in
the new Rolls-Royce is the ticking of the clock."

Shabanova K.

Universidad de Alfredo Nébel, Dnipré
Consultora de investigacion: M.Y. Onischenko

PARTICULARIDADES DE LA COMUNICACION DE LOS ESPANOLES
EN LAS REDES SOCIALES

Hoy en dia, la comunicacion a traves de mensajeros y redes sociales se esta
convirtiendo en una parte integral de nuestra vida habitual. Bajo la influencia de la
pandemia y el autoaislamiento la sociedad esta buscando una posibilidad de
comunicarse a distancia y los recursos de Internet nos permiten hacerlo. El desarrollo
global de la comunicacion por Internet y su influencia en todas las esferas de la vida
humana es evidente, por eso es necesario estudiar nuevas formas de comunicacion,
determinar sus caracteristicas e identificar las tendencias de su desarrollo. La
comunicacion por Internet es una forma de intercambiarse de opiniones, es decir, la
interaccion de personas a través de la cual se produce el aprendizaje mutuo y el
intercambio de informacion utilizando los canales del Internet. Aunque hay muchas
formas de comunicacion por Internet (mensajes de voz, archivos de video, documentos,
correos electronicos, mensajeria instantanea, etc.), la principal forma de comunicacion
es escrita y la mayor especificidad de la comunicacion por Internet se puede observarla
en las redes sociales. Ahi los usuarios se comunican utilizando un discurso nuevo,
hablado y escrito, con sus particularidades. El anonimato y la rapidez de la
comunicacion permiten no sélo infringir las reglas gramaticales y ortograficas basicas
sino también las normas sociales.
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En Espafia utilizan tales redes sociales como Facebook, Instagram y Twitter.
Entre los elementos 1éxicos se encuentran los siguientes:

1. Uso activo de la jerga y el argot debido al caracter democratico y amistoso de las
redes sociales. Por ejemplo, cabron (xozer), molar (nooob6amucy).

2. A menudo se utilizan la afijacion (uso activo de los sufijos diminutivos y
despectivos -on, -ote, -illo, -ito) para subrayar la expresividad, por ejemplo: falsote
(panvuusuir), grandullon (seruuesnuii)) o el prefijo super-, por ejemplo:
supermutuo (cynepszaemno), super bien (cynep 0obpe), super interesante
(0yarce yixaso).

3. Hay muchas metaforas, juego de palabras para dar un tono irénico. Por ejemplo,
parasito (mapasur), mona (masna), lila (6y3ok), orco (opk), etc.

4. Se observa el uso excesivo de adverbios y adjetivos, repeticion de letras. Por

5. Los préstamos del inglés. Este fendmeno se observa mas en la red social Instagram.
Las palabras prestadas también se integran en el espafiol, por ejemplo: j;;Saludos
a toda tu familia!!! (//epedasaii simanns ceoiii poouni!)

El estudio de las particularidades de la comunicacion en Internet provoca el
interés de los lingiiistas nacionales y extranjeros, pero debido a la rapidez del desarrollo
de nuevas tecnologias y la aparicion masiva de nuevos fendmenos lingiiisticos, no se
puede llegar a una conclusion adecuada y sigue siendo poco estudiado.

Shulpina M.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onischenko

COINCIDENCIAS Y DIFERENCIAS ENTRE UNOS TIEMPOS
VERBALES EN EL IDIOMA FRANCES Y EL ESPANOL

El idioma francés y la lengua espafiola pertenecen al grupo de lenguas romances,
por lo que estas lenguas son muy similares tanto en vocabulario como en gramatica.
Uno de los aspectos mas interesantes de la descripcion comparativa se refiere a los
tiempos verbales pasados en francés y el espaiiol.

Nos gustaria comparar unos tiempos pasados del Modo Indicativo. A pesar de que
un estudiante que aprende ambas lenguas puede comprender las explicaciones del
profesor sin dificultades, hay diferencia en los casos de su uso, lo que puede dar lugar
a diversos malentendidos.

En espafiol, los dos tiempos se usan coloquialmente: el Pretérito Indefinido de
Indicativo y el Pretérito Perfecto respectivamente. La principal diferencia entre estos
tiempos es que el Pretérito Perfecto expresa una accidon pasada que de alguna manera
se relaciona con el presente e indica el resultado importante para un hablante. El
Pretérito Indefinido marca una accion pasada finalizada que tuvo lugar en un periodo
de tiempo determinado y no tiene relacion con presente. Por ejemplo: Maria ha comido

una manzana (resultado),; Esta semana hemos visitado a nuestros parientes. Anoche
Pedro hablo con Elena.
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En francés, los tiempos correspondientes del Passé Simple y Pass¢ Composé
tienen sus propias peculiaridades, a saber: el Passé Simple se utiliza mas a menudo en
el habla escrita y el Pass¢ Composé — en el oral.

El Imperfecto / Imparfait también marcan las acciones pasadas, tanto en espafol
como en francés, en su uso generalizado son similares al tiempo presente y pueden
presentar acciones inacabadas, pero no en relacién con el momento del habla sino con
cualquier otro momento.

En conclusion, se puede decir que el principio de formacion de los tiempos
analiticos en estos idiomas es similar, pero en espafiol la formacion de estas formas
temporales es mucho mas sencilla, ya que solo se utiliza un verbo auxiliar. Sin
embargo, la dificultad radica en que en espafiol el participio, que forma parte de las
formas temporales, no cambia.

Tales tiempos verbales como Pretérito Indefinido y Pretérito Perfecto son
particularmente dificiles para aprender la gramdtica espafiola. Los dos tiempos en
espafiol se utilizan en el habla coloquial, mientras que los tiempos correspondientes en
francés tienen usos diferentes: Passé Simple — en la forma escrita y Pass¢ Compose —
en el habla oral, se produce el fenomeno de interferencia de la lengua francesa, es decir,
para evitar el uso de Pretérito Indefinido en el habla oral, por lo tanto, hay una violacion
de las reglas de concordancia de los tiempos.

Sovhyria 1., Zaremba M.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onischenko

TRADUCCION Y NUEVAS TECNOLOGIAS

Actualmente el uso de ordenadores y teléfonos moviles se ha convertido en una
parte inherente de la vida en el planeta. Nuevas tecnologias entretienen la vida,
posibilitan la ensefianza, ayudan a administrar muchos procesos de la vida profesional
y diaria. Hoy en dia, el software estd disponible en casi todos los lugares, desde las
cafeterias hasta las paradas “inteligentes” de autobuses. Es bastante facil usar los
gadgets debido a la capacidad de cambiar el idioma en la configuracion. Esta opcion
esconde una extraordinaria cantidad de posibilidades para los traductores.

Si la traduccion de sitios web especializados o ciertas herramientas de software
puede basarse en la terminologia concreta, la traduccion de programas y sitios publicos
provoca muchos problemas. Se puede agrupar los elementos que causan dificultades
en la traduccién: los colores: las diferencias en los significados de los colores en
diferentes paises y culturas son bien conocidos, por ejemplo, en Japdn el simbolo de la
tristeza no es el negro sino el blanco, y en China el rojo es color de riqueza y
prosperidad, sin peligro. Los animales y las plantas: en muchos paises los animales y
las plantas tienen un cierto significado, por ejemplo, el gallo es un simbolo del espiritu
de lucha en Francia, y en algunos paises el gallo es un simbolo humoristico. Unidades,
fecha y hora: no es ningun secreto que la manera de nombrar estas cosas es diferente
en muchos paises, por ejemplo, las unidades en Gran Bretaiia se difieren de la métrica.
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Ademas existe el problema de que ciertas palabras y expresiones pueden ocupar
diferentes volimenes en diferentes idiomas, lo que es un punto particularmente
importante en la traduccidén de software. Como es evidente el texto no so6lo debe ser
correcto, sino también facil de entender.

Traduciendo un software especializado, el traductor debe tener no sélo el
conocimiento del idioma sino que una comprension suficientemente profunda de las
caracteristicas de los programas para poder traducir con precision toda la terminologia.

Podemos concluir que en el mundo globalizado de nuevas tecnologias no basta
con tener habilidades de la traduccion. El traductor necesita conocer el idioma, las
peculiaridades de la cultura del pais, de su historia. Ademads, se requiere un
conocimiento extenso de campos especificos, dependiendo de lo que se esté
traduciendo para una interpretacion mas precisa.

Tereshchenko K.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Ju.Onischenko

UTILIZAR LA VISUALIDAD EN LA ENSENANZA DEL ESPANOL A
ESCOLARES MAS PEQUENOS

En la etapa inicial, la visibilidad cumple una funcion estimulante, y de dos
maneras: en el primer caso, estamos hablando de visibilidad interna (o lingiiistica),
estimulando la percepcion del habla sonora en lengua extranjera con su forma
gramatical y entonacional inherente, cuando el El alumno percibe al interlocutor: “No
solo oigo, sino que veo”. En el segundo caso, la visibilidad estimula la creacion de
imagenes semanticas inherentes a los hablantes de la lengua dada.

La visibilidad, si partimos de los datos de la psicologia, no puede reducirse
unicamente a la percepcion visual, ya que también son posibles otros tipos de
visualizacion: olfativa, gustativa, tactil, sensorial, motora (motora), objetiva, efectiva,
externa (basada en la percepcion). ), internos o mentales, basados en la actividad de la
memoria y la imaginacién, que se caracterizan no por percepciones, Sino por
representaciones. No debemos olvidarnos de la claridad lingiiistica, de lo que se les
ensefia exactamente a los escolares.

Todos los medios de visualizacion (verbales, ilustrados, asi como los gestos
utilizados por el maestro) crean el efecto de "presencia" en una situacion de
comunicacion particular y ayudan a mantener en la memoria de los nifios el significado
que debe ser transmitido o percibido por ellos. .

En un caso, la claridad proporciona la correcta comprension del material, en el
otro sirve como apoyo en la comprension auditiva del material, en el tercero crea
condiciones para el uso practico del material que se asimila. Por lo tanto, para
implementar esta disposicion al organizar la ensefianza de un idioma extranjero a los
nifios, necesita:
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- Utilizar la exhibicion de juguetes, dibujos, acciones al organizar la
familiarizacion de los nifios con los nuevos medios de comunicacion y al organizar la
formacion en su uso.

- Brindar iniciativa de habla a los niflos a través de apoyo verbal e ilustrativo,
sugiriendo qué decir, escuchar, leer y escribir.

- Utilice bloques u otro material de construccion al familiarizar a los nifios de
seis afios con la estructura del patron del habla.

Las disposiciones anteriores estan destinadas a lograr las metas y objetivos de
la formacion y proporcionan, si se implementan correctamente, la principal condicion
para el éxito de la ensefianza y el aprendizaje: el interés y la motivacion interna de la
actividad.

La ensefianza de la lengua espafiola a los alumnos de primer grado se basa
naturalmente en principios didacticos generalmente aceptados, cuya proporcion no es
la misma a lo largo del curso, por ejemplo, el principio de visibilidad ocupa uno de los
primeros lugares por una serie de circunstancias: debido a el factor edad, por una de
las vertientes del enfoque metodoldgico utilizado en El ler afio de la base oral de la
docencia, por el caracter situacional del proceso educativo, etc. La visibilidad se utiliza
en sus diversas manifestaciones: tanto de la asignatura como de la ilustrativo,
incremental, etc., tanto en la etapa de familiarizacion de los nifios con el nuevo
vocabulario, como en las etapas de formacion como medio para crear una situacion de
comunicacion.

Tiper A.

Dnipro University of Technology
Scientific supervisor: T.M. Vysotska

STRUCTURAL AND SEMANTIC FEATURES OF PHRASEOLOGICAL
UNITS WITH THE SOMATIC COMPONENT “HEAD”, “HEART”,
“BRAIN” AND PECULIARITIES OF THEIR TRANSLATION

Phraseology studies fixed word combinations, which are characterized by a
singular meaning, defined by syntactic relations of various types, realized on the basis
of the syntagmatic axis.

Linguistic phraseology is understood as a means of expressing society and
literary phraseology bears a casual character, the word combinations belonging to
certain people.

Phraseological expressions quasi-stereotypes and quasi-ethalons of the folk
worldview, which are characterized as the most vivid and active lexico-grammatical
periphery of the language.

Phraseological expressions have a connection with specific vocabulary, which is
capable of reproducing a visual and sensual image of ordinary states, actions,
properties, and transformed into stable associations, related to representations,
covering the existing phenomena.
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Phraseological units have universally recognized characteristics: separateness,
semantic integrity, stability and reproducibility, which are formed as a result of
integrative diffusion of lexical and grammatical meanings of their free syntactic
genotype, caused by the processes of secondary semiosis.

Phraseological units contain the generalized life experience of the people, which
was socially defined and is realized in speech as a purposeful and decisive influence
on the addressee in the form of advice, prevention, and sometimes educates and forms
the personality.

Somatic phraseological expressions are a special class of anthropocultural level
with holistic-semantic and expressive-image structure, formed by the experience of
analytical activity of man in the process of knowledge of the world, which occupies
the most important place in the representation of basic cultural codes: somatic,
temporal, spatial, objective, verbal.

Somatic codes of different cultures are distinguished by their national
peculiarities, retain special and universal features, convey the experience of the people,
describe the qualities of human beings, both positive and negative and the identity of
manifestations of emotions in representatives of different races and peoples, showing
the uniqueness of this or that culture, affecting the language.

There are certain ways of translating phraseological units depending on the
presence or absence in the target language of phraseological correspondences of stable
word combinations of the source language: with the help of full or partial equivalents,
phraseological analogues, calibration of stable word combinations and descriptive
interpretation.

While translating phraseological expressions, it is necessary to take into account:
structure, lexical composition, stylistic characteristics, meaning and imagery, semantic
and extra-linguistic conditions.

Somatic phraseological expressions of the English language have the meaning of
qualitative and evaluative characteristics; physical or mental state; manners of
behavior.

According to the principle of structural and grammatical classification,
phraseological units with a somatic component have the following types: verbal,
substantive, adverbial, and objective compounds.

The vocable “Heart” provides the ground for the formation of phraseological
units: that describe the feeling of an unusual physical state of the organ, a violation of
the rhythm of activity; convey different emotional and psychological states of human;
connect the concepts of conscience, kindness, compassion; personify “central”
wisdom, wisdom of feelings.

The vocable “Head” forms somatic phraseological expressions: with the
meaning of mind; expressing the physical and psychological state of a person;
expressing the meaning of advantage; related to the process of thinking, memory;
expressing the measure or degree of completion of any process; reflecting disapproval;
expressing the human condition or any life situation based on association with the
behavior, habits of animals.
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The vocable “Brain” forms phraseological units describing: the mental abilities
inherent in the human brain and the mental and cognitive functions associated with
them; the physical strength and intellectual abilities of a person or their absence; the
general evaluation of a person.

Adequate translation of idioms implies: the selection of expressions that
correspond to the mentality and culture of native speakers of the target language,
without pragmatically unjustified violation of the speech norms of the target language,
in-depth analysis of their content and (possible or typical) inter-lingual equivalence,
focus on the study of translation units of one cognitive, localized idioms, that is
phraseological units with spatial semantics, referring to the same conceptual field in
the source and target languages with regard to imagery, laconicalness, expressiveness,
connotation, aphorism, shades of meaning and multiple meanings, specificity of
context, metaphoricalness.

Subcultural specificity of English somatisms is manifested in the presence of a
number of words and stable word combinations denoting objects, phenomena and
properties that have no equivalents in the Ukrainian language. When translating such
phraseological expressions, calibration was used, which allows to convey the living
image of the English phraseological phrase, which is impossible with the use of free
unimaginative word combinations, which is an explanation of the meaning of English
phraseological expressions.

The linguistic picture of the world is expressed in synonymy. The richness of
synonymy and the associated diversity of the inner form of synonym words testify to
the peculiarity of figurative perception of certain phenomena by different ethnic
groups.

Todoroshko M.
Universidad de Alfredo Nébel, Dnipro
Consultora de investigacion: M.Y. Onischenko

APRENDER ESPANOL A TRAVES DE CULEBRONES

En el mundo moderno hay muchos enfoques para aprender un idioma
extranjero. Una persona que estudia idiomas busca métodos para memorizar
rapidamente diferentes palabras nuevas. Muy a menudo todos desean gastar menos
tiempo y obtener un buen resultado lo mas pronto posible. Segin las ultimas
investigaciones, la lengua espafiola es el segundo idioma mas hablado. Entonces, ;hay
alguna forma de aprender un idioma extranjero de manera rapida y eficaz?

Hoy en dia, muchas personas optan por aprender el espaiol a través de
culebrones. En primer lugar, resulta mas facil tanto comprender las palabras como
recordarlas, porque mirando la serie con interés el cerebro parcialmente esta
descansando. Es una buena manera de memorizar rapidamente el vocabulario, ya que
no solo empolla palabras y expresiones nuevas sino posibilita comprender el
significado gracias a la interpretacion de actores.
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Cuando vemos culebrones sin doblaje, eso nos permite marcar en vivo el habla
con todas las particularidades fonéticas. Conocer las particularidades fonéticas del
espafiol en el proceso de su aprendizaje es muy importante. Con un buen nivel de
espafiol se puede poner practicamente cualquier pelicula y disfrutarla. Pero si alguien
esta comenzando a aprender un idioma o tiene dudas sobre sus habilidades, se
recomienda ver series con subtitulos. Asi van a funcionar dos canales de percepcion:
el visual y el auditivo, lo que aumentaré el porcentaje de informacion que se recuerde.

Si mirar al menos un episodio cada dia, dentro de unas semanas aparece el
resultado. Al principio serd dificil, pero después de unos cinco episodios, se puede
obtener el progreso. Pero para que el resultado sea mejor, se debe fijar todas las
palabras desconocidas. Si se trata de una version moderna, sera posible encontrar
mucha jerga. Algunas palabras seran dificiles de traducir sin apoyo de Google. La
ventaja de las series es que son formatos bastante laconicos y, a la vez, dinamicos que
se van adaptando a su publico cada temporada. Para aprender el espaiiol con series hay
que escucharlas en versiones originales. Ello mejorard la comprension auditiva y
posibilitara captar mas rapido el ritmo de la lengua.

Para aprender algo de manera rapida, los profesores proponen un meétodo
eficaz. Al encontrar unas palabras desconocidas en el culebron es recomendable
fijarlas por escrito o hacer un screenshot (captura de pantalla). Un alumno puede
memorizarlas mas tarde, pero cuando alguien busca cada palabra y le dedica entre 5y
10 segundos, lo mas probable que su cerebro ya recuerde la nueva informacion.

Hay muchas colecciones de series en espafiol y faciles de aprender en Internet.
Puede ser definitivamente un método rapido y eficaz.

Tymoshenko K.

Mykhailo Tuhan-Baranovsky

Donetsk National University of Economics and Trade
Scientific supervisor: L. A. Dmutruk

AMERICAN SCHOOL OF BLACK HUMOR

In the late 1950s, a number of works related to the "school of black humor"
appeared in American literature. It was a response, a reaction and to some extent an
attempt to counteract the historical and cultural circumstances in which the authors
found themselves. The writers interpreted the reality that surrounded them, expressed
their attitude to the era and did not hesitate to appear obscene, impudent, cause outrage
or even disgust among readers. They deliberately exaggerated the circumstances and
problems, because the main purpose of the representatives of this trend was to show
the absurdity, irrationality of the world. Having gone through their own problems, the
death of relatives, mental disorders, drug addiction, the three writers I want to give as
an example have chosen this path, the path of laughing where others would shed tears:

- K. Vonnegut prophesied the end of the world, but the light narrative and
humorous notes do not immediately reach the reader all the horror of the events
described. Vonnegut has no center of evil. It is unknown what the heroes should fight
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with. It seems that the same sin is too close, that you can touch it with your hand, that
it is hidden right inside you ...;

- W. Burroughs described the terrible torments of drug addiction and showed
how rotten this world was, but you did it as if you were delving into a kaleidoscope of
incredible, repulsive pictures, and laughing, but that laughter is more like hysteria;

- K. Kizi portrayed the anti-utopian world on the example of one hospital, and
convinced all of us of the complete reality of that terrible place. He obscured
philosophical questions and drew the public's attention to important problems of
society, under the guise of black humor.

Representatives of this trend used not just naive jokes, but black humor to
portray the world, as they understood it. The reader laughs at not funny things at all,
and then suddenly is ashamed of laughter, realizing the full depth of the subtexts ... But
all of them are united by one thing. In the worst, most cruel and most terrible situations,
they found a place to joke. This is the paradox and charm of the phenomenon of "black
humor".

Although, in its best manifestations, "black humor" helped the reader cope with
the fear of nuclear war, with the mass bureaucratization of social institutions and
interpersonal relations, with the helplessness that embraces man in the power of
material objects and invisible forces, with the destruction of the psyche through
constant continuous change, with the horror of deaths on the fronts of hot and cold
wars.

After the war and death, the writers wanted to speak with new, bright strength
and determination. This is how a voice appeared that literature has not yet heard. The
voice of "black comedians".

Uholkova M.

Mykhailo Tuhan-Baranovskyi
Donetsk National University of Economics and Trade
Scientific supervisor: M. O. Kuts

EPITHET AS A STYLISTIC DEVICE

Fiction translation is an art, a creativity. Fiction translation should preserve the
atmosphere of the plot, the style of the author. Therefore, the main aim of fiction
translation is to preserve the individual style of the author. Individual style is a system
of substantive and formal linguistic characteristics inherent in the works of the author,
which makes the author's way of speech expression embodied in these works unique.

In fiction texts, the tropes are the way of figurative thinking, an individual
author's perception of an action. One of them is an epithet.

An epithet is an element semantically and stylistically stressed. The epithet,
together with other words corresponding to it, should capture the nature of the object
as fully as possible in its variety, show this object from a new side; therefore, the epithet
should be unexpected, just as incompatible with the neighboring ones, in other words,
it should throw light towards the one who perceives the depicted object as well.
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The epithet is opposed to the logical definition. Logical definitions reveal
generally accepted objective signs and quality of objects, phenomena. In combinations
round table, green leaf, large hand, little girl, blue eyes, solid matter etc. words round,
green, large, little, blue, solid are logical definitions. However, any of these definitions
can become an epithet if it is used not only or not so much in the subject-logical as in
the emotional form. For example, the adjective "green" in combination with "a green
youth" is an epithet, because in this combination the derived subject-logical meaning
of "green" — young — and the associated with it emotionality is realized.

The main function of the epithets in the fiction work under study is to conjure
up certain vivid pictures in the reader's imagination, to influence the reader
emotionally. The combination of epithets with other artistic means enhances the
expressive sound of the text, accumulating the author's modal connotations. Artistic-
figurative definitions enhance the expressive potential of the nominations, make it
possible to convey a particular assessment of the object and contribute to tropeization
and, as a consequence, the aestheticization of the fiction text.

Epithets can also:

- highlight in a phenomenon or object one of the properties (for example, copouti
KiHb);

- to transfer to one object the characteristics and properties of another object,
different from the first one (orcusuii cnio);

- create imagery in the text;

- create a phrase that used for creating such a trope as an oxymoron (orcusut mpyn,
eapaqul cHie),

- carry the evaluative function of a phenomenon or object (ocuowne
CaAMOBO0BOIEHHS);

- carry the function of amplification. Such epithets highlight the characteristic
features of the phenomena (genuunuu wiym, ceiocuu simep).

In English, as in other languages, the frequent use of epithets with specific
definitions creates stable combinations. Such combinations are gradually transformed
into phraseological units. Epithets seem to be attached to certain words. For example,
in English, such combinations as "bright face", "ridiculous excuses", "valuable
connections", "amiable lady", "sweet smile", "deep feelings" and many others become
common phrases. They have a little bit changed the function of the epithet: the epithet
still performs its main stylistic function to identify the individual-evaluative attitude of
the author to the subject of thought. But to express this attitude, the author doesn’t
create his own, so called, creative epithets, but uses those that through frequent use
have become a "prop" expressed funds in the general treasury of language.

So, epithets can also be divided into linguistic and speech. Adjectives used as
linguistic epithets gradually lose their subject-logical meaning and increasingly grow
with their definite. The result is indecomposable phraseological units in which the
definitions merge into one concept, for example "true love", "dark forest" and others.
This kind of combination of epithets is called fixed epithet. A. Veselovsky also wrote
about the gradual loss of the main subject meaning of the epithet. He called it
"forgetting" the real meaning of the epithet.
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One of the most common functions of epithets, as it has already been mentioned,
is emotionally expressive, it involves expressing the mood of the character and creating
a certain emotional background.

The semantic features of the epithet are considered to be its main characteristic,
but the semantics of the epithet is defined very vaguely as the selection of any feature
of the defined object.

We shouldn’t forget that when translating an epithet from English to another
language, that any stylistic means are expressive, as they have an emotional or
evaluative effect. Therefore, the translator must take into account both the stylistic and
expressive side of the original. Moreover, when translating an epithet, it's also
important to take into account its structural and semantic features, the degree of
individuality and its position in relation to the definiendum. In addition, when
conveying the stylistic meaning of the epithet, the translator must reproduce the same
effect, to make the same impact on the reader as the original text.

Most often, the author of the translation uses direct equivalents, finds such a
multi-valued token, the meaning of which is realized in this very context. At the same
time, the translator can use various translation transformations: calque, omission,
permutation. Sometimes there is a need to replace one member of the sentence with
another one. After all, to deliver the atmosphere of the work that was created by the
writer in the source language to the recipient, you need to know all the nuances of
translation.

Vasilieva 1.
Universidad de Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y. Onishenko

ACERCA DE DIALECTOS DEL ESPANOL

El espaiiol es una lengua hablada por méas de 500 millones de personas y es la
lengua oficial de veinte paises. Por lo tanto este idioma es muy diverso y tiene bastantes
variedades dialectales. El espafiol como otras lenguas romances es una continuacion
moderna del latin hablado. El espafiol es la lengua romance que por razones historicos
alcanz6 mayor difusion en América Latina.

Un dialecto es una variante de un idioma que caracteriza el uso del idioma en un
pais o region en particular. Existen peculiaridades lingiiisticas en diferentes regiones
de Espafia y en los paises de América Latina. Todos ellas son bastante diferentes, en
primer lugar se trata de la diferencia en la pronunciacién y los del vocabulario, y afecta
ligeramente a la gramatica. Entre los dialectos del idioma espafiol se destacan el
euskera, gallego, catalan y el castellano.

El euskera no procede del latin. Es cuarto idioma maés frecuente en Espafia con
aproximadamente de 800 mil de hablantes. La misteriosa lengua vasca no puede
relacionarse con ninguna familia de lenguas, es posible llamarla lengua aislada.
Veamos algunos ejemplos: buenos dias-ona goizean, adios- agur.
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El gallego lo utilizan en la provincia espafiola de Galicia que limita con Portugal.
En este territorio el dialecto fue reconocido como idioma oficial. Entre los espafioles
en gallego ocupa el tercer lugar: es la lengua materna de 3 millones de personas. El
gallego se considera cercano tanto al espafiol como al portugués por factores
territoriales. Por ejemplo: buenos dias- bo dia, adios- adeus.

En Cataluna, Valencia y las Islas Baleares hablan catalan. En estas areas es
idioma oficial. Ademas, el catalan se utiliza en Andorra, donde fue reconocido como
idioma oficial, en el sur de Francia y en Cerdena. El ocupa un segundo lugar honorable
por la cantidad de personas que lo hablan en Espafna: 10 millones de personas. Por
ejemplo: buenos dias- bon dia.

El castellano es la lengua oficial de 21 paises: Espaiia, 19 paises de
Latinoamérica y Guinea Ecuatorial. El castellano absorbio la lengua aragonesa y la
leonesa. Tiene diferentes variedades: el andaluz, el extremefio, el canario y el
murciano, cada con sus diferentes caracteristicas y vocabulario. Hay muchas palabras
en castellano que no se dan en otros dialectos o que significan algo diferente. Por
ejemplo hay palabras que so6lo utilizan en la Peninsula Ibérica y que tienen sus
equivalentes latinoamericanos: patata — papa, zumo — jugo.

El idioma espafiol continta desarrollandose a pesar de su estatus del idioma
mundial. Es la lengua oficial de mas de 20 estados del mundo, asi como de las Naciones
Unidas.

] Vergun E.
Universidad Alfredo Nobel, Dnipro
Consultora de investigacion: M.Y.Onischenko

ACERCA DEL ESPIRITU ESPANOL NACIONAL

El caracter nacional es una caracteristica sostenible de los miembros de una
comunidad nacional (étnica), de la percepcion del mundo, de los motivos de acciones
(ideas, intereses, religion etc). Los investigadores incluyen en la estructura del caracter
nacional tales caracteristicas como temperamento, la manera de expresar las emociones
y sentimientos; prejuicios nacionales; habitos, tradiciones, estereotipos; valores;
necesidades y gustos; rituales.

Como se sabe Espatfia es un pais multinacional. Todos los habitantes del pais son
abiertos, alegres e inmediatos. A los espafioles no les gusta estar en casa, prefieren
pasar tiempo fuera en una buena compaiiia.

No siempre resulta entender a los espafioles. Pero lo més facil es recordar la
caracteristica importante de su caracter: sobre todo aprecian su propio placer. Y
cualquier accion que no provoca alegria se vuelve casi inutil. En busca del ocio alegre
los valencianos, catalanes, peplum y otros pueblos de la peninsula Ibérica estan
dispuestos a dar toda su energia y fuerza.

Los sentimientos nacionales son una actitud emocionalmente coloreada de las
personas hacia su comunidad étnica, sus intereses, otros pueblos, sus valores. El motivo
principal del humor local es descuidar el peligro. Por lo tanto, a menudo en la calle se
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puede encontrar a un mendigo o enfermo, que con una sonrisa y la risa va a contar la
historia de como se metid en problemas y termin6 al borde de la muerte.

Los principales rasgos de la mentalidad espafiola son: el amor por la vida, los
pensamientos basados en la intuicion, el humanismo y el individualismo. La actitud de
los habitantes de Espafia a la realidad circundante se forma a partir de la posicioén «Yo
y el mundoy.

Los espafioles no toleran las restricciones de la libertad personal, incluso si esto
les puede traer beneficio.

En el proceso de la comunicacion, para los espafioles es muy importante
mantener el contacto visual con el interlocutor, que puede continuar hasta el final de la
conversacion, sin distraerse con otra persona.

Estos detalles pueden sorprender facilmente a los extranjeros que llegan a
Espafia y no saben nada sobre el caracter nacional, pero no todo es tan aterrador como
parece. Siempre hay algo que une a personas de todo el mundo y se percibe
correctamente en cualquier cultura y en cualquier pais. Y de esta manera universal es
una sonrisa que ayuda a encontrar el apoyo de un interlocutor y ser entendido no so6lo
en Espafia sino también en cualquier otro lugar del mundo.

Vivsiana O.

Universidad de Alfredo Nébel, Dnipro
Consultora de investigacion: M.Y.Onischenko

LAS DIFERENCIAS LEXICALES ENTRE EL ESPANOL DE ESPANA Y
EL DE LATINOAMERICA

Como se sabe el espaiol es el segundo idioma mas hablado del mundo. Segun
los datos del Instituto Cervantes en el mundo hay 495 millones de hispanohablantes.
Realmente, el espaiol se habla no solo en Espana, sino también en mas de veinte paises
de América Latina. México, Argentina, Ecuador, Uruguay, Paraguay, Cuba, Republica
Dominicana y muchos otros paises hablan espafiol. Cada afio la popularidad del idioma
espafiol y el numero de personas que lo aprenden crece a un ritmo increible.

Pero es necesario recordar que el idioma espafiol en Espafia y el en América
Latina pueden ser muy diferentes.

El uso del espaiiol en Espafia y América Latina se puede compararlo con el inglés
de los EE.UU. y el britanico. Se observan algunas diferencias en fonética, gramatica o
el uso de palabras, pero los espafioles y los latinoamericanos pueden entenderse
bastante facilmente.

Se puede citar algunas diferencias, por ejemplo las que se refieren a la
denotacion de algunas cosas, a saber: en Espafia un tipo de fruto denominado
botanicamente drupa se llama “melocoton” y en América Latina es “durazno”. En
América Latina la palabra “cix” se traduce como “jugo”, pero en Espaia es “zumo”,
“amno” es “bueno” en América Latina, pero “diga” en Espaia, asi como “;mande?”
(“moBTOPITH, OYIIb JMacka™) es “;perdon?”’ en Espafa.
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Ademas nos gustaria presentar algunos ejemplos en cuanto a diferencias de
palabras en Espana y los que se utilizan en América Latina:

Espaiia América Latina
Un ordenador Komn ‘tomep Una computadora
Unas gafas OKYIAPU Unos lentes
Un boligrafo pyuKa Una pluma
Una patata Kapmon.is Una papa

Antes la palabra “cuero” solia referirse a cualquier piel, tanto humana como la
del animal. Ahora en Espafia el “cuero” es solo piel de animal. La piel humana en la
Peninsula Ibérica se llama “la piel” y en América Latina “cuero” significa ambos tipos
de la piel.

En conclusion podemos notar que existen algunas diferencias entre el idioma
espafiol utilizado en Espana y la variante de América Latina. Para comunicarse con
personas de ambos paises y entenderles a ellos, los estudiantes que estan aprendiendo
el espanol deben conocer las diferencias entre las variantes en Espafia y en América
Latina.

Yelisieieva A.
Dnipro University of Technology
Scientific supervisor: T.Yu. Vvedenska

TRANSLATION PROBLEMS OF ENGLISH-LANGUAGE POETRY

The topicality of this work is determined by the trend towards a
multidimensional analysis of the poetic composition and its translations that is
becoming increasingly evident in modern translation studies. This is primarily related
to the development of new methods of translation and approaches to it, as well as the
rethinking of reality through the prism of poetic values.

Poetic translation is rightly considered the most difficult type of literary
translation. Some academics even believe that the process of translating poetry is
harder than writing poetry itself. A poetic text is a piece of writing that differs from
prose in several ways: its subjectivity, relatively short form, stricter linguistic form and
semantic expressiveness.

Translating a poetic text is about reproducing in our language the atmosphere of
the original poem, allowing the unspoken to emerge and, if possible, placing it in the
appropriate historical and social context. It is often said that in order to successfully
translate a poetic work from one language into another, you have to be a poet yourself.
Some authors - like Paul Celan - wanted their poetry to be translated only by other
poets. But is it really fair? Cannot everyone be a poet? As long as one has the ambition,
interest and understanding of technique, every translator can be capable of translating

poetry.
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Translation is the written practice, so for those who already have experience in
writing their own poetry, this kind of activity may seem absolutely uncomplicated or
at least familiar. However, this does not mean that someone who has only encountered
poetry in a textbook during a literature class at school is not capable of translation,
poetic or other.

Each poetic text is viewed in three aspects, which should be reproduced as much
as possible in translation: the semantic aspect (what is written by the author of the
poetic work), the stylistic aspect (how this poetic work is written) and the pragmatic
aspect (what influence on the reader this poetic work has). Speaking about the specifics
of translating a poetic text, we first of all mean the phonetic features of the text in the
original language, which should be taken into account as much as possible in the
translation text. It should be noted that no word in a poetic work can be accidental, as
sounds have their own orderliness and arrangement.

The main difficulties in poetic translation lie in rhythm, rhyme and other
resources of phonetic expression. There is, of course, no 'approved' strategy for
translating poetry. The choice of translation strategy depends on each individual work.
However, it is reasonable to assume that if the original text is rhymed, this thyme
should also be reproduced in the translation. It is not at all necessary to reproduce the
same rhyming structure, as we are talking about regular repetition of sounds, which is
the essence of rhyme. At least in English, asonant rhyme in paired lines has a very
musical and pleasing effect, which is also relatively strong and clear. In any case,
content and symbolism are more important than maintaining the same rhyme structure,
especially as the sound material always changes in translation anyway.

For some poems it is very easy to find the right words to accurately reproduce
the metre and rhyme, but in other cases - most commonly - it can be quite a challenge.
In such a case, it is useful to first make a draft translation of the poetic work in free
verse (without rhyme), which is as close in content to the original as possible. Then, if
necessary, lists of synonyms and partial synonyms are made for the various concepts
that comprise the meaning of the work. Next, the combinations are picked up, trying
to make the words, syntagms and sentences match each other in the original and
translated texts. This is usually done by changing the word number category
(singular/plural), making the syntax shorter, using a graphical link instead of a verbal
link (colon instead of union), changing the verbal person, and so on. The use of
synonyms and antonyms dictionaries instead of translation dictionaries, which are
actually not as helpful as one might think, is extremely appropriate in this regard. The
problems with translation dictionaries are mainly related to cataloguing a list of words,
sometimes quite unusual, without explaining their meaning. Thus the translator, when
referring to them, may be moving away from the 'atmosphere' of the poetic work, which
can be counterproductive.

In case the translator decides to use assonance rthyme in their work, the reverse
dictionaries will also be completely useless, and as it was mentioned before - assonance
as a solution for rhyming text translation is an alternative, which, at least in English,
has clear advantages. Finally, based on the created combinations, it is decided which
meter is the most appropriate option, depending on the length of the source words,
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syntagms and sentences, as well as on the style in general (popular, etc.). If most of the
work is adapted to one type of metre, it may be necessary to sacrifice words that do not
fit into it. Adapting to the characteristic metres of the target language is one of the most
important measures that a translator must take in order to avoid making what is
commonly referred to as "phonological and phonemic interference". It is also not
recommended to use rhymes based on the same grammatical ending: they tend to have
a very subtle effect as a result. Reading aloud will come in handy, as it is in this process
that the laws of euphonium are revealed.

In summary, we can say that poetic translation is both an art and a science, as
can be seen from the strategies we have outlined and described in this paper.
Interpreting the meaning of poetry is a matter for both creator and recipient
individually. The translator, at the same time, must try on both roles - a very individual
job that relies entirely on the translator's own experience. Each author creates the world
they want to describe, chooses the emotions they want to evoke and distinguishes the
associations they want to create. Each translator, by reading the work and
understanding it, creates their own work. But in any case, poetic translation is possible
for anyone and everyone, as long as they have the right skills and the right method of
applying them.

Zhukova Y.
Universidad Técnica Nacional «Dnipro Politécnica»
Profesora dirigente: A. V. Gavrilova

El HUMOR

El humor no es ajeno a ninguna cultura. Cada nacidén puede destacar temas de
los que les gusta reirse: estupidez, codicia, torpeza, adulterio, habitos y adicciones, una
forma particular de vestir, etc. Pero la misma broma se puede ver de diferentes maneras
en diferentes culturas lingiiisticas. Cada linguocultura tiene su propia comprension de
lo que son los comics.

En Espana se acostumbra bromear "al contrario", jugando con el contraste: lo
que existe y lo que nunca ha sido. Cada chiste es una especie de rompecabezas que
hay que resolver.

Ademas a los espaiioles les gusta lo abstracto. Los espanoles bromean sobre
todo y siempre, sin ningln tipo de restriccion social o de edad.

Ademas, en Espaiia hay personas con las que no se debe bromear, y todo tipo
de bromas pueden malinterpretarse e incluso en ocasiones pueden dar lugar a diversos
problemas a veces bastante graves.

También existen dificultades para comprender el humor en otros idiomas.
Tomando como ejemplo la serie "Amigos", encontré dificultades de traduccion en
determinadas situaciones, tanto en los didlogos como en los sonidos de los animales.

Para concluir quisiera subrayar que las dificultades de traducir anécdotas y otros
textos humoristicos estan asociadas a la ausencia de ciertas realidades en el idioma en
el que se realiza la traduccion. Solo un traductor nativo experimentado es capaz de
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traducir textos humoristicos del espaiioles al otro idioma?! Transmitiendo todas las
sutilezas del texto original.

Zverintseva Ye.
Dnipro University of Technology
Scientific Supervisor: O.0. Chernyk

MAIN WAYS OF FORMING NEOLOGISMS

The English language has endured throughout the centuries. It evolved from Old
English to the modern English of today. Many people estimate that there are more than
a million words in the English language. The number of words has grown over the
centuries, predominantly due to people discovering new ideas, places, and things; the
increased use of slang and jargon; the influence of other languages. In the second
edition of the Oxford English Dictionary, there are approximately 600,000 word forms
defined. However, this includes many old-fashioned words that are not in common use
anymore. The dictionary also expands every year to keep up with new words that are
invented to describe the world around us or to include new meanings for words that
already exist in English.

The Global Language Monitor says 5,400 new words are created every year. Of
these, The Oxford English Dictionary, the final arbiter of the language’s words, deems
about 1,000 are in sufficiently widespread use to be added to its database. These
neologisms, as they are called, enrich the English language. In a translation from
French (18th century), “néologisme” is a "practice of innovation in language, the use
of new words or old words in new senses". The word “neologism” in English was itself
a brand-new coinage at the beginning of the 19th century when English speakers first
borrowed it from French. Popular examples of neologisms can be found in science,
fiction, films and television, branding, literature, jargon, cant, linguistic and popular
culture. Thereafter, there are different ways of creating them, let us examine the most
common ones.

We definitely should mention such ways as modification of existing words;
compound words; eponyms; borrowing words from other languages; new words from
different areas of science and technology; words emerging from new circumstances in
people’s lives (for instance, pandemic words) and many more. Let us observe them
more precisely.

Most new words join the English vocabulary by modifying an existing word. The
most common method is to add a prefix or suffix to an existing one (derivation). The
derived word is often of a different word class from the original. It may thus take the
inflectional affixes of the new word class. Such words as “nanolearning”,
“supersense”, “hellacious”, “deplatform” are just a few representatives of this word-
creating method.

Compound words originate when two separate words are united. They begin life as
separate entities, then get hitched with a hyphen, and eventually become a single unit.

» (L3

For example, “sober-curious”, “side-eye”, “pocket-dial”’, ‘‘faux-hawk”.


https://www.merriam-webster.com/dictionary/deplatform
https://www.merriam-webster.com/dictionary/faux-hawk
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New words may also be formed from the blending or shortening of certain words
or phrases. Obvious examples are: “docuality”,” finfluencer”, ‘“cardening”,
“dunchfast”, “comfury”, “glamping”.

Eponyms are words named after a person or place. Such phrases as “don’t be such
a Scrooge”, “let's not Rumsfeld Afghanistan”, “don't Ted-out about it”, “Everesting 1s
straightforward: pick a hill, any hill, and go up and down it until you attain 29,029 feet
of climbing” are definitely great examples.

The English language has "borrowed" words for centuries. Due to this tendency,
neologisms continue to appear in modern English, for example: “pate a choux”
(French), very light dough used to make pastries; “emoji”’ (Japanese), any of various
small images, symbols, or icons used in text fields in electronic communication;
“arancini”’ (Italian), rounded balls of cooked rice with savory fillings that are coated
with breadcrumbs and deep-fried.

The digital world has also added a lot of words and phrases. Here are some
examples: “affective AI” (is a type of artificial intelligence), “cyber mercenary”
(someone who is paid by an organization to use the internet to illegally enter a computer
system without permission), “copypasta” (is data that has been copied and spread
widely online), “bit rot” (the tendency for digital information to degrade or become
unusable over time). Neologisms can also be created by means of repurposing old
words in new ways. For instance, “spam ” was previously used to identify canned meat
products. The internet has seized the word to mean unwanted online ads.

New words and phrases enter our daily discourse as society faces different new life
circumstances. For example, “coronageddon” is a neologism used to tie the novel
coronavirus to the biblical end of the world. “CovideoParty” refers to using smart
technology to have a virtual happy hour with friends who can’t meet in person because
of isolation.

These are only a few ways of creating new words that are being used on a daily
basis. The importance of these words should not be underestimated, as they enrich our
vocabulary and help us to keep up with modern innovations and progressing
developments in the world.

CEKIIA IPYI'A. HIMEIIBKA MOBA I KYJIBTYPA

Andrijtschenko K.
Nationale Technische Universitit ,,Dnipro Polytechnic*
Sprachliche Betreuung: T.V. Halushko

DEUTSCHE REDEWENDUNGEN UND IHRE UBERSETZUNG
Jedes Land hat seine Spriiche und Sprichworter, die beim Ubersetzen in eine

Fremdsprache auf Unverstindnis stofen und fiir den Gesprichspartner wenig Sinn
ergeben. Deutsche Spriiche werden generell nur in Regionen verstanden, in denen
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Deutsch als Landessprache gilt. Beispielsweise weill ein Englédnder nicht, warum ,,.Der
Spatz in der Hand besser ist, als die Taube auf dem Dach*.

Was bedeuten deutsche Redewendungen? Das sind kleine Sdtze mit grof3er
Bedeutung. Ist man das ,,flinfte Rad am Wagen*, hat man sich in eine Gruppe begeben,
in der man tiberfliissig ist und in der es keine Rolle spielt, ob man durch Anwesenheit
glanzt oder einfach geht. Auch dieser Ausspruch ist typisch deutsch und einer der
Spriiche, die im Zusammenhang mit einer Position am falschen Platz hiaufig verwendet
wird. Wenn der ,,Ton die Musik macht®, erzihlen deutsche Spriiche nicht etwa von
einem guten Song, sondern von einer Tonlage, die im Gesprach mit Mitmenschen
verwendet wird. Deutsche Spriiche sind sehr beliebt und nicht selten in ihrer Aussage
sehr bedeutungsschwer.

- Das ist so sicher wie das Amen in der Kirche.
(Darauf kannst du Dich verlassen)
- Apfel mit Birnen vergleichen.

(Etwas vergleichen, was nicht vergleichbar ist)
- Das Auge des Gesetzes.

(In diesem Fall ist von der Polizei die Rede)
- Am Ball bleiben.

(Bet einer Aufgabe, einer Sache dran bleiben)
- Das ist Jacke wie Hose.

(Es macht keinen Unterschied)

Viele Redewendungen, die heute als typisch deutsch eingestuft werden, haben
thren Ursprung bereits im Mittelalter. Wer in der heutigen Zeit ,,Schwein gehabt* hat,
war friiher ein reicher Mann. Wihrend sich die Redewendung in der Vergangenheit auf
das Besitztum bezog und primir mit dem Besitz eines Schweins, was als hohes Gut
galt, im Zusammenhang stand, wird dieser Spruch heute fiir Gliick verwendet. Meist
wiahlt man diesen und andere deutsche Spriiche, wenn jemand sich gerade noch aus
einer Situation bringen und den Zufall zu seinen Gunsten beeinflussen konnte. Wer auf
Deutsch ,,Abwartet und Tee trinkt*, genief3t das Leben in Ruhe und lisst Dinge auf sich
zukommen. Ausldndische Mitblirger wissen mit dieser Aussage wenig anzufangen und
sehen keinen Zusammenhang zwischen dem Tee und der Geduld.

Deutsche Spriiche ergeben aufgrund ihrer alternativen Verwendung weder in der
wortlichen, noch in der sinngemiBen Ubersetzung einen Sinn im Gespriich mit anderen
Kulturen. Wer deutsch spricht und in Deutschland aufgewachsen ist, wird die
Redewendungen, typisch deutsche Spriiche verstehen.

Baranova 1.
Nationale technische Universitit «Dnipro Polytechnik»
Sprachberaterin: S. V. Korotkova

ZWEI - UND MEHRSPRACHIGKEIT BEI KINDERN

Zweisprachigkeit im Kindesalter ist ein Phdnomen, bei dem ein Kind zwei
Sprachen spricht, ohne dass sich der Gebrauch der Sprachen gegenseitig stort.Man
kann die Mehrspahigkeit durch natiirliche und kiinstliche teilen. Natiirliche
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Zweisprachigkeit erscheint als Resultat der Auswirkung ohne bewusste Auswirkung.
Z.b., die Eltern sind aus unterschieden Landern. In einer Method-Situation "Ein
Gesicht, eine Sprache" spricht jeder von ihnen eine andere Sprache mit dem Kind. Das
Kind beginnt zu verstehen, dass alle Dinge in der Welt entweder in Mamas Sprache
oder in Papas Sprache benannt werden konnen. Genau die gleiche Situation kann
kiinstlich geschaffen werden, wenn ein Kind mit einem Lehrer oder einem
Muttersprachler eine Fremdsprache spricht (eine andere als die in der Familie
gesprochene Sprache), wobei der Grundsatz "ein Gesicht, eine Sprache" gilt.In den
meisten Féllen haben wir es mit einer kiinstlichen Form der Zweisprachigkeit zu tun,
bei der die Muttersprache des Sprechers die Hauptrolle spielt und eine zweite Sprache
als Produkt des Lernens durch das Medium der Muttersprache entsteht.
Zweisprachigkeit hat diese charakterische Elemente:

e die Unabhingigkeit der beiden Codes (Sprachen);

e die Abwechslung;

e die Ubersetzung.

Zweisprachiger Mann hat zwei verschiedene SprachCodes. Es handelt von
Féhigkeit diese Sprache zu differenzieren.Die Abwechslung meint der Ubergang von
einer System zu anderen wegen der Umstdnde. Und die Ubersetzung ist die wichtigste
Elemente von dieses Phidnomen. Das zweisprachige Kind kann das Gleiche mit Zwei
Sprache ausdriicken. Dies bedeutet, dass es moglich ist, einen Text von einer Sprache
in eine andere automatisch zu iibersetzen.

Die Zweisprachigkeit von Kindern hat viele Vorteile. Voll entwickelte
Zweisprachige sind in der Regel gut in der Schule und lernen abstrakte Wissenschaften,
Literatur und andere Fremdsprachen besser als andere.Je jiinger ein Kind ist, desto
groBer ist die Chance, dass es eine zweite Sprache so gut wie mdglich und mit einer
korrektischen Aussprache erlernt. Kinder haben beim Erlernen einer Fremdsprache
einen deutlichen Vorteil gegeniiber Erwachsenen. Das Gedéchtnis eines Kindes ist
aufnahmefdhiger - im Gegensatz zu dem eines Erwachsenen hat Kind keine Komplexe
und keine Angst, einen Fehler zu machen.Ein zweisprachiges Kind ist im Gegensatz
zu einem einsprachigen Kind starker an sprachlichen Phdnomenen interessiert, weil
seine Spracherfahrung viel breiter ist.

Allerdings gibt es auch Nachteile. Wenn es zu viele Sprachen gibt und die Eltern
beachten die Fehler nicht, kann das Kind anfangen, Sprachen zu mischen oder sogar
aufzuhoren zu sprechen.Heutzutage ist es jedoch sehr wichtig, mehr als eine Sprache
zu lernen. Deshalb ist es wichtig, bewusst damit umzugehen und es dem Kind
ermOglichen, von Kindheit an zwei Sprachen zu lernen.

Gunko K.
Nationale Technische Universitit “Dnipro Polytechnic”
Sprachliche Betreuung: T.V. Halushko

TENDENZEN IN DEUTSCHER GEGENWARTSSPRACHE

Der Einfluss anderer Sprachen auf Deutsch war immer erheblich. Schon in vor-
althochdeutscher Zeit waren neue Worter aus der lateinischen Sprache und aus dem
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Franzosischen eingedrungen. Heute iiberwiegt der englische Einfluss. Jeder Kontakt
mit einer anderen Kultur hat die Sprache bereichert und hat erkennbare Spuren
hinterlassen. Diese Entlehnungen spiegeln Kriege und historisches Geschehen, Ide-
ologien, Moderichtungen, Kulturwandel, wissenschaftliche und technische Ent-
wicklung wider.

Die Fremdworter machen heute einen gehdrigen Teil des deutschen Wortschat-
zes aus. Es sind vor allem lateinische und englische Ausdriicke. Der Anteil der
Fremdworter i1st etwa 25%, wobei viele dieser Worter, besonders aus dem Grie-
chischen und Lateinischen, nicht mehr als ,,fremd* aufgefasst werden. Es gibt un-
gefdahr 10% wirklich ,,fremd* Worter im Deutschen. Fremde Worter gelangen aufgrund
des Kontaktes zwischen mehreren Sprachgemeinschaften in eine andere Sprache oder
aufgrund  kultureller, = wirtschaftlicher =~ oder  politischer =~ Beziehungen
(Handelsbeziehungen zwischen unterschiedlichen Sprachgemeinschaften bzw. Vol-
kern). Das Verbreitungsgebiet einer Sprache ist kein abgeschlossener Raum, sondern
es steht in Verbindung mit den angrenzenden anderen Sprachgruppen. Deutsch be-sitzt
eine Reihe Worter von Nachbarsprachen. Noch zu Beginn des 20. Jahrhunderts gab es
Bestrebungen zur ,,Reinigung® der deutschen Sprache von fremden Wortern. Erst in
der zweiten Halfte des 20. Jahrhunderts benutzt man die Fremdworter in der Presse, in
den Medien und in der Politik, um den Sachverhalt besser zu dul3ern und das Interesse
der Offentlichkeit leichter zu gewinnen.

Uber 100 Millionen Menschen in der Welt sprechen Deutsch. Die deutsche
Sprache gehort zu den wichtigsten Weltsprachen, aber die internationale Bedeutung als
Wirtschafts-, Handels- und Verkehrssprache hat heute das Englische. Dies erklirt auch
die Tatsache, dass die meisten Fremdworter, die heute neu in die deutsche Sprache
gelangen, Anglizismen sind. Der angloamerikanische Einfluss ist merkbar seit dem
Zweiten Weltkrieg und zeigt sich besonders im Wortschatz, Redewen-dungen und in
der Valenz mancher Verben. Schon im 18. Jahrhundert waren mehrere englische
Worter und Wortbildungen ins Deutsche gekommen, vor allem durch die
Ubersetzungen englischer Literatur (Humor, Pudding), durch das Einwirken eng-
lischer Politik (Opposition, Parlament) und Wirtschaft (Budget, Banknote).

Die technologische Progression bringt immer neue Worter mit. In der Ge-
schiftswelt hidngt Anglisierung mit dem Zwang zur Globalisierung zusammen. Die
Anglizismen markieren besonders stark modische, technische oder gesellschaftliche
Trends (z.B. Internet, Jobsharing, surfen, Last-Minute-Reise usw.) Diese Worter
kommem héufig nach kiirzerer Zeit auler Betracht. Die Anglizismen und Amerika-
nismen spielen auch eine wichtige Rolle in der Jugendsprache. Die Jugendlichen
wollen 1thren Idolen, die oft aus den USA kommen, nacheifern.
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CULTURA ALEMANA

Alemania es un pais de gran cultura con fuertes raices. La Alemania actual se
caracteriza por una cultura diversa y ampliamente distribuida. No hay una
centralizacion de la vida cultural y de los bienes culturales en una o unas pocas
ciudades, sino que estan dispersos literalmente por todo el pais: junto a las famosas
Berlin, Munich, Weimar, Dresde o Colonia, hay muchos lugares més pequefios y
menos conocidos pero culturalmente significativos: Rondeburg-obder-Tauber,
Naumburg, Bayreuth, Celle, Wittenberg, Schleswig, etc. En la actualidad hay més de
6.000 museos, y el nimero va en aumento. Reciben casi 100 millones de visitantes al
ano. Los museos mas famosos son la Galeria de Arte de Dresde, la Vieja y la Nueva
Pinakothek de Munich, el Museo Aleman de Munich, el Museo Histoérico de Berlin y
muchos otros. También hay muchos museos de palacio (el mas conocido es el Sans
Souci de Potsdam) y de castillo.

Alemania es un pais de poetas y pensadores, musicos y artistas.Estoy seguro de
que todo el mundo lo sabe: H. Schiitz, Johann Sebastian Bach, R. Wagner, J. Brahms,
F. Mendelssohn-Bartholdy, A. Diirer, L. Cranach, T. Riemenschneider, E. L. Kirchner,
Johann Wolfgang Goethe, F. Schiller, H. Heine, T. A. Hoffmann, T. Mann. Estos
eminentes hombres representan un fendémeno no solo de la cultura alemana, sino
también de la cultura mundial.

Alemania tiene una rica tradicion musical. Es el hogar de Bach y Haendel, de
Beethoven y Schubert, de Brahms y Wagner. Los compositores y los festivales de
musica reciben ayudas del Estado. Cada verano se celebra en Bayreuth el
mundialmente famoso Festival de Wagner. Ademas, se dedican festivales anuales a
Beethoven y Mozart. Las sinfonias y Operas de compositores como Karlheinz
Stockhausen, Kurt Weill, Richard Strauss, Paul Hindemith, Carl Orff, Udo y Bernd
Zimmermann y Hans-Werner Henze son mundialmente conocidas.

La Filarmonica de Berlin ocupa un lugar de honor entre las mejores orquestas
del mundo. También son conocidas otras orquestas sinfénicas como la Filarmoénica
de Dresde, la Filarmoénica de Bamberg, la Filarmoénica de Munich y la
Gewandhausorchester de Leipzig.

Berlin y Dresde, Munich y Hamburgo, Leipzig y Stuttgart, Francfort y Bayreuth son
famosas por sus magnificos teatros de opera.

Hay que destacar la excelente formacion de los vocalistas en Alemania y la
excelente puesta en escena de las oOperas, incluso en los teatros de las ciudades
pequeiias. Companias de ballet como el Ballet de Stuttgart, fundado por John Cranko,
el Ballet de Francfort, dirigido por William Forsythe, el Ballet de Hamburgo y el
Ballet Nacional de Baviera son de renombre mundial.

Alemania cuenta con un inmenso numero de centros culturales y un rico
patrimonio. Hay catedrales, castillos y otros hermosos edificios, asi como grandes
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hombres como Einstein, Planck, Hegel, Nietzsche, Marx, Beethoven, Bach, Wagner
y otros.

Alemania fue la cuna del famoso Krautrock y de otras tendencias musicales de
moda.

El pais cuenta con un orgulloso paisaje cultural: 2.117 editoriales y 3.803
librerias, 42 lugares declarados Patrimonio de la Humanidad por la UNESCO, 1.654
cines con 4.739 pantallas, 12.000 bibliotecas publicas, 931 escuelas de musica con
1,4 millones de alumnos, 29 escuelas de arte, 9.804 galerias, 6.372 museos... la lista
continua.

Berlin es la capital creativa. En la capital alemana hay once artistas por cada
mil habitantes. Berlin tiene la mayor "densidad artistica" de su poblacion, con una
media de 370 exposiciones al afio, la cifra mas alta de Alemania. Ademas, el 18,3%
de todas las empresas de Berlin estan relacionadas de una forma y otra con el sector
cultural.

En Alemania, unas 10.000 personas tocan en la orquesta de 131 estados, desde
una orquesta de camara con doce musicos en Prenzlau hasta la Orquesta Sinfonica
de la Gewandhaus de Leipzig, con hasta 185 miembros.

Hay 142 teatros alemanes financiados por el Estado. La més pequefia, con un
aforo de 80 personas y una plantilla de once, estd en Naumburg. El més grande, con
unas 1.200 plazas, esta en Hamburgo. El Teatro Estatal de Stuttgart es el mayor teatro
de Europa, que opera en tres géneros: drama, opera y ballet. Los mas de 1.350
empleados del teatro en Alemania producen 900 funciones al afio para un publico de
450.000 personas. Ningun otro pais del mundo produce tantas representaciones
teatrales. Berlin, con 527 producciones de dpera al afo, es el nimero uno de
Alemania. La pequefia ciudad bavara de Bayreuth, en cambio, es la que cuenta con
el mayor numero de plazas de Alemania: 2.500 en sus dos histéricos teatros de Opera.
El famoso Festspielhaus de Baden-Baden tiene el mismo numero de asientos que el
mayor teatro de opera de Alemania.

Alemania cuenta con 9.804 galerias. Es el segundo pais después de Estados
Unidos. Cada afio se incorporan al mercado 90.000 nuevos libros en Alemania. Se
necesitaria una estanteria de 2,5 kilometros de largo para exponer los nuevos libros
en una sola fila.

En Alemania, cuarto mercado musical del mundo, tres millones de personas
cantan en un coro o tocan en una orquesta. Solo por diversion. El nimero de musicos
profesionales es de 64.000, lo que equivale a la poblacidon de una ciudad alemana
como Weimar.

Seis millones de personas visitan cada afo la catedral de Colonia, el lugar del
Patrimonio Mundial méas popular del mundo.

Creo que visitaré definitivamente el pais de la gran cultura- Alemania, a la primera
oportunidad.
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UMWELTBEWUSSTSEIN WIE EIN GROSSER TEIL DER DEUTSCHEN
KULTUR

Wenn wir heute den Begriff "Deutsche Kultur" horen, denken wir sofort an:
Ordentlichkeit, Deutsche Qualitéit, hohes Bildungsniveau, Leckeres Essen, Deutsche
Feiertags Atmosphére, Sparsamkeit, Ordnung, Gesetzgehorsam, Piinktlichkeit, Fleil3,
ernsten Arbeitshaltung, Gute Medizin, der Gesundheits-, Umweltbewusstsein. Das
Wort "Umweltfreundlichkeit" assoziiert bei uns mit dem anderen Wort "Sperrmiill",
das ein Teil Deutsche Kultur geworden ist, und heute wird in unseren Landern populér.
So wie die neue Deutsche Okologische Bewegung "Plastikfasten", die das Verhiltnis
von Menschen zur natiirlichen Umwelt stellt. Dieses Thema ist besonders aktuell, da
nur 12 Prozent recycelter Kunststoff, und 88 Prozent hingegen neu hergestellt sind.

Vor kurzem haben Forscher Mikroplastik im menschlichen Korper entdeckt.
Kunststoff in jeder Phase seines Lebenszyklus triagt ein Risiko fiir die menschliche
Gesundheit: bei der Gewinnung und Herstellung von Rohstoffen entstehen gefdhrliche
chemische Verbindungen, wihrend des Gebrauchs werden dem Kunststoff neue giftige
Substanzen zugesetzt, und wenn Kunststoff zu Miill wird, verschmutzt er die Umwelt
und die Umwelt unser Essen. Es wurde ein Zusammenhang zwischen der Produktion
von Plastik und Erkrankungen des Nervensystems, Krebs, insbesondere Leukidmie,
verminderter Fortpflanzungsfunktion und genetischen Mutationen hergestellt. Bei der
Verwendung von Kunststoffprodukten nehmen Menschen grole Mengen von
Mikroplastikpartikeln und Hunderten von toxischen Substanzen auf und / oder atmen
sie ein, die Krebs, Entwicklungsverzogerungen und endokrine Storungen verursachen
konnen. Aufgrund von Unsicherheit und Informationsmangel ist es schwierig, die
Risiken fiir die menschliche Gesundheit in allen Phasen des plastischen Lebenszyklus
vollstandig abzuschitzen. Dies schriankt auch die Fahigkeit von Verbrauchern und
Gesetzgebern ein, fundierte Entscheidungen zu treffen. Es ist bereits nachgewiesen,
dass Wale, Haie und Rochen unter giftigen Substanzen im Kunststoff leiden, die in
Magen und Darm gelangen. Bei einigen Tieren wurden Mikroplastik in Blut, Lymphe
und Leber gefunden.

Mikroplastikpartikel ~ verursachen Entziindungen im Magen-Darm-Trakt.
Mikroskopische Kunststoffpartikel, die beim Waschen von Sportbekleidung
freigesetzt werden und aus kiinstlichen Stoffen wie Polyester oder Nylon hergestellt
werden, gelangen in das Okosystem. Wahrscheinlich wird die Ablehnung von
Kunststoff positive Folgen fiir die Umwelt und den gesamten menschlichen Korper
haben. Wir kénnen unseren Teil dazu beitragen, indem wir Kleidung natiirlichen
Ursprungs kaufen, Bambuszahnbiirsten anstelle von Plastikbestecken, anstelle von
Einweg-Plastikbesteck konnen Sie gepresste Pappe oder Holzutensilien verwenden,
wiederverwendbare Oko-Beutel anstelle von Beuteln, Glaswasserflaschen anstelle von
Plastikbeuteln, Glas Behilter fiir Lebensmittel anstelle von Kunststoff, Glas und
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biologisch abbaubare Strohhalme fiir Getrinke anstelle von Kunststoff, Becher fiir
heiBe Getrinke anstelle von Einweggldsern, elektronisches Feuerzeug anstelle von
herkdmmlichem Kunststoff.

Wissenschaftler haben bereits mehrere alternative Materialien zu Kunststoff
gefunden, zum Beispiel: Pilze. Wissenschaftler haben gelernt, wie man Pilze mit der
gewlinschten Dichte, GroBBe und Form ziichtet. Dies liegt daran, dass Pilze aus vielen
verschiedenen Filamenten bestehen, die aus dem Kern wachsen. Pilze koénnen
verschiedene Materialien ersetzen: Leder, Gummi, Kork und natiirlich Kunststoft.
Zum Beispiel wurde ein Surfbrett bereits "gewachsen". Pilze werden im Bereich des
Okodesigns immer beliebter: Sie konnen leicht Materialien fiir die Herstellung von
Verpackungen, Isolierungen und Haushaltswaren ersetzen. Oder kiinstlich gewachsene
Algen. Der Prozess der Erzeugung von Biomaterial aus diesen Pflanzen ist nicht
schwierig: Fiir die Produktion werden zerkleinerte Algen benotigt.

Neu erstellter Biokunststoff auf Algengranulat Basis wird zur Herstellung von
Spielzeug, Verpackungen und Souvenirs verwendet. Kartoffelstarke kann auch als
Alternative betrachten werden. Riickstande aus der Herstellung von Kartoffelchips und
Pommes Frites, ndmlich die stiarkehaltigen Riickstinde, eignen sich perfekt flir die
Schaffung eines neuen, oOkologischen Materials als Ersatz fiir Plastiktiiten. Die
Verwendung von Stirke verringert nicht nur die Verwendung von Kunststoff, sondern
auch die Verwendung von Materialien auf Erddlbasis, was sich auch positiv auf die
Umwelt auswirkt. Eine andere Alternative zu Kunststoff ist Maniok. Maniok ist eine
essbare tropische Knollenpflanze, die in Asien wéchst. Auf der Basis von
Maniokstirke ist es unter Zusatz von Olen und Harzen mdglich, ein
umweltfreundliches Material herzustellen, das in seinen Eigenschaften mit Kunststoff
identisch ist.

Cassava-Kunststoff zersetzt sich innerhalb weniger Monate und hinterlésst keine
giftigen Riickstdnde. Es ist notwendig, die Verwendung von Einwegplatten, Gabeln,
Messern und Trinkhalmen aus Kunststoff auf ein Minimum zu reduzieren. In
Deutschland sind gebrauchte Reifen die Hauptquelle fiir Mikroplastik. Mikropartikel
aus Kunststoff sind in vielen Gesichts- und Korperpflegeprodukten enthalten - Cremes,
Shampoos, Zahnpasten, Duschgels. Das heift, Kunststoffprodukte aus dem Verkehr
ziehen. Unsere heutige Hauptaufgabe ist die Einfiihrung organischer Alternativen zu
Kunststoff. Ich glaube, Plastikverbot wird die Menschen wirklich motivieren, Plastik
nicht mehr in ithrem tdglichen Leben zu verwenden. Um die Aufgabe von Kunststoff
zu beschleunigen, muss der Staat die Aufgabe von Kunststoff unterstiitzen und férdern,
zum Beispiel mit Preisnachlédssen.

Meine Meinung nach dass Plastik ist sehr schéadlich fiir Umwelt. Das heil3t, dass
Plastik negative Auswirkungen z.B. auf See- Meere- und Ozeanfisch hat, den Mensch
isst, und so gelangen Mikroplastikpartikeln in menschlichen Korper.
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SPRACHSTUDIUM MIT LIEDER

In jeder Kultur oder Gesellschaft gibt es Musik oder Lieder, die den inneren
Zustand eines Menschen und seine Umwelt spiegeln. Auf diese Weise werden Musik
und Lieder unabdingbare Teile von sozio-kultureller Basis des Menschen.

Heutzutage gibt es viele verschiedene Verfahren eine Fremdsprache zu lernen,
und eine dieser Methoden ist das Lied. Verstehendes Horen ist wichtiger Bestandteil
direkter Kommunikation. Im Fremdsprachenunterricht wird unter Horverstehen die
Féhigkeit bestimmt, einen gesprochenen (bei uns: gesungenen) Text der Zielsprache
zu verstehen. Originaltexte sind vorzuziehen, da sie die Strukturen und Eigenheiten
gesprochener Sprache aufweisen, aber in Lexik, Grammatik und Stilistik muss der
Text der jeweiligen Lernstufe entsprechen. Der Inhalt eines Songs muss Interessen der
Lernenden ansprechen.

GroBer Wert ist dem Einsatz von Aufgabenstellungen und Ubungstypen bei der
Arbeit mit dem Text eines Liedes beizumessen. Hier ist ein Beispiel:

1. Wihlen Sie einen Song, und horen Sie es zum ersten Mal, ohne mitzulesen.
Versuchen Sie den Sinn zu verstehen.

2. Nehmen Sie den Text, horen Sie das Lied noch einmal an und lesen Sie dabei
den Text.

3. Suchen Sie im Text fiinf Worter, die unverstiandlich sind und schreiben Sie die
auf ein Blattpapier. Schauen Sie die Worter im Kontext genau an. Wenn die
Begriffe im Kontext unverstdndlich bleiben sind, schlagen Sie die im
Worterbuch nach.

4. Horen Sie das Lied noch einmal und sprechen oder singen Sie mit, achten Sie
dabei vor allem auf die schon fiinf iibersetzten Begriffe. Den Inhalt des Textes
werden Sie besser verstehen.

5. Dann erforschen Sie den Text aus grammatikalischer Sicht und stellen Sie
fest, wie die Worter miteinander zusammenhéngen.

6. Horen Sie schon voll verstandliches Lied.

Wir konnen genau sagen, dass Lieder ein Mittel zur Erweiterung des
Wortschatzes sind, da sie neue Worter und Eindriicke enthalten. Man begegnet dem
vertrauen Vokabular in einem neuen Kontextumfeld, das hilft, es zu aktivieren. In den
Liedern werden grammatikalische Konstruktionen besser aufgenommen. Und noch
was zweckméBig ist, dass die Wortschatzwiederholung unterwegs zur Arbeit oder zum
Studium die Melodie trallernd moglich ist.

Aber zum Schluss méchten wir beachten, diese Methode gilt, das Deutschlernen
interessanter und lebendiger zu gestalten und den Wortschatz zu erweitern. Diese
Methode hilft beim Sprachenlernen, aber ersetzt es nicht.
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NONVERBALE KOMMUNIKATION UND IHRE BEDEUTUNG

Der Erfolg interkultureller Kommunikation liegt nicht nur darin, eine andere
Sprache zu erlernen. Vielmehr sollte man bedenken, dass jeder Mensch das ,,Produkt*
der Sozialisation seiner Kultur ist. Um mit Menschen anderer Kulturen moglichst
angemessen kommunizieren zu konnen, sollte man lernen, verbale und nonverbale
Signale des Gegeniibers zu verstehen und zu dekodieren. Sonst konnen Missverstdnd-
nisse entstehen durch Ausdrucks-, Darstellungs- und Handlungsweisen wie Lautstérke,
Tonfall, Mimik, Gestik, Grad der Hoflichkeit und Grad der Freundlichkeit.

Die gesprochene Sprache, so zeigen Untersuchungen, macht nur einen geringeren
Teil kommunikativen Verhaltens aus. Hingegen werden vom Nonverbalen, also vom
Wortlosen, 65 Prozent der sozialen Bedeutungen transportiert.

Kommunikation heif3t vor allem: Sehen und Hoéren, Fithlen und Schmecken, und
ganz sicher auch Riechen. Die Kommuniukation wird auch dann nicht unterbrochen,
wenn die Beteiligten schweigen: Dann reden Hénde, Gesicht, Symbole, Signale und
das Verhalten im Raum.

Blickkontakt signalisiert Vertrauen im Westen, kann aber in Teilen Asiens und
des Nahen Ostens als unhoflich oder herausfordernd angesehen werden. AuBBerdem
gibt es geschlechtsspezifische Regeln fiir den Augenkontakt, wobei viele Ostliche
Kulturen Frauen davon abhalten, Augenkontakt mit Méannern herzustellen, da dies
Autoritit oder sexuelles Interesse vermittelt.

Beriihrungen werden héufig in der Kommunikation verwendet, auch im
geschiftlichen Umfeld, mit Brauchen wie dem Handschlag. Aber andere Kulturen
halten es fiir unangemessen, andere Menschen zu beriihren. Diejenigen, die in Asien
leben, neigen zu einem konservativeren Ansatz, wenn es um Beriihrungen geht, wobei
eine Verbeugung typischerweise einen Héndedruck ersetzt. Ein weiteres Beispiel fiir
die Unterschiede beim Beriihren ist, jemandem auf den Kopf zu klopfen. In den USA
gilt es als liebenswert und zeigt Zuneigung zu Kindern. Aber in manchen asiatischen
Kulturen ist es respektlos, Kinder oder Erwachsene am Kopf zu beriihren. Die USA
sind in anderen Bereichen konservativer, etwa wenn sie sich nicht auf die Wange
kiissen, wie es in vielen Teilen Europas der Fall ist.

Viele Geschiftsleute, die international arbeiten, disziplinieren sich selbst,
Handgesten auf ein Minimum zu beschrinken, da sie ein kleines Minenfeld sind. Zum
Beispiel ist es in den meisten Teilen der Welt eine Beleidigung, auf jemand anderen zu
zeigen, aber an manchen Orten wird es oft nur als Referenz verwendet. Polynesier
strecken ithre Zunge heraus, um die Menschen zu begriiBen, aber das funktioniert in
anderen Teilen der Welt nicht. Die hiufigste Geste der Welt ist ein Nicken, aber selbst
das kann in verschiedenen Kulturen unterschiedliche Bedeutungen haben.

Als Faustregel gilt, egal wo auf der Welt man sich befindet, den Menschen mehr
Raum zu geben, als man denkt. Kommen Sie nur niher, wenn Sie eingeladen werden.
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Menschen in verschiedenen Kulturen sehen die physische Distanz unterschiedlich. Es
ist jedoch am besten, niemals den persénlichen Raum von jemandem zu betreten, etwa
zwel Full. Wenn es nicht um personliche Intimitit geht, empfinden viele Menschen
eine solche Néhe als unangenehm.

Die gute Nachricht ist, dass Gesichtsausdriicke fiir Gliick, Traurigkeit, Wut und
Angst universell sind. Die schlechte Nachricht ist, dass nicht jede Kultur damit
einverstanden ist, sie in einem Geschiftsumfeld zu verwenden. Japaner zum Beispiel
versuchen, einen neutralen Gesichtsausdruck zu bewahren, da sie glauben, dass das
Zeigen von Emotionen den anderen belastet.

Konservative Kleidung ist die sicherste Wahl. Manche Orte in den USA sind mit
sehr entspannten Auftritten in Ordnung, andere sehen sogar eine exponierte Schulter
oder ein exponiertes Bein als Anlass zur Beleidigung. Die beste Wahl ist, sich einfach
konservativ zu kleiden. Sie konnen Ihre Garderobe auch auflockern, wenn sich heraus-
stellt, dass dies akzeptabel ist.

Auch hier ist die traditionelle Route die beste Route. Beim Sitzen nicht faulenzen
oder mit gekreuzten Beinen sitzen. Stellen Sie sich den Leuten gegeniiber, die mit
Thnen sprechen, und nicken Sie genug, um zu zeigen, dass Sie auf das horen, was sie
sagen. Achten Sie in Meetings darauf, wo Sie sitzen — in manchen Kulturen gibt es eine
strenge Hierarchie, wer wo sitzen darf.

Parasprache bezieht sich auf Kommunikation, die vokalisiert wird, aber keine
Worte. Dazu gehoren Tonfall, Lautstirke, Sprechgeschwindigkeit und Flexion.
Parasprache ist der Schliissel zum Verstandnis des Kontexts oder der Bedeutung der
verwendeten Worter. Es ist wichtig, sich dieser Probleme bewusst zu sein und zu
verstehen, dass sie in E-Mails und Texten nicht erkennbar sind. Daher ist be1 der Wahl
der Worter grof3e Sorgfalt erforderlich.

Eine weitere Moglichkeit, den kulturellen Unterschied in der nonverbalen
Kommunikation zu verstehen, besteht darin, den Unterschied zwischen Kulturen mit
hohem und niedrigem Kontext zu verstehen.

Wichtige Rolle bei der interkulturellen Kommunikation kann auch Smalltalk
spielen. In den USA gehort Smalltalk zum Alltag. Es ist ein natiirlicher Teil der
sozialen Interaktionen.

Wenn man geschiftlich oder privat nach Skandinavien reist, erlebt man oft einen
Schock. Skandinavier mogen Smalltalk nicht so wie die Menschen in den USA, und es
wire sehr selten, ein Gespriach voller sozialer Nettigkeiten zu horen. Die meisten
Schweden, Finnen und Norweger fithren Gespriche, um sich wirklich zu unterhalten,
nicht nur, um Zeit zu fiillen oder eine Stille zu unterbrechen. Es liegt nicht daran, dass
sie von Natur aus unhoflich sind, Smalltalk gehort einfach nicht zu ihrer Kultur.

In Deutschland ist Smalltalk auch nicht weit verbreitet. Etwas weiter siidlich in
Westafrika geht es jedoch nie darum, direkt zur Arbeit zu kommen. Smalltalk ist in
vielen Kulturen dieser Region oberflachlich. Eine Reihe von Fragen {iber die eigene
Gesundheit, Familie, Arbeit usw. zu stellen, ist ein Ritual, ebenso wie die praktisch
vorgefertigten Antworten, die darauf hinweisen, dass alles in Ordnung ist. Wie in
Amerika finden es Westafrikaner hoflich, sich nach dem Leben des anderen zu
erkundigen, aber nicht die kleinsten Details auszuplaudern.
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MULTINATIONALES DEUTSCHLAND

Jeder von uns hat seine eigenen Vorstellungen von Deutschland, aber nur wenige
wiirden dieses Land als multinational bezeichnen. Die Statistik zeigt, dass Migranten
in Deutschland mehr als 21 Millionen Menschen sind. Die meisten Migranten
stammen aus der Tiirkei (13%), Polen (11%) und Russland (7%).

Einer der groBten Wendepunkte bei der Offnung der deutschen Grenzen war der
Erlass von Bundeskanzlerin Angela Merkel im Jahr 2015. Damals kiindigte die
Kanzlerin an, Deutschland sei bereit, absolut alle syrischen Fliichtlinge aufzunehmen,
egal in welchem EU-Land sie zuerst gelandet sei. Nach dieser Ankiindigung wurden
allein im Jahr 2015 nach Angaben des Innenministeriums der Bundesrepublik
Deutschland landesweit mehr als 1 Million Fliichtlinge registriert. Fast 430 Tausend
von ithnen kamen aus Syrien, etwa 154 Tausend aus Afghanistan und etwa 122 Tausend
aus dem Irak. Laut deutschen Soziologen ist dies ein Rekordzustrom in der gesamten
deutschen Geschichte, die millionenschwere Nachkriegswelle deutscher Fliichtlinge
aus Osteuropa nicht mitgerechnet. Fliichtlinge wurden zur Arbeitskraft und trugen, wie
Merkel gehofft hatte, zum Aufschwung der deutschen Wirtschaft bei.

Die aktive Ansiedlung auslandischer Migranten wurde trotzdem das Problem fiir
Deutschland. Nach dem oben erwihnten syrischen Fliichtlingsgesetz gab es im ganzen
Land eine Reihe von Anschldgen und Terroranschldgen, an denen Menschen aus dem
Nahen Osten und Nordafrika beteiligt waren. In Deutschland hat die ultrarechte
Bewegung den Kopf erhoben. Angela Merkel wurde heftig kritisiert, auch von ihren
politischen Weggefihrten in der Regierungskoalition.

Wir wollen besonders die Tiirken - die groffte nationale Minderheit in
Deutschland- erwéhnen. Sie kamen in den 60er Jahren des letzten Jahrhunderts auf der
Suche nach Arbeit in deutsche Lénder und bildeten innerhalb weniger Jahrzehnte auf
dem Gebiet der Bundesrepublik eine ganze Diaspora mit erhaltenen kulturellen
Traditionen, Sprache und Religion. Die Kulturen Deutschlands und der Tiirkei sind
etwas widerspriichlich. Die meisten Einwanderer aus der Tirkei auf deutschem
Staatsgebiet halten sich an tiirkische Traditionen und halten sich an die Grundlagen des
Herkunftslandes. War die erste Generation der Tiirken, die in der Nachkriegszeit zur
Arbeit kamen, meist nur von Vertretern ihrer Volksgruppe umgeben, dann miissen sich
bereits die zweite und dritte Generation immer mehr mit der deutschen Kultur vertraut
machen. Starker deutscher Einfluss hat Studium und Arbeit, aber die Tiirken pflegen
thre Kultur zu Hause. Diese kulturellen Unterschiede und der starke Wunsch der
Tiirken, ithre Kultur zu bewahren, fithren zu Unmut sowohl bei Vertretern der
deutschen Kultur als auch bei Vertretern der tiirkischen Kultur.

AbschlieBend wollen wir sagen, dass Deutschland eine duBerst loyale Politik
gegeniiber Einwanderern aus anderen Landern hat. Dank ihnen hilt Deutschland seine
Wirtschaft und Lebensqualitdt auf hohem Niveau. Aber wir konnen behaupten, dass es
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noch Probleme gibt, die eine negative Farbe dieser Politik verleihen. Eines der grof3ten
Probleme ist der Konflikt der Kulturen und die grof3e Zuriickhaltung der Einwanderer,
die die deutsche Kultur auch nach mehreren Generationen zu Lasten der eigenen zu
iibernehmen.

Kovaltschuk A.

Nationale Technische Universitit '"Dnipro Polytechnic"
Sprachliche Beratung: 1. L. Kabachenko

STELLUNG DER PHRASEOLOGIE INNERHALB DER
LINGUISTIK

Die Stellung der Phraseologie innerhalb der Linguistik wird wegen des
komplexen Charakters des untersuchten Sprachphidnomens in der einschlagigen
Literatur nicht eindeutig beantwortet. In der russischsprachigen Sprachwissenschaft
wird die Phraseologiefoschung als selbstindige linguistische Disziplin neben der
Lexikologie betrachtet.

Zuder terminologischen Uneinheitlichkeit innerhalb der Phraseologieforschung
gehort auch die Tatsache, dass neben der Bezeichnung Phraseologie auch die
Bezeichnung Idiomatik haufige Verwendung findet. In Analogie zur Idiomatik wird
der Begriff Idiom benutzt. In der britischen und amerikanischen Forschungsrichtung
wird das Idiom als Oberbegriff flir phraseologische Einheiten aller Art verwendet,
wihrend es in der russischsprachigen Forschungsrichtung als untergeordneter
Terminus des Oberbegriffs Phraseologismus fungiert und den phraseologischen
Kernbereich markiert.

Lexik einerseits und Phraseologie andererseits werden als zwei verschiedene
Bereiche aufgefasst.

Die Arbeitsteilung zwischen den zwei lexikologischen Teildisziplinen sollte
jedoch nicht verabsolutiert werden. Thre Komplementaritit ist nicht ganz ausgewogen.
Es finden sich auch Uberschneidungen, ,da das Sprachsystem nicht vollig
durchrationalisiert” ist (FLEISCHER 1992, S. 53).

Weiter verbreitet ist jedoch die Auffassung, dass die Phraseologie neben der
Wortbildung eine Teildisziplin der Lexikologie bildet. Dieser Auffassung zufolge sind
Wortbildung und Phraseologisierung Verfahren, die der Bildung von
Nominationseinheiten und der Erweiterung des Wortschatzes dienen. Man geht vom
Lexemcharakter und von der benennenden (nominativen) Funktion von
Phraseologismen und Wortbildungskonstruktionen aus.

Als wichtigste Gemeinsamkeit der zwei Verfahren wird die Bildung
,speicherfdhiger Nominationseinheiten® angesehen, die durch Lexikalisierung eine
Benennungsliicke schlieBen und zum Allgemeinbesitz der Sprachgemeinschaft
werden.

Wortbildung und Phraseologie verbindet der gleiche Objektbereich — der
Wortschatz. Doch wihlen sie einen jeweils unterschiedlichen Gegenstandsbereich der
Lexik als ithren speziellen Analysegegenstand aus. Die Komplementaritdt der zwei
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Verfahren legt eine holistische Betrachtung von Wortbildung und Phraseologisierung
im Sinne einer Funktions-aufteilung bei der schopferischen Bereicherung des
Wortschatzes nahe. Diese Funktions-teilung besteht auch darin, dass die
Phraseologisierung — besonders im verbalen Bereich — in stirkerem Mal3e als die
Wortbildung der Expressivitétssteigerung dient, wiahrend sich die primére Funktion der
Wortbildung in der SchlieBung von Bezeichnungsliicken kristallisiert.

Die nominativen und textstrukturellen, stilistischen Potenzen der Wortbildung liegen
vor allem in dem sowohl begriffskonsolidierenden wie syntaxverdichtenden Effekt der
Wortstruktur. Die speziellen Potenzen der Phraseologie dagegen liegen vor allem in
der assoziationsaktivierenden und vorstellungskonkretisierenden Expressivitit sowie
den vielfaltigen Modifikationsweisen der Wortgruppenstruktur.

Nach dieser Betrachtungsweise besteht kein Grund, die Phraseologie von der
Lexikologie getrennt zu betrachten. Als Teildisziplin der Lexikologie hat die
Phraseologie die Aufgabe, die semantischen, syntaktischen und funktionalen
Eigenschaften der Phraseologismen in System und Text zu untersuchen. Dieser
Auffassung mochte ich mich anschlie3en.

Wihrend die Wortbildung morphologisch komplexe Formen untersucht,
konzentriert sich die Phraseologie auf synmtaktisch komplexe Formen. Durch ihren
besonderen Charakter als Spracherscheinung zwischen Wort und Satz ergeben sich
zwangsldufig Berithrungspunkte zur Syntax. Durch seine offene Grenze zur Syntax ist
der Bereich der Phraseologie zugleich weiter als derjenige der Lexikologie.

Freie und feste syntaktische Fligungen weisen zumindest in der Formativstruktur
Gemeinsamkeiten auf. Eine Abgrenzung zwischen Phraseologie und Syntax lésst sich
relativ eindeutig vornehmen, wenn man die Merkmale von freien und festen
Wortverbindungen vergleicht (in Bezug auf Idiomatizitit, Festigkeit, Lexikalisierung,
usuellen Charakter).

Z#hlt man allerdings zur Phraseologie neben Nominationen auch
Phraseotexteme bzw. Propositionen (satzihnliche Phraseologismen), verwischt sich
die Grenze zur Syntax. Denn Phraseotexteme (z.B. Sprichworter, gefliigelte Worte)
erfiilllen wegen ihrer fehlenden nominative Funktion nicht alle phraseologischen
Kriterien und liegen im Randbezirk des phraseologischen Systems. Da sie jedoch als
fertige festgefiigte kommunikative Einheiten reproduziert werden, unterscheiden sie
sich von freien syntaktischen Fligungen.

Eine weitere Grenzerscheinung zwischen Phraseologie und Syntax stellen die
sogenannten Funktionsverbgefiige (Streckformen des Verbs) dar, deren Einbeziehung
in die Phraseologie strittig ist, da sie das Kriterium der Idiomatizitit nicht erfiillen. Es
handelt sich um syntaktische Strukturen mit Modellcharakter, deren allgemeine
Bedeutung durch die Bedeutung des Modells vorbestimmt ist.

Phraseologismen sind nicht wie andere sprachliche Einheiten (Morphem,
Lexem, Phonem) primdre sprachliche Zeichen. Da sie aus schon bestehenden
sprachlichen Einheiten bestehen, sind sie sekunddre Zeichen. Sie ergeben sich durch
das Umfunktionieren der primiren Lexeme zu Bauteilen einer komplexen Form mit
einer neuen Bedeutung. Als vorgeprégte bzw. lexikalisierte und somit reproduzierbare
sprachliche Zeichen, die syntaktisch und semantisch (relativ) stabil sind, besitzen sie
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eine ganzheitliche Bedeutung, die nicht direkt aus der priméiren, wortlichen Bedeutung
der einzelnen Komponenten und aus deren syntaktischen Beziehungen zueinander
erschlieBbar ist. Neben ihrer denotativen Bedeutung besitzen phraseologische
Einheiten die Funktion, Konnotationen auszudriicken und so dem Ausdruck subjektive
Expressivitit und affektive Farbung zu verleihen.

Krasawin Y.
Nationale Technische Universitit “Dnipro Polytechnic”
Sprachberaterin: I.V. Khurtak

GRUNDE FUR LEXIKALISCHE AHNLICHKEIT
UKRAINISCHER UND DEUTSCHER SPRACHE

Ukrainisch ist  eine Sprache aus der ostslawischen Gruppe des slawischen
Zweigs der  indogermanischen  Sprachen. Die  ukrainische Sprache st
alleinige Amtssprache der Ukraine und wird dort von rund 32 Millionen Menschen
als Muttersprache gesprochen. Daneben gibt es Ukrainer und Nicht-Ukrainer, die es
als Zweitsprache verwenden. Deutsch ist eine westgermanische Sprache, die weltweit
etwa 90 bis 105 Millionen Menschen als Muttersprache und weiteren rund 80
Millionen als Zweit- oder Fremdsprache dient.

In der ukrainischen und deutschen Sprache sind viele gebrauchliche Worter zu

finden. Diese Worter helfen uns beim Deutschlernen. Es gibt mehrere Griinde und
Epochen fiir das Aufkommen haufig verwendeter ukrainisch-deutscher Worter. Die
germanischen und slawischen Sprachen gehoren zur indogermanischen Sprachgruppe
und sind aus einer gemeinsamen Originalsprache hervorgegangen. Daher gibt es in den
germanischen und slawischen Sprachen viele dhnliche stammverwandte Worter.
Die Sprachen zeigen untereinander  weitreichende  Ubereinstimmungen
beim Wortschatz, in der Flexion, in grammatischen Kategorien wie
Numerus und Genus sowie im Ablauf. Die grofle Verbreitung dieser Sprachen ist das
Ergebnis von Vilkerwanderung im Laufe der Jahrtausende und zuletzt auch
der europdischen Expansion seit dem 15. Jahrhundert.

Wihrend der Volkerwanderung durchquerten germanische Stimme (Deutsche,
Goten usw.) das Gebiet der heutigen Ukraine. Ein Teil der deutschsprachigen
Bevolkerung zog nicht mit den meisten ihrer Stammesgenossen in den Westen, sondern
lebte weiter im Land der heutigen Ukraine. Die deutschsprachige Bevolkerung
beeinflusste die Sprache und Kultur der Ostslawen und wurde spéter mit den Slawen
verbunden und mit den Slawen verschmolzen. Die Durchdringung deutscher Worter in
die ukrainische Sprache setzte sich zunédchst durch die polnische Sprache wahrend der
Zeit des polnisch-litauischen Staates fort, zu der lange Zeit die Ukraine gehorte, und
dann durch Galizien, das lange Zeit zu Osterreich-Ungarn gehérte. Seit der Antike
kommen deutsche Spezialisten in die Ukraine (Baumeister, Tischler, Schmiede,
Brauer, Bicker, Direktoren, Manager usw.). Alle brachten ihre Posten mit. Wir geben
einige Beispiele der am haufigsten verwendeten Worter an: der Pinsel- nenzens, die
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Farbe-gpapoa, der Ziegel-yeena; das Papier-nanip; die Rechnung- paxynox, der Rest-
pewma, das Dach-0ax; miisse-mycumu, rechnen-paxyeamu, schmecken-cmaxysamu.

Ukrainisch wird stindig mit englischen, deutschen, franzdsischen, italienischen,
spanischen Wortern ausgefiillt. Und diese Worter konnen beim Lernen von Deutsch
oder einer anderen europdischen Sprache (wenn sie aus europdischen Sprachen
entlehnt ist) helfen.

Lisnjak I.
Nationale Technische Universitit '""Dnipro Polytechnic"
Sprachliche Beratung: 1. L. Kabachenko

ENTWICKLUNG DER ENERGIEWIRTSCHAFT UND ROHSTOFFE IN
DER BUNDESREPUBLIK DEUTSCHLAND

Die Bundesrepublik Deutschland ist ein rohstoffarmes Land. Bei der Versorgung
mir Rohstoffen und Energie ist sie weitgehend auf Einfuhren angewiesen. Deutschland
muss zwei Drittel der bendtigten Primérenergie importieren. Auch bei mineralischen
Rohstoffen ist die Abhingigkeit vom Ausland groB3. Die deutschen Vorkommen an
Eisenerz und Erdol sind gering. Der Erdgasbedarf kann bis zu einem Viertel aus
heimischen Quellen gedeckt werden. Die Lagerstétten von Steinkohle, Braunkohle und
Salz sind dagegen reich und bieten Reserven fiir viele Jahrzehnte. Geologische und
klimatische Bedingungen begrenzen vorerst das wirtschaftlich nutzbare Potenzial
erneuerbarer Energiequellen noch erheblich.

Die Braunkohle hat ihre Stellung als fiihrender Energietrdger. Die wichtigsten
Steinkohlereviere sind das rheinisch-westfdlische Steinkohlengebiet und das
Saarkohlenbecken. Die als sicher gewinnbar eingestuften Steinkohlevorrite belaufen
sich auf etwa 24 Milliarden Tonnen.

Der Bergbau an der Saar trdgt auch heute noch erheblich zur Wirtschaftskraft der
Region bei. Mit rund 19.000 Mitarbeitern ist die Saarbergwerke AG der grofite
Arbeitgeber im Land; die rund 3.500 Arbeitsplatze ihrer Tochter-und Beteili-
gungsgesellschaften sind dabei nicht mitgezahlt. Jeder 7. Arbeitsplatz in der Industrie
an der Saar ist ein Arbeitsplatz im Bergbau. Aullerhalb des Bergbaus werden weitere
4.500 Arbeitsplitze in der saarldndischen Zulieferindustrie durch die Kohle gesichert.
Rund 15 Prozent des industriellen Umsatzes im Saarland stammen aus dem Bergbau.

Auch das Transportwesen an der Saar profitiert vom Bergbau. Rein statistisch
war jede vierte Tonne, die im Saarland auf der Schiene transportiert wurde, Kohle oder
Koks. Etwa 10.000 Saarberg-Mitarbeiter werden taglich mit 150 Bussen zur Arbeit und
wieder nach Hause gebracht. Dabei legen die Busse 30.000 Kilometer zuriick - eine
dreiviertel Erdumrundung. Gleichzeitig leistet der Saarberg-Berufsverkehr einen
Beitrag zur Entlastung von Verkehr und Umwelt.

Bei der Versorgung mit Brennstoffen hat die Saarbergwerke AG naturgemil eine
gro3e Bedeutung im Saarland. Sie beliefert zwei GroBhéndler und etwa 75 Einzelhdndler
mit Kohle und Koks.
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Saarberg fordert das meiste Trinkwasser

Die Saarbergwerke AG ist der grofite Trinkwasserproduzent im Saarland. Jéhrlich
werden rund 14 Millionen Kubikmeter Trinkwasser von den Saarberg-Wasserwerken
gefordert und aufbereitet. Dies entspricht einem Anteil von 15 Prozent an der gesamten
Trinkwasserforderung im Saarland.

Zwei Drittel der Kohle Forderung der Saarbergwerke werden in eigenen und
fremden Kraftwerken verfeuert, um Strom und Fernwidrme zu erzeugen. Das Un-
ternehmen hat bei der Rauchgasreinigung in Kohlekraftwerken mehrere Pio-
nierleistungen vollbracht. In den vergangenen Jahren ist viele Tausende Euro aufgewandt
worden, um die Rauchgase zu entschwefeln und zu einsticken und umso saarlédndische
Kohle noch umweltfreundlicher in Strom und Fernwiarme umzuwandeln.

In den 1960er Jahren begannen die GrubenschlieBungen, da der Kohleabbau
unwirtschaftlich geworden war. Anfang der 1990er Jahre waren noch 18.000
Menschen im Bergbau beschiftigt. Das endgiiltige Ende des Kohleabbaus erfolgte,
nachdem es zu bergbaubedingten Schidden an Héusern und sogar zu Erdbeben kam.
Biirger schlossen sich zu Interessengemeinschaften zusammen und forderten einen
schnellen Ausstieg aus dem Bergbau. Die saarlindische Landesregierung verfiligte
einen Abbaustopp. Dadurch endete 2012 — sechs Jahre frither als geplant — die
Steinkohleforderung an der Saar. Rund 4.000 Mitarbeiter zdhlten die Gruben zum
Schluss.! Entlassungen waren nicht notwendig. Die ilteren Bergleute konnten in den
Vorruhestand gehen. 1.350 Kumpel wurden an die anderen Standorte der RAG im
Ruhrgebiet oder in Ibbenbiiren versetzt.? Die iibrigen Mitarbeiter werden fiir die
Riickbau-und Sicherungsarbeiteneingesetzt. Trotz des Wegfalls einer der wichtigsten
wirtschaftlichen Sdulen ist das Saarland heute keineswegs ein Sorgenkind. Die Zahl
der Erwerbstitigen ist im Saarland seit dem Ende der Kohleférderung im Jahr 2012
von 524.000 auf 530.000 im Jahr 2018 gestiegen. Den groflten Anteil daran hat heute
der Dienstleistungssektor mit 387.000. Im Bereich der Erneuerbaren Energien waren
im Jahr 2020 im Saarland insgesamt 2.310 Menschen beschéftigt. Bis zu 50 % des
heutigen Einsparpotenzials im Bereich Energieeffizienz stecken im Industriesektor.
Weitere 30 % konnen in Gebduden realisiert werden. Losungen, die diese
Energieeffizienzverbesserungen ermdoglichen, existieren schon heute! Wir von Alfa
Laval entwickeln bereits seit Jahrzehnten Technologien fiir Plattenwéarmetauscher, die
Unternehmen bei der Optimierung des Energieverbrauchs in ihren Prozessen
unterstiitzen. Die Produkte kommen in allen Bereichen zum Einsatz — von der
Schwerindustrie iiber Rechenzentren bis hin zur Heizung und Kiihlung von Haushalten
und vielem mehr. Unsere einzigartigen thermischen Losungen ermoglichen es,
drastische Energiemengen einzusparen und dadurch den Kohlenstoffaussto3 zu
reduzieren — ganz gleich in welcher Anwendung!
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Lutsenko O.
Nationale Technische Universitiit «Dnipro Polytechnic»
Sprachliche Beratung: 1.V. Khurtak

ANREICHERUNG DES WORTSCHATZES IM NEUDEUTSCHEN
DURCH NEOLOGISMEN

Das Deutsche hat sich liber Jahrhunderte entwickelt und verdndert sich weiter. Der
Wortschatz ist der Teil der Sprache, dessen Umfang von den kommunikativen
Bediirfnissen der Sprachgemeinschaft abhingt. Durch duflere Veridnderungen in der
Welt erweitern wir laufend die gesprochene Sprache mit neuen Wortern und
Ausdriicken, den sogenannten Neologismen.

Ein Neologismus ist eine Bedeutung, die in einem bestimmten Abschnitt der
Sprachentwicklung in einer Kommunikationsgemeinschaft aufkommt und fiir einen
bestimmten Zeitraum die allgemein anerkannte Sprachnorm ist. Neologismen werden
durch Wortbildung, Entlehnung und Bedeutungswandel gebildet.

In der Linguistik gibt es folgende Arten von Neologismen:

Neuworter: Worter, die ganzlich neu sind und dieser Form vorher nicht existiert
haben. Die meisten der Neuworter sind Entlehnungen aus anderen Sprachen.

Neue Kombinationen: Worter, die aus miteinander verbunden und vorher
gegebenen Wortern entstanden sind.

Neubedeutungen: ein Begriff, der bereits existiert, erhilt eine zusatzliche
Bedeutung.

Das Internet, die Globalisierung, der Austausch von Informationen zwischen
Landern sowie moderne Medien beschleunigen gesellschaftliche Prozesse und
sprachliche Transformationsprozesse. Jedes Phdnomen oder Ereignis in der einen oder
anderen Form spiegelt sich auf den Seiten von Zeitungen und Zeitschriften, auf
Fernsehbildschirmen, in den Newsfeeds von Internetportalen wider.

Betrachten wir Beispiele fiir die haufigsten Bereiche, durch die Neologismen in
die Alltagssprache eingefiihrt werden.

1. Das Internet und soziale Netzwerke sind vortreffliche Plattformen fiir die
Entstehung von Neologismen, da gesellschaftlich bedeutsame Informationen im
Sekundentakt aktualisiert und an Millionen von Menschen verteilt werden. Zum
Beispiel: Datenautobahn (die neue Kombination); Cyberkriminalitdt (das Neuwort);
"Zoom-Room" (das Neuwort).

2. In den Bereichen Gesellschaft und Politik gibt es immer wieder Anderungen
und Neuerungen. Sie flihren dazu, dass wir dort hdufig Wortneuschdpfungen
begegnen.

Zum Beispiel: Islamophobie (die neue Kombination); Brexit (die neue
Kombination); Entschleunigung (das Neuwort).

3. In der Werbung werden Neologismen als Stilmittel eingesetzt, um
die Aufmerksamkeit der moglichen Kunden und Kéufer auf das Produkt zu lenken.

Zum Beispiel: ,,Tiefenwirksame Reinigung* (Kosmetik-Werbung; die neue

Kombination); ,,Unkaputtbares Material“ (Strumpfhosen-Werbung; das
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Neuwort); ,,Das Verwohnaroma.* (Kaffee; die neue Kombination).

4. Der Ausbruch des Coronaviruses hat dazu gefiihrt, dass sich die Verwendung
gebrauchlicher Worter und vieler neuer Ausdriicke - fast so schnell wie das Virus
selbst — verbreitet. Zum Beispiel: Corona-Kontakttagebuch (das Neuwort); der
Zombieflughafen (die neue Kombination); der Gabenzaun (die neue Kombination).

Zusammenfassend konnen wir sagen, dass die modernen Massenmedien die
wichtigsten soziodkonomischen Prozesse in der Gesellschaft und die
Transformationsprozesse der Sprache widerspiegeln. Viele befiirchten, dass die
deutsche Sprache durch Neologismen "verloren" geht. Das Problem, dem man sich
stellen kann, ist jedoch, dass vielen Wortern eine neue Bedeutung gegeben wird und
wir irgendwann nicht mehr verstehen knnen, worum es geht.

Myroshnychenko E.

Nationale Technische Universitit “Dnipro Polytechnic”
Sprachliche Beratung: 1.V. Khurtak

EINFLUSS DER SPRACHMENTALITAT IN DER INTERNATIONALEN
BEZIEHUNGEN

Mit der Entwicklung der internationalen Beziehungen und der Bildung von
Bindungen (z.B.: Ehen, Vertrage, Erkldrungen, internationale Organisationen usw.)
wurde es notwendig, den Einfluss der kulturellen Besonderheiten anderer Nationen zu
beriicksichtigen. Jede Nation hat ihre eigenen einzigartigen Charaktereigenschaften,
Haltungen und Weltanschauungen. All dies formuliert in den Augen anderer Nationen
sogenannte Stereotypen. Wie oft haben wir von der Pedanterie der Deutschen oder der
harten Arbeit der Japaner gehort?

Allerdings sind nicht immer und nicht alle dieser Stereotypen wabhr.

Von vielen Wissenschaftlern wurden unzdhlige Studien durchgefiihrt, um jede
der Nationen zu charakterisieren und ihre Merkmale zu bestimmen. Solche Statistiken
werden normalerweise als Mentalitit bezeichnet. Die Mentalitit beeinflusst die
Reflexion des Welt- und Landesgeschehens und ist ein Faktor bei der Konstruktion
eines integralen Wirklichkeitsbildes (Bild der Welt) und dementsprechend ein Regler
des Verhaltens und der Kommunikation der Menschen und der Volker.

Die Sprache als universelles Mittel zur Speicherung, Bildung und Préisentation
von Wissen auf verschiedenen Ebenen ist Gegenstand der Analyse in der
Mentalititsforschung, da wir keine andere Moglichkeit haben, mentale Formationen zu
entdecken. Die Sprache als Reprasentant der Mentalitdt bestimmt gewissermallen die
Art und Weise, wie die Wirklichkeit geteilt wird, und als konventionelles
Zeichensystem und als ein Bestandteil eines Begriffssystems hat daher die Fahigkeit,
jede seiner Komponenten situativ zu aktualisieren. Daraus konnen wir schlieen, dass
der Ubersetzer fiir korrekte und produktive internationale Beziehungen bestimmte
"Merkmale" der Mentalitdt der Muttersprachler kennen muss, da diese immer eng mit
der Sprache selbst verwandt sind und kleinste Ungenauigkeiten zum Missverstidndnis
folgen kénnen.
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Wie beeinflusst die sprachliche Mentalitit die interkulturellen und
internationalen Beziehungen?

Elemente der nationalen Mentalitdt sind unweigerlich in den Kopfen jeder
Person vorhanden, aber oft kann der Gesprachspartner sie nicht unterscheiden, was zu
Missverstindnissen und Kommunikationsschwierigkeiten fiihrt. Manchmal koénnen
selbst geringfiigige Unterschiede in der Mentalitdit nahe verwandter Volker den
Kommunikationsprozess erheblich erschweren, gerade weil die Gespréachspartner
diese Unterschiede auf die personliche erklarte Position des Sprechers und nicht auf
seine innere, angeborene nationale Eigenart zurlickfithren. Gleichzeitig kann im
Prozess der Kommunikation zwischen Vertretern zweier nicht verwandter, stark
unterschiedlicher Volker eine Kommunikation viel erfolgreicher durchgefiihrt werden,
gerade weil der Faktor der nationalen Mentalitit in diesem Fall einfach nicht ignoriert
werden kann. Fiir den Erfolg der Kommunikation immer und noch mehr fiir die
Kommunikation mit einem Vertreter einer anderen Kultur ist es notwendig, die richtige
Strategie des Sprachverhaltens zu entwickeln, die ohne die richtige soziale, alters- und
psychophysische Identifizierung des Gesprachspartners unmoglich ist. Daher ist die
richtige Einschitzung und Erforschung der sprachlichen Mentalitit im Rahmen der
internationalen Beziehungen ein notwendiger Faktor fiir einen Ubersetzer.

Parkhomenko V.
Nationale Technische Universitit “Dnipro Polytechnic”
Sprachberaterin: L.V. Khurtak

DEUTSCHE SPRICHWORTER UND REDEWENDUNGEN, DIE
SCHWIERIGKEITEN DER UBERSETZUNG

Ein Sprichwort im Mund wiegt hundert Pfund.

Es gibt viele Genres der Volkskunst, wie Mérchen, Lieder, Rituale, die uns eine
Art Botschaft entfernter Vorfahren vermitteln, aber die informativsten und
interessantesten von ihnen sind Spriiche und Sprichworter. Sprichworter und
Redewendungen verschiedener Volker der Welt haben viele Gemeinsamkeiten,
andererseits aber auch eigene Besonderheiten, die die urspriingliche Kultur und
jahrhundertealte Geschichte eines bestimmten Volkes charakterisieren.

Bei der Ubersetzung von Sprichwortern und Redewendungen aus deutschen
Texten ins Ukrainische stof3t man oft auf Schwierigkeiten, da uns deren Bedeutung
nicht immer klar ist.

Die Struktur der Sprichworter der deutschen Sprache hat eine ziemlich feste Form,
dies erklért sich aus der allgemeinen Natur des Inhalts, der volkstiimlichen Herkunft
sowie dem gesprochenen Anwendungsbereich. Nachdem sie die grammatikalische
Form von Sprichwdrtern betrachtet haben, betonen viele Forscher ihre Einhaltung des
Inhaltsplans. So werden deutsche Sprichworter als Erzdhlungen prasentiert:Mein Haus
ist meine Burg, Liigen haben kurze Beine. Frage- und Ausrufekonstruktionen sind fiir
deutsche Sprichworter nicht typisch. In der Regel ist die hidufig verwendete Form des
Verbs "zeitlos" Prasens Indikativ, daher sind viele als unbestimmt-personliche Sétze
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mit dem Pronomen man aufgebaut: Bei Wolfen und Eulen lernt man's Heulen. Um in
deutschen Sprichwortern eine besondere Kiirze, gesteigerte Ausdruckskraft und einen
verallgemeinerten Bedeutungsgehalt zu erreichen, gibt es also keine Personalformen
des Verbs.

Viele Sprichworter haben die Form eines komplexen Satzes, daher konnen die
folgenden Modelle verwendet werden: Wer A sagt, mul3 auch B sagen.

Es gibt Sprichworter, die die gleiche Struktur, das gleiche Vokabular und die
gleiche Bedeutung haben — Vce 0obpe, wo mae oobpuii kineyv. Ende gut, alles gut.
Auch, die dieselbe figurative Grundlage und dhnliche semantische Bedeutung haben —
Are xopinnsa, maxe u naciuns. Der Apfel fillt nicht weit vom Stamm (H6roxo om
A610HU HedanleKo nadaem: 10710ko0 nadaem Hedaneko om cmeona), und die erhebliche
Bedeutungsdhnlichkeiten, aber unterschiedliche Bilder aufweisen — Po6oma ne 606k,
6 iic ne smeue. Die Arbeit ist kein Hase, lduft nicht in den Wald.(Poboma ne 3aeys...)

Viele Sprichworter konnen nicht wortlich in andere Sprachen libersetzt werden,
da sich ihre Bedeutung nicht aus der Summe der Bedeutungen der darin enthaltenen
Worter ergibt. Die iliberwiltigende Mehrheit der Sprichworter driickt bestimmte
Gedanken bildlich und emotional aus und trigt gleichzeitig den Abdruck eines
einzigartigen nationalen Geschmacks - Morgenstunde hat Gold im Munde. Mosuanns
oopoorcue 3010ma. Wer den Pfennig nicht spart, kommt nicht zum Groschen. Konitika
2pusHio bepeice.

Besonders hervorzuheben ist die Gruppe, in der mehrere Sprichworter oder
Redewendungen inhaltlich einer Variante in der Zielsprache entsprechen. Ein Mann,
kein Mann = Ein Mann macht keinen Tanz, eine Blume keinen Kranz = Einer ist keiner
- entspricht einem ukrainischen Sprichwort: oguH y mosi He BOiH.

Nachdem wir die oben genannten Parameter in jedem der von uns
hervorgehobenen Beispiele analysiert hatten, kamen wir zu dem Schluss, dass sie nach
der Methode der Ubersetzung ins Ukrainische in die folgenden Gruppen eingeteilt
werden konnen:

1. Deutsche Sprichworter und Redewendungen mit volliger Ubereinstimmung mit
thren ukrainischen Versionen.

2. Deutsche Sprichworter und Redewendungen, die teilweise mit ihren
ukrainischen Versionen iibereinstimmen.

3. Deutsche Sprichwérter und Redewendungen mit verschiedenen Ubersetzungen
ins Ukrainische.

Als Phraseologieeinheiten lassen sich Spriiche nach Wortarten klassifizieren, was
auch bei der Ubersetzung ins Ukrainische hilft. Die iiberwiegende Mehrheit der
Redewendungen (Idiome) entspricht einem Nomen oder Verb:

1) Spriiche, die einem Nomen entsprechen:eine neugierige Ziege, das beste Pferd
im Stall, dicke Mause. Spriiche, die dem Verb entsprechen: mit Hithnern zu Belt gehen,
Schwein haben, einen Béren aufbinden, einen Affen haben (kaufen), einen Affen an j-
m gefressen haben, j-m die Wiirmer aus der Nase ziehen, auf dem hohen Pferd sitzen,
j-n auf den Hunde bringen, mit allen Hunden gehetzt sein, einen Kater haben. z.B: Es
ist erst zwei Wochen her, das ein Kaplan aus dem Dorf Halle, der wie alle Gottes-
Mainner mit den Hithnern aufzustehen gewohnt ist...
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2) Eine separate Gruppe sollte in Spriiche (Idiome) des vergleichenden Typs
unterteilt werden: Stachelig- wie ein Igel, rot wie ein Krebs, gesund (stark) wie ein
Baer, hungrig wie ein Wolf (Bar), plump wie ein Bar, besoffen wie ein Schwein, falsch
(listig) wie eine Schlange, sanft wie ein Schaf, dumm wie ein Ochse, stolz (eitel) wie
ein Pfau, zdh (geschmeidig, flink, falsch) wie eine Katze, beladen wie ein Kamel,
dumm (storrisch) wie ein Esel; wie ein Pferd arbeiten, wie eine Ratte.

Daraus lisst sich schlieBen, dass die Ubersetzung deutscher Sprichworter und
Redewendungen einige Schwierigkeiten bereitet. Einige von ihnen lassen sich leicht
ins Ukrainische iibersetzen, dann wird eine Ubersetzungsmethode wie Verfolgung
verwendet, d.h. wortliche Ubersetzung oder halb Verfolgung, d.h. selektive
Ubersetzung. Andere Sprichworter und Redewendungen bediirfen der Erklirung, da
sie nichts mit ukrainischen Ausdriicken zu tun haben.

Shaposhnyk O.
Nationale technische Universitit "Dnipro Polytechnic"
Scientific supervisor: S. V. Korotkova

ETYMOLOGIE DER NAMEN DER WOCHENTAGE IM DEUTSCHEN
SPRACHE

Die Namen der Wochentage in europédischen Sprachen wurden vor Hunderten
von Jahren gebildet. Wenn Sie ihre Herkunft erforschen, konnen Sie viel iiber die
Sprache, Geschichte und Kultur der Volker lernen, die diese Lander bewohnten.
Derart, es gibt einen Zusammenhang zwischen den Wochentagesnamen und den
Planeten, die nach den romischen Gottern benannt sind. In dieser Hinsicht haben die
Wochentage in westeuropdischen Sprachen eine gemeinsame Etymologie. Aber die
Herkunft der Wochentage im Deutschen hat einige Unterschiede. Die germanischen
Stamme haben zu die germanisch-skandinavischen Goétter gebetet, wodurch eine
besondere Tradition der Namensherkunft entstand, die ist unterscheidend von iibrigen
umliegenden Stammen unter der Herrschaft des Romischen Reiches.

Sonntag bedeutet "Tag der Sonne", dieser Tag war dem Sonnengott gewidmet.
Er war frither der erste Tag der Woche.

Montag bedeutet "Tag des Mond". In der norddeutschen Mythologie wurde es
von der Gottin des Mond regiert. Sie galt als die zweitélteste unter den Gottern, daher
wurde sie am zweiten Tag der Woche verehrt. Jetzt gilt im deutschsprachigen Raum
der Montag als erster Tag der Woche (im Gegensatz zu einigen Orten, an denen der
Sonntag als erster Tag gilt).

Dienstag ist mit dem Namen des germanisch-skandinavischen Gottes Tyur (Tiv,
Tiu, Tir, Tivaz) verbunden. Thur ist in der deutschen Mythologie ein einarmiger Gott
militdrischer Stirke, der Sohn Odins. Er entspricht in seinen Funktionen dem
altgriechischen Zeus und dem altrémischen Jupiter.

Mittwoch ist aus den Wortern Mitte und Woche zusammensetzt und von alten
Stammen verwendet den vierten Tag der Woche, das heif3t, mitten in der Woche. Es ist
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der einzige Tag, dessen Name nicht mit "Tag" endet. Friiher hatte dieser Tag einen
anderen Namen und war auch mit dem Namen der Gottheit verbunden. Bis zum
zehnten Jahrhundert n. Chr. man benutztet das altenglische Wort Wodnesdaeg, was
"Tag von Wotan" bedeutet (spdter bei den deutschen Volkern als Odin bekannt).
Spater, nach dem Verbot der Kirche, wurde der Name geédndert, aber die Wurzel des
Wortes blieb bei den Stimmen des modernen England und Danemarks in Gebrauch.

Donnerstag kam aus dem Wort Donner. Im deutschsprachigen Raum ist der
skandinavische Gott Thor als Donar bekannt. Er beherrschte Donner und Regen,
Stiirme und Fruchtbarkeit, war korperlich extrem stark.

Freitag bedeutet der Tag von Freyja. Der Wochentag hat seinen Namen von der
germanisch-skandinavischen Gottin der Liebe und Fruchtbarkeit Frija (Freya, Frigga,
Frigg). Frigg in der germanisch-skandinavischen Mythologie ist die Frau von Odin,
der hochsten Gottin. Sie kiimmert sich um Liebe, Ehe, Zuhause, Geburt.

Saterdag (der Vorname des Samstag) ist ein Name zu Ehren des antiken
rOmischen Gottes Saturn, es ist der einzige Tag der Woche, an dem der Name des
Gottes nicht der germanischen Mythologie angepasst wurde. Spéter erschien ein neues
Symbol des Sabbats in der germanischen Sprache - "Samstag", das mit dem alten
Namen koexistierte. Dieses Wort wurde der griechischen Sprache entlehnt, in der es
wie "Sabbaton" klang, und wurde wiederum von den Griechen aus der alten
hebrdischen Sprache entlehnt. Das Wort "Shabbat", das "Ruhetag" bedeutet, hat sich
in fast alle européischen Sprachen, einschliefSlich Ukrainisch, durchgesetzt.

Das Wort Sonnabend ist ein sehr alter Anglizismus und 1st dank des britischen
Missionars Bonifatius auf Deutsch erschienen. Mitte des achten Jahrhunderts predigte
er den germanischen Stammen das Christentum und erhielt spiater den Ehrentitel
"Apostel der Deutschen". Der heilige Bonifatius brachte den Deutschen nicht nur eine
neue Lehre, sondern flihrte auch einige altenglische Worter in den Stammesgebrauch
ein. Unter thnen war "sunnanaefen", was iibersetzt "der Abend vor dem Sonntag"
bedeutet, denn in der Antike glaubte man, dass der Tag am Abend beginnt. Nach und
nach jedoch bedeutete das Wort Sonnabend den ganzen Tag. Das Wort Sonnabend ist
in Nord- und Ostdeutschland verbreitet.

Das Wort Tag ist im Deutschen maskulin, also ist nach den Regeln deutscher
zusammengesetzter Worter auch ein Wort wie Sonntag sind maskulin. Das Wort
Mittwoch ist eine Ausnahme, es ist auch méannlich, obwohl Woche weiblich ist.

Swerynzewa L.
Nationale Technische Universitit ,,Dnipro Polytechnik®
Sprachliche Betreuung: T.V. Halushko

UNTERSCHIEDE ZWISCHEN DEM DEUTCHEN IN DEUTSCHLAND UND
OSTERREICH

Spricht man iiber die deutsche Sprache, kann es manchmal verlockend sein, nur
in Bezug auf Deutschland, welches bei weitem das grofSte deutschsprachige Land der
Welt ist, an diese Sprache zu denken. Die Lénder, in denen die Amtssprache Deutsch
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ist, sind die deutschsprachigen Léinder. Dazu gehdren Deutschland, Osterreich, die
Schweiz und Liechtenstein. Deutsch spricht man aber auch in anderen Landern in
Europa, zum Beispiel in Luxemburg, Belgien, Danemark, aber auch in Norditalien, in
Stdtirol. Natiirlich ist die deutsche Sprache nicht iiberall gleich: im Norden klingt sie
anders als im Siiden, im Osten wiederum anders als im Westen. Aullerdem gibt es
iiberall viele verschiedene Dialekte. Doch es ist wichtig, dass man sich daran erinnert,
dass es, wie bei jeder Sprache, verschiedene Variationen und Dialekte gibt, die man
kennen sollte.

Die Deutschen und die Osterreicher haben bekanntlich viele Unterschiede. Da
Deutsch eine plurizentrische Sprache ist, ist das Osterreichische Deutsch eine von
mehreren Varietiiten des Deutschen. Ahnlich wie das Verhiltnis zwischen britischem
und amerikanischem Englisch unterscheiden sich die deutschen Varietiten in
geringfiigigen Aspekten (z. B. Rechtschreibung, Wortgebrauch und Grammatik), sind
aber erkennbar gleichwertig und weitgehend gegenseitig verstidndlich. Das
Osterreichische Deutsch geht auf das 18. Jahrhundert zuriick und ist eine Quelle des
Stolzes fiir die Menschen, die in diesem Land leben, von denen viele gerne
osterreichische  Ausdriicke und Redewendungen verwenden, anstatt die
standarddeutschen Entsprechungen.

In Osterreich, wie auch in der deutschsprachigen Schweiz und in
Stiddeutschland, werden Verben, die einen Zustand ausdriicken, sowie Verben der
Bewegung im Perfekt mit sein als Hilfsverb verwendet. Verben, die in diese Kategorie
fallen, sind “sitzen®, ,,liegen* und ,,schlafen®. Das Perfekt dieser Verben wire also ,,ich
bin gesessen®, ,,ich bin gelegen* bzw. ,,ich bin geschlafen®. In Deutschland sind die
Worter ,,stehen‘ und ,,gestehen* im Perfekt des Prisens identisch: ,,habe gestanden®.
Die osterreichische Variante vermeidet diese potentielle Mehrdeutigkeit (,,bin
gestanden® von ,,stehen®; und ,,habe gestanden ,, von ,,gestehen®, z. B. "der Verbrecher
ist vor dem Richter gestanden und hat gestanden"). Dariiber hinaus wird das Prateritum
in Osterreich sehr selten verwendet, vor allem in der gesprochenen Sprache, mit
Ausnahme einiger Modalverben (z. B. ,,ich sollte®, ,,ich wollte*).

Es gibt viele offizielle Begriffe, die sich im osterreichischen Deutsch von ithrem
Gebrauch in den meisten Teilen Deutschlands unterscheiden. In Osterreich werden
folgende Worter verwendet: ,,Janner* statt ,,Januar®, ,,Feber statt ,,Februar®, , heuer*
statt ,,dieses Jahr*, viele verwaltungstechnische, juristische und politische Begriffe
sowie viele Begriffe aus dem Lebensmittelbereich, darunter die folgenden: Erdépfel
(Kartoffeln); Eierspeis(e) (Riihrei); Schlagobers (Schlagsahne); Karfiol (Blumenkohl);
Kohlsprossen (Rosenkohl); Marillen (Aprikosen); Paradeiser (Tomaten).

So oder so muss man Hochdeutsch lernen, und dann kann man es sich schon
leisten, auf die Feinheiten einzugehen.
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Tschuikowa M.

Nationale Technische Universitit “Dnipro Polytechnic”
Sprachliche Betreuung: T.V. Halushko

DIE BESONDERHEITEN DER UBERSETZUNG VON
MARCHENWERKEN

Das Problem der Maircheniibersetzung wird immer relevant sein. Die
Ubersetzung eines Mirchens ist ein besonders schwieriges Ubersetzungsgebiet, das
noch nicht ausreichend erforscht ist. Das Problem der Mércheniibersetzung wird immer
relevant sein.

Die Besonderheiten der Ubersetzung von Mirchenwerken liegen in der
Ubertragung ihrer Bildhaftigkeit. Dies ist die erste Schwierigkeit bei der Ubersetzung
eines Mirchens. Wenn es dem Ubersetzer nicht gelungen ist, ein lebendiges,
emotionales Bild des Originals zu vermitteln, oder ein bestimmtes Bild durch ein
komplexeres, abstrakteres ersetzt hat, wird die Ubersetzung unvollstindig und
entspricht nicht dem Original. Bei der Ubersetzung eines Mirchens steht der
Ubersetzer vor groBen Problemen und insbesondere dem Problem der Bewahrung und
Ubermittlung national-kultureller Informationen, die im Text durch verschiedene
lexikalische Mittel (Archaismen, Realitdten) ausgedriickt werden.

Anforderungen an die Angemessenheit der Ubersetzung setzen bekanntlich eine
genaue Ubertragung der inhaltlichen Seite des Originals unter Beibehaltung seiner
ausdrucksstarken und stilistischen Merkmale voraus. Der letzte Punkt wird in der Regel
wie folgt festgelegt und konkretisiert: Die Erhaltung der stilistischen Originalitédt des
Originals sollte unter Beriicksichtigung des funktionalen bzw. pragmatischen Faktors
erfolgen. Mit anderen Worten, das Ziel des Ubersetzers besteht nicht darin, eine
mechanische Ubertragung aller Stilmerkmale des Originals anzustreben, sondern eine
gleichwertige Wirkung oder ,,Identitdt der Wahrnehmung* wieder herzustellen.

Die Ubersetzungstechnik erkennt die Modernisierung des Textes nicht an,
basierend auf einer einfachen Logik der Gleichheit der Eindriicke: Die Wahrnehmung
des Werkes durch den modernen Leser des Originals sollte dhnlich sein wie der
moderne Leser der Ubersetzung. Dies ist keine philologisch genaue Kopie der
Zielsprache zum Zeitpunkt der Erstellung des Originals. Eine moderne Ubersetzung
gibt dem Leser den Hinweis, dass der Text nicht aktuell ist, und versucht mit speziellen
Techniken zu zeigen, wie alt er ist.

Spezifitit syntaktischer Strukturen, Merkmale von Tropen - all dies hat einen
spezifischen Bezug zur Epoche. Aber diese Merkmale vermitteln die Zeit nur indirekt,
weil sie vor allem mit den Merkmalen der literarischen Traditionen dieser Zeit, der
literarischen Richtung und Gattung verbunden sind. Fiir seine Entwiirfe zieht ein
Schriftsteller sprachliches Material aus verschiedenen Sprachstilen der Sprache.

Die literarische Ubersetzung hat ihre eigenen speziellen Aquivalenzgesetze zum
Original. Die Ubersetzung kann sich dem Original nur endlos niihern, mehr aber auch
nicht. Denn die literarische Ubersetzung hat ihren eigenen Autor, ihr eigenes
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sprachliches Material und ihr eigenes Leben in einem vom Original abweichenden
sprachlichen, literarischen und sozialen Umfeld.

Vasetska Y.
Nationale Technische Universitit '"Dnipro Polytechnic"
Sprachliche Beratung: 1. L. Kabachenko

WERBUNG ALS MASSENKOMMUNIKATION IN DER
BUNDESREPUBLIK DEUTSCHLAND

Bei der Werbung handelt es sich um ein Instrument des Marketings mit der
Aufgabenstellung, potentielle Kdufer eines Gutes oder Verwender einer Leistung so
mit Produktinformationen zu versorgen, dass sie in Richtung des Werbeziels des
Unternehmens beeinflusst werden.

Werbung in Deutschland unterscheidet sich ziemlich stark von der Werbung
anderen Staaten. Das liegt unter anderem an den vollig verschiedenen
Lebenseinstellungen und Lebensweisen. Auch kulturelle Unterschiede werden z.B. in
Anzeigen oder Spots deutlich. Was in den USA kein Problem ist, konnte in
Deutschland dagegen zu einem Skandal fithren. Das gleiche gilt auch im umgekehrten
Fall. Deutsche Werbung hat eigentlich einen schlechten Ruf: wenig Humor,
staubtrocken und wenig Phantasie. Nur wenige deutsche Agenturen gewinnen hin und
wieder Preise bei internationalen Werbewettbewerben wie z.B. in Cannes. Dass eher
an den werbetreibenden Firmen, als an den Agenturen liegt, weil Firmenchefs nicht
mutig genug sind auch mal neue Wege zu beschreiten, wird dabei libersehen.

Zu den wichtigsten Elementen deutscher Werbung gehort die Hervorhebung der
Qualitdt, der Technologie und eines "neuen" Designs. Qualitit wird sogar mehr
geschitzt, als der Preis, nach dem Motto: "Mehr Qualitit fiir gleiches Geld" ist besser
als "Gleiche Qualitit fiir weniger Geld". Klare und unmissverstindliche Sprache sind
ebenso Bestandteil von Kampagnen wie eine einheitliche Struktur im rationalen,
geradlinigen und seriosen Stil.

Nahezu "Klassiker" in der deutschen Werbung sind Reinigungs- und
Hygieneartikel, wie z.B. Zahnpasta, Shampoo, Waschmittel, Windeln, Hygiene Artikel
oder Spiilmittel. Beworben werden diese Produkte immer im gleichen Stil: sehr serios
und die Funktionsweise wird detailliert erklédrt. Reinheit und Sauberkeit lédsst sich in
Deutschland in Form von Werbung gut verkaufen.

So klassisch diese Art von Werbung sein mag, so uninteressant ist sie auch in
aller Regel gestaltet. Oft sehr lehrhaft, mit Testberichten von Stiftung Warentest und
sonstigen Statistiken wird versucht dem Konsumenten die Ware schmackhaft zu
machen. Deutsche Werbung hat einen sehr hohen Informationsgehalt, was aktuellen
Umfragen nach auch sehr gut beim Verbraucher ankommt.

Hin und wieder jedoch schafft es so manche Kampagne bis zum "Kultstatus", so
wie Dieter Biirgy mit seinem Lochfrass oder Clausthaler Bier oder die Toyota-Affen.
Im ersten Fall wird wiederholt deutlich, dass sehr viel Wert auf Demonstrationen,
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Sachlichkeit und Fakten iiber die Eigenschaften des Produktes gelegt wird. Belegt wird
alles mit wissenschaftlichen Datenmaterial oder eben Experten wie Dieter Biirgy.

Des Deutschen liebste Getrianke sind Bier und Kaffee. Diese werden auch in der
Werbung mit entsprechender Sorgfalt beworben. Sehr groBen Wert legen die Firmen
und Agenturen auf die langjdhrige Geschichte und Tradition der Produkte. Dallmayr
gibt es seit 1700 und bei Bier wird immer wieder auf das deutsche Reinheitsgebot von
1516 hingewiesen.

Emotionale Kampagnen sollen den Verbraucher ansprechen und ihn von der
Qualitit tiberzeugen. In der Bierwerbung finden sich zwei verschiedene Locations
wieder, in denen geworben wird. Zum einen ist es die Natur (wie in der Krombacher-
Anzeige) mit Wildern und Seen, ein anderes Mal ist es das offene Meer. Auf der
anderen Seite wird Bier gern mit Freunden in geselliger Umgebung, wie im Biergarten
oder der Kneipe getrunken. Lebensfreude pur wird ausgestrahlt. Alle sind gliicklich.
Eine heile Welt wird dargestellt.

Vasetska Y.
Nationale technische Universitit «Dnipro Polytechnik»
Sprachberaterin: Korotkova S. V.

DEUTSCH ALS DIE ERSTE FREMDSPRACHE

Heutzutage ist es kein Wunder zwei oder drei Sprachen zu beherrschen. Mehr
und mehr Eltern versuchen, ihren Kindern seit Kindheit die Liebe zu Fremdsprachen
beizubringen. Warum? Es gibt keine klare Antwort. Einige Eltern denken nach dem
Studium ihren Kindern in der ausldndische Universititen. Einige konnen die Zukunft
des Kindes ohne Fremdsprachenkenntnisse nicht vorstellen. Manche Kinder wachsen
im bilingualen Haushalt auf. Und andere folgen einfach die Mode. Es gibt viele
Ursachen aber es bleibt die Frage: Warum wéhlen Eltern die Deutsche Sprache als der
erste? Warum bevorzugen sie English nicht? Weil es die am weitesten verbreitete und
populdre Sprache ist. Lass uns um diese Frage nachgehen.

Die erste und wichtigste Ursache ist, dass Deutschgrammatik komplexer als
Englischgrammatik ist. Wenn ein Kind alle Regeln der deutschen Sprache aufnimmt,
erscheint die Grammatik der englischen Sprache elementar. Und es auch funktioniert
anders herum. Wenn ein Kind English als die erste Fremdsprache wahlt, erscheint die
Grammatik der deutschen Sprache sehr kompliziert und unverstidndlich. Das reduziert
Motivation, andere Sprachen zu lernen.

Der zweite Grund ist Sprachapparat. Die Untersuchungen zeigten, dass die
deutsche Phonetik gesiinder fiir Kinder als die englische ist. Fast alle deutschen Lauten
sind charakteristisch fiir ukrainische und russische Sprachen, was kann iiber Englisch
nicht gesagt werden. Lehrer behaupten, dass deutschlernende Kinder weniger
logopéadische Probleme haben, als diejenige, die Englisch lernen.

Die nichste Ursache ist die Deutsche Bildung. Deutsche Hochschule genieflen
international einen ausgezeichneten Ruf. Und gliicklich in meinem Land, ndmlich in
der Ukraine, gibt es viele Zuschiisse und Stipendien fiir eine kostenlose Ausbildung in
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Deutschland. Die haupte Forderung ist die Deutschkenntnisse. Wer wiirde eine solche
Gelegenheit verweigern?

Und endlich wird die Deutsche Sprache jeden Tag mehr populdr zwischen
Jugendlichen. Moderne Eltern sind die Generation, die mit Bands wie Rammstein,
Tokio Hotel, Scorpions und anderen aufgewachsen ist. Wie sagt man so schon, ein Fan
ist einmal - ein Fan fiir immer. Eltern {ibertragen ithre Wiinsche und Vorstellungen auf
ihre Kinder.

In der Zusammenfassung mochte ich sagen, dass es natiirlich wichtig ist, fremde
Sprache seit Kindheit zu lernen. Es ist nicht notwendig, Deutsch gegeniiber Englisch
zu bevorzugen. Sowohl Englisch als auch Deutsch sind ausgezeichnete und schone
Sprachen. Aber meiner Meinung nach ist es praktischer und bequemer, mit Deutsch zu
beginnen. Es beeinflusst positiv nicht nur auf mentale Prozesse, sondern hilft auch,
viele Moglichkeiten fiir die Zukunft zu erdffnen. In allgemeinen miissen Kinder und
ihre Eltern keine Fremdsprache wihlen, die viele Vorteile hat, sondern etwas, das dem
Herzen néher ist. Und dann werden alle Tiiren offen stehen.

Vasylkovych P.
Oles Honchar Dnipro National University
Sprachberaterin: S.V.Korotkova

DIE POLITIK UND DIE WAHLWERBUNG IN DEUTSCHLAND

Die Bundesrepublik Deutschland ist eine wertebasierte, lebendige Demokratie
mit einer vielfdltigen politischen Landschaft.

Am 26. September 2021 fand in Deutschland die Wahl zum 20. Bundestag statt.
Diese Parteien sind im Bundestag vertreten: SPD, die Griinen, die Linke, FDP,
CDU/CSU, AfD. Hier findest du alle wichtigen Fakten:
. Die SPD geht auf die éltesten Parteien Deutschlands zuriick. Gewerkschafts- und
arbeitnehmernah sind die Sozialdemokraten noch heute.
. Der Schutz der Umwelt war Anfang der 1980er-Jahre Triebfeder fiir die
Griindung der Griinen. Heute regieren sie in unterschiedlichen Koalitionen mit.

. Die Linke ist eine demokratische Nachfolgeorganisation der ehemaligen
Sozialistischen Einheitspartei Deutschlands der DDR.
. Die wirtschaftsnahe, liberale FDP hat zuletzt an Bedeutung verloren. In ihrer

groBten Zeit beeinflussten ihre Aullenminister die Geschichte Europas.

. Die Schwesterparteien CDU und CSU, kurz ,,Union®, bilden die traditionell
stirkste Partei in Deutschland, miissen aber den Abschied von Angela Merkel
verkraften.

. Die rechtspopulistische AfD will die EU verlassen und den Euro abschaffen.
Zuwanderung lehnt sie ebenso ab wie Mallnahmen gegen den Klimawandel.

Wenige Wochen vor der Bundestagswahl sind sie in der heilen Wahlkampfphase
angekommen. Besonders iiber die Massenmedien und sozialen Netzwerke versuchen
die Parteien, thre Themen und ihre Kandidierenden optimal zu platzieren, um damit
die eigene Klientel zu motivieren und Unentschlossene zur Stimmabgabe zu bewegen.
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Gerade in Zeiten der Pandemie sind Wahlplakate, Werbespots und Social-Media-
Kampagnen wichtig. Im Bundestagswahlkampf investieren die Parteien bis zu eine
Million Euro in Wahlwerbung auf Instagram und Facebook. Ab dem 30. August laufen
in Radio und Fernsehen wieder vier Wochen lang Wahlwerbespots der Parteien zur
Bundestagswahl. Der Wahlkampf lduft viel analoger, als man denken konnte. Und das
klassische Wahlplakat ist auch im Zeitalter der Digitalisierung und der sozialen Medien
das Wahlkampfmittel, das von der Bevolkerung am ehesten wahrgenommen wird.

Witer M.

Nationale Technische Universitit “Dnipro Polytechnic”
Sprachliche Betreuung: T.V. Halushko

DIE SPRACHE DER FARBEN

Farben bilden das grofte Kommunikationssystem der Erde. Jede Farbe unserer
Welt hat ihre biologische und kulturelle Funktion. Farbe ist Leben — Kennzeichen einer
belebten Welt. Farben sollen gesehen werden und Verhaltensdnderungen bewirken.
Farben sind Medien — Botschaftler des Lichts. Wir nehmen mehr als 60% aller
Umweltinformationen liber Farben wahr. Farben priagen Ursprung, Geschichte und
Gegenwart unserer Kultur.

Farbenlehre ist eine ganze Wissenschaft, die sich mit den Bedeutungen
verschiedener Farben beschéftigt. Als Unternehmer oder Designer ist es unentbehrlich,
sich dieser Farbbedeutungen bewusst zu sein, um Farben auf schlaue Art zu wihlen
und sich die magische Kraft der Farbpsychologie zunutze zu machen.

Farben konnen ein méchtiges Werkzeug sein — wenn man weil3, wie man sie
nutzt. Fiir ein Unternehmen gibt es viele Momente, in denen Farbe ins Spiel kommen,
z.B. Branding —Elemente wie das Logo, Visitenkarten und Geschéftsausstattung. Die
Wahl der Farben ist ebenfalls von Bedeutung fiir Onlinekommunikation oder
Werbematerialien, Website, Social Media, E-Mails, Pridsentationen und auch fiir
Offline-Tools, wie Flyer und Produktverpackung.

Millionen Jahre biologischer Konditionierung haben zu bestimmten
Assoziationen zwischen Farben, Objekten oder Emotionen gefiihrt. Diese
Assoziationen zu verstechen wird dem Unternehmer helfen, bei den Kunden eine
bestimmte Emotion und sogar ein Verhalten hervorrufen, weil Gefiihle kraftvoller sind
als rationale Gedanken basierend auf Fakten und Zahlen.

Die Bedeutungen der Farben stammen von psychologischen Wirkungen,
biologischer Konditionierung und kulturellen Entwicklungen. Manche Farben sind tief
in unserem Gehirn verwurzelt, da sie tiberall um uns herum zu schen sind, wie
beispielsweise Rot als Farbe des Feuers, das mit Warme assoziiert wird, oder Griin mit
Natur. Wir sind biologisch darauf getrimmt, hellen Farben Beachtung zu schenken, da
hellfarbige Tiere oder Pflanzen oftmals giftig sind. Wir bevorzugen rote Friichte statt
griine, da die Farbe Reife und Siif3e signalisiert.
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Andere Farben haben mit der Zeit eine kulturelle Bedeutung entwickelt und Thre
Bedeutungen wurden von der Gesellschaft iibernommen, wie beispielsweise Pink als
Farbe fiir Madchen und Blau fiir Jungs in westlichen Kulturen.

Aber die Bedeutungen der Farben unterscheiden sich in verschiedenen Kulturen.

Rot bedeutet viel Gliick in China; in Stidamerika steht es fiir Trauer. Amerikaner
assoziieren Grin mit Geld, weil es die Farbe der Dollarnoten ist, aber das ist nicht
iiberall auf der Welt so. Schwarz ist die Farbe der Trauer in westlichen Lindern,
wohingegen in einigen ostasiatischen Landern Weil} fiir Trauer steht. In den USA ist
Griin die Farbe des Neids, in Deutschland dagegen Gelb. Man muss feinfiihlig fiir diese
Unterschiede sein, abhédngig davon wo man tétig ist. Farbe ist ein maéchtiges
Kommunikationsmittel und kann erfolgreich verwendet werden.

Zareva W,
Nationale Technische Universitit '""Dnipro Polytechnic"
Sprachliche Beratung: I. L. Kabachenko

KOMMUNIKATION AM ARBEITSPLATZ

Viele verbringen die meiste Zeit des Tages mit Kollegen. Mit manchen
verbinden wir die freundschaftlichen Gefiihle, mit anderen hat man ofter Arger. Hier
sind einige Tipps fiir einen passenden Umgang mit den Kollegen und fiir ein gutes
Betriebsklima. Die Berufverhaltnisse sind in fast allen Unternehmen der Fall. Doch
welche verschiedene ,,Kollegentypen* gibt es und wie geht man am besten mit ithnen
um?

Der Besserwisser. Oft ist der Besserwisser steht immer anderen mit klugen
Ratschlagen zur Seite. Gerne mischt er sich {iberall ein und kommentiert das
Geschehen. Der Besserwisser weill eben alles besser. Immer! Egal was man sagt. Der
Besserwisser will nicht nur immer das letzte Wort haben.

Wie behandelt man Besserwisser? Vielleicht dankt man ithm zunichst fiir seine
interessanten Raten. Dadurch fiihlt er sich bestétigt. Ein Lob (aber nur an passender
Stelle!) wirkt ebenfalls wahre Wunder.

Provokanter Charakter. Meistens mochten solche Mitarbeiter anders sein.
Zumindest anders als die anderen. Dies unterstreicht der Provokateur oft durch
Kleidung, Einstellung, Auftreten, Ansichten. Regeln werden gerne ignoriert.
(Insbesondere jene Regeln, die von den anderen Kollegen strikt eingehalten werden.
Zustimmung ist eher ein Fremdwort fiir thn. Er immer widerspricht. Egal welche
Meinung man hat — er lehnt sie ab. . Entweder man bringt die sachlich stdrkeren
Argumente vor, oder geht einen anderen Weg. Der Trick ist, dass man sich der
Meinung des Provokateurs angeblich anschlief3t.

Der ,,Poser“. Der ,Poser setzt sich gerne gekonnt in Szene. Dabei ldsst er keine
Gelegenheit aus, sich zu préasentieren. Er ist in der Regel ,,mehr Schein als Sein®. Oft
redet er viel, ohne etwas Konkretes zu sagen Problematisch ist, dass ,,Poser gerne
fremde Ideen aufgreifen und als eigene verkaufen. Deshalb sollte man ihnen keine
wirklich wichtigen Ideen anvertrauen. Zudem stellt ein ,,Poser* gerne Behauptungen
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auf, die er als Tatsachen verkauft. Durch konsequentes Nachfragen werden angebliche
Tatsachen aber schnell entlarvt.

Der Jammerer. Jammerern haben gegen alles Bedenken. Der Jammerer jammert
permanent. Die ist nicht gerade motivierend fiir die Kollegen. Natiirlich sieht er
manchmal Probleme, die andere iibersehen haben, aber sonst sicht er stets alles
pessimistisch. Dadurch 14duft er auch Gefahr, nicht ernst genommen zu werden, weil
der beste Weg ist, den Jammere zu ignorieren.

Den Briiller aus der Ruhe bringen. Viele lassen sich bereits durch die laute und
kriaftige Stimme einschiichtern. Manche mdchten einem Konflikt aus dem Wege gehen
und geben ihm deshalb immer Recht Es gibt aber auch hier kein Patentrezept.
Allerdings sollte man zeigen, dass man sich nicht einschiichtern ldsst. Entweder laut
kontern, oder iibertrieben ruhig und sachlich argumentieren.

Es gibt verschiedene Typen von Kollegen aber alle lassen sich nicht pauschal
iiber einen Kamm scheren. Jeder kann einmal eine Phase haben, in der er eher schlecht
aufgelegt ist. Aus dem stets netten und hilfsbereiten Mitarbeiter aus der Buchhaltung
kann dann plétzlich ein jdhzorniger Choleriker werden. Meistens allerdings konnen Sie
Ihre Kollegen in die folgenden Raster einstufen und daran erkennen, wie Sie am besten
mit dem jeweiligen Typ umgehen konnen. Wer besonders viele der
charaktertypischen Merkmale aufweist, der kommt dem entsprechenden Typ recht
nahe....

Freundschaft. Oft hegt man freundschaftliche Gefiihle zu Kollegen, doch was
ist der Unterschied zwischen einem Freund und einem guten Kollegen? Manchmal
gehen freundschaftliche und kollegiale Gefiihle ineinander iiber, aber echte Freunde
verbindet mehr, als nur ein gemeinsamer Arbeitsplatz.

Eine Langzeitstudie ergab, dass Freundschaftsbildung ein duBerst komplexer
Prozess ist, der von vielen internen und externen Faktoren abhédngt. Im christlichen
Sinn hingegen ist Freundschaft in ihrem Wesen nicht nur eine Gemiitsregung, sondern
eine gemeinschaftliche Verbundenheit. Sie entspricht nicht nur einem einseitigen
Wohlwollen, sondern einem lebendigen Miteinander.

Kameradschaft. Anders hingegen verhilt es sich in einer Gruppe. In Gruppen
gibt es zwar einen , Kameradschaftsgeist, aber die gegenseitige Verbundenheit
erreicht nicht die Anforderungen, die Freundschaften fordern. Freundschaftsbildung ist
ein duBerst vielschichtiger Prozess, der von vielen internen und externen Faktoren
abhiingt. Einige davon sind gemeinsame Interessen, Ahnlichkeiten, Einstellungen,
Werte, Alter et cetera. Gerade in Notlagen zeigt sich oft wahre Freundschaft. Nicht
umsonst warnt ein altes Sprichwort: “Freunde in der Not gehen zehn auf einen Lot*
vor falschen Freunden.

Wie geht man mit schwierigen Kollegen um? Kollegen lassen sich oft schwer
einordnen. Man empfindet oft durchaus freundschaftliche und kameradschaftliche
Gefiihle. Viele Mitarbeiter treffen sich auch (zum Beispiel monatlich) zu regelméfigen
,After-work-parties”, um den Tag gemeinsam ausklingen zu lassen. Allerdings wird
es immer wieder Kollegen geben, die einem weniger sympathisch sind. Dennoch muss
man in vielen Berufen, beziehungsweise bei vielen Projekten, im Team arbeiten.
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Angenommen eine Firma mochte sich auf einer Messe préasentieren, dann diirfen
die Repriasentanten nicht schweigen, sondern miissen sich mit den Interessenten
unterhalten. Zudem reprisentieren sie die Firma in der Offentlichkeit. Doch wie geht
man mit derart problematischen Kollegen um? Hierzu muss man sich zunichst mit
dessen Charakter auseinander setzen.

Fazit. Freundschaften am Arbeitsplatz sind durchaus erstrebenswert. Das
Betriebsklima verbessert sich erheblich. Die Produktivitit und Effektivitit steigt
immens. Wer jedoch beruflich viel mit Kollegen zu tun hat, der kommt sich meist auch
auf privater Ebene nédher. Es gibt fast immer ein Thema, fiir das sich beide interessieren,
sei es FuB3ball oder Ballett, Kunst oder Formel I, Mode oder Wintergirten oder viele
andere Bereiche.

Doch Vorsicht! Wer Freundschaft zu Kollegen unterhilt, muss sich auch auf
Neid, Interessenkollisionen und Enttduschungen einstellen. Berufliche und private
Themen sollten moglichst getrennt gehalten werden. Zudem sollte man darauf achten,
dass sich der Freundeskreis nicht ausschlieBlich aus Kollegen zusammensetzt. Wie so
oft scheint auch hier ein gesundes Mittelmal} angebracht zu sein.

CEKIIS TPETS. IHOBEMHA MOBA SIK 3ACIB JA1JIOBOI
KOMYHIKAIIII

Baossipcbka O.
JABH3 «YkpaiHcbKuii Jep:KaBHUHA XIMIKO-TeXHOJIOTiYHUI YHIBEpCUTE)
HaykoBuii kepiBauk: B.C.Ca3zonoBa

HIABULIEHHS MOBJIEHHEBUX KOMITETEHIIINA 3 AHIIICBKOI
MOBH B IPAKTUYHIN JISIAbHOCTI CTYAEHTIB-BIOTEXHOJIOT'IB

3a yMOB pO3BUTKY HOBHUX (POPM PHHKOBUX BIJHOCHH Jep)kaBa TMOTpeOye
creriamicTiB, mpodeciiiHa KOMIIETCHTHICTh KOTPHUX 3Moria O 3abe3neduTH
KOHKYPEHTOCIIPOMOXKHICTh Ha pUHKY mpatli. L{i ¢axiBui moBunHi OyTH mpodeciitHo
MiATOTOBJICHUMH, BOJIOJITH MOHOJIITHOIO CHCTEMOIO 3HaHb, YMiHb Ta HABUYOK,
HeoOX1/THOT /U1 KOMYHIKallii Ha eBporneicbkoMy mpocTopi. ToMy OHUM 13 TOJIOBHUX
3aBlaHb BUIIMX HAaBYANBHUX 3aKJIaaiB MIATOTYBaTH (haxiBI[iB-010TEXHOJOTIB,
CIIPOMOKHUX [I0 CHUIKYBAaHHS AHTJIIHCHKOIO MOBOIO Yy MpO(eciiHUX CHUTYyaIlisx.
TakumMu cUTyallissMM MOXYTh BHUSBUTHCS PI3HI PO3MOBHI KOHTaKTH 3 1HO3EMHHUMH
napTHEpPaMH Ta KOMITaHIsIMH, BUKOPUCTAHHS aHTJIIHCHKUX JIITEP y JATHHCHKUX Ha3Bax
MEJIMYHUX TIpenapartiB, kiacudikailiii 6akTepiid, BipyciB Ta IHITUX MIKPOOPTaHI3MIB.

Tomy, HaWroNOBHIMM 3aBJAHHAM CTYJCHTIB € IOKDALICHHS PO3MOBHOI
KOMIIETEHIIii 3 aHIMiichbkoi MOBM. AHIMiHiCbKa — MiKHApPOJAHA MOBA. li po3yMilOTH
maiixe 80% HaceneHHs 1uiaHetd. B comianbsHii Mepexi You Tube icHye 6e3miu
POJIMKIB ISl TIOKpAIICHHS MOBJICHHEBUX 3M10HOCTEH 3 aHTIIINWCHKOT MOBU, B TOMY
quCli, 32 (paxoBUM crpsiMyBaHHSM. [IpociIyXOByIOUM TEKCT AEKUIbKa pa3iB, CTYICHT
3aramM’siTOBY€ BUMOBY Ha TijfcBizoMoMmy piBHI. /st 3akpiruieHHst edekTy oMy ciij
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3IMCHIOBATA KOPOTKUH MepeKa3 3 MOAaBaHHSIM BJIACHOI TyMKH OO0 IbOTO MMATAHHS
Ta 1HIIKX €JIEMEHTIB, SKi BiH BBa)ka€ HEOOX1JHUMHU. Ba)kki J1JI BUMOBH CJIOBA MOYKHA
JTIIUTA HAa YacTUHU IS OUIbII JIETKOI BHUMOBHM Ta IIPOCTIIIOI  acoliarii.
CxopuctyBaBimmmch GyHKIEw «mnpociayxatn» y Google Ilepexnamaui MoxHa
MepeBipsITH HE3HailoMi ciioBa 1 camoro cebde. Cnia 3a0yTH Mpo XBUIIOBAHHS 1010
aKIIEHTY, aJ’Ke BiH € HaBITh y HOC1iB. TakoX CyTTEBY poJjb Ipae rpamaTtuka. [loctiitHo
MMOBTOPIOIOYM BHBUYCHE, Ta ITUTABHO BHWBYAIOYM HOBE, CTYICHT OTPUMYE KOPHCHI
HAaBUYKHU Y MOBJIEHHI 1 PO3YMIHHI aHTJ1ACHKOI MOBH.

[Iporec MoepHi3allii CycnijibcTBa HE 00XOAUTH KOIHY JIIOAUHY. MoaepHizairis
Ta nudpoBizallis CIpsMOBaHA HA PO3BUTOK CydacHOi BceOIUHOI ocobmctocti. [[ms
KOXHOI JIFOAMHUA HEOOX1IHO MaTh CBOTO POJY 3alliKaBJIEHICTh A0 I[bOro, ajxke 0e3
OakaHHs 1 HAMOJETJIMBOCTI HE ICHYE TapHUX pPE3yibTaTiB, YCHIXIB 1 MPOTPECY.
TamaHOBUTHX 1 CTapaHHUX CTYJEHTIB CIIiJ] 3a0XOUyBaTH BCUISKHUMU MEPCICKTUBAMHU
mokaszaTu cebe 1 CBOT MOJIMBOCTI y OUIbII MacmTaOHUX MpoekTax. Hampukian,
OpraHi30BYBaTH 3MaraHHs CTYICHTIB MK BUIIIUMH HaBYAJILHUMHM 3aKjJIaJaMH MICTa,
MOTIM NEPEXOAUTH Ha BeceykpaiHChKi, a HACTYITHUM €TaroM Oy yTh MIXKHAPO/IHI, 1€ €
IaHC CrnoAo0aTUCh MalOyTHIM 1HO3eMHUM mapTHepam. Jlopednumu OyayTh
KOH(epeHIlli 3 1HO3EMIIMH, i€ CTYJACHT 3MOXKE€ HE TUIbKM TMOKPAIIUTH CBOIO
AHTJINACBKY, a i OTPUMYBATH 3HAHHS 1 JOCB1JI 31 CBOEI CMELIAIBHOCTI.

KOHTaKT 3 1HO3€MHUMU MapTHEPAMH JO3BOJIMTh 3/I1HCHIOBATH CIILIbHI pO3POOKHU
y raiysi 6iotexHosorii. [lpuiinene cromtrs o0ilsie HaM 1e 0araTo HEOI[IHEHHX
HECIIOAIBaHOK. B3sATHM 10 mpukiamy BUMHUPAHHS NESIKAX BHIIB TBapwH. | ¢HHa
1HXEHEPis, U0 TIIBKU MoYalia CBI aKTUBHHUM PO3BUTOK, OO0II€ HAM CTBOPUTH HOBI,
OUIBIII BUTPUBAJI JI0 YMOB JOBKULIS OpraHi3Mu. 3aBASKU CIIBIPALll 3 1HO3EMIISIMU €
NEPCIEeKTUBA TECTYBaHHS HOBOTO YCTaTKyBaHHs Ha TepUTOpli YKpaiHu, 110 3HAYHO
BUBEJI€ KpaiHy Ha MIKHAPOJHY apeHy.

Crnuparourch Ha MOXJIUBI MEPCIEKTUBU Kap €PHOrO 3pOCTaHHS 1 MOBJICHHEBOI
KOMITETEHTHOCTI, TapHE 3HAHHS aHTJIIICHKOI € BArOMUM KPOKOM JI0 3aTpe0yBaHOCTI
MaiOyTHBOTO 610TEXHOIOTa Ha MIXKHAPOTHOMY PiBHI 1 MOXKJIMBOCTI PO3BUTKY Y KpaiHH
y PYIIHHUAX Tady3sX TOMDK 1HIINX KpaiH.

Hemunenxo H.,

Martomenxo .

JABH3 «YkpaiHcbKHii XiMiIKO-TeXHOJIOTIYHUI YHIBEepCHTET»
HaykoBuii kepiBauk: B.C. CazonoBa

3HAYEHHSI AHI'JIIMCBKOI MOBH Y IIPOTPAMYBAHHI

Ha Bynui XXI cromitrs # yci Mu 3HaeMO, IO 1€ BiK HU(GPOBUX TEXHOJOTIN. Y
IbOMY «IM(POBOMY» CBITI OJHUM 13 HAWTEPCIEKTUBHIIIUX 1 MPOBIJIHUX HAIPSMIB
po3BuTKy € IT-cpepa. Hanpsim IT mepeBiB CBIT Ha HOBUI PIBEHb PO3BUTKY 3a TaKUU
KopoTkuil mniepiof. [loTik moaeit y 1o npodecito JOCUTh BaroMuii, MepeBosund Ha
nudpu. 3 KOXKHUM POKOM yce Oulblne abiTypieHTIB HpH BUOOPI CIEIiadbHOCTI
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BIIIAIOTh TIEpPEBAry MpOTrpaMyBaHHIO, ajieé SAKIIO0 HE KOXEH, TO KOXEH JAPyTHi
CTHKAETHCS 3 OJHIEIO ¥ Ti€I0 XK MPOOIEMOIO — 3HAHHS aHTJIHCHKOT MOBH.

[ogHst MU KOPUCTYEMOCS PI3HUMU TaJKETaMU, MPOrpaMaMu Ta IPUCTPOSMHU.
¥Yc¢i BoHM CTBOpEHI 3a JOTIOMOTOI0 TIporpaMmyBaHHs. [IpoTe Haiiilikagiiie B TOMY, 1110
MporpaMyBaHHs, a TOYHIIIE MOBH, 0a30B1 i HE TIIbKH, OYJIYIOTHCS Ha OCHOBI caMe
AHTJIMCBKOI JIGKCHKM — II€ TepIla Ta HAOUIbI BaromMa HpUYMHA JJIsI BUBUCHHS
aHTJIICHKOI, 3aMMAalOUMCh 00JIACTIO «aHTI».

Xouere 3anuTaTd YOMY caMme aHTJiichka? Yce nmpocrto. Ictopis ckianacs Tak,
110 MepUIrii KOMIT'I0Tep OyB CTBOPEHMIA B AHTJIIT, TOMY yC1 MOBU OyJIM MMiAJIAIITOBAHI
M1 aHDTHCHKUX TOTOYaCHUX «aWUTIIMTHUKIBY. AHTIINACHKA - 11€ BXKUBaHA y IIUPOKOMY
KOJI1 MOBa ¥ BBa)Ka€eThCsl MIXKHAPOJIHOIO MOBOIO. BoHa moB'si3ye Ta 00'eHy€e KpaiHu,
no3Bosisie [T-daxiBisiM mpaioBatu 3 PI3HUX KIHIIB CBITY B OJIHIM KOMaHJI Ta
BUKOHYBATH CIIUIbHI 3aBJIaHHS Ha HAaWBUIIIOMY PiBHI. TakoX BaXJIMBUM (PAKTOPOM €
Te, 10 TEXHIYHA JOKYMEHTAIlisl JJIsi MOB MPOTrpaMyBaHHs CKIIAJAETHCS aHTIIHCHKOIO
MOBOI0. Came TOMY MpaIfoBaTH y 111l ragy3i 6e3 3HaHHS MOBH 3/1€01IbIIIOT0 KPUTHYHO.

Benuky posib rpae caMOpO3BUTOK y OyIb-sIKiil Taiy3i ¥ mporpamyBaHHsS HE
BUHSTOK, ajie i TyT HE OOIUTHUCH O€3 3HAHHS MOBH, aJ)Ke OUIBIIICTh (PYyHIaMEHTaIbHO1
JiTEpaTypu HAMMCAHO TEX aHIIIKHCHhKOIO. TakoXk BapTO BpaxyBaTH TEPMIHOJIOTIIO, a
BOHA TakOXX 0Oa3yeThCs Ha BHILE3a3HayeH1d MoBl. [lpu mepekmani TEpMiHOJIOTI 3
OpUTIHATY POCIMCBKOI Yd OYyAb-SIKOI 1HIIIOK MOBOK HaWyacTilie 3MICT
CIIOTBOPIOETHCS 1 HE 103BOJISIE OXOMUTHU BECh 00CAT 1H(pOopMallii. 3HaHHS AHTIIHCHKOI
J03BOJISIE PO3IIMPIOBATH CBOI MOXKJIMBOCTI B cpepi MporpaMyBaHHs Ta BUBYATH KUIbKa
MOB - II€ € HaWBa)KJIMBIIIOI HABUYKOIO JJII BHUCOKOKJIAcHOro (axiBipl. buibmiocti
poOoTonaBIliB, y Benukux IT-koMrmaHisiX, MOTPiOHI MEPCHEKTHUBHI MpPAI[iBHUKHU 31
3HAHHSAM aHIJINCHKOI BHINE 32 CEpeAHid pIBEHb Ta 3HAHHSIM KUIBKOX MOB
nporpamyBaHHs. YuM BUIIE PiBEHb 3HAHb — TUM OUIbIIIE MOXJIMBOCTEH, TOMY PiBEHb
Mae OyTH BUIIMM HiX intermediate.

Kap'epHe 3pocTanHs, BUCOKHI PIBEHb IOXOY Ta 3a0€3MeUeHe KUTTSI — T, 40T
X04€e JTOCITTH KOXKHA JIoANHA. Byab-skuii HOBayoK a00 «TUMIIIJ aWTIINIHHUK» XOYe
MPAITIOBATH Y BEJIMKUX BCECBITHIX KOMITAHIsNX, ajie BC1 BEJIMKI KOMMaHii, Ha KIITaIT
Google, Microsoft, Apple, 3Haxoastecs B CIIIA, BinmoBimHO, MOBOIO CIIJIKYBaHHS
TeX € aHrJiiichKa. Takok 3HaHHS MOBH JI03BOJISIE TPOUTH ATECTALIIIO B PI3HUX BETUKUX
KOMITaHIsIX JUIsl OTpUMaHHs cepTudikary, a 6e3 HbOro 3apoOiTHA IUIaTa JIFOAWHU B
ray3i [T-TexHonoriit 3Ha4HO MEHIIA. bijbIe TOro, MOCHIAIOYNCh HA CTAaTHCTHKY,
¢axiBii 3 TOTaHUM PiBHEM aHTITIHCHKOTO OTPUMYIOTH O01u3bko 800$,a 3 BUCOKHM -
mioHaimentire 17508, ToOTO 3HaHHS MOBH € KJIFOYEM 10 OiIbIIIOT OIJIATH Ipalii.

Jl71s1 TOTO, 11100 3aJTyYUTH JI0 CBOET 0a3H1 KITIEHTIB 1HO3EMIIiB, TEXK MOTPIOHO 3HATH
MOBY ¥ MOCTIHO MiABUIYBATH ii piBeHb. [liBUIIYIOUM CBili piBE€Hb aHTJIIHCHKOI 10
B2, 3'BIsAIOTHCS 1IAHCHU PO3LIMPUTH CBOE KOJIO CIUIKYBaHHS cepell MpodecioHaliB
ctep IT. Lle maec MOXKIMBICTh yHaCT1 B 0araTboX MPOEKTAX, SIK1 MOAAPYIOTh HE3aMIHHUI
JIOCBIZI. Y CBOIO 4Uepry, y TakuWi CIoci0 MOXHa CTaTh OUIbII 3aTpeOyBaHUM Cepel
poOOTONABIIIB, a 1€ JAO3BOJIUTh MPOCYHYTHUCS Kap'€pHUMHU CXOJIaMH, Pa3oM 3 ITUM
OTpUMATH BHUCOKOOIUIAYyBaHy Tocaay. TakoX Il TOKpaIleHHS HaBUYOK 3i



166

criertiaizaiii y miit cepi iCHyt0Th KypcH, BeOiHapH, KOH(GEPEHITil BCECBITHRO BiIOMHUX
KOMITaHi|, ajie, BiNOBIAHO, BOHU YACTIIIIE 32 BCE MPOBOAATLCS aHTIIIMCHKOIO.

Jronsm 13 chepu IT koHue Tpeda 6yt 0013HAHUMU B 00J1aCTI HOBUX TEHACHITIH,
pO3p0o0O0K, KOHIIENTIB TOl0. Buxoasuu 3 Toro, mo 6au3sko 90% yciei indpopmarii B
Mepexi myoutiKyeTbes came MoBoro I1lekcnipa, BOJIOJIHHS aHTIiIHCHKOI0 MOBOIO € HE
MIPUBLJICEM, a HATAJIbHOIO HEOOX1THICTIO.

Ha ocHOBI BuIIenIepepaxOBaHUX apryMEHTIB MOXHa 3p0OUTH BUCHOBOK IPO Te€,
10 aHTJTIMChKA - 1€ IHCTPYMEHT, SIKHIA JTO3BOJISE TOCATTH MPOTPECY Ta HOBUX BEPIIHH
y rany3i IT 1 He Tunbku. CBo€epiHa HEBiJI'€MHA JIeTallb Y BEJIMKOMY MEXaHi3Mi ITi]l
HA3BOIO <«JIBUTYH TIporpecy». BoHa mgae HaM MOXJIUBICTh JTOCSTHYTU TOCTaBICHUX
1iseH 1 poOUTH HEHMOBIPHI BIIKPUTTS, CTUPAIOYU BC1 MOXJIHMBI Mexki B obiacti IT 1 He
TIJTBKH.

Akulova A.

Universidad Alfredo Nébel, Dnipré
Consultora de investigacion: M.Y.Onischenko

ESPECIFICIDADES DE LA COMUNICACION EMPRESARIAL EN
ESPANA E INGLATERRA

En entornos sociales y empresariales se observa un proceso constante de
comunicacion entre las personas. El conocimiento de las reglas y normas de la etiqueta
empresarial ayuda a establecer las conexiones necesarias y aumentar la fidelidad de un
cliente o colega. La ignorancia de la cultura de su compaiiero puede provocar no s6lo
desacuerdos en las relaciones comerciales sino también un fiasco en la construccion de
una empresa comun.

La etiqueta empresarial es un sistema de principios y reglas de
comunicacion/comportamiento profesional y oficial entre las personas en el ambito de
negocios. Nos gustaria observar las especificidades de la comunicacion empresarial en
Espana e Inglaterra.

En muchos aspectos la etiqueta empresarial en Espana corresponde a las normas
comunes, pero hay algunos detalles que deben tomar en consideracion los empresarios
extranjeros si quieren montar un negocio en Espafia. Cuando se presentan a sus socios
comerciales, los espafioles utilizan un saludo de mano y se intercambian tarjetas de
visita. La tarjeta de visita debe ser de buena calidad, sin correcciones y en dos idiomas,
espanol e inglés. Es recomendable darlo por el lado con el texto en espafiol. Ademas
es recomdable estar vestido de acuerdo con la etiqueta oficial. No s6lo es importante
conocer el comportamiento y los gestos de los espafioles, sino también poder
controlarse y evitar los gestos de cierre. Aunque los espafioles no son muy puntuales y
su estilo de vida se caracteriza por la palabra "mafiana", la puntualidad es muy
importante en el entorno profesional.

Si piensa trabajar en una empresa inglesa o hacer negocios con representantes
del Reino Unido, se necesita saber algo mas que el idioma. Los britdnicos demuestran
comedimiento en palabras y prefieren no utilizar el léxico “emocional”. La
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gesticulacion activa y la expresividad acentuada tampoco son sus caracteristicas. Las
presentaciones comienzan con un apreton de manos. Al principio de la reunion se
intercambian tarjetas de visitas. Los britanicos son puntuales y no les gusta llegar tarde.
Tampoco es conveniente llegar temprano. Todas las reuniones se organizan con mucha
antelacion. El humor britanico es parte integrante del caracter nacional y se manifiesta
también en el entorno empresarial. Si no entiendes un chiste, es facil devolver la
sonrisa. Los britanicos valoran la modestia y tienden a subestimar sus capacidades en
vez de presumir de ellas.

En conclusion, se puede decir que conocer sélo el idioma no resulta suficiente
para dirigir un negocio en otro pais. También es necesario conocer las particularidades
de la comunicacidn, la cultura, las leyes del pais, etc.

Balashova K.,

Pinchuk S.

Universidad Técnica Nacional «Dnipro Politécnica»
Profesora dirigente: A.V. Gavrilova

EL ORIGEN DEL PUEBLO VASCO

La historia del pueblo vasco plantea muchos interrogantes. Hay muchos debates,
escritos y discusiones sobre los origenes del pueblo vasco. Los vascos son el pueblo
mas caracteristico y enigmatico de la Peninsula Ibérica. Su origen sigue siendo un
misterio.

Hay leyendas que dicen que son descendientes de los atlantes supervivientes.
Algunos historiadores sugieren que vinieron del Caucaso hace 3.500 afios y que tienen
una ascendencia comin con los georgianos. Algunos investigadores creen que los
vascos son descendientes de tribus que vivieron en el norte de Europa alrededor de
8.000 afios antes de Cristo. Nadie ha conseguido aun demostrar su identidad étnica.
Una cosa es cierta: la libertad y la independencia han sido siempre su principal
caracteristica. Lucharon contra las tribus celtas, los fenicios, los griegos, los romanos,
los visigodos, los ladrones normandos y los belicosos francos.

A diferencia del resto de las lenguas europeas (indoeuropeas y fino-ugricas), el
euskera es una lengua aislada: no tiene parientes indiscutibles entre las lenguas del
planeta. Esto llevo a los cientificos de los siglos XIX y XX a creer que los vascos eran
los descendientes de los primeros pueblos de Europa. Esta hipotesis fue respaldada por
algunas investigaciones genéticas: se descubrié que los vascos tienen una serie de
caracteristicas que los distinguen del resto de Europa (por ejemplo, una mayor
frecuencia del factor rhesus negativo).

Sin embargo, genetistas suecos dirigidos por Mattias Jakobsson han refutado
esta hipotesis. Los cientificos secuenciaron los genomas de los propietarios de ocho
esqueletos encontrados en la cueva de El Portalon, en el norte de Espafia. Segun los
arquedlogos, los humanos empezaron a vivir en esta cueva hace unos 30.000 afios y
solo dejaron de hacerlo a finales de la Edad Media.
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Tras extraer fragmentos de ADN y secuenciarlos, los cientificos compararon los
genomas de los cavernicolas con los de varios pueblos europeos antiguos (que vivieron
hace 5.000-8.000 afios), asi como con dos mil genomas de habitantes modernos del
continente. Resultd que los genomas de los vascos modernos eran los mas parecidos a
los de los agricultores de El Portalon, y no a los de los antiguos cazadores-recolectores.

Las caracteristicas genéticas de los vascos y la singularidad de su lengua, segun
Jacobson, se formaron mas tarde. Los antepasados vascos eligieron el camino del
autoaislamiento y se mantuvieron al margen de las nuevas oleadas migratorias de
agricultores y pastores procedentes de Europa Central y el norte de Africa (hace cinco
mil afios). Los genes de estos ultimos constituyen entre el 10 y el 25 por ciento de los
genomas de los espafioles y portugueses modernos, pero no de los vascos.

Sin embargo, la cuestion de la singularidad del euskera sigue sin resolverse.
Jacobson y sus colegas admiten que lo hablaban aquellos primeros agricultores, pero
no descartan la posibilidad de que los colonos vascos adoptaran la lengua de los
primeros cazadores-recolectores en lugar de imponerles su propio idioma.

Sea como fuere, el debate requiere un analisis genético mas profundo, que a su
vez debe ser apoyado por nuevas investigaciones lingliisticas sobre el origen del
euskera.

Kalinichenko M.,

Ponomarenko E.

Dnipro University of Technology

Scientific supervisor: O.M. Cherkashchenko

ENGLISH AS A GLOBAL LANGUAGE: REASONS FOR ITS
RELEVANCE

The English language is one of the most spoken languages in the world, being
the official language in over 50 countries and spoken as a first language by around 400
million people worldwide. It gives people from different countries great opportunities
to communicate, negotiate, collaborate and solve global problems. It facilitates mutual
understanding and solidarity. The process of globalization contributes to English being
a vital link between a great number of business, trade and commerce units as well as
within international relationship in education, science, technology, tourism, film
industry and others.

It all began in the 17th century, when the British Empire was at the height of its
power, with colonies in every part of the globe, and then, as they established themselves
in new lands, they brought with them their native language. Thus, nowadays English
i1s spoken as the native, official or second language by mother-tongue speakers,
bilinguals, by people of different linguistic and cultural background. Despite an
increasing number of concerns because of the dominance of the English language, it is
getting even more powerful and widely used. Let us consider the main reasons for its
relevance.
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English is the language of the key aspects of people’s activities including
politics, science, aviation, diplomacy, and tourism. Knowing English increases our
chances of achieving efficient cooperation, agreement, and avoiding misunderstanding.
With further development of the Internet technologies, knowing English is a must for
those who deal with the Internet, both professionally and for fun since most content on
the Internet is written in English. All programming languages have similarities with
English: names of functions, methods, templates. Technology giants also use English,
because they are mostly located in English speaking countries. A great number of new
words which enter our lives nowadays are of English origin and most of them are hardly
replaced by other language’s equivalents but are rather assimilated through loan
translation.

Another reason is that English plays a predominant role in the field of education
and science. As a rule, it is a compulsory language to learn at school or university and
it is the educational language for international study programmes, ex-change students
and guest lecturers. Moreover, the number of scientific papers written in English has
increased so much that it outnumbers papers written in the native language of the
researcher.

Apart from this, English is the language of the media industry and fashion
industry. Some countries do not even translate and dub films from English, but show
them in the original providing only subtitles in their native language.

On the other hand, having English as a global language may have certain
disadvantages. Hardly any language can compete with English while those which are
spoken by a relatively small amount of people can gradually disappear. Loss of a
language no matter how few people speak it is somewhat unacceptable, because the
language symbolises our national identity, history and culture.

Kolesnyk M.,

Glavatskiy T.

Universidad Técnica Nacional «Dnipro Politécnica»
Profesora Dirigente: Gavrilova A.V.

LEYENDAS URBANAS DE CIUDADES FAMOSAS DE ESPANA

Cada pais tiene varias leyendas urbanas en sus archivos y Espafia no es una
excepcion. Como ejemplos mas coloridos, tomemos dos de las ciudades espafiolas mas
famosas: Madrid y Valencia.

Muchos han oido hablar de un personaje tan famoso como el Fantasma de la
Opera, pero pocas personas saben que Teatros del Canal en Madrid también esta
estrechamente asociado con invitados de otro mundo. Las leyendas te rodean en la
misma zona donde se ubica el teatro - Chamberi, cuyo territorio antes era un bosque,
que es una plataforma para el encuentro de representantes de diversas comunidades y
sectas. En el espacio donde se ubica el teatro moderno se ubico un antiguo cementerio.
Esta circunstancia dio lugar a muchas historias de fantasmas que deambulaban por los
pasillos del teatro, entre las filas y en el escenario, asomando por detrds del telon y
escondiéndose en rincones 0scuros.
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El escenario de esta leyenda es la famosa Iglesia de San Ginés, que se eleva en
el corazon de Madrid, junto a la Puerta del Sol. Cuenta la leyenda que en 1353 un
hombre fue asesinado dentro de los muros de la iglesia. El asesinato fue cometido por
ladrones que llegaron a la iglesia para llevarse todo lo precioso que habia aqui. La
codicia los cegd hasta tal punto que no se dieron cuenta de inmediato de la persona que
estaba orando. El intento de defender la iglesia le cost6 la cabeza a este hombre. Los
ladrones pronto fueron condenados a la pena capital. Pero el fantasma de un hombre
sin cabeza se quedd viviendo dentro de los muros de la iglesia para protegerla a ella y
a los feligreses de las malas intenciones de otras personas.

Segun una de las leyendas urbanas de Valencia, un enorme caiman vivio una vez
bajo el puente del rio Turia, lo que asustd a la gente del pueblo, especialmente a los
que intentaron cruzar el rio de noche. En algunas versiones de la leyenda, incluso se
afirma que no era un caiman en absoluto, sino un dragén real que inspiraba miedo en
toda la poblacion local. Nadie se atrevid a resistir al dragon, prefiriendo vivir con
miedo, hasta que apareci6 un joven valiente con una armadura de hierro cubierta con
pequetios espejos, que, al reflejar la luz del sol, cegaron momentaneamente al
depredador. Y fue este momento el que le basto al temerario para infligir un solo pero
mortal golpe y salvar para siempre a Valencia del terrible monstruo. En recuerdo de la
hazana de la juventud valenciana, un dragdn de peluche cuelga de la pared del vestibulo
de la iglesia del seminario del Patriarca.

Otra antigua leyenda urbana de Valencia también estd asociada al animal. En
esta ocasion se trata del murciélago que es el simbolo de Valencia. Avance rapido hasta
la primera mitad del siglo XIII, durante la Reconquista, cuando las tropas del rey Jaime
I de Aragdn intentaron reconquistar Valencia de manos de los moros que la habian
capturado. Segun la tradicion arabe, Valencia estaba habitada por murciélagos, que se
utilizaban para combatir los obsesivos insectos voladores. Antes de la batalla, el profeta
le profetizd a Jaime I que Valencia no se haria cristiana mientras estuviera protegida
por murciélagos. Una noche, el murci¢lago se sentd en lo alto de la carpa militar del
rey aragonés Jaime I, que lo esperaba emboscado en las afueras de Valencia. El rey
orden6 que el animal fuera tratado con realeza, tomandolo como un buen augurio.
Después de que todos en el campamento se durmieron, mas cerca del amanecer, las
tropas moriscas decidieron atacar repentinamente a los soldados cristianos dormidos,
pero fueron despertados por fuertes golpes de tambor, que alarmaron a todo el
campamento militar. jFue ese mismo murciélago el que golpeo el tambor de guerra con
sus poderosas alas! Como resultado, los guerreros de Jaime I consiguieron repeler a las
tropas moriscas, que posteriormente conquistaron Valencia volviéndola cristiana de
nuevo. En agradecimiento, los valencianos colocaron un murciélago en el escudo de
armas de su ciudad como sefial de que ahora esta bajo la proteccion de este pequefio
pero valiente animal.

jEspafia es realmente rica en leyendas! Religiosas, histéricas o simplemente
inventadas con un vaso de cerveza- todas estas leyendas se han transmitido de
generacion en generacion y son ellas las que crean la Espafia como la vemos ahora.
Mientras una chispa de imaginacion infatigable viva en los espaiioles, el nimero de sus
leyendas urbanas no disminuira.
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PARTICULARIDADES DEL ESPANOL EN EL MUNDO
HISPANOHABLANTE

Como se sabe se observa la diferencia en el idioma espafiol en el continente
latinoamericano y Espafia. Los cambios mas significativos se observan en el ambito
del vocabulario. Este aspecto lingiiistico es el més fluido, pero el menos influenciado
por el espainol clasico, ya que se ha desarrollado de forma independiente y bajo la
influencia de las lenguas y dialectos locales de América Latina. Aunque la
pronunciacion no siempre interfiere en la comprension, los diferentes significados de
las palabras pueden complicar la vida de hispanohablantes. La ignorancia puede
provocar una situacion divertida. El vocabulario de las palabras espafiolas
“latinoamericanas” es muy diferente al del castellano debido a la retencion de
arcaismos, que ya no se encuentran en el habla espafola moderna, asi como de
americanismos que los espafioles introducen en su habla.

También se observan las diferencias en el campo gramatical. Los mas comunes
son ustedes vs. vosotros , ti vs. vos , el uso del leismo y el pretérito vs. El presente
perfecto cuando se refiere al pasado reciente. El uso del pronombre “vosotros” es
habitual en Espaiia, pero casi no utiliza en América Latina. En Espafa se puede usar
“ustedes” para hablar con desconocidos y “vosotros” — con amigos cercanos, en
América Latina se puede utilizar “ustedes” en cualquier situacion. Los
latinoamericanos no utilizan tales formas verbales como hacéis y hicisteis del verbo
“hacer”. Hay que notar el uso de pronombres “t0” o “vos”. El primero puede
considerarse estandar, es de uso universal en Espaia y se entiende en toda América
Latina. “Vos” reemplaza por “f11” en Argentina (asi como en Paraguay y Uruguay) y
también en otros lugares de Sudameérica y Centroamérica. Fuera de Argentina, su uso
esta a veces restringido a ciertos tipos de relaciones (por ejemplo, entre amigos muy
cercanos) o a ciertas clases sociales.

El adverbio "no mas" esta reemplazado por "nomds", es muy popular y sirve para
reforzar la palabra precedente: ahorita nomas levantate - "; Levantate ya!". A menudo
en América Latina se puede encontrar la sustitucion de adverbios "aqui” por "acd"y
"alli" por "alla".

Las diferencias regionales mas significativas en el uso del espaiol se dan entre
Espafa y América Latina. Aunque los espaioles y los latinoamericanos se entienden
bien, la lengua espafiola en América Latina tiene sus propias caracteristicas, tanto
fonéticas como gramaticales y las del vocabulario.
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FEEDBACK: EFFECTIVE COMMUNICATION BETWEEN A
MANAGER AND A SUBORDINATE

The debate about feedback at work is not new. Since the time of the last century,
when corporations began to develop rapidly, the issue of communications in these
complex human systems began to gain relevance. Since then, feedback has become and
remains now one of the most important subjects of research.

In this thesis, we will consider the types of feedback, the factors of its success,
the effectiveness of feedback, and how they are interconnected. Our task is to test the
theory that effectiveness can be increased depending on the feedback types and success
factors.

According to Valamis corporation own distribution, there are eleven types of
feedback: five of them are categorized by tone and the remaining six indicate the aims
(targets). To these varieties, it is worth adding two more, which differ in the
communication channels. They can also be supplemented with the classification of the

Center for Creative Leadership, which identifies four more additional types of
feedback.

Feedback classification

By tone: e Positive feedback
Positive feedforward
Negative feedback
Negative feedforward
Constructive feedback
Destructive feedback
Directive feedback
Contingency feedback
Attribution feedback
Impact feedback
Written feedback
Oral feedback
Praise (Appreciation)
Criticism
Evaluation
Coaching
e Encouragement

By combining these varieties with each other, a suitable feedback scheme for a
specific situation can be built. Knowing the types of feedback will help managers
choose the right one to fulfill their feedback goals.

By characteristics from a leadership
perspective:

By communication channels:

By target:
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Beyond the specification of the feedback, there is a great deal of attention to be
paid to performance factors. Under this term, we will combine the terms that
significantly help the feedback to achieve its goal. The more of these conditions are
met, the more successful the communication and the higher the likelihood of
improvement.

Researcher Grant Wiggins identifies seven main Keys to effective feedback.
They can be supplemented by four more factors, which were formulated by the
researchers of the TopTechDecision corporation.

Keys to effective feedback
Result orientation Timeliness
Tangible result & direct criteria Continuity
Specification and clearness Precision and consistency
User-friendliness Focusing on the task
Positive body language Compatibility

The conditions we take into account (the type of feedback and the keys to
effective feedback we use) increase the chance of feedback to achieve its goal, which
in turn means its effectiveness. This conclusion can be represented by the formula:

The correct type of feedback + Keys to ef fective feedback
= Feedback ef fectiveness

The conclusion confirms our hypothesis that the factors we consider directly
affect the effectiveness of feedback by achieving its goal.

Speaking of benefits, this conclusion can be applied to communication at work
between guidance and subordinates. To improve the quality of communication, the
author of the feedback can formulate it according to this formula. Thanks to this, the
recipient of the feedback will give a better result.

Leonova V.

Kosmin K.

Universidad Técnica Nacional “Dnipro Politécnica”
Profesora dirigente: A.V. Gavrilova

LAS DIFERENCIAS DEL ESPANOL EN ESPANA Y LATINOAMERICA

(Existen diferencias significativas entre el espafiol que se habla en Latinoamérica y
el que se habla en Espaia? ;Varia este idioma en cada pais? Intentaremos darle las
respuestas a estas preguntas.

Cada variedad del idioma tiene sus particularidades, es importante sefialar que los
hispanoparlantes se entienden entre si sin mayor dificultad, ya vivan en Cadiz, Cusco,
Salamanca o Santo Domingo. Sucede lo mismo que cuando un inglés estadounidense
habla con un britanico o un australiano: se entienden.

En Latinoamérica, se refieren al idioma como espariol, ya que lo llevaron los
colonizadores espafioles. En Espafia, sin embargo, suele llamarse castellano, en
referencia a la region de Castilla, considerada la cuna de nuestra lengua. Ademas, en
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Espafia mucha gente opta por denominarlo castellano porque el catalan (o valenciano),
gallego y vasco también son lenguas espafiolas.
Vocabulario

La mayor parte del vocabulario espafiol es universal, pero no todo. Algunos términos
que varian son teléfono movil (Espana) y celular (Latinoamérica), u ordenador
(Espana) y computador (Latinoamérica). De hecho, un mismo término puede decirse
de varias maneras diferentes —no solo de dos. Por ejemplo, en Espana se dice
boligrafo; en Chile, lapiz pasta; y en Argentina, lapicera. En general, no hay mas
diferencias de vocabulario que las que pueda haber entre el inglés britanico y el
americano.

Pronunciacion

La pronunciacion es lo que mas varia de un dialecto a otro, pero tampoco es una
diferencia demasiado significativa. Por ejemplo, en muchas partes de Centroamérica,
la “s” es sorda o aspirada, y a veces se comen alguna que otra silaba.

(Y qué hacen las encantadoras personas del Caribe y de ciertas regiones del sur de
Espafia con la letra “R”? jSimplemente la desechan y la reemplazan por una “L”!

Puede que la diferencia mas evidente entre la pronunciacion espafiola y la latina sea
el llamado “ceceo”, comun en la mayor parte de la peninsula ibérica. Hay quien asegura
que el esta pronunciacion surgio del rey Fernando III, cuyo ceceo fue copiado por la
nobleza espafiola. Pero es muy posible que esta leyenda sea incierta; es mas probable
dicha pronunciacion proceda del castellano medieval, aunque eso no explica por que
no llegd a las colonias. Y es que los idiomas no siempre evolucionan de la manera mas
logica —Ila ortografia del inglés es prueba de ello.

Gramatica

Sinos dirigimos a alguien en espafiol, debemos tener en cuenta la marcada diferencia
entre el TU informal y el USTED formal. Pero si bien el TU se usa casi en todas partes,
solo en Espafia encontrards que se conserva la diferencia en el plural: VOSOTROS
para el uso informal y USTEDES para el formal. En Latinoamérica, en cambio,
solamente se utiliza USTEDES.

En cualquier caso, hables la variedad del espafiol que hables, te van a entender en
medio mundo.

Welykodna M.
Nationale Technische Universitit “Dnipro Polytechnic”
Sprachliche Betreuung: T.V. Halushko

WITZE UND ANEKDOTE IN DER KOMMUNIKATION

Witz, Humor und Lachen sind alltdgliche Phidnomene. Sie zeichnen den
Menschen aus und zeigen, wie er beschaffen ist und welchen Umgang er mit anderen
pflegt. Das gilt fiir das allgemein gesellschaftliche Miteinander ebenso wie fiir die
organisierte Kommunikation. Uber die Art ihrer Witze und ihres Humors von Personen
schlieBen Psychologen auf bestimmte charakterliche Eigenschaften - etwa nach dem
Motto: "Erzéhle mir deinen Lieblingswitz, und ich sage dir, wer du bist." Diese
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Eigenschaften des Menschen schafft Ndhe zu und Distanz von anderen genauso wie zu
sich selbst. Gleichwohl steckt die Witz- bzw. Humorforschung mit Blick auf die
Organisationskommunikation noch in ithren Anfangen. Erstaunlich, weil gerade in
einer sogenannten "SpaBgesellschaft" die organsierte Kommunikation auf
Unterhaltung und Kurzweile ausgerichtet ist und von Humor und Witz lebt. Doch sind
diese beiden Phdanomene nichts Neuzeitliches. Auch die Antike kannte sie. Im alten
Griechenland lachten Menschen im Theater, bei1 Festen und in den Stral3en. Geistreiche
Miénner verspotteten Passanten oder einflussreiche Biirger und benutzten dabei
Sammlungen von Witzen in Schriftrollen — die Vorform der heutigen Spriiche- und
Zitatensammlungen. Dass Lachen und Witz nicht harmlos waren und sogar in das
politisch-gesellschaftliche Leben eindrangen, zeigt der Argwohn, den die griechische
Oberschicht mit dem Zerfall der Polis gegeniiber dem Lachen empfand, und die grof3en
Philosophen der Antike forderten die Zdhmung des ,,groben Lachens®.

Das Begriffsfeld von Witz und Humor ist weit. [hm entstammen z. B. folgende
Ausdriicke:

Verwandte Worter ,,Blodelei”, ,,Spott*, ,,Scherz®, ,,Vorwitz*, ,,Gaudi®, ,,Hohn*,
,Jronie”, ,Posse”, ,Komik®“, ,Parodie®, ,,Sarkasmus“, ,,Selbstironie®, A Witz*,
»Zynismus®, , Anekdote®, ,, Aphorismus®, ,,Glosse®, ,Satire”, ,,Radio Jerewan®,
»Scherz, | Albernheit®, , Klamauk®, ,,Comedy*, ,,Farce“, ,,Groteske*, ,, Komodie®,
,Cartoon®, ,,Comic®, , Karikatur®, ,, Aprilscherz®, , Jux®, ,,,,Galgenhumor* usw.

Redensarten ,.Das Leben nicht zu ernst nehmen®, ,,Sich zum Gesp6tt machen®,
,Mache keine Witze*, ,,Spal} beiseite®, ,,Hier hort der Spall auf*, ,,Jemandem den Spal3
verderben®, ,,Jemanden durch den Kakao ziehen®, ,,Lustig!®, ,,Spal} vertragen konnen®,
,,Uber jemand Witze reilen, ,,Humor ist, wenn man trotzdem lacht* ,,unter Triinen
lachen®, ,,Lachen ist die beste Medizin®, ,,Ich lach® mich kaputt®, ,,Das Lachen bleibt
einem 1m Halse stecken®, ,,Der lachende Dritte*, ,,Mit einem lachenden und einem
weinenden Auge®, ,,Nichts zu lachen haben* usw.

Inhalts- und anlassbezogene Bezeichnungen ,,Schliipfriger Witz",
,Politischer  Witz“, , Frauenwitze“, ,Blondinenwitze“,  Ostfriesenwitze®,
,,<Judenwitze, ,, Beamten-witze®, ,,Mantawitze®, , Irrenwitze*.

Der Witz unterliegt wie vieles andere auch dem historischen Wandel. Was

unsere GroBeltern lustig fanden, ist fiir uns heute haufig nicht mehr nachvollziehbar.

Lacharten ,,Ein gesundes Lachen®, ,,ein krankhaftes Lachen®, ,,ein hysterisches
Lachen®, ,ein dankbares Lachen®, ,ein zynisches Lachen®, ,ein unterwiirfiges
Lachen®, ,,ein frostiges Lachen®, ,,ein gemiitliches Lachen®, ,,ein miides Lachen®, ,,sich
kaputt lachen®, ,,sterben vor Lachen®, ,,platzen vor Lachen* usw.

Sprichworter und Redensarten eigenen sich im Allgemeinen recht gut,
um sich einem Thema zu ndhern. Sie sind volksnah und basieren auf Beobachtungen
im Alltag. Daneben kénnen wir aus ihrem haufigen Gebrauch und ihrer Verbreitung
neue Erkenntnisse liber ihre Bedeutung fiir die tdgliche als auch fiir die professionelle
Kommunikation gewinnen. Insbesondere, wenn wir, wie hier an den Beispielen Witz,
Humor und Lachen, die sie begleitenden Phidnomene als taktisches Konzept einsetzen
wollen, erschlieBen sich uns die Wirkungszusammenhinge ,,Ausléser und
,, Wirkung*.
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CEKILIA YETBEPTA. CJABICTUYHI JOCJIIKEHHSA

Baiinak €.
HTY “/IninpoBcbka nmojiTexHika”
HaykoBnuii kepiBauk: C.€.IrnarneBa

NOETUYHHUM TONOHIMIKOH JIECI CTEHOBUYKHA

[TpuaninpoB’s 6arare Ha TalaHTH, ajie € MUTII, K1 BIIOMI 032 MEXaMH Kparo.
Cepen aux Jlecs CtenoBuuka — Mmoereca, mpo3aik, mepekiaiadyka, aBTopka 6ararbox
MOETUYHHUX 301pOK, JaypeaTka YHCIEHHUX JITepaTypHHX mpeMid. Bimoma
nucbMeHnuIs Jlecs CrenoBuuka He nmoTpedye ocobnmBoro npeacTaBieHHs. Lle im’s
3HaHe B YKpaiHi Ta JajeKo Mmo3a MeXaMu, a 1i MOeTUYHA CHaAIIMHA HEOTHOPA30BO
OyJia mpeIMeToM OKpeMHuX MOBO3HaBUMX Po3BiIoK A.llomoschkoro, M.CrenaneHka,
C.IrnatpeBoi, .Mamuny Ta 1H1II.

Cepen BIacHUX Ha3B  IMOETUYHOIO TEKCTY CIUECIaBChKOi MHUChbMEHHHUII
0cO0NMBE 3HAYEHHS MAIOTh TOMOHIMHU. BOHM MiANOPSAKOBYIOTHCS — 3arajlbHUM
3aKOHaM XYJOKHbOI'O TEKCTY, BHUPI3HSAIOTHCS EKCIPECUBHICTIO 1 CTHUIICTUYHOIO
HAaCUYCHICTIO, BU3HAYAIOTh HOTO MPOCTOPOBUM YHMHHHUK — Tomoc. CTUIICTUYHI U
CEMaHTHYHI MOXJIMBOCTI TOMOHIMIB y moeTudyHOMYy TekcTi Jleci CrenoBUYKH
O0COOJIMBO  IIUPOKI ¥  PI3HOMAHITHI, CTAHOBJISITh  BAXKJIMBY  OCOOJMBICTH
1HJIMBI1AYaJIbHOTO CTHIIIO TTOETKH.

[IpoBenenwmii aHaai3 TOMOHIMIKOHY Ja€ MACTaBU CTBEP/KYBaTH, 1[0 aBTOPKa
MaNCTEepHO I YyTTEBO BIUIITAE iX Yy CBOE MOETUYHE MOJOTHO. BoHM mepenaroTh
rMOOKY YKpaiHCbKy MeHTanbpHICTh Jleci CTenoBHYKH, CTalOTh JOCTOBIPHOIO
JoKaIi€ero moaii. TomoHiMH B 1oe31i BUKOHYIOTh (PYHKITIF0 KOHKPETH3aIlli MICIIs Ti€l
YW 1HIIOI MOJIl, IOMOMararoTh YMTa4yeBl BIATBOPUTHU Yy CBOIM ysBI MOBHY KapTUHY
npountanoro. Hanpuxnan, y Bipmn “Ha miii 3emuti, Ham borom maniit” :

JIninponempoescvk i Kuie — pazom

Mu noooaaem yio 3apasy!

Toscmanu noou Ciuecnasa,

Maiioany cnasa! Ykpaini crasa!
Tononimu /{ninponemposcok’', 'Kuig', 'Ciueciag' OKpeciaorTh BaXIUBICTh
Ha3B IUX MICT 11 aBTOpKU . KuiB — cTomuis, cepiie Ykpainu, ane BaxxIuBo, 110 Jlecs
CrenoBuuka 6aunTth [[HinponeTpoBchk 1 KuiB Tibku pa3zom, BOJHOYAC HATOJIONIYE HA
ctapiii Ha3B1 MmicTta — 'Civecnag', SKUM MENITKaHII MiCTa aKTUBHO TOCIYTOBYIOTHCS Y
IMOBCAKIECHHI. Baxxnuse MICIIE HAJCKHUTh BXKHBAaHHIO  BHYTPIIIHHOTO
BHYTPIIIHHOMICHKOTO Tomorpadiunoro o0’exkty 'Matioan'. [loeTka HEe BUMAJAKOBO
obupae came 111 ypOaHOHIMH. 3 HUMHU IIOB’SI3aHE TPOMAJIsSHCBhKa mo3uilisa Jleci
CrenoBuuku. Bnacue, 'Maiioan' — ue Te, mjo BKapOOBaHE B ICTOPIIO KpaiHH, 1ICTOPIIO
POJMHH, ICTOPIIO YKpAiHIA, YocoOioe 60poThOy 3a MaildyTHe Ykpainu. Ile Bipa
YKpaiHLIB B Kpallle, Bipa B MailOyTHE.
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BuyTpimnbomicekuit Tonorpadiuynuii 00’ekt 'Maiidan' npucyTHIN HE B OAHIM
noesii Jleci Crenosnuku: “Po3MoBa 3 moesiero”, “Maiigan ctoite”’, “Maiigan”. Illana
i 1r000B 710 JIroAeH, Skl cTosuin MaiigaHi, monpu HENPOCTI TpariyHi MoAii.

Tak, Hanp.: [Ilanae sampa i 0suemumo 3emis,

cmoims, M08 ckens, Kuiscokuu Maioan.

BoxuBaroun TomoHiM 'MalijiaH', aBTOpKa HAroJjollye Ha I[IHHOCTI 3HaHb MPO
Hally 1ICTOPII0, HE3JIaMHICTh yXy YKpaiHChKOTO Hapofy. 3 00JjieM y ceplli epeKruBae
cluecjaaBchbKa MUCTKUHS OypeMHi ¥ noneHocH1 nofii 2014 poky. Tak, Hamp.:

Mepexmsamu cKpi3b 3aCHIdCEH) OHUHY
y cpibnsicmomy cauei 3umu
HaWwi Mpil.
Onoeneni mu
bauum 6inorwo Ykpainy (“bina Ykpaina”).

BixuBaHuil XOpOHIM-MakpOTONOHIM 'Vkpaina' — Ha3Ba Jep:kaBH, B SIKI JKUBE
nucbMeHHUI [lpugninpoB’s. Llg Ha3Ba BXHMBA€ETbCS AaBTOPKOIO [JIsl IOKa3y
ri06aabHUX MO, SIKi BiOyBaIOTHCS B KpaiHi. 1i Mpis — GauuTH CBili HAPOJ YUCTUM,
OLIMM, OHOBJICHHUM.

[IpupoaHO, HAOIBII aKTUBHO aBTOPKA BJKUBA€E caMe OHIM YKpaiHa. s Hei
BIH OCOOJMBO BaroMHil 1 CEMAaHTHMYHO HacHaxeHUU. OKpiM OPSIMOTO 3HAYEHHS
BITYM3HHU, PIAHOTO Kparo, IIel MOETOHIM CUMBOJI3Y€E MATPIOTUYHI MTOYYTTS 3 OJHOTO
OOKYy aBTOPKH, a 3 1HIIIOTO — YWTAYIB:

Ilooonaem Pyiny,
3anikyem panu.
lliogenace Ykpaina!

Tyt onim YkpaiHa BUCTyTaE€ 111€ 1 B 3HaYCHH] 'HApOJ] YKpaiHu', y3aralbHEHHS Ta
yocOOJeHHST YKPaiHChbKOTO Hapoy, sIKMK He Oalaykuil 1o noii YKpainu, BIH 3a
VYkpainy, 3a 1i HE3aJIeKHICTh 1 CBOOOTY.

Cepen riapoHiMiB y moeTHIHOMY TeKCTi JIleci CTENOBUYKY IMepEeBaKatOTh HA3BU
pik — Juimpa ta Openi. [loetonim JIHIpo TpaaMIiifHO CHUMBOMI3ye PIAHHIA Kpaii
MIOETKH, KM BOHA JIFOOUTH YCIM CBOIM 300JIEHUM CEpIEM:

Meni orc dicmanoce muxe wacmsi,
Xonoouux 600 ii npuyacms —
Cuoorcy na bepesi Opinoku

U nepexnaoaro eipuii Pinvie.

I'iaponim 'Opine' miaKpeciroe TICHUM 3B’A30K aBTOPKH 3 [IpuHINIpoB’am:

Yybu cnimuinu omusanu
6 Openi Ko3aKu ti 2embvMaHu.
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Ile wicme, e BOHAa HAPOIUIIACK, 1€ IpoUNLIH i auTsdi poku: “Iloema mpo Opins”,
“Opinbcokuit MOTUB”, “SIKOTO KOJTBOPY Opine”.

TonoHiMikOH T1IoeTHYHOTO TeKCTy Jleci CTEeMmOBUYKUA OXOIUIIOE PI3HI THIIH:
XOPOHIMH, T1JIPOHIMHU, YPOAHOHIMHU.

Otxe, TonoHiMikoH Jleci CTenoBHYKH pO3JIOTHH. Y 1i MOETUYHOMY TEKCTI
perpe3eHTOBAHO TOMOHIMHU, SIKi BiAOpa)kar0Th, 3 OAHOTO OOKY, PO3MOBHE MOBJICHHS
CIYECNaBI[iB, a 3 1HIIOro — (PiKCylOTh JiTepaTypHy HOpMmy. Bubip Toro um toro
BapiaHTa MOB'I3aHUH 13 )KAHPOBOIO CHENU(]PIKOI MOe31i, IXHbOIO TeMaTuKow. BoHu
Jal0Th SKHAWIOBHIIIE CTBOPUTH IOBHY KapTHHY OYTTS y CBIIOMOCTI YWTaya
noetuyHoro tekcrty. [loesia Jleci CTenoBUYKM 100 MOBHOTO HAallOBHEHHSI TIEBHOIO
MIpOIO PpETiOHAJIbHO MAapKOBaHa, TOB’s3aHa 3 pigHUM [IpuaHIIPOB’IM.

bannosa H.
HTY «/IHinpoBcbKa MOJIITeXHiKA»
HaykoBuii kepiBauk: C.€. IrHaTbeBa

EKCIIPECHUBHI 3ACOBM MOBHU HA ®OHOI'PA®IYHOMY PIBHI
(na marepiaui TBOpiB B. BunHHM4YeHKa)

AKTyalbHUMH MUTAHHSMHU B CyYaCHIN YKpaiHCHKIii JIIHTBOCTUIIICTHIII 1 BIJIMOBITHO
y AUAAKTHUII € BUBYCHHS TBOPYOCTI TUX MUCbMEHHUKIB, 110 OYJIM IITYYHO BUIIYUYECHI 3
YKpaiHCHKOTO MOBHO-JIITepaTypHOro mporecy. Takum € moctate Bomonnmupa
Bunnundenka. [TucbMeHHUK, TOJITHK, TPOMAJICHKUH 15149, BU3HAYHA MTOCTaTh B 1CTOPIi
CYCIILJIBHOTO 1 JYyXOBHO KYJBTYpPHOTO >XHUTTA YKpaiHu. Y MOBHO-JIITEpATypHUN
npouec B.Bunnunuenko yiifmoB sik HoBatop. [lopBaBmm Tpaauuii 3 yKpaiHCBKUM
nmoOyTOBUM eTHOTpadi3MOM, BiH CTBOPUB CKJIAIHINTY XYIOKHIO MOJEIh CBITY, SKa
BBiOpasna B ce0e MpoCTOPOBO-4acoBl KoopauHatu. B.BUHHUYEHKO MepIM yTBEPIUB
B YKpaiHCBKIH JliTepaTypl Heopeai3M, KM Ha modarky XX CT. 30JIMKyBaBcs 3
MoJiepHi3MoM. TpuBaiinii yac 11eii MMCbMEHHUK 1 HOTO TBOPUICTh OYyIIH 111]1 3a00POHOI0
B YKpaiHi, H0oT0 iM’s1 3aMOBUYBaJIOCs a00 MOB’A3yBaJIOCs 3 IMEHAMU ‘‘BOPOTiB Hapo1y .

AKTyallbHICTh JOCHIPKEHHSI 3yMOBJIEHA MOTPEOOI0 CXapaKTEepU3yBaTH MOBHY
OCOOHUCTICTh MUCbMEHHUKA — NPEICTaBHUKA YKPATHCHKOTO MPO30BOT0 MOJEPHIZMY —
3a HOro mnpo3010, JaTth OO0 €KTUBHE OOIPYHTYBAHHS HEAJEKBAaTHO OILIIHIOBAHIN
MOBHOCTHJIICTUYHIM ~ MaHepi  MWTIS, BHSIBUTH MOBHI  OCOOJMBOCTI  #Oro
1HIUBITyaJIbHOTO CTHJIIO, TOTJIMOUTH YSBJIEHHS TPO MOro TBOPUYY OCOOUCTICTH SIK
MpEICTaBHUKA K3UCTEHIIIHOTO cripsimyBaHHs. [IpobiemMu nociikeHHs: BOa4aemo B
TOMY, IO BaXJIMBUM B 1cTOpii YKpaiHu OyB caMm mepioJl MOBHO-JITEPATYpPHOTO
PO3BUTKY, B sikuii mipairoBaB B.Bunandenko. MoBa oro TBOpiB — MOMITHHI BHECOK Y
PO3BUTOK YKPAiHCHKOI JITEpaTypHOi MOBHU, Yy (opMyBaHHS 11 XyHA0KHBO-OOpa3HOl
CUCTEMHU.

VYHacnioK MOBTOPIOBAHOCTI OKPEMHUX 3BYKIB BHHHMKAIOTh IOBTOPU 3a MICLEM
(anadopa ¥ emidopa), 3a sKICTIO (acoHAHC, ajiTepallis) MOBTOPIOBAHUX 3BYKIB,
3BYKOHACJI1TyBaJIbHI CJIOBAa (OHOMATOIIEs) Ta 3ByKOBIATBOPEHHS.
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3ByKOHACTIIyBaHHs (OHOMATOMes)) — I IMiTamisl 3aco0aMu MOBH  Pi3HUX
MM03aMOBHHX 3BYKOBUX SIBHUIII, IIEPEABAHHA 3a JOMIOMOTOIO 3BYKiB, 3ByKOCIOJYYCHb
PI3HOMAHITHMX IIIYMiB, TOJIOCIB TBapWH, MTaxiB Touio. lle moB’s3aHo 3 TUM IO
JOJIChKa MOBA 37]aTHA JIMIIE MPUOJIU3HO NIEpeIaTh HAaBKOJUIIHI 3BYKOBI SIBUILA, TIPU
IIbOMY HACTUIBKM  BIOpPaBHO, HACKUIBKM  JIO3BOJISIE  apTUKYJsAliMHA  Oa3a.
3BYKOHACIITyBaHHS 3aCTOCOBYIOTHCA SIK JOJATKOBHM 10 MOHSTTEBO-NIPEAMETHOI
CEMaHTUKH TEKCTYy 3aci0 3BYKOBOi BHPA3HOCTI, IO KOHKPETHU3Y€ aKyCTUYHE
CripuiiMaHHs SBUINA a00 MOro O3HAKH, YK€ OMUCAHOI 3a JOMOMOIOK0 THIITUX MOBHUX
OJIMHUIIb, 1 TAKUM YUHOM aKTyalli3ye ii. [CHyBaHHS HEOHOMATOMNEITYHUX aliTepalliit
CBITYUTh TPO iXHIO BJIACHY BHUpaXajdbHy CHJIy — caM (akT TOBTOPY IiJBUIILYE
acolllaTUBHUN MOTEHLIaJ 3BYKa, 1110 TOBTOPIOETHCA.

3BYKOBIITBOPCHHS BHUSIBISIETHCS HE B TMOBHO3HAYHMX CJIOBAaX, a B KOMILIEKCAX
3BYKIB — BUTYKIB Ta 3BYKOHACTIAYBAJIbHHMX CIIB (SIK TPUHAOMY 3BYKOIIHCY), IO
BUKOPUCTOBYIOTBCS JIJISl TIJCWJICHHS YSBHOTO AaKyCTHYHOTO CIPUHAMAHHS SBHII
nivicHocTi. JIroguHa 3aco0aMu MOBH MOYKE JIMIIIE HAOIMKEHO TepelaTh IPUPOJIHE Ta
IITy4yHE 3By4aHHs. B aHamizoBaHuX TBopax 3a(iKCOBaHO 3BYKOHACIITyBaHHS, IO
MOXYTb TepeaBaTH:

a) 3ByKM BiA ynapiB 3aniza: «bpaze-3v!.. Bpaze-3v!.. bpaze-3v!..» — kpuuanu
Katioanu u cooi, 038iHKO, pizko, 6adbopoy (B.BUHHUYEHKO):

0) 3BYKH , IO BIITBOPIOIOTH IUTIOBAHHS: «T1ax oce oice modi, mvxy, moxy, moxy y
camy meoro 2apHry mopoy! Texy na mebe!y (B.BUHHUYEHKO);

B) 3BYKM sBul] npuponu: «Tpax-tax-tax! — jgyckae rpim, 1 jamma B ifajibHi
13BeHuTh» (B.BurHMYeHko) Ta iHII. HaBeneHi Buie MOBHI 3aCO0M XapaKTEepU3YIOTh
TUTBKH 3BYKOBI O3HAKHU.

Hanpuknan: «Tuxo-muxo 6 Coneopooi. Tuxo 6 tiomy, Ak i 00wux cive 0eHw i Hiu
K 1 CHIe mpiwums nio HO2010, MUXO Ul MOOi, K CONOBEUKO 3AIUBAEMbCS NICHEIO-
KOXAHHAM NO €aoax, no 2easx, no 3eieHux 0ioposax». Y HaBEICHHUX PEUYEHHIX
3yCTpIYa€ThCsl OUTBbIA KUIBKICTh TIIYXHMX IPUTOJIOCHUX 3BYKIB HIK J3BIHKHX, IIIO
BiJITBOPIOE KAPTHUHY CHOKOIO 1 THIII, HABIIOE€ YNTAYeBl MOBAXKH1 po3aymu. Hanpukian,
sBykamu [cf, [m], [4], [n], [K], [x], [mu] y HaBemeHOMY TEKCTI CTBOPIOETHCS Taka
noeTuyHa Qirypa, ik amTeparis.

Animepauyia - TOCTUIHO-CTHIICTUIHUIM TPUHOM T000pPY CIiB, KU MOJSITAE B
MOBTOPCHHI OJHAKOBMX YW TOMIOHWX 3a 3BYYaHHSAM MPUTOJOCHUX abo
3BYKOCIIOJIy4eHb. BoHa nmocuimoe poHiuHy BUPa3HICTh TBOPY, BUAUISIOUH MIEBHI CIIOBA
B TEKCTI ¥ TUM TIJCUITIOIOUH XHE 3HaUeHHs. Hanpukian, moBTopeHHs 3BYKiB [3/ Ta [c/
Haraaye Ops3KIT 3aii3a: «Bi0 Hie dice moi HCIHKU 27YX0 | CMPAuHo 03685Ka8 OPA3KIm
3aniza»; «Bin xo0us, po3kopauyoyu Ho2u, a KAUOaHu meainaiucs Uomy Kojaio Yyux Hie,
ounuceo 06 ix i pizko, 6e3 nady opsazkominuy. llpu nmoenHaHH1 aniteparii riyxoro [cf
Ta J3BIHKOTO [3/ y unTaya BUHUKAE CIIBUYTTS JI0 TepoiHi onoBinanHs «Kpaca 1 cumnay,
sKa MIAKOPIOEThCS cuill AHIpis: «Momps, CKpUKHY8WU, 3aXumandcs, 3aKpuidacs
pyKamu i 36a1unack, K cHiny . Y peueHHI BUMAJIbOBYEThCS Takuil (poHOrpadiuHui
MAaJIIOHOK: [¢, 3 — ¢, 3 — ¢, 3 — €, €], MO CBIIYUTH MPO BHCOKOMOETUYHY 3BYKOBY
Oprasi3aifiio i Hece B c001 INIMOOKe eKCIIPECUBHE HaBaHTaXeHHs. SIk 6auumo, mMoBTOpU
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3BYKIB [c¢] 1 [3] BHCTyNawTh CBOEPIAHMM 3BYKOBUM aKOMIIAHEMEHTOM JI0 3MICTY,
BIUTMBAIOYH HA WOTO JOBEPIICHICTb.

OTxe, HaBITh Taka MIHIMAJIbHAa OJIMHHUIIA, SK 3BYK, IO HE MAa€ BIACHOTO
3HAUEHHS, MPU BKIIOYEHHI B XYJI0XKHBO OPraHi3oBaHy MOBY (OpPMY€ T0JATKOBY
€CTEeTUYHY Ta 3MICTOBY 3aBaHTaKEHICTh BUCJIOBIIOBAHHS, peali3yl0uu 300pakajabHO-
eKCIPECUBHY (DYHKIIIIO.

Animepauin 1], [w], [wu] 3HIMae Hanpy>KEHHS, PO3CJIA0IIOE, 3aCIMOKOIOE:
«Hezabapom nioocnie i I puwxa: nanunu, 3axycunu, i becioa we meniiuie, we wupiuie
NOJIUNACH MIJC HeOABHIMU NPUAMENIMUY.

3Ba)kalouu Ha 3BYKOBY OpraHi3allil0 TEKCTY, YATau MO-HOBOMY HOTO OIIIHIOE 1
CTPYKTYpPY€, 3HAXOJUTh y HbOMY IHIIMIA CEHC, HOBHM Mi3HABAJBHUN LUIAX AYyIIi,
[JIMOMHHUM aKT CXO/KEHHS [0 «EK3UCTEHIIMHOI ICTUHW» — 1 B TaKHH CII0CIO
PO3IINPIOE MUCIICHHEBO-UYTTEBUM MPOCTIP TEKCTY.

Aconanc. KoHIIEHTpOBaHE TTOBTOPEHHS TOJOCHHUX 3BYKIB Y peU€HHI BUTBOPIOE
e(eKT MUJIO3BYYHOCTI 1 HAa0yBa€e 0COOIMBOTO 3MICTYy Y TIOE€IHAHHI 3 ajiTepalli€ro. Sk
oT: «JItoou e, mi 3a0umieHi aoou, 3 MIABUMU OYUMA, CMYPOOBAHO O3UPAIUCHL HA
X8UNUHY KpYe cebe, CAyXanu CmMpAawHull ckpe2im cmepmi i 3H08Y mMyno KUWiiu, yepes
XBUNUHY 3a0Y8uiu supsanux 00 ix 3adyutenux» (B.BuananueHko). ['010CHI mepeIHhoro
pany [u], [i] BiApi3HSIOTBCS OJWH BiJl OJHOIO IMIJHECEHHSAM: [U] — CepeaHbOIO
IJTHECEHHS, [1] — BUCOKOTO MiJHECEHHs. Y HaBEJICHOMY PEUCHHI Il TOJIOCHI 3BYKH
CTBOPIOIOTH €(eKT MHOXXUHHOCTI JIIOJIeH, Ouel, CTpaKJaHb, aji¢ B 1HIIOMY DSIAKY
omoBiaHHs «JluM» TMpeBayltoe acoHac [1] y moeaHaHHi 3 [€], M0 BIATBOPIOE O1IBII
ONTUMICTUYHY KapTHUHY, BUPAXKAE EKCIIPECII0 XOPOIIOT0 HACTPOIO 1 3aJ0BOJICHHS: «/
Koau nepemscyeas Bnepeo, mo conye eeceno cmisanocy, i cmasana 6ecHd, i KaMiHHs
ygimom yeino, i pubu cnisaiu, moeuaswi, nonroxausi pudu» (B.BUHHMYEHKO).
BusiBnsieTnes, 1m0 moeTHaHHS aCOHAHCIB P13HUX TOJIOCHUX 3BYKIB BIMOBIIAE PI3HUM
EKCIIPECUBHHUM BiJITIHKAM.

CeMaHTHYHA YCKJIQJHEHICTh 3BYKOBOI OpraHizailii € OJHI€I0 31 crernudiuHux
ocobnmBocTe MOBH TBOPIB BosnoguMupa BunHrueHKa, 30KpeMa MiJIBUILYEThCS Y HIN
nuTomMa Bara (POHETUYHMX IOBTOPIB, IIO0 3yMOBIIIOE BHHUKHEHHS SIKICHO HOBOIO
CMHUCIIOBOTO €(eKTy. 3ByKOBa MOJIIOHICTh CEMAHTUYHO BIJJAJICHUX MOBHUX OJUHUIIb
MMOYMHAE YCBIJIOMJIIOBATHCS SK CMHUCJIOBUH 3B’SI30K MK HHMH, a II€¢ CIpPHSIE
BUPA3HOCTI, EKCIPECHUBHOCTI TEKCTy, 3B’SI3HOCTI I1HQOpMalii, 3aKJIageHOl Yy
BHYTpIIIHIX (opMax HecnopigHeHux ciiB. [Iponec moeTnyHoi ceMaHTH3allll JIEKCEM,
4Kl 00’€IHYyIOTbCS Ha OCHOBI BHMAAKOBOi ()OHETUYHOI MOJIOHOCTI, PO3TISAAETHCS
BUEHUMH SIK SIBUIIE MAapOHIMIYHOI aTpakiii. [ TnOruHa Takoi cX0X0CTI BU3HAYAETHCS
3a KUIBKICTIO TOTOKHHUX 3BYKIB Y 31CTaBIIIOBAaHUX CIIOBaX.

OTxe, CIIOCTEPEKEHHS 3a TeKcTamMHu TBOPIB B.BuHHMYEHKA MiATBEPIKYIOTh
TYMKY TIpO T€, 10 BIH J0oMaraBcsi TOYHOCTI CJI0BA, BIATIOBIIHOCTI CJIoBa i o0pasy, y
mporieci poOOTH HaJl TEKCTOM ONYyCKaB 3aiiBe a00 HeBupazHe. DoHETHYHI 3acolu
BUPA3HOCTI € SICKpaBUM 3acO00M CTBOpPEHHS €KCIpecii B IMPO30BUX TBOpax,
BUKOPUCTOBYIOTHCS ISl CTBOPEHHSI MEBHOTO CTUJIICTUYHOrO €(EeKTy, BIJIMOBIIAIOThH
ECTETUYHHM YIIOJ00aHHSIM YHTAUIB.
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BecesioBa B.
HTY “/IninpoBcbka nmoJiirexnika”
Hayxkosnii kepiBauk: LK. Ion’ sk

CUMBOJI IITAXA B TBOPUYUOCTI OJIECA 3ABI'OPOJHBOTI'O (HA
MATEPIAJII 3BIPKHA "KUTTSI MOMOI'O IITAX"

Onecw 3aBropoHiii HaNEXUTh 10 CJIaBHOI Koroptu noetiB [Ipuaninpos's XX
croitra. Moro TBOpYl JOPOOKM 3HAYHOIO MIPOI0 MOB'S3aHI 3 MEPEeKIaAaIlbKOIO
TISUTBHICTIO 3 ECTOHCHKOI MOBH.

36ipka "XKuttsa Moiioro nrax" BiJ3HAYAETHCS TOHKUM JIPU3MOM Ta TITHOOKUM
CBITOCHIPUUHATTSAM, (P1710cO(DCHKOIO 3pUTICTIO Ta MOJoaeuuM 3araioMm. Hackpizaum
oOpa3zoM € oOpa3 nraxa. [ITax - 11e CUMBOJ PO3KpUIIEHOT AyIl, CBOOOAM TBOPUOCTI,
3BUIBHEHHSIM BiJ JpiOHMX TOOyTOBUX peaniid. Y moesisx "Jlech niTae mTax Moro
xutTs", "Haue 3 micsms cumierbes myx", "Y cepriHi COHSIX MaxHEe BXe He Tak"
3yCTpIYa€EMO TaKi CTBEP/UKEHHS aBTOpA: «...f Jieuy 1 Jieuy, [bOMY JIETy — KIHIIS aHi
Kparo...» 1 «ITax ... MOJETIB — KyAH 3a0ar JETITW» - 1I€ 1 € MATBEPIKECHHSIM 3HAUCHHS
o0pa3y SK BIJILHOTO TOETHYHOTO TOJIBOTY, TAJIAHTY , IKAW 3M1IMMAEThCS HAJ 3€MHUM 1
J0CATAE BEPIINH.

OO0pa3 nraxa mocTae 1 IK CAMBOJI HECKOPEHOCTI: «...C0o0010 3anuiaics, TUIbKU
TaKk MHUCAaTUMEIl PSJAKA HE TMOTOJOYEHI, CHmiBaTUMell ©Oe3 O03UpKYy, MOB
nrax...» ("dypucitam ycim Hanepekip"). OnHak 1ieil 00pa3 He 3aBK]1 MO3UTUBHUM.
3ycTpiyaeThCs TAKUM «BEIETEHCHKUN MTaX», 0 BiJoOpaxae CMyTOK (HOpHUHM TyMaH),
axuit "kpuinamu 6’°€", abo "dopHuil nTax", SKUil "31a€ThCS 3 PyKaBiB MOIX BUJICTHUTH'.
Takoxk Take MOHATTAM SIK "3pajliTh 3pajil" MOPIBHIOETHCA 3 ITaXOM, "B SIKOTO JIBa KpHJIa
HABIKHU 3aXJIMCHYJIUCS y KpOBi".

Onexcanap CepriioBUY BHCIIOBJIIOE CBOI MOYYTTS uUepe3 €miTeTH (IITaxoMm
OCIHHIM, TPUBOXHHUH KJEKIT, YOPHHM MTax, MTalla CyMHE, BEJICTCHCHKUM MTax)
nopiBHsHHA ("'Mamanu, HEMOB miaOuTI mTuii", "mmaku — Becem cypmapi”, "HeMoB
caifrak, mig Qgapamu OiKy", "JOopHUN TyMaH y BHOanKax, SIK BEIETCHCHKUH MTax',
"Haue MTaCTBO CTPUBOKEHE, JTUCTS 3JiTae"), meradopu (cpiOHOMEpe MTACTBO, CEepIie
pPamiCHO 303yJIUTh, IIMAK... BeUip TOPJICUYKOM IMMO30JI0TUTh, HAJ[ THI3JOM BHYAKIOBYE
nrTax), rimepoosm (o000 BecHY 10 0e3ymy), pedperu (6abune mito... OabuHe...,
0abuHe miTo... babuHe).

OO6pa3 nraxa moB's13aHO 3 IHIIUMHA 00Opa3aMu: OCiHI, YT, CepIls, CI0Ba, MiCHI
(ociHb 6’€ KpUIIOM; 3JTiTAE JIyIIa JI0 BUCOT; CEPIie PaIiCHO 303YJIUTh; CIIIBATUMEIII, MOB
nTax; CJIOBa PIAHOTO TaiHHUW JOTUK 3A1AMae MOe€ ceple; TpUMae B J13b00i
cMmix). Hampukian, BIZIIT BOCEHHM NTaxiB y BUPIA CTBOPIOE CYMHY aTMocdepy
po3nyku. Tox MOET, 3aCTOCOBYIOUM 00pa3u OCEHI 1 OCIHHBOTO NTaxa B Bipmn "Haue
NTAaCTBO CTPUBOXHUHE, JIMCTA", BIATBOPIOE 4YEpPE3 HUX TMPOIIAHHS 13 SKUTTSIM,
3aBEPILIECHHS )KUTTEBOTO HUISXY.

TakuM YHHOM TIPOCTEKYETHCS TPSMUN 3B'A30K 00pa3y-CUMBOJIy IITaxa 3
KUTTSAM, HOTO CYTHICTIO Ta HamoBHEHHsM. Cama 30ipka IMoe3iil CHMBOJII3Yy€E ITaxa,
KU, SIK 3a3HaYa€ aBTOP, «...TOPHETHCS 10 Bamux pyk, cijae Ha muieyi, 3a3upae B o4,
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HACIIyXOBY€E cepLs» «SIK Biayiedy, TO BCE OJHO MOJIIO — MOUYYHTe, JII0JIe, MOE THXE,
TEIUIE: yCe CBITE B MOIH JyIlll KHIIO. ..»

po3n O.
HTY «/I[HinpoBcbKa MOJITEXHIKA»
HaykosBnii kepiBauk: C.€. IrnHaTtbeBa

BEPBAJII3ALISA KOHOENTY «ITATPIOTU3M-JIFOBOB»
(ua martepiaui kuuru Jleci CrenoBuukn «3a Ykpainy, 3a /{lninpo. 2014—
2019...»)

[TyOminucTuuHui TEKCT KHUTH «3a YKpainy, 3a Juinpo.2014-2019... Baecok
HTVY «/lninpoBchka mojiTexHika» B OOOpPOHY JepkaBM MiA Yac BiiHM Ha Cxoni
Ykpaian», aBTopom sikoi € Jlecss CTenoBuYKa, BUCBITIIOE MISUTHHICTH BOJIOHTEPIB 1
ydacHuKiB 0oitoBux nii ATO-OOC, most KOKHOTO 3 SKUX Y CBiif yac Oyya moB’s3aHa
3 HaiioHaJIbHUM TEXHIYHMM YHIBEPCUTETOM «JIHIMPOBCHKA MOJITEXHIKa». ABTOpPKa
PO3KpHUBaE icTOpii HEOANAYKUX JIFOJIEH, 1110 HaJaBalld TYMaHITapHy JOMOMOTY 1 THX,
XTO mimoB Ha (GpoHT. Bee e — y dopmari icTopuyHUX AOBIIOK abd0 1HTEPB’IO, SIKI
Opana nani Jlecst y 61i1iB, 110 MOBEPHYJIUCS, TONOBHEHUX (POTOMATEpiaIaMH.

[ToHATTS «maTpioTU3M» — OJIHE 3 KIIIOUOBUX y PpEMpe3ecHTOBAHOMY BHIaHHI.
Konuent «ITATPIOTU3M» nnst ykpaiHIiB — 1€ TOTOBHICTh >KEPTBYBATH CBOIMH
1HTEepecamu 3apaju Hapoay, Oe3MexHa BIJaHICTh HOMY, TParHeHHs 3aXUILATH PIAHY
semii0. Came TaTpiOTU3M € JDKEPENIOM KYJIbTYPHO-ICTOPUYHOTO Ta MOJITUYHOTO
PO3BUTKY YKpaiHW. BITBIIICTh CTIOBHUKIB JAlOTh BUSHAYCHHS TMOHATTS TATPiOTHU3M'
aK 1r000B A0 baTtekiBmmHU. 30KpeMa, 3a AKaleMiYHUM TIyMa4HUM CJIOBHHKOM
YKpaiHChKO1 MOBH, TATPIOTH3M — 11€ JIIO0O0B 10 CBOET OaThKIBIIMHU, BIIAHICTh CBOEMY
HApOOBi, TOTOBHICTb JIJISl HUX HA XKEPTBU ¥ MOJABUTH. 32 P1II0COPCHKUM CIOBHHUKOM
naTpioTu3M — (Tpel. patre - OATbKIBIIMHA) — FPOMAJCHKUN 1 MOPAJIbHUNA MPUHIUII,
SKAW XapaKTepu3ye BIJHOLICHHS JIIOJEH 10 CBOEI KpaiHW, SKUU TPOSBISETHCS B
MEeBHOMY 00pa3i Al 1 CKJIaJIHOMY KOMILJIEKCI CYCNUIbHUX MOYYTTIB, SIKUWA 3a3BUYAM
HaA3UBaIOTh JIOO0B'TI0 10 OATHLKIBIIUHH.

3a HalMMH CIIOCTEPEKCHHSIMH JOCUTH MPOAYKTUBHUM CKIIQJHUKOM y MOBI
kauru «3a Ykpainy, 3a [uinpo. 2014-2019...») € wmogens «ITATPIOTU3M-
JIFOBOB».

JIrob0B 110 pigHOI KpaiHW, KOJM JIIOJWHA y IIUPOKOMY CEHCl sl cebe
MIJICBIIOMO acorrialiitoe cede 3 pigHO KpaiHorw. | 11 J1000B 10 BITYM3HHU TICHO
OB’ s13aHa 3 JIF0OOB 10 MaTePi 0 CMHA /TOHBKU — 3aXUCHUKA piIHOT 3emuti. Hanmpukmnan:
Cun ([Imutpo PemeTHsIK) HeE 313HaBCS Matepi, 0 niepedyBae Ha TiepeoBii. [lpome
mMamepuncbKe cepye nepeoyysano auxo. B iromomy 2016-20 6 Ilickax scumms [fivmu
obipeana eopoyca mina. «lle 6yn0o coneuxo, 3010ma oumuna. A nobpamumam
cKa3ana, Wo 6iH y MeHe 00UH 3 MIIbUOHAY, — Oiiumbcs cnoeadamu mamu. A xaonyi
gionosinu : «Hi 6iny eac — ooun 3i 100 minviionis. Bin — cnpaechiil ogpiuepy, — 1eos
CMPUMYBANA CTbO3U MAMU.
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'Cnpasoicnill oiyep',— Tak JaAKOHIYHO XapakTepe3yroTh /[Murpa Pemernsika
ToBapuili 1o ciyx0i; Jlimka OyB 'cnpasorcnim, maxkux — oOun Ha minblioH' 31aBallOCh,
HE 30BCIM SICKpaB1 €MITET JIJIs1 ONUCY MOPTPETY T'eposi, OJTHAK CaMe 111 €MITETH BKa3yIOTh
Ha Ty COIllaJibHY I[IHHICTb, Ky BUSBHUB Oo(ilep, Apyr, moopaTuM yepes J0OO0B /10
pinHoil 3emii. Taxum 6iH 0y8: NO3UMUGHUM [ UYHUHUM, 0OHOUACHO CMIIUGUM M
uyinecnpamoeanum. JlekceMu, sKi BIATBOPIOIOTH KOHIIENT OOpa3HO TPOIETYHUMHU
3acobamMu  — EMOTUBHUMH  CIITETAMU: HO3UMUBHUL, UYVUHUL,  CMIIUBUL,
yinecnpsimosanuii, BUSBIAIOTh KOTHITUBHE HANOBHEHHS KOHIIENTY TO3UTHUBHOIO
OLIIHKOIO — 3aXOIUICHHSI 1 YYTIUBICTb: «BIH 3A62COU HPAMO MaA CMIIUGO 3ycmpiuag
HCUMM ).

Eniteru 'coneuxo', '3010ma oumuna' ve nuie qar0Th 3MOTY BUPA3UTH CYTHICTh
MATEpPUHCHKOTO TMOYyTTs JI0OOBI MaTepi 1O CHHA, a ¥ HaJalTh EMOIINHY
XapaKTepUCTUKY. «Kou cunouka 3abupanu 6 apmito, 51 He XOMIina tio2o 8IONYCKAMUY,
- 30 cnizemu Ha ouax 3eadye Temsna Onexciiena (Matu 3arubioro BoiHa). Came
BXKMBAHHSI 3MEHIITYBAJIBHO-TIECTIIBUBOTO 3BEPTAHHS Matepi A0 JOPOCIOTo 24 pidHOTO
cuHa-odilepa-3axucHUKa — 'cuHOuoK' Hamae OCOOJMBOI HIKHOCTI, JIETKOCTI
MECTIMBOCTI YChOMY TEKCTy. Y MyOJIIMCTUYHOMY MOBJICHHI Take TIEeCTJIMBE
3BEpPTAHHS 3yMOBJICHE HAMIpPOM JaTH BUPa3HICTh, OOpPa3HICTh TEKCTY, BUCIOBUTH
eMoIIii MaTepi 3aru010ro 3aXMCHUKA, CTBOPUTH TPUPOJIHIO EKCIPECIO.

Hocnimkenns konnenty « [ IATPIOTU3M-JIFOBOB» nae 3mory BUSBUTH
IIHHOCTI Ta 3’SICYBaTH CETMEHTH, SIK1 BJACTUB1 JJI CY4aCHOI'O YKPaiHCHKOTO
KOMYHIKaTUBHOT'O IPOCTOPY.

OTxe, mpoBeaeHUH aHaNi3 MyOIIUCTUYHOTO TeKeTy «lloBUT FOHOTO COKOTIa»
JaB 3MOTY IIJICYMYyBaTH, [0 KOHIIENT «MaTPiOTU3M» BUSBISETHCA Y JKEPTOBHOCTI
BOiHA, BUSBJICHHS HAI[IOHAJILHOI CBIIOMOCTI, MY>HICTh 1 BUCOKHM TTpodecioHai3M,
BUSIBJICHI Y 3aXUCTI JIEP’KaBHOTO CYBEPEHITETY Ta TEPUTOPIATIbHOI ITICHOCTI YKpainHu,
BIPDHICTh BIWCHKOBIA TpHCS3l. A MEHTaJbHAa  1/esl MaTpPiOTHU3My HAMWIMOBHIIIIE
npeacrasiaeHa mojaeuio «I[TATPIOTU3M-JIFOBOB».

3yenko B.
HTY «/lninpoBcbKa MOJIiTEXHIKA»
HaykoBuii kepiBuuk: C.€. IrHaTb€eBa

META®OPA B IOETUYHOMY MOBJIEHHI
MHUKOJIN MUKOJIACHKA

A nazoupas 0060.1i medy i nepyio,
ouuwyy8as 00 NAOIUHU CBIl JIAH ...

A moosm 8iodasas cnisyue cepuye,
000po Meopus — mo GIUHULL Mill MANAH.
M. Mukonaenko

Mukona AHTOHOBHY MWUKOIAEHKO — BIiIOMHH NHCHMEHHHUK, >XypHAaTIiCT
[Ipunninpos’s, aBtop Ouibmie, HiXK 20-Tu kHUT. baratorpanHa TBOPYICTh
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MMHIChbMEHHHMKA: OIOBiIaHHS, ITOBICTi, HAPHUCH, BIPII, IT’€CH. AJle TUIbKH IOE31s cTaja
cencom moBroro xkuTTs [larpiapxa, monan 40 36ipok — 1€ CIpaB>KHS ICTOPIsT AYTII. . .
Mertadopa — 011uH 3 HalsSICKpaBIIINX, HAWBUPA3HIIIKX 3aCO0IB TBOPEHHS OOPA3HOCTI Y
NOETUYHOMY MOBJICHHI Mukoim MukomnaeHka. [cTopisi BUBYEHHs MeTagopH y ramysi
JICKCUYHOI CEMAHTHUKH OXOTUTIOE 11 TITMOOKE TOCIIHKEHHS Y BJIACHE CEMaCiONIOTIIHOMY
Ta HOMIHAaTUBHO-TIPEMETHOMY acriekTax. [[oka3oBuM JJIsl HOrO TBOPYOCTI € MOIIYK
HOBUX 3ac00iB 0OOpa3HOCTI, MOB’SI3aHUN 3 PO3MIMPEHHSIM MPOOJIEMATUKHU TOe3ii.
JlocipkeHHsT ToeTUYHOTOo MeTaopuKu y TBOpax Mukoianm MuKOJa€HKa Ja€ 3MOTY
BUSIBUTU HOB1 aCIIEKTH Y CMHCJIOBIN CTPYKTypi MeTadopHu.

Cepen TumiB Meradopud 3a CMHUCIOBOIO CTPYKTYPOIO BHOKPEMIIIOEMO
MeTadopu-3arajiku:

Xominocs 6 scummi nisimame yoauy,
Hacnueuti, xmo 3ymie 3pocmums noesiii cao:
B nim kpoe mos, mos kozaua é0aua —

JKummsi napooy, a ne c8ImcvKull Mackapao.

Bonu  HaiuiTkime BigoOpakaroTh MeTadopuyHy crenudiky, a came
CEMaHTHYHY JBOIUIAHOBICTh O0Opa3HO BXHUTOro cjioBa. BoHO cywmimiae B co0i
OJIHOYACHO TpsiMe 1 MeTadopuyuHe 3HAYEHHS 1, BIJMOBIJHO, BUKJIMKAE aCOIIaTUBHI
pSAIU, TIOB’s13aH1 3 HUMU 00oMa:

Ilykato cnoeo, ik KpuwmanbHa Co8iCmb .
Tooi 6oHO, MO8 npanop, - Malopumeo.
bepemuvca eupom i maiii eiput i nosicme,
3amuepnoro 6ezcmepmnoio zopums. A6O
Psaoku noe3iit — cnpasdicHe MiHHe noJe,
/e 3a0ym eubyxac 6 myopocmi il Kpaci.

He mooicy ix mpumamu na npuxoni:
Po3oicnuce nomixc 1100u nPOMeHAMU BCI.

Cy0’ekT 1 00’€KT 3ICTaBJIEHHS YMOBHO OTOTOXXHIOIOTHCS, OyAydd Ha3BaHi
OJHUM CJIOBOM, TOOTO MeTadopH-3araJku € ogHOWIeHHHMHU. [Ipu 11boMy Ha piBHI
CJIOBOCIIONYYEHHSI, SIK IPABUJIO, CHOCTEPIraeThCsi KOHKpETH3alis MeTadopUuHOTrO
3HAYEHHS 3araJIki 3a PaxyHOK ii MOIMPEHHS aTpUOyTOM.

[Toetnune MoBneHHs Mukonu MukonaeHka BUpPI3HAETbCA MeTadopamu, siKi
YTBOPIOIOTh TaKOX Oararorpanti oopaszu BiunocTi:

Memne rsncueumen enepeia ncuxiuna,

Haiinepwe — wucma mucis, wjo 1une 6 4aKkpu.
Iloemopioro 05 cebe myope il giuHe:

3emni — kicmku, Tonkomy Ceimy — nepeu,
Hy, a oaa /[yxa — ceéimnio: MiKpo ii Maxpo.
36’130k i3 Kocmocom — cnigzeyuus cmpymie:
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Biopye npocmip — mos wumopmu na mopi.

Biunicte, Ha nymxky Mukonn MukosjaeHka, HE Ma€ dacy, IPOJIOBXKErocTi. Y Hid yci
MU Tiepe0yBaeMO y IPOCTOP1 BIYHOCTI.

Otxe, moetnuHuii MetadopuuHuii cBiT Mukomu Mukosaenka posnoruil. Bin
CIIOBHEHUH HOBUMMH mourykamu. CeMaHTHUYHE HAaBaHTAXKEHHSI JI€Talll 3aJIeKUTh BiJl
BUKOHYBaHUX y Moe31i (PYHKITIH.

JloGanosa B.
HTY «/lHinpoBcbKa NMOJITEXHIKA)
Haykosuii kepiBHuk: C.€. IrnHaTbeBa

JEKCUKO-CEMAHTHYHI OCOBJIUBOCTI MYSI/I‘IHOT
TEPMIHOJIOI'TI HOETUYHOT' O TEKCTY MAPII IPYKKO
(na marepiaui 30ipku «Kiencuapay)

Mapis Jlpykko — BijjoMa NOUCbMEHHHULS [IpuaHINIPOB’s,, HAIEKUTH A0 TUX
MOETIB, SKI HE MPUXOBYIOTh B CBOro 4YWTadya HIYOI0, JUISTHCSA
HalCOKPOBEHHIIIUM — CBOIMH IyMKaMH, IOMUCTIAMU, MPisIMU, PO3MUCIIAMH.

[i moetwunmii Tekct, 30kpema 30ipka «Knemncuapa, HacHUeHMH My3HYHUMH
TepMiHaMHd. TepMiH 3a CBO€IO0 MNPUPOAOCID € OJHO3HAYHUM Ta CTHJIICTHYHO
HEUTpaJbHUM, BTIM, 1€ MPOCTEXKYETbCS JUIIE MNPHU BXKUBAaHHI HOro B TEBHIN
TepMiHOCHCTEMI. AKTHUBHO BKMBae Mapis JpyKKo TepMiHH, 110 MTO3HAYAIOTh HA3BY
MY3UYHOTO 1HCTpYMeHTy. Hailtuacrimie 1ie k003a, HampuKiIa:

1 ko63a odicuna, epyuopodicoeHna,
Oxpunena 6ocHem CHiBYYUM DYK...
Cnosa 036eHinU, K 0 3eMJII0 3ePHa,
I npopocau kpize monouau po3nyxK,
a00: A nuni wo? Bowce ko03a y myzei?
/[36inKa ne osusaemuvcs cmpyna?

Ko063a 1ue He nume CTapOBHHHMI YKPAaiHCBKUA HApOAHWM IIMIIKOBUI
THCTPYMEHT, SIKU Mae TpymonoAionuii kopiyc. Lle aymra ykpaincekoro Hapoay. Bona
Ma€ TTIUO0KY CHMBOJIIKY, 1 BXKE JIaBHO HE CIPUHMAETHCS MPOCTO K IHCTPYMEHT, 1€
BXKE O3HaKa yKpaiHCbKOro Hapoay. Hamp.:

Komy noesis ne ouyacina,
36y0imb-no k063! I 6 akopoax cnis
Ili3naeme n10606i 3004i cuu,
llouyeme llleguenxiscokuu Momus.

Kpim Toro, y moesii ciueciaaBiabKOi MUCTKHHI BXKHWBAETHCS TEPMIH «CKPUNKQ.
Penpe3eHToBaHMil CTPYHHMII CMUYKOBUN HAWBUIIMN 3a TECUTYpPOIO IHCTPYMEHT 3
CKPHUIIKOBOi POJMHU CMHMYKOBUX OTPUMYE B MOETHUYHOMY TeKcTi Mapii Jlpyxko
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CEMaHTUKy BlacHe My3uku. Hanpuknan: Ta ckpunka cnieana, ma cxkpunka
cmapanacs Ha 6ic. TyT CKpHIIKa )KMBa — BOHA Mae rojioc, BOHA CITIBAE:

Ha 3sanuwi npacnens, y Kynax 30mainux inro3i,
Jle mapno ceidomicms onopu 015 cebe uiyka,
Panmoeo s ckpunky snativina, wo y 6iouai i mys3i
Cnisana npo uac, koaiu 30poi He izbme pyKa,
Mapis JlpyKo MOpIBHIOE TO€Ta 31 CKPUIKOK, 1 B I[bOMY OCOOJIMBICTH Il
BJIACHOTO OaYeHHS:

Iloem — mo ckpunka, a 110006 — CMUUOK:
NOPB8Alo CMPYHU, A CMUYOK 30CMABCA.

BoHna ninmuThcs 31 CBOIM UMTa4eM iIHTUMHHUMH TIOYYTTSMH, SIKI BOHA Bi9YBa€E J10
MY3HKH : [Ipuxo0sb 00 mene — K nmawuHutl cnie
Yu sax [lonapua 3ipka onieHoui.
AOo: [ cnisaro xumepnuii pycardun Ou80OMOmMus,
Ill06 nixmo He 0i3Hae6ch, W0 HA cepyi MYMAHU,
bine mayin noetku BepOanizyeTbesi came 4epe3 00pa3 «CKPUIIKA 3aTIATay:

Ha 3aempa 6i0 60110 gitinu ymomasimscs Hayii,
I ckpunka 3amama im 3106 Hazadae nPo mup.

BepOamizaiis jekceMu «CMHUYOK» — TIPHUCTPOIO JJIs 3BYKOBHIOOYBaHHS Ha
CTPYHHHUX IHCTpPYMEHTaX, TOHKA BUTHYTA JIEPEB’iHa TPOCTUHA 3 HATSATHEHUM ITy4YKOM
BOJIOCCSA Y TOEAHAHHI 3 IIECIIOBOM «CITIB» — BOKQJIbHE MUCTEITBO, BUKOHAHHS MY3UKH
3a IONOMOTO0 TOJI0CY HAJAA0Th M0e31i 0COOIUBOTO 3ByUaHHH.

HanamroBye Ha My3uyHU# Jaj 111e OAUH TEPMiH, SIKUM IOCITYTrOBY€EThCsl Mapist
Hpyxko — oprAH Ha3Ba 1bOro KOHCTPYKTHMBHO CKJIQJHOTO KJIABIIIHO-
MTHCBMATHYHOTO IHCTPYMCHTA 3aCBIAYy€ IIMOOKE pPO3YMIHHS aBTOPKOK MY3UKH.
Bona ToHKa if paHuMa qymia. Ii Puueu-opzanu BUKOHYIOMb ¢hy2y Oou;y

ManjoJliHa — MUNKOBUM IHCTPYMEHT 3 YOTHpPMa TMOJBIMHUMH CTpyHaMHU.
Hanpuknan:

Konu connux cadie manooniny

FOnuii bepesenw nisicno naonas,
Ilpunecna mene 3epas wnayuna
Y sionynnax ceamewnix oxmae.

Posuib - CTpyHHO-yJapHMH KJIaBIIIHUKA 1HCTPYMEHT, Pi3HOBUJ (HOpTEriaHo.
Hanpuknan: Posane mosuumes. [lanip mazciuno cnumo;
Biona - abo Biona ma ramba — TEHOpoBa BioJia, 32 PO3MIPOM OJHM3bKa [0
Biojlonveni Hanpukian: /[o pyk 63s1a 3anedbany eiony;
HaOnmxeHuM 10 momepefHix € TEepMiH «Kaasiuy — BaXUb MY3UYHOTO
1HCTPYMEHTA, SIKUM € JAeTaJUII0 MEXaHi3My JJIs TBOPEHHsI 3ByKa Ta MOX1JIH1 BiJl HBOTO,
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OCKIJTbKM BIH TMMO3HAYa€ YaCTUHY TaKOTO MY3WYHOTO IHCTpyMEHTa SIK (popTemiaHo.
Hanpuknan:

Knaeiwi 6ini — y wacms nonoi,

Knagiwi uopHi — po3nyKu Xeununu,

Knaeiwi 6ini — nentocmku nigoHil,

Knagiwi uopni — ocmyma nosicedxci.

O1xe, My3U4Ha TEPMIHOJIOTISI € HEB1JI €EMHUM CKJIJIHUKOM MOETUYHOTO TEKCTY
Mapii [pyxko. Ycworo B 30ipui «Kiencuapa» My miipaxyBajiud CIMAECAT I SITh
BUITAJIKIB BXXWBAaHHS TEPMIHIB 13 My3udHOi cepu. OCSATHEHHS MOETUYHOTO CBITY
MaWCTpPUHI CJIOBa CHOpUAE€ TIMOOKE PO3YMIHHS POJII MY3WKH B KUTTI JIOJUHHU.
My3uuHa TepMIHOJIOTISE HE JIMIE YpPI3HOMAHITHIOE TOETHYHUN TEKCT, a i Hajaae
oMy 0COOJIMBOTO 3ByYaHHS 1 CIIPUAHATTA.

HoBocbos10Ba A.
HTY “/luinpoBcbKa moJiiTtexHika”
HaykoBuii kepiBauk: C.C.IrnaTpeBa

IHTUMI3BAILIA 3BEPTAHDb Y TEKCTOBIH ITAJIITPI CEPTIA XKAJTAHA
(1a martepiaui omoBiganHsa «bajlaHecKy-KBapTeT»)

VY cydacHiil JIHTBICTUIIl MPOCTEKYETHCS 3allIKaBICHHS MPO30BOI0 TBOPYICTIO

nucbMenHnka XXI cromitrs Cepris Kamana. OcoOnuBuil 1HTEpPEC BHUKIIUKAE
JTOCITIJIPKEHHSI TEKCTOBO1 MATITPU HOTO TBOPIB.
[TuceMeHHUK 3aBKIU MHILE CBIA TBIP 13 HA/AI€I0 HA TE, 0 BiH 3allIKaBUTh YMTAYa.
CaMme 3BepTaHHS € OJHUM 3 BaXJIMBHX IHCTPYMEHTIB BIUIUBY Ha HbOTO, CIYTYy€
3ac000M 1HTHMI3allli, SIKY pO3IIIAJAIOTh K CIOCIO XyA0KHBOI 0OpOOKH TEKCTOBOTO
Marepiaiy, 110 CIpUsIE CTBOPEHHIO EMOIIMHO-1HTEIEeKTyaIbHOTO eeKTy. JloCIiTHUKN
XyJI0’)KHbOI MOBH BH3HAYalOTh 3BEPTaHHS SIK OJIUH 13 3ac0o0iB iHTUMI3alii. Bueni
(B.B.Bunorpagos, M.M.baxTiH, FO.0.beap4uKkoB Ta 1H.) po3MIsiAalOTh IHTUMI3AITiIO 3
NMCeMHUM a00 BHYTPIIIHIM MOBJIEHHSIM. 3arajioM, 3BEepTaHHS —  CJIOBO abo
CJIIOBOCTIOJIYYCHHSI B CTPYKTYpi pEUYCHHs, IO Ha3WBa€ THUX, O KOTO areltoe
KOMYHIKaHT. PelMMIieHT € UEeHTPaJbHOK (Irypor0 IHTHUMI3ZYHOYOro 3BEpTaHHS 1
HaOyBaro€ CyTO y3arajJbHEeHOTO 3HaUCHHS.

3 mornsgy ocoOiaMBOCTEH CTPYKTypu TekcTy mainoi mpo3u  Cepria XKanana,
IHTUMI3YI0Yl 3BEpPTaHHS CTBOPIOIOTH XYJIOKHI —amessmiiHi curyamii. 3oKkpema,
3BEPHEHHS JI0 KOTO-HEOY b 3a MATPUMKOIO 200 CIYTYIOTh TUM MOBHUM MaTepiajioMm,
IO TMEBHOIO MIPOIO IHTUMI3y€ aBTOPCHKY PO3MOBI/b 1 3aMpOIy€E PELHUITIEHTA CTaTH ii
aKTUBHUM YYaCHUKOM, MOXJIUBO, PO3ILITUTH AYMKH i TOUYTTS aBTOpa. Y TEKCTOBOMY
cermenTi omnoBigaHHs Cepris XKanana «bamanecky-kBapTeT» aKTHUBHO BXKHBAIOTHCS
niecniBHi  ¢opmu. IlpoBemeHuit aHami3 ykKa3ye Ha THUIMOBI Ui  YKPaiHCHKO1
JIHTBOKYJIBTYPH JIGKCUKO-IpaMaTH4H1 3aCO0M MOJieNIfoBaHHs iHTUMI3alli. Cepes HUX
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IHTUMI3YIOYl  CIIOBa-CUTHANM,  SIKi BXKMBAIOTBCS  aBTOPOM 3  METOIO
KOHTAKTOBCTAHOBJICHHS 1 KOHTAKTOIIIITPUMKH:

a) MPUCBIMHI 3aMEHHUKW;

0) 1ieciIoBa HAKa30BOT'O CIIOCO0Y;

B) BCTaBHI CJIOBA;

I') MapaHTEe3HU.

ABTOp JOBIpsi€ CBOEMY uuTayeBi. [HTUMI3yIO4i 3BEpTaHHS MPOEKTYIOTHCS Ha
anapecara. lle ocoOmuBe 3BepTaHHS, SKE CHPUSE  BCTAHOBJIICHHIO KOHTAaKTy 3
anpecaroM. Hanmpuknan:

— A cvoeooHi bauus eawt sucmyn Ha NIOWi;

— Bu cnisacme?;
a060 Mu o npo eac nivoco ne snaemo; ab6o Cnyxatl, - 2o8opums Mill HOBUL-OpYe-
eimapucm.
3aiiMEHHUK, 1110 HAJICKUTH JI0 PI3HUX JIGKCUYHHUX PO3PSAIiB — 0coO00BHil 1-i ocobu
onuuHu 1 MHoxuuu A’y 'Bu'; 'Mu'; npucsiitnuii 'Bawi', 'min' cupusioTh
BCTAHOBJICHHIO 1HTUMI3aIlli, TOBIPJIUBUX CTOCYHKIB M1’K MOBIISIMH.

Ha okpemy yBary 3aciiyroBye 3BepTaHHs HE /10 UMTaya, a 3BepTaHHs- MIATPUMKA
MOBHOTO KOHTakTy. Hanpukmnan:

— Meni cnooobascs mein sucmyn, 0sKyio, — Wjo 6u 6yoeme yumamu?,

— Moorce, 6un’emo?.

HesBaxkarouu Ha Te, 1110 0COOJIMBOT IHTEPAKTUBHOCTI JI1 MK aPECaHTOM 1 aJIpecaToM
He B11I0yBa€ThCA, OAHAK PEUUIIIEHT CHUMIIATH3Y€ CHIBOECITHUKY. Y HI BOAdaeMo
KOMYHIKaTHUBHY JIOIUTBHICTh IHTUMIZAIIIHOTO 3BepTanus: 'Meni', 'Bam’'. Ilop. : — A
8ipto eéam, micmep bananecky, 3naeme, 05 nac ye max yixkaeo;, Micmep bananecky?

Bupasnimoro  iHTUMI3YBaJIBHOTO  €(QEKTy aBTOP JOCATAE 3aMIHIOIOYHU
3aiiMeHHHK Bu Ha atpulOyT MOBJIEHHEBOTO eTrKeTy Micmep. 1le 3aranbHOBKUBaHUN
aHTTIACHKUNA TOHOpATHB, IOYECHE 3BEepTaHHS Juisi 4YojoBikiB. Tutyn 'Mictep'
MOXOJUTH BiJl OUIBLI paHHIX ¢opM Tocnonaps'. Panimie BUkopucranoch st 0cio, 1o
MaJIi NUIIXETChKUI TUTYI a00 auiapcbke 3BaHHs. Lle mae Ham mifcTaBu Ha3BaTu 1€
IHTUMI3yBaJIbHE 3BEPTAHHS YBIUJIMBUM.

[Tomupenum npuitomoMm iHTHUMIBZAIT y TekcToBid mamiTpi Cepris XKamana €
3aMpONICHHS] YuTaya 3alyduTHcs 10 Aii. Taka Mo3uilis 4yuTaya 3yMOBIIIOETHCS
HapaTUBHOIO MPOTPAMOI0 aBTOpa. 3allydeHHs 70 i pealli3yeThcsi y hopMi OKpEeMUX
nopaj, peKkoMeHjallii, nmobdakanb, 3aCTepPEkKEHb, MOBIJIOMIICHB: 8i3bMU — He Oepu;
mpeba — nHe mpebda Ta iH.. Taka MPOEKIliS 3BEPTaHb IPYHTYETHCS UEpPE3 BIKUBAHHS
J€eCTiB HAKa30Boro crocody. Hampukmian:

— Bizbmu 3 coboro 3y6Hy wimky, — 2o6opums 6in — I éizbmu uwgoce noicmu 6
oopozy. Bizbmu koncepeu. Oce i 6izbmu KoHcepeu. Ane Hodxica ne bepu; ado

— Jlaeait, 30upaiica, uacy mano, Ham uge mpebda eunumu.

ABTOpCBKE MOBJICHHSI CYTIPOBO/IKYIOTh PEUCHHSI-3BEpTaHHS. ATEIIOBAHHS IO YMTaYa
MIITBEPIKYETHCS TIECTOBAMU KpUYAmMU, He 6UMPUMYEamu, 1110 BKa3y€ HA BUCOKHIA
p1BEHb EMOIIIMHOCTI MPO30BOTO TEKCTY.
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BokaTuBHI pedeHHS CTAaHOBJISTH €KCIIPECUBHI KOHCTPYKIIIi, 110 HAJEXKATh 10 chepu
anessmii ¥ 30CepelKyroTh y €001 CyO’€KTHO-00’€KTHY CEMaHTHKY, a TaKOX
nonepeKyBaibHy, 3a00pOHHY, HAKa30BY CEMAaHTUKY CIIOHYKAJIbHOCTI.

[IpuiioMu 1HTUMI3AIT €CTETUYHO BaroMi JMIIE 3a YMOBH  BIJIUyTHOTO
CTaBJICHHS aBTOpa JO TMOJINA, JroJeid. 3BepTaHHS Ma€  SICKpaBl BHpPaKaJbHI
MOXJIMBOCTI. I3 naBHIX-/1aBeH Ha BUOip popMuU 3BEpTaHHS BILIUBAIN BIK JIFOIUHMU:
Xjonue, yonogiue, 0idy:
leti, 2co6opumy tiomy, xnonue, 3Hacwi Wo? — 2080pumMsb 6IiH CKIHOBI, Modice, MU |
Henocanuti Xxaoneywv; Ilociyxaiime, 4o106iue Ta IHIIL..

MoBHe «3abe3nedeHHs» CHUTYyalliid BITaHHS, TPOIIaHHS, MOOaXaHHS MarOTh
TUTII30BaHUM, CTAaHIAPTHUHN XapakTep. BoHO y3BUYacHe, ycTaneHe 1 Woro, 3a3Bu4ai,
BITHOCATH N0 iHTHMI3ytounx. Hampuknan: Posnuwimscsa oce mym, 0y0b aacka;
Bubaume, 36uuaiino, a ne xomie eac oopasumu, npocmo, /[aKyw, eawi sucmyn 0y
oyarce eapHull — J[AKyro eam, o 3anpocuu.

IaTrMizalis gk 3acid mepeaaBaHHs eMOIIMHOTO CTaHy aBTOpa IPOCTEKYEThCS
B HapaTUBHIA CTPYKTypi TEKCTY, IO BHUPAXKAETHCS BOKATUBHUMH 3BEPTAHHSIMH.
Hanpuknan: 3naeme, subaume 36uuaiino, wjo npo make HUMANOCb, MEHI NPOCMO
YIiKago, CKa3Cimvb — a pewima Keapmemy, Hy, 6Auii K0J1e2u, BOHU W0 — MedHiC... MIIbKU
monoxo? Bu wo — ne gipume?. Came mapameTpu3aTop € HOCIEM MO3UTUBHOI OLIIHHOT
XapaKTEPUCTUKU aJlpecaTa, OCKUIbKH 1HTUMI3yHOUYe€ 3BEPTAHHS BHUKOHYE OLIIHHO-
XapaKTepHU3yvyy, HOMIHATUBHO-IU(epeHLIliHy, (aKTUYHY Ta aneiasTUBHY (DYHKIIII.
Hanpuxnan: A 6u 3 samu oxoue nodinuscs yum mMoioKom, MEeHi cnpagoi He uKooa io2o
ons eac (Kanan).

OTxe, BXXKUBaHHSA 3BepTaHb y XyaoxHboMy TekcTi Ceprist XKanana Binoopaxkae
IMIUPOTY CIEKTpa WOro (GYHKIIINHO-KOMYHIKATUBHUX BHUSIBIB Y Cy4aCHOMY MOBJICHHI.
[lepcriekTHBY TOAQIBIIOrO JOCTIKEHHS BOAYaEMO B aHalli3l KOMYHIKaATHBHO-
IparMaTUYHUX BUABIB 3BEPTaHHS B XYJIOKHIX TEKCTaX YKpPaiHCBKOI JIiTepaTypu
noyarky XXI cT.

ynposa A.
HTY «/lninpoBcbKa moJiiTexHika»
HayxoBuii kepiBHuk C. €. IrHaTb€Ba

CEMAHTHUKA IHTEHCHUBHOCTI Y ®PA3EOJIOTI3MAX I3
HYMEPATUBHUM CKJIAJHUKOM (HA MATEPIAJI «CJOBHUKA
YKPATHCBKOI MOBHU OJIEKCH BYCHKA»)

VY JMHTBICTUYHUX MpalsiX OJHUM 13 HAMBaXIUBIIIMX € CEMAaHTHYHHUM aCIEKT
BUBYECHHs (pazeosiorii. JlochmigkeHHS MOBHUX OJUHHUIL 13 HyMEpPaTUBHUM
CKJIAJIHUKOM TIOTpeOy€e MMIbHOI yBaru HAyKOBIIIB, SIKI PO3TJIAIAI0Th Pi3HI aCMeKTH
iXHBOTO TBOPEHHS, TOOYTYBaHHS y MOBJICHHI. MOBHI OJITMHUIII, HA/IJICH] CEMAHTUKOIO
IHTEHCUBHOCTI, CTAHOBJISATH HEBUUYEPITHE 0AaraTcTBO yKPaiHCbKOMOBHO1T KAPTUHH CBITY.
[HTEHCUBHICTD BITHOCUMO 70 KOHOTAaTHBHOTO aCMEKTy (Dpa3eooriyHOTO 3HAYCHHS.
Lle o3Haka o3HaK, KIIbKICHA XapaKTEPUCTUKA EKCIIPECUBHOCTI, ii Mipa.
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B anamizoBaHoMy (pa3eosorivHOMYy Marepialll, pernpe3ecHTOBAHOMY B
«CnoBHuKy ykpaiHcbkoi MmoBu» Onekcu Bycuka [Bycuk O.C. CI0BHHK yKpaiHCBKHX
cuHoHiMiB: [Tonazn 1500 cunoniMiunux THi3A. JHinpornerpoBebk: Cid. 2000. 424c¢. abo
URL: https://1674.slovaronline.com/] nmpocTexyemMo NepeBakaHHsI caMe YUCIIIBHUKIB
MEpIIOro JAecsITKa. Tak YHMCIIBHUK OJUH y CIOBHUKY CTAHOBUTH HAWMOIIMPEHIITY
rpyny. Bin 3MmiHIO€TBCS 3a pomgamu. Hampuknaa: onHa pyOalika Ta Nnepenupaiika;
KUTH, K OJTHA JYIIa; Ha OJHOMY ITOKOCI Ci€ )KHUTO, TPEYKY i IIPOCO; BiJl OJHOTO HOTO
MOIJISITy MOJIOKO KHUCHE; OJIHE MIpOMAIIIIs; OfHE Aip’s; B OAHINA ympsikil. Sk
3acBiluye (DaKTUYHUNA MaTepiaja, 4YUCIIBHUKA oJWH (OJHA, OJHE) Ja€ 3MOTy
MOCHITIOBATH 3HAYCHHS (DPa3eoIOTIYHUX OTUHUIIB, HAJAE M O1IBIIOT €KCITPECUBHOCTI.
Takox 4MCITIBHUK OAWH 3MIHIOETHCS 3a unciaMu. Hampukias: ofH1 MydYKH TOJi; OJIHI
TipKH. 3MIHIOETHCS 3a BigMiHKaMu. Hampukiias: oJluH rpoIiri CKi1aiae, a Apyruii MIIox
IIIUE; TUBUTHUCS XOUY OJIHUM OKOM (TOO1KHO); OJHUM KOTJIOM; OJIHOIO KOBOAHEI0;
OJIHOIO KYTIOI; B OJIHY AYJIKY (TpaT); B OJHY PyKYy (TATTH); B OJHMH TOJ0C (CIIBaTH);
B OJIMH TYX (TArTH). YHCIIIBHUK OJIUH y pENpe3eHTOBAaHUX (hpa3eosiori3aMax BKa3zye Ha
CXOXICTh, MOIIOHICTh IPEAMETIB Ta SIBHIIL.

VY CcTpyKTypl NPUKMETHUKOBUX (Ppa3eosIOriyHUX OJUHUIb 1HOJII € MPUMMEHHUK
'B' Ta CIIOJyYHHUK 'IK' Ta YMCIIBHUK 'OJIMH' A€ 3MOTy TEepeAaTH MOCUJIEHY CEMaHTUKY
CXO’KOCT1, OJHaKOBOCTi. Hampukias: BCi, Ik OJTMH; OJUH B OJUH.

YucniBHUK /Ba 3acBiAYye MOABIMHY MPUPOJY BCHOIO CYIIOr0, MICTUTH TakKl
aCMeKTH CHUMBOJIIYHOTO 3HAYEHHS, SAK TMOJABIMHICTh, MAapPHICTh, AYaJIbHICTD,
MPOTUIICKHICTb, OJIM3HIOKOBICTh. Hanpukian: 0auynTy Ha ABa apllMHMU 1] 36MJICIO; Y
JIB1 TIPUTOPIIIl HE 3aXOIHIIL;, aX JIBa 3pa3y (IpOH.); TATHU PSIIHO HA IBOX OJTHO JIBA POTH
Mae€: OJIHUM iCTh, IPYTUM Opellie;

UucniBnuk T1pu. Bkasye Ha Heo3HaueHO-maly a00  HEO3HAYEHO-BEIIUKY
KUIbKICTh, 1HTEHCUBHICTh [ii, y TO€QHAHHI 3 I1HIIUMH KOMIIOHCHTaMU HaOyBae
CEMaHTHKU OJIM3BKOCTI / BiJiIajIeHOCT] BiAcTaHl. Hanpukiaa: B Tpu KoliHA; BUTAHITH
B TPY BUPBU; BUTAHATH y TPU BUPBH; BUTAHATH Y TPH IIIHi; MPOTAHITH M1 TPU HETPI ;
Mix, TOpOa i Tpu o0epeMKH; KydyTypa il Tpu 00epeMKH; Iepe 10 TPH IIKYPH.

YucniBauk 4otupu. Bka3zye Ha mmpoki MoxauBocTi Ail. Hampukian: Buranstu
Ha BCl YOTHpH; BUTAHATH HA BCi YOTUPU OOKU; BUTAHATH HA YOTHPHU CTOPOHH,
MOCWJIATH Ha BCl YOTHUPH OOKH; HA YOTHPU KOMHTA KOBAHWM; HA YOTUPU HOTH
MiIKOBAaHM; Oarad: HOTo CyciJ 4OTHpMa BOJAMH Op€; TyJe, sIK YOTUPH BITPHU B JIiCi;
JTUBUTHUCS B YOTHPHU OKA;

YucniBHUK: 11’5Th. BKa3ye Ha BENHMKY KUIBKICTh UOTOCh: Y IT’ATh JAHTYXIB HE
BOepenr; Bkazye Ha HEMOTPiOHICTh, 3alBICTh YOTOCh: TMOTPIOHUH, SIK T1°SITE€ KOJECO
710 BO3a; MOTPIOHUM, K I ITUMA YUPSK Ha )KUBOTI; MOTPIOHUM, SIK coOarlr 1’ sita HOTa;

YucniBHuK micTh. XKoaHoi ¢hpa3eosoriyHOro OJMHUIN 3 YUCITIBHUKOM IIICTh Y
CnoBuuky O.Bycuka HE BUSIBJIEHO.

UucniBHUK  ciM: AKTHMBHOBXHMBAaHHMH CE€pejl aHaJI30BaHOTO MaTepiaity
«CnoBHUKa» € (Dpa3eosIOoriyH1 OJTUHMIT 3 YUCIIBHUKOM CIM. J1J1s1 yKpaiHI[iB YMCITIBHUK
«CIM» HAOUIEHO MAaridHAMH BIIACTUBOCTIMH. KUIBKICTH 1 YHMCIO BXOOATH IO
3araJbHUX MOTJISAIB Ha MPHUPOAY, JIOAMHY 1, MEPENaloTbCcs BiJ MOKOJIHHSA [0
nokoJiHHsA. HalOiplnl MOMMpPEeHUMH CEMOI0 YMCTIBHUKA CIM € IHTEHCUBHICTh. Y
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(bpa3eonoriyHNX OAMHMIISIX YUCTIBHHUK CIM (PIrypye 3 pi3HUMH 3HAUEHHSMHU: 32 CIM
I’ ITHUIIb HE MEPETIYUTH; B HHOTO CiM IT’AITHHIIh HA THKJICHb;, HA ChOMOMY HEO1; Terep
6a6 o cim 3a nUOYIIIO; CiM Hap JIMYaKiB CTOITAB; CIM Iap MiJIMETOK CTOMNTAB; CiM Tap
I1JIOIOB CTOIITaB; CIM ap YEPEBUKIB CTONTAaB; CIM Map 40O0IT CTOINTAB; XJ1i0a CIIUTaB
13 CEMH MeYeil; 1aTu MmijJ cboMe pedpo; CITyCKaTH CIM IIKYP; B TOJIOBI CiM JIIT HE METEHO.

UYucniBauk BiciM. JXKoaHO1 ¢pa3eosoriyHOr0 OJUHHUII 3 YUCITIBHUKOM BICIM Y
CnoBuuky O.Bycuka He BUSIBICHO.

JleB’siTh: 3a AeB’siThMa MIMOWHAMM; 32 TPUAEB’SITh 3€MEIb, Y TPUAEB’ ITOMY
1IapCTBi; Y TPUJIEB ITOMY LIAPCTBRI,

JlecsaThb: y TpUAECATOMY BOJIOAAPCTBI [€.96]; y TpuAecATOMY KOPOTIBCTBI [C. 96];
Hecsate: Ha necaromy HeO1 [c. 53]. Sk 3acBiguye daktuuHuil Martepian, Taki
¢dbpazeosioriuHi OAMHUIN 3a3BUYAN BXKUBAIOTHCS Y TOBIP X, 3BUYAsAX, Ka3kaX. Tak, y
TPUAECITOMY BOJIOJIAPCTBI - JYyK€ NAJEKO; y TPUIECATOMY KOPOJIBCTBI — JyXKe
nanexo. @opma TpUAEB’ATh MOENHYE MariuHi 3a HAPOJAHUMH YSABJICHHIMU TPIMKU Ta
JIeB’ITKH, TOOTO TPUJEB AT — 11€ IOTPOEHHS JIeB ATKU. BOHa Takok MOTpOEHA, OTKE
1 mijicuiieHa B CBOiM MariuHii aii Tpiiika. MoxkeMo CTBEpIXKyBaTH, 110 CaAKPAJIbHICTh
qucia csirae rMOOKUX KOPEHIB HApOJHOI CB1IOMOCTI. UUCIOBHI BUMIP Yy HApOIHIN
oOpsimoBocTi OyB 3HAYEHHEBUM 1 CYNPOBOKYBaB JIOAUHY MPOTATOM YChOTO ii
KUTTA.

Takoxk HaMH BHOKPEMJIEHO (pa3eoJIOriuHl OJIMHHUII, SIKI MalTh Yy CBOId
CTPYKTYp1 J[Ba YUCIIBHUKH: TUCSAYA ¥ OJMH; THCSYa THCSY; HE Oarar, Ta HIKOMY HE
BHHYBAT: B OJTHOTO Bi3bME Ta IPYyTroMy OJAAacTh; OJHOMY bor gacTh Tak, a npyromy
OBaK; ofHOMY bor macte cuTie, a ApyroMy pemriTiie; O6irae 3 OJHUM POTOM Ha JBa
001111;

TPY YMCIIIBHUKH: Oaratuii, Mae Bl CTOJIOM: B OJHIN Mak, a B IPYTii Tak; oHa
HOTa B3yTa, Apyra po33yTa, a skOu Tpets Oyia — He 3Haro, SIK OM MiIuIa; oj1Ha 30pexana,
Ipyra He po3i0paia, a TpeTs Mo-CBOeEMY repedpexarna.

OTxe, BUOKpeMJIEHI YUCTIBHUKU Yy «CIIOBHUKY YKpaiHChKOI MOBH» OJekcu
Bycuka Ha mo3HadeHHS «Majoi» KUTBKOCTI, a caM€ YHCIIBHHKIB OJWH, JBa, TPH,
YOTUPH, II SITh, CiM, JI€B’SiThb, JI€CSTh, CIHPHUSIOTH TNEPEAaBAaHHIO CEMaHTUKHU
iHTeHcHBHOCTI. HymepaTuBHMIA CKJIaAHUK $SK HOCIM €JIEMEHTIB TJIMOMHHOTO
CaKpaJIbHOTO 3MICTYy HAaKJIaJa€ CBO€ 3HAYCHHEBE HABAHTAXCHHS OCOOJIUBOCTI,
He3BruafHocTi Ha @O 1 UM CHpUsi€e CTBOPEHHIO CEMAaHTHKU IHTEHCUBHOCTI.
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Yopua O.
HTY “/IninpoBcbka moJiitexnika”
HayxkosBnii kepiBauk: C.€. IrnatbeBa

JIJEKCUYHI OAUHUIII MIKPOCUCTEMMU «KBITHN»
Y TEKCTAX OJIEKCAH/IPA TOKAPS
(na marepiaJi 3amMmanboBOK «Illo Ha cepui 3anucaHo...»)

AKTyanbHICTh TOCTIKEHHS JIGKCUYHUX oAUHUIL MikpocuctemMu «KBITN» y
tekctax Onexcanapa Toxaps, BIIOMOTO YKpPaiHCBKOTO pajio- 1 TeJIeXypHaJiCTa,
TeJIepal0BEyd0ro, MMCbMEHHUKA 3yMOBIICHO Crel(}ikot0 00’ €KTa JOCIIHKEHHS.
[IponyktuBHUMEU B TekcTax 3amanboBOK  Onekcannpa Tokaps «lllo na cepin
3aMMCcaHo...» € JEKCUYHI OJJUHUIII, ITI0 CTAaHOBIATh Mikpocuctemy « KBITH».
[IponykTuBHY TpyIly CTaHOBIATH (PITOHIMH, $KI HaJIEXaTb 10 MIKPOCHUCTEMH
«KBITW». lle 3naueHHEBA 1 CBOEPIIHA TPyIia JEKCUKH, IKa B YKPaiHCHKIA MOBI1 IIIe
HE JOCTaTHKO JOCHiKeHa. BoJHoYac 4nclieHH] HallMEHYBaHHS POCJIMHHOTO CBITY,
30KpeMa Ha3BU KBITIB, SIK 3aCBIUy€ (PAaKTUYHUN MaTepiall, 30epiraloTb OCOOJIUBY
MapKOBaHICTh Y MpPOILEC] MI3HAHHS JIOAUHOIO CBITY, OCKIJIBKH CHPUUHSTTS TIPUPOAU
y KOXKHOTO HapOJy BHUPIZHSIETHCS, 3 OAHOTO OOKY, 3arajlbHOMIOACBKUMHM, 3 IHILIOTO -
HaI[lOHAJbHUMH BIJATIHKAMHU.

®DiTOHIMM, JAIOTh 3MOTY IJIMOIIE Mi3HABATU PEAIBHICTH CBITY, OKPECIIOIOThH
BOXXJIMBI JIIHTBICTUYHI CKJIQJHUKH CBITOIVISIAY MOBISI SIK BHUILOIO PIiBHS — HOoro
JyXOBHOTO CBITY.

Ha3Bu KBITIB CHPUAIOTH TIUOMIOMY PO3YMIHHIO CUMBOJIIYHOTO 3MICTY, TAKHX
CEeMaHTHUYHHUX O3HaK, K 0araTo3HauyHICTh, OOPA3HICTh, IMIUNIIUTHICTh. [HAUBIAYyalbHI
3HaHHS CUMBOJIIKH (DITOHIMIB (DOPMYIOTHCSI MEPEBAKHO HA MiJACBIAOMOMY PIBHI Mij
BIUIUBOM Mi(iB, JIeT€HJ, HApOJIHUX IIiCeHb, (pa3eosiori3mMiB, 3BUYAIB, OOPSIIIB,
pUTyalliB, a TaKOX JITEpaTypHUX TBOPIB. 3a O3HAKOK CTPYKTYPHO-CEMAHTHYHOI
opranizaiii TekctiB Onekcanapa Tokaps Ba)KJIuBE MICIe HAICKUTh (PJIOPUCTUUHUM
OIMHHUIISIM,  30KpemMa THX, UI0 TNO3HA4YarOTh Ha3BU KBITIB. Tomy icTopuko-
€TUMOJIOTIYHOMY AaCHeKTy BHMBYEHHs (DITOHIMIB, 30KpeMa JIEKCUYHUX OUHUIIb
mikpocuctemMu «KBITW» BapTo mpuainuTu OuIbIIE YBar.

Pocnunu cimykunu JIIOAWHI e B Jajiekl YacH, BIJajeH! BiJi HaC Ha KiJIbKa
TUCSYOMITh. [Ipo JiKyBajbHI BIACTUBOCTI KBITIB 3HA/M I1ie cKidebki Jikapi. [Ipore,
AMOBIpDHO, BOHU MpPOJOBXKYBaJIM Tpaaulli 3HaxXapiB Iie JaBHimoi ao6u. Hamp.:
Koneania - Oyoice nomiyna 0151 300po8’s pociuna. Ak ooaums 2onosa, mpeoba
nonwxamu pozimepmy KoHeaudilo, i 20108a cmaue sAcHow. Konu oOonams 3you,
mepmy mpagy Kiadymop Ha 00.110ue micye. A Hew00agHo y KHU3L HAPOOO3HABUUX
HOGeJl npoyumas, wo KeimkKy KOHEAii mepau 6 3aco100)4ceHy 800y, KyOou onycKkaiu
8eCINbHUL BIHOK Oi8UUHU, WOO He NepesooUNUCh AHI MAlloBUMICMb, AHI CMAamb, aHi
Kpaca mono0oi. A0o Hamp.: ...0iguama 6apuiu COpox 8apeHUKis, Yacmysaiu HUMU
napyoxis, wob mopo3 awducmkKy He nooue. Y eci yacu awéucmok 6 Ykpaiui, sax
NOMIUHA POCTIUHA, 8MHCUBABCA 6I0 X80P0, a makoxc y vapax. Omoodc npumosxa
“wob Mopo3 1OUCMKY He nodus”, - cmocyemucs nepedyCcim KOXaHHA.
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KBiTH BUKOpHUCTOBYBAJIM HE TIJIBKU 3 MPAKTUYHOIO METOIO, aje i 3aJid KpacH,
710 sIKO1 31aBHa Oynu HeOaiayxumu B Ykpaini. Hamp. : 3a napoonum npoenocmuxom
cb0200HI - Icudopa. Ocb-0cb 3aKGIMHYmMb MAKU HA JIYKAX, V NOJi, HA 20po0ax i 8
NAanicaOHuKax 6UOyXHe 2yCmo-uep8oHO RIGOHIA, a mam yice NOYHYMb PYM SHIMuU
suHI ma yepewti, cynuyi ma noayuuyi. Onexcanap Tokap MepeKoHye, 110 BijIaBHA
KBITH 300pa)kaliucs Ha MpeaMeTax MOBCSIKIECHHOTO BXKUTKY, 30KpeMa pyUIHUKAX.
Hanp. : Ha pywnukax Keimuymb uepeoHi MpOAHOU, CNigaomsv COJNOGEUKU,
3a0epKysami nieHi 20p0o NiOHAIU 801 uepsoHsacmi 20108u. 11e ciyrye nepeKoHIMBUM
JI0OKa30M TOTO, IO KpPacWBl POCIMHHM, YEPBOHI TPOSHIW, BHUPOILYBaJd Ha CBOIX
caaunbax I1e Hallll JajeKi MPeKy, a TOTIM MEePEHOCHIIN iX Ha MPeIMETH MoOyTy.

JlatuHCbKa Ha3Ba MIBHUKIB — «IpUCH» MOXOIUTH 13 Ipelbkoi Midosorii, Big
iMeHi OoruHi Becenku Ipumu. KBiTi 6arati Ha KOJIBOPH, IO YTBOPIOIOTH CIIPABKHIO
BecenKy OapB. YKpaiHchKka Ha3Ba (PiTOHIMA - «MIBHUKW». lleil HOMEH MOTHBYETHCS
CXOXICTIO 0apBUCTUX KBITOK 13 XBOCTOM TiBHs. Harp. : 3a nopoecom nawozo 6younxy
Jiuwe Kiibka OHi8 momy po3manys cHie. I edce nomiuaro. RPOKIbOBYIOMbCA NIGBHUKU.
Mabymos, momy i kazanu. 3 ’a6unucs 6insg xamu RIGHUKU - 66CHA NPUCIIA HA NPU3LOT”
a60 [lle mooxxcymsv Oymu 3amMOpO3KU, ma U CHi203aBis HEeCNOOIBAHO HAleMUumy, dje
NIGHUKU, AK CHPAGHCHI TUUADPI 6ECHU, MYIHCHLO NEPEHOCAMb XOJOOU.

Sk 6aunmo, yrBopeHa Ha3Ba TIIBHUK' cydikcanbaum criocobom: cydike -uk-
Ha/1a€ JIEKCeMi HOBOTO CMHCIIOBOTO 3HAUCHHSI.

V¥ OaraTh0X HapOJHUX HA3BaX KBITIB, PEIPE3CHTOBAHUX B aBTOPCHKUX 3aMallbOBKaX
O.Tokapsi, MOTUBATOpAMH BUCTYIMAIOTh KOHKPETHI BJIACTUBOCTI UM 30BHILIHI O3HAKH:

a) 3aXOIUIEHHS KOJIbOpoM, Hamp.: Cwvocooui Mapiin Oemns. [yorce wisuoko
NPOUWYMIAMb MALO0BOOU, JHCAPKE BECHAHE COHYE GUN’'€ 800 3 03epysam, i Mool Hauli
JIYKU 3a CENOM, 2aNA8UHU y OIOPOGI BKPUIOMbCA 2YCIUMU MPABAMU, 3-NOMINC AKUX -
ocmpisuyi 0inoi pomawiKu, RnepPuIOKEimy, aHEMOHU, OJAKUMHUX O036IHOUKIE,;
Ilponicku mixc poznoecumu doepegamu 30U808aHO POKPUIU CUHI OUEHAMA, MOGJIAE,
Xmo 6u maxi, 36I0KU 351UCL MYM cepeo He3aUMAHUX uje TYKI8 I KATUHOBUX Kywie, 3-
nio 2ycmoi Koeopu MmopiuiHb020 JUCMA NpoduIucy Oaaxumnui nponicku; AHchuwm
mpaenesum Onem 3aysimac Koneania. Omooic nepecaounu ix nio epyuty, aKa pocme
OKpeMo, i 6dice KLIbKa 8eceH niopsaod, came 8 mpasHi, HAuWLi KOHEAil yeimyms 0ino-
oino,

0) ¢opmoro kBiTkM, Hamp.. [lpu Oonuni Mmak, pos3keimae Mak/
Kopenacmuii, 2onosacmuii;

B) 1i 3amaxoM, Hamp.: Tym, Ha medici, Oe cX00mbCs yKu i nojie, 2yCmo naxHe
mamepunkor. Axe mepnko 6i0 3anaxy. On uepeOHUK nocHas xyo0ooy y Oix 0ibposu.
Koposu tioyms noginvro, 3 nonackoro. I 5 edice yaensio, 5K ygeuepi npunecyms 60HU
0000My 2ycme MOJI0KO, Nponaxie MamepuHkow..., Mu 30upaemo no CHONUKY
NiBHUKIB, OYKemuKU npoJicKis, KOH8AIU, Wo 8dice GUKUOaoms 0Ll naxyyi 2o0ieKu, i
BUPYULAEMO O000MY;

r) ii cMakoM, Hanp.: Ha eanasunax, y HU3UHAX, 0e MilbKU-Ho 3IUWLA 800d, 8ice
PO3RYCMUNUCH RIGHUKU. Bonu HixCcHI, cokoeumi il axc CoO100Ki HA CMAK.

Tekconi 3amanboBku Onekcanapa Tokaps MICTATH iHGOpMaLio po MididHi
pociuHu. Jlo MiDiYHMX POCIMH HaJICKUTh aHEMOHA 1 nepBoiBiT. Hanp.: Ak minoxu
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bepesenb gumeme 3 OCMAHHLO2O 3AKYMKA CHie, A HA JIYKAX | JICOBUX 2aANABUHAX
PO3naIOWams 04l anemMoHa i nepeoyeim, omooi, Kaxcymso, npoKuoacmyca Benuxuii
I'pim. To Apuno, 602 Hawux npawypie — ciog sam, giomukae Hebo, wob 00w 3emio
okponus, 0as iti Hogy cuny. A6o : 3unatioma 6aba, mpasnuys, kaxce: “/laitme meni
KOHGAi10, W00 s 6MUIACH HEIO | CMAA MOJI000I0 .

Otmxe, BuokpemiieHi ¢aopoHa3Bu Mikpocuctemu «KBITHU», opraniuno
BIUTITAIOTHCS Y TKAHUHY XYAOXKHIX 3aMaiboBOK Onekcanapa Tokaps. Bonu He nuiie
BUCTYTMAIOTh €IEMEHTOM OIHCY MPUPOIH, a i HEHaB A3JIMBO Yepe3 00pa3u TeHIITHUX
KBITIB BUUTh HAac OyTH BIpHUMHU B JIOOOBI 1 KUTH B MHUpI — pomaiika, — OyTH
BIIBEPTUMH, UYECHUMH, CTINKMMH 1 MY>KHIMH — TBO3JMKa, — 3HATU Mipy U OyTu
o0epekHUMU — 4YUCTOTUL.  Bubip MoTuBatopa HailMeHyBaHHS  Ha3B KBITIB
3YMOBIIIOEThCS PI3HUMHU YWHHUKaMmH. Haitdacrimie, B OCHOBI HOMEHA TOKJIAJIEHO
croci® iCHyBaHHSI KBITKHM, croci® momupeHHs. JIoMiHYBaJIbHOIO MOTHBAIIAHOIO
O3HAKOI CIIYTYIOTh MOpP(]OJIOTiyHI BIACTUBOCTI (DITOHIMIB: KOJIp, 3amax, po3Mip,
CMakK, acoIliaTUBHI 3B’ 513K 3 MPEIMETaMH ITOOYTY.

CEKLIA IPATA. THOBAIIIMHI TA KOMIT'FOTEPHI TEXHOJIOTI'II

byt A.
HTY «/[HinpoBchbKa MOJITEXHIKA»
HaykoBuii kepiBHUK: A.A. MapTHHEHKO

CTPAX IIEPEJ LITYYHUM IHTEJIEKTOM. CTPAX IIEPE/{
HEBIIOMICTIO

3 4YUM acoUIIOEThCS CIOBO «MaiOyTHe»? HoBi TexHomorii, poOOTOTEXHIKa,
TpUBOra, IITYYHUH 1HTENEKT, BTpaTa poboTH? KiabKICTh MI0AE€H 3 E€KOHOMIYHO
PO3BUHEHUX KpaiH, K1 BOAYalOTh y LITYYHOMY 1HTEJIEKTI 3arpo3y, He3BaXKarouH Ha BCi
Horo oueBUAHI NMEpeBaru, yce e cTaHoBUuTh 3HauHi 46%. 3 Hux 23% BBaXKarOTh, 110
TEXHOJIOT1i IITYYHOTO 1HTEJNEKTY B LIJIOMY HE HECYTh HISIKMX MO3UTHUBHUX ACHEKTIB
11t moAcTBa. 3a nporno3om McKinsey, 10 2030 poky 6sm3bko 400 MUIBHOHIB JIOAEH
Ha 1uiaHeTi, abo 14% pobouoi cuim, BTpaTATh PoOOTY yepe3 Te, 10 ixHl (QyHKIIi
BUKOHYBATUMYTh aBTOMAaTu30BaHl mporpamu Ta pobotu. Opnak LI € 3acobom
JIOCSITHEHHS METH, a HE CaMOIIIJLIIO.

Toxx un BapTo GosaTHcsa HOBUX TexHojorik Ta III? Koxna HOBa TeXHOJIOTISA
INPUHOCUTH TIEBHY J10J10 cTpaxy. Konu Bnepiie 3’ sasBunucs TenedoHu, JItoau 00osucs,
[0 1€ 3HUIIUTH PO3MOBHU BiY-Ha-Bi4. ChOr0JIHI MU BUKOPHUCTOBYEMO TelepoHU HE
JIUIIE IS CTIUIKYBaHHS, a ¥ Ji71s1 6aratbox 1HIIMX IILJICH, 1 HABITh HE ToMivaeMo, sik 11
CTaB HaIIOK OyJeHHICTIO. MU BUKOPHUCTOBYEMO TOJIOCOBUIN MOMIYHHUK, KaMepy, sKa
po3mi3Hae 00’ €KTH Ta OTOUCHHS 1 aBTOMATHYHO HAJIAITOBYE NapaMeTpu (OTO3MOMKH,
aBTOMATUYHHUIN Tiepekiaa Tekcty 3 ¢oTorpadii, po30sokoByeMo TenedoH 3a
BIIOMTKOM masiblig. barato Takux (QyHKIIH NOJETHIYIOTh NOBCAKAECHHE JKUTTS, 1 MU
HaBITh HE MOMIYA€EMO, 110 MU BUKOPUCTOBYeMO TexHosorii LI monenHo.
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['pyna ekcrepTiB Ha 4oil 3 mpodecopom JleHHicToHOM (YHIBEPCUTETCHKI
nikapHi bipminrema NHS Foundation Trust y BenukoOputanii) 3poOuia mepuimii
CUCTEMATUYHUN OTJISA[, TOPIBHIOIOYM e(EKTUBHICTh IITYYHOTO I1HTEJEKTY B
NOPIBHIOIOYM €(QEKTUBHICTh 3aCTOCYBAaHHS IITYYHOrO I1HTEJIEKTY Ha MNPOTHUBAry
poOOTI MEIUYHUM MpaliBHUKAM Yy J1arHOCTUIIl 3axBOpioBaHb. JlochimkeHHs
nokasaino, o I moxe npaBUIIBHO 11arHOCTYBAaTH 3aXBOPIOBaHHS Yy 87% BUNAKIB,
TOJl SIK BUSIBJICHHS MEJUYHHUMHM TpaIliIBHUKAMU Jaj0 TO4YHICTh 86%. CrnenudiuaicTh
(BU3HAYa€e WMOBIPHICTh MO3WTHUBHOTO pPE3YyJbTAaTy J1arHOCTUYHOIO 1HCTPYMEHTY)
aJTOPUTMIB TJIMOOKOTO HaBYaHHsI cKjiaia 93% mopiBHAHO 3 IIOACKKUMU — 91%.

Kpim Toro, 1111 Moxke 1OMOMOTTH BUPIIIUTH IN100aNBHI TPOOIEMH JIOACTBA. 3a
nanumu exosoriB OOH, mopoky B okeaH moTtparuisie 01u3bko 13 MiTBHOHIB TOHH
MJIACTUKOBUX BiAX0AiB. BoHM moBigomiisaroTh, mo a0 2050 poky maca cmiTTs Oyze
MepPEBUIIlyBaTH 3arajbHy Bary Bciei pubu Ha 3emui. [lepepobka cMiITTsS € OAHIEIO 3
chep, Kyau MPOTATOM OCTAaHHIX POKIB aKTHBHO BXOSATh POOOTH30BAHI PIIICHHS.
BpsatyBaTu mnjaHeTry BiJ «IUIACTUKOBOI KaTacTpodu» 3MOXYyTb poOOTH, 37aTHI
BUPUBATU 31 CMITTS TMAKETH 1 CTaKaHYMKHU Ta JICTaBaTH 3-MiJ 3emMill HeOe3NeuHi
B11Xx014d. BUKOpUCTaHHS TEXHOJIOT1I MITYYHOTO IHTEJIEKTY, KOMIT FOTEPHOTO 30py Ta
POOOTOTEXHIKM JO3BOJUTh AaBTOMATH3yBaTH MPOILIECH Bia 300py BIAXOMIB 10O
copTyBaHHs Ta 00poOku. Po6oT Ha im’s1 DustCart imtocTpye 11e. Bid 30upae nakeTu jis
CMITTSI Y J)KUTEJIIB MiCTa 1 BIZIBO3UTH iX HA MEPEPOOKY.

VY yomy mpudmHa ynepepKeHoCT] e 10 TexHosorii AI? OnHa 3 roJIoBHUX
IPUYMH TOJsITae B TomMy, 1110 3MI poOsiTh axkioTak HaBKOJIO 11i€l Temu. Ile BUriaHO,
OCKIIbKM BHUKJIMKAE 0arato MUCKYCIM cepen jiroaeu 1 3aBasku 1pomy 3MI mMoxyTh
JIETKO KOHTPOJIFOBATA MUCIICHHS Ta J11 HACEJIICHHSI.

Opnak 3arpo3u aiiicHo icHytoTh. Jlocmignunbka ¢ipma OpenAl, rpyna
ynpasininHsa nudposumu npaBamu Electronic Frontier Foundation i Llentp HOBuHX
npaktuk Oe3meku CIIIA Bu3HaummM KIOYOBI chepu MOTEHIIMHOTO 3JIOBKUBAHHS
mTydyHuM iHTenekToM. l{udposa, dizuyna Ta momithyHa chepu MIAAAIOTHCSA IIii
3arpo3i HahoIbIe. CHapsAHUN JPOH € XOPOIIMM MPUKIIAJIOM TOTO, SIK 3JI0BMUCHUKHU
MOXyTh BukopucToByBatu Il y cBOiX 1i1s1X. BOHM MOXYTh OCHACTUTH 3BUYANHUMN
JPOH TIPOTpaMHUM 3a0€3IEeUCHHM, sKe OyJie pO3Mi3HAaBaTH OOIMYYS JIOJEH, TOXK
TaKUM YMHOM 37aTHI TUCTaHIIIMHO aTaKyBaTH KOHKPETHY JoAuHY. KpiM Toro, Xakepu
CIIPOMOXHI BHUKOPHUCTOBYBaTH TEXHOJIOTIl INITYYHOTO IHTENEKTY IS CHHTE3Y
MOBJIEHHS, 100 BUAaBaTh ceOe 3a KOroch, ab0 BHUKOPUCTOBYBAaTH 00Ta, SKHM
aBTOMATUYHO CTBOPIOBATHME MiApoOIieH] Bigeo. Bee e Moxke CTBOPUTH BEIMYE3HY
nomtuuHy TnpooOnemy. Butik koHpimeHmiiiHOi iH(opMalii € 3arpo3oro, ska
CYyNpOBOKY€ INTydyHUU 1HTENEKT. «OpyernBchbke» BHUKOpHUCTaHHS Kwutaem
TEXHOJIOT1l po3Mi3HaBaHHA o00NWMY 100pe neMoHCTpye 1o mpobnemy. Y Kwurai
po3mi3HaBaHHs O00JUY € CKpi3b, y 0a3l 3amMUCYIOThCS BCl il Ta MICIIE3HAXOHKEHHS
rpoMaIsiH, ineHTudikaiiauii HoMep, aapeca, jaata HapokeHHs. Y 2019 por
KoMriaHis SenseNets He 3MOTJIa 3aXUCTUTH 1110 0a3y JaHUX, Y PE3YNIbTaTi 0y Ib-XTO MIT
neperisigaTi IPUBaTHI 1aHl y BIAKPUTOMY J0CTyIIl. [le 103B0JINIIO0 3710/1151M BUKPACTH
MEPCOHANIbHY 1H(OpPMAIII0 TPOMAJISH Ta IXH1 1IEHTH(IKALIIIHI HOMEpHU.
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1106 yHUKHYTH IUX 3arpo3, IHKEHEPH 3 MPOTPAMHOTO 3a0€3MeUEHHS, IO TUKH
Ta BYEHI MOBUHHI TOYHO BU3HAYUTH, SIKUM MOXKE OyTH IIKIJJINBE BUKOPHUCTAHHS
MITYYHOT'O 1HTEJIEKTY Ta SIK [[bOMY 3ano0irtu. Bonu noBuHH1 ycBigomuty, mo I e
Jy’)K€ YHIBEpPCAJIbHOIO JIBOCTOPOHHBOIO TEXHOJIOTI€H, TOMY BYE€HI Ta PO3POOHUKH
MalOTh PO3TJISTHYTH BC1 MOKJIUBI pe3yibTaTi BUkopuctanus 1.

[TinBoasTYM MiZICYMOK, MOKHA CKa3aTH, 10 IITYYHUHN IHTEJIEKT MOYKE JJOTIOBHUTH
JIIOJICBKUM CBIT, aJie HiIsIK HE MOXe Horo 3aMiHuTU. JIr0o M He OBHHHI 3a0yBaTH, 1110
MOBa WHJe MpOo IITyYHHH IHTENEKT, a HE MNpOo IUTYy4yHy CBigoMicTh. KirrouoBum
MOMEHTOM € T€, IO JIFOIN He O0ATHCS caMe IITYYHOTO 1HTEJIEKTY, MalOTh CTpax Mmepes
HEBIJJOMHM, IO CTOITh 3a MM (peHomeHOM. IIITyuHuil IHTEEeKT MOXKe CTaTh TUIbKH
TaKWM, IKUM X04yTb 0aunTu oro moau. CtiBeH XOKIHT SKOCh CKa3aB: «SIKII0 MU HE
HABUYMMOCS TOTYBATUCA /IO IOTCHIIMHUX PU3UKIB 1 YHUKATH X, TO IITYYHUHA 1HTEICKT
MOXKE€ CTAaTH HAMTIPIIOIO IMOAIEI0 B 1CTOpIi HAIIOlI HMBLIi3aIii». ['oJ0BHE 3aBAaHHS —
YITKO BU3HAYUTH MexXYy, 3a Ky Il He moBMHEH BUXOIUTH, 1 CTpax, IO BIH 3MOXKE
MOBHICTIO BUTICHUTHU JIFOJICHKI MOCIYTH 3 PUHKY Tipaii abo caMm CTaTH JIOAUHOIO,
3HHUKHE.

IHore0ennko €.
HTY “/lninpoBcbKa moJiiTexHika”
HaykoBuii kepiBHMK: A.A. MapTHHEHKO

BUKOPUCTAHHA MOBU TIPOT'PAMYBAHHSA PYTHON JJIA
PO3POBKH IITYYHUX HEMPOHHUX MEPEXK

[TpoTSIroM TUCSYONITH JIFOJACTBO HAMAra€ThCsl pO3rajjaTd TAEMHHUIIKO TOTO, SIK
Ipairoe MO30K 1 CTBOPIOBATH MPHUCTPOi, 3AaTHI MHUCIUTH. 3apa3 MH XO0YEMO
aBTOMATU3YBAaTHU Taki 3ajiayl, sIK TPyMyBaHHS cX0XuX (oTorpadiid, BIIOKPEMICHHS
XBOPUX KIJIITUH BiJ] 3[I0POBHX 1 HaBITh Ipy B IIaxu. TOMy BUEHUM MPUHUIILIA B TOJIOBY
171est CTBOpEeHHSI IU(PPOBOTO MPOTOTHITY O10JTOTTHHOTO MO3KY.

Ile mpu3Beno n0 MOsBH Teopli HEUPOHHUX MEPEXK, IO Hapaszl € OJHUM 3
HAWTOTY)KHIMINX 1 HAWKOPHUCHIMINX MiIXO0/IB A0 PO3BUTKY IITYYHOTO 1IHTEIEKTY.
Hetiponni Mepexi — I11e MaTeMaTHIHI MOJIETI, SIKi MPAIIOIOTh 32 MPUHITUIIOM MEPEeK
HEPBOBHX KJITUH Yy JKUBHUX Oprai3MmiB. [IJis 3py4HOCTI COPUMHATTS HEHPOH MOXKHA
YSIBUTH SIK KIIITUHKY, 110 Ma€ 0arato BXiTHUX OTBOpPIB 1 OAMH BuXigHUH. Ha koxeH
HEWPOHHUU BXiJl HAAXOASITh €(PEKTUBHI 3HAUYCHHSI, K1 MOTIM TOIMIUPIOIOTHCS B3IOBXK
MDKHEHPOHHMX 3'€fHaHb. L1 3B’s3KM MalOTh OJIMH MapameTp — Bary, 3aBIsSKH SKOMY
BX1JIHa 1H(OpMAIlisS 3MIHIOEThCS Mij] Yac MEePEeXoy BiJl OJHOTO HEMpOHA JO 1HIIOTO.
[ndopmariist Toro HelipoHa, Bara sikoro Oiyibia, Oyae JOMiHYBaTH B HACTYITHOMY.

OTtxe, HEMpOHHA Mepeka — 1€ CUCTeMa 0araTboX TakKUX HEHPOHIB, OCHOBHOIO
BJIACTUBICTIO SKOi € 3JaTHICTh JI0 HaBuaHHA. Tomy HEHpPOHHI Mepexi 3aaTHi
MpaIloBaTy 3 HEMOBHUMHM JIAHUMU 1 pOOUTH BUCHOBKH Ha OCHOBI ITOTIEPEIHIX 3HAHD.
SIK1110 TOBOPUTH PO peajbHl JOCATHEHHS, TO, HAPUKIIAI, 1151 TEXHOJIOTISI € OCHOBHUM
HaIpsIMKOM JisUTbHOCTI KoMranii Deepmind, sika cTBopuiia HEMPOHHY MEPEXY, IO
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MOXE€ HABYUTHCS TpaTH y BIACOIrpH, 1 BUTpaja HEWMOBIpHO ckimamny 1py Go y
rpocMericTepa CBITOBOTO KJacy.

Heiiponni mepexi po3poOiisitoTh nepeBaxkHo Ha Python. Bin mae udynoBy
IIBUJIKICT OOpoOKM JaHuX. JIaKOHIYHICTH Ta JIETKICTh YHUTAHHS CHHTAKCUCY
CIIPOIIYIOTh peai3alliio CKIaJHUX aIrOPUTMIB 1 poOJIATh MOBY 100pE MPUIATHOIO TS
HaBYaHHSA Ta PO3POOKU HEUPOHHUX MEPEK.

Ha ocHOBI 3HaHb, OTPMMaHHMX Ha IF0 TEMY, S BHUPINIUB CTBOPUTH BIIACHY
HEHPOHHY MEPEXKY, SKa 37aTHA PO3ITi3HABATH YHUCIIO, 1110 300pakKeHe Ha MaJIIOHKY.

Miii kj1ac HEHPOHHOI MepeXk1 MICTUTh Taki TpU QYHKIIII:

1. Imimiamizamiss — BCTAaHOBJICHHS KUIBKOCTI BXIJHUX, NMPUXOBAHMX Ta BUXITHUX
BY3JIiB;

2. HaBuyanHs — po3poOKa BaroBux Koe(dIimieHTIB i YaC TPEHYBaHHsI, TIEPe10a4eHOr0
JUTSI HABYAHHS MEPEKEBUX MTPUKIIA/IIB;

3. 3amuT — oTpUMaHHs 3Ha4YCHb CUTHAJIIB B1JI BUXITHUX BY3JI1B ITICIIs HAJaHHS 3HAYCHD
BXIIHUX CHUTHAJIIB.

VY SKOCTI HaBYAIBHUX JaHUX JJIsl HEUPOHHOI MEPEXi, s BUPIIIUB BUOpaTu 0azy
JaHUX PYKOMUCHUX yucen mig Ha3Boro «MNIST». s konekuis 300pakeHb 1yxe
nonyssipHa cepea nocaiaaukiB LI s TectyBaHHs 171 Ta anrOpUTMIB.

Iepme MikcenbHi 3HaYeHHA
3HAYCHHS JIHIT PYKOMMUCHOro uncna

Puc. 1. baza gannx “MNIST”

[{s Gaza nmaHux MICTUTH JOBI1 PSAOKH YUCEN, po3fiieHi komamu. [lepre
3HaYeHHs — 1€ (PaKTHUYHE YUCJIO, 110 Ma€ MPEeICTaBIATH pykomucHa komis. Lle
BIJINIOB1/b, IKY HEHPOHHA Mepe)ka MOBUHHA HABUMUTHUCS MPAaBUILHO OTpUMYBaTH. [HII
YHUCJIA € 3HAYEHHSAMH B MIKCEISAX PYKONMUCHOI LMU(PPH, IO J1a€ 3MOTY MPEACTABUTH il
rpadiuno. [ToTiM Mos HEMipOHHA Mepeka aHalli3ye€ OTPUMAaHl MaCUBH IMIKCENIB 1 MOXe
JaJli MpaIoBaTH 3 TECTOBUMHU JaHUMU. [[71s1 TeCTOBUX NaHuX s 00paB KapTUHKH, IO
noka3yioTs ymucna Bix 0 1o 9. [IpoananizyBaBim TpeHyBaJlbHI JaHi, MOsI HEHpPOHHA
Mepeska 3MOXKe PO3MI3HATH Il 300payKeHHs i BUBECTH MPABUJIBHY BiIMOBIIb.

Omxe, miit ipoekT Mae 10 BUXITHUX BY3iB, KOXKEH 3 SIKUX € MPOTOTHIIOM JIJIst
gucen Bia 0 1o 9 BianosigHo. Pe3ynpraTom Oyne macuB 13 10 3HaUeHB, KOXKHE 3 SIKUX
€ MMOBIPHICTIO, 3 SIKOIO MOsI IITy4YHa HEHPOHHA MeEpeka BBAXKA€ INEBHUN BY30ll
IPaBWIBHOIO BIANOBIAA0. TOMy TUIBKM TOM HOMEp By3ia OyJe pe3yJIbTaTOM MOTO
MIPOEKTY, i€ UMOBIPHICTh BHUIIIA.
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[[1.50773418e-02]
[1.28907913e-02]
[1.952161382-02]
[8.58412316e-01]
[3.219416042-03]
[4.70602549¢-03]
[2.46700315e-02]
[1.63243201e-03]
[5.98119387e-04]
[1.15937979¢-02]]
network says 3
match!

0

Puc. 2. KinneBuii pe3ynbTaT Ha IPUKIIA/l yucia 3

3arajgoM, 3aBASKHA 3aCTOCYBAaHHIO HEHPOHHHX MEPEX TOCITHYTO 3HAYHOTO
mporpecy SK B 00dacTi po3mi3HaBaHHS 300pakeHb, TaK 1 B IHIIUX cdepax.
BukopucToByouH 1/1€10 MOTO MPOEKTY, MO>KHA CTBOPIOBATH PI3HOMAHITHUX OOTIB JIsI
mporpam, caTiB Ta irop. KpiM Toro, mi€r0 TEXHOIOTIE€0 MOXKHA KOPUCTYBATUCS IS
BH3HAUEHHS HOMEPHUX 3HAKIB TPAHCHIOPTHHX 3ac00i1B. Lle Takok 10moMoke CTBOPUTH
mporpamMu, sIKi BHKOPHUCTOBYIOTH Kamepy TeiedoHy JUIsi  pO3Mi3HABAHHS
MaTeMaTUYHUX PIBHAHB 1 1X BupimieHHsA. OTxe, HEHPOHHI MEPEXi MOXKYTh CTaTH
KJIFOUOBUM (DAKTOPOM AJIs TOCSATHEHHS ycmixy O0araTtbox rnpoektis LII.

Bundina V.
Dnipro University of Technology
Scientific supervisor: K.S Zabolotnyi

DEVELOPMENT AND IMPROVEMENT OF JAW CRUSHERS IN THE
MINING INDUSTRY

Jaw crushers are designed to crush hard materials. They do not take up much
space and have a simple design. They operate on the principle of crushing and
pulverising raw materials between two jaw mechanisms. One jaw is mobile and the
other is stationary. In this way the material is crushed. These crushers are used to crush
hard materials. They are designed for coarse and medium crushing.

The most common processes in the mining industry are crushing and grinding
various materials. These processes consume a rather large amount of energy and
therefore the issue of reducing the cost of crushing and grinding processes 1s becoming
increasingly important.

Crushing processes are widely used in the mining industry. The pace of
development of mining and other related industries requires improvement of designs
of crushing (grinding) equipment, increasing its reliability and operability. In addition,
there is an urgent problem of reducing the cost of production, improving its quality and
increasing the profitability of production. This problem can be solved by wide
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implementation of new techniques and increasing the efficiency of operating
equipment.

The main components of jaw crushers work under very difficult conditions.
They are subjected to high dynamic loads during the crushing process and to abrasive
media. Therefore the structures have to meet special requirements in terms of rigidity,
strength and wear resistance. The frame, moving jaw and connecting rod are the main,
most metal-intensive parts of crushers, and their reliability is the overall reliability of
the jaw crusher.

The crusher can be upgraded to improve the design of the crushing equipment.
The most appropriate solution is to optimise the parameters of the jaw crusher, this will
change the principle of material crushing, extend the service life, simplify maintenance
and repair processes and improve the quality of the secondary aggregate.

Chekushkin N.
Dnipro University of Technology
Scientific supervisor: I.H. Olishevskiy

SATELLITE INTERNET TECHNOLOGIES

In our worldwide network, it is intertwined regardless of our location, giving the
opportunity to quickly find information, find out the route, or chat with family. Today,
more and more publicity is given to such a phenomenon as satellite Internet. Space tech
giants such as SpaceX and OneWeb are battling mobile satellite technology to
dominate the broadband Internet market. Its foundation was laid by digital satellite
broadcasting technology. Despite the development of modern mobile networks and the
ability to connect to them in almost every home, there are places where Internet access
is difficult, completely impossible, or simply not cost-effective for the provider, for
example: on the high seas, in the desert, as well as in remote settlements ... Satellite
Internet is used in many areas. For example, infrastructure facilities are remote from
civilization and intercity public transport to maintain communication and maintain
communication with public access. At the same time, the scope of its application is not
an ultimatum solution for all users due to restrictions such as low speed of responses
to requests, an expensive tariff plan with equipment, and its difficult configuration.

Satellite Internet - the organization of access to the Internet, using satellite
channels that use radio waves as information carriers. It is divided into two types -
synchronous and asynchronous.

Asynchronous satellite Internet is a system that consists of a satellite dish, a
converter, a DVB-S2 board, and an Internet connection. This type of connection is
relatively cheap and easy to mount and connect. The essence of the work of a one-way
system is an asynchronous transmission of information: requests from a computer are
forwarded through a ground connection to a provider, then the provider, sending
packets and receiving a response, forwards the signal to the satellite, and finally they
are received by the user's satellite dish. This scheme is designed for consumer users,
because, due to the design features, it implies fast data acquisition, but at the same time
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the speed of outgoing traffic over the terrestrial channel becomes quite modest and if
you compare them, you will get such a ratio (1/10 when scrolling social networks and
regular web surfing, and about 1/95 when uploading files). In addition, it is impossible
to provide each subscriber with a separate channel not only for receiving / transmitting,
but also simply for receiving information due to the wave ranges used in this type of
satellite Internet C and Ku, which are assigned a 500 MHz frequency band that are
quite a weather-resistant conditions, but have low bandwidth of 30-40 Mbit / s for an
ordinary home PC.

7

2 @
’) ) Land channel (’%

Fig. 1 Asynchronous connection

Two-way satellite Internet means receiving data from a satellite and sending it
back also via satellite. This method is more effective since it makes it possible to
achieve high speeds for sending and receiving, but at the same time it is more expensive
and, in many countries, requires a certificate to use powerful radio transmitting
equipment. Unlike one-way access, two-way satellite Internet does not need any
additional resources. But two-way satellite access also has a serious drawback - a rather
large delay on the communication channel. The whole problem lies in the signal path,
while it will take about 250 ms from the user to the satellite and from the satellite to
the provider's satellite communication station, the same delay will be on the way back
and also inevitable signal processing delays with possible unfavorable weather
conditions, as a result, the latency (ping) time on a two-way channel is on average 600
ms or more. In addition to the Ka-band wave, which, has a length of 265 MHz, which
makes it possible to reach high speeds of 65-80 Mbit /s. And for such a speed you have
to pay with more expensive equipment for connecting to the Internet, which is not also
a tariff plan because in this scheme your antenna must not only receive a signal but
also send it to the satellite using a BUC unit, which is often incompatible with the
equipment other companies providing satellite Internet services.



201

Fig. 2 Synchronous connection

An important aspect is the identification of the user on the Internet, this is
necessary to select the necessary traffic of a particular user from the entire stream of
signals coming from the satellite from all information. In synchronous networks, this
system is borrowed from the traditional method of identification by the MAC address
or [P address of the device due to its versatility, in this case, the user's machine receives
data packets corresponding to his MAC & IP addresses. In asynchronous networks, I
often use PID - Program ID, which is a sixteen-digit number that the operator assigns
to the user's DVB-S transmitter, this is due to the lack of communication between the
satellite user, because the equipment only makes it possible to receive waves.

Conclusions. Communication technology via satellite Internet will continue to
gain popularity, as the cost of communication services is gradually becoming
acceptable due to the growing audience. Outside cities, people are increasingly
installing satellite antennas in their homes, travelers are taking mobile terminals with
them, and in First World countries, the Internet appears on long-distance trains and
buses. Advantages of the technology: large coverage, autonomy, connected
information environment, the ability to select solutions for any customer.
Disadvantages: gradual cluttering of the orbit by satellites of different companies, high
cost of equipment, a huge delay in comparison with the usual optical fiber, the need to
obtain permission to use radio communication equipment, and sensitivity to weather
conditions. Even with such disadvantages, satellite Internet is the only way to connect
to the outside world in places without cellular coverage or inaccessible for laying cable
Internet.
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"FLIPPED CLASSROOM" TECHNOLOGIES IN THE EDUCATION
OF STUDENTS OF HIGHER EDUCATIONAL INSTITUTIONS

The rapid development of information and communication technologies (ICT)
encourages scientists and educators to explore new and new opportunities for their
effective use in the educational process, which, in turn, explains the increased interest
in the problem of blended learning, especially in high school and university.

The technology of "Inverted Learning" is a fairly new phenomenon in education,
but has considerable interest among scientists and is reflected in the works of Baker
Celia, Bergmann J., Sams A., Berrett D., Driscoll Tom, Gorman M., Green G.,
Marshall H.W.,Moroney S. P. ta in.

Flipped learning is a learning technology that involves students using gadgets to
listen to and watch video lessons, learn additional resources on their own (in
extracurricular activities), and then discuss new concepts and ideas together in class. ,
and the teacher helps to apply the acquired knowledge in practice. This organization of
learning encourages students to learn from each other.

The "inverted classroom" model has already been tested in schools and
universities in America and Europe. In 2010, Clintondale High School in Detroit, USA,
became the first "inverted school" to completely switch to the principle of "inverted
learning".

Students are focused on independent extracurricular mastering of basic or
additional educational material while watching video lectures, reading educational
literature, passing educational tests for initial mastering of the topic, while classroom
time is devoted to analyzing problematic aspects of the theoretical part, as well as
solving practical problems and research. At the end of the lesson, students complete
homework assignments started in the classroom, review old and learn new video
lessons. After the topic is studied, a test is conducted, in which students demonstrate
the acquired knowledge and skills to apply them in practice.

The use of elements of the media during learning in education allows you to
build a learning scheme in which a reasonable combination of conventional and media
educational forms of organization of the educational process gives a new quality in the
transfer and assimilation of knowledge. The idea of including in the educational
process of diverse sources of information, overcoming communication barriers in the
educational process is important not only for students but also for teachers, who also
found themselves in a situation of "information explosion".

Among the problems that a teacher may face when trying to implement the
method of "inverted learning", D. Bergmann refers to the need to reorient the teacher
to a new model, his rethinking of classroom work. Most teachers, with a low level of
computer literacy, do not see the need to change the years-old learning process, to move
from using only paper and obsolete tape recorders to new electronic devices.
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The growing popularity of blended learning technologies today is due to the
inefficiency of the traditional model. However, the method of "inverted learning" is
not adapted for implementation in all educational programs. Therefore, of particular
interest, from the point of view, is the development of elements of this technique, which
would be used during training in universities.

Ivankova M.

Dnipro University of Technology
Scientific supervisor: I. H. Olishevskiy

SECURITY AND CYBER THREATS OF NFC TECHNOLOGY

Undoubtedly, we use of NFC not only in everyday life but also in medicine, in
the gaming industry, etc. However, how safe is it? The purpose of this work is to
analyze near-field communication for security and how not to become a prey to
intruders.

One of the most widespread uses of NFC technologies in present is contactless
payments (this work is based on mobile payments). Indeed, the assumption that this is
unreliable comes to mind - any fraudster can use the phone and steal money using a
wireless terminal.

One of the ways to prevent such outcomes is the Faraday cage. The principle of
operation is quite simple - it serves to shield the object from external electromagnetic
fields; this invention of the scientist is the basis of special cases for shielding keys,
cards, modern mobile devices, and similar NFC devices from the possibility of read
the data on the phone without the knowledge of the owner. Moreover, payments from
a smartphone are safer than payments directly from a card: you do not need to enter a
pin code; the owner's fingerprint or face recognition may be required for authorization;
mobile payment services do not have the access to a bank account. For additional
protection, it is recommended to set a limit on the maximum payment amount.

Additionally, owners of NFC devices also can launch applications and programs
using tags. But what if the program has a virus code, the existence of which we may
not know after a while? Google usually shows a warning after trying to install an
unknown app that was not downloaded from Google Play Store. However, there is a
list of services that do not check new apps (these include Dropbox for Android and the
Google Chrome browser).

To avoid troubles caused by errors of such services (namely, unauthorized
receipt of personal data by intruders), it is more safely to use common and proven
applications like NFC Beaming, S Beam, etc.

The property of receiving information via NFC is similar to the previous one.

This method safer, because these technologies are improved and intruders have
to find new approaches every time.

In addition to applications that allow you to protect user data, it should keep to
mind that you need to apply several rules on your own for your security. For example,
use the NFC chip only as needed. The rest of the time, I recommended you to disable
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it. This not only protects the smartphone but also saves the battery level on the device.
It is also necessary to download apps and get information only from protected sources.

Conclusions. The usage of NFC technologies in the life of a modern person has
greatly simplified it. Phones with built-in chips and special tags have replaced keys
and cards, and the main advantage of this modification is security.

Ivanov M.
Dnipro University of Technology
Scientific supervisor: I.H. Olishevskiy

INTERNET OF THINGS — SECURITY ASPECTS

Internet of Things — what is it? You maybe know there are smart fridges, alarms
and clocks, so this is Internet of Things. These are the devices themselves that go online
and interact with each other. It is also a way to connect M2M, that is, machine-to-
machine, without human intervention. This is the data that the devices generate. Data
that can be collected, analyzed and further used to improve comfort or make business
decisions.

The main concept of a network of smart devices was discussed as early as 1982,
with a modified Coca-Cola vending machine at Carnegie Mellon University becoming
the first ARPANET (The Advanced Research Projects Agency Network (ARPANET)
was the first wide-area packet-switched network with distributed control and one of the
first networks to implement the TCP/IP protocol suite.) — connected appliance, able to
report its inventory and whether newly loaded drinks were cold or not.

The concept of the "Internet of things" and the term itself, first appeared in a

speech by Peter T. Lewis, to the Congressional Black Caucus Foundation 15th Annual
Legislative Weekend in Washington, D.C, published in September 1985. According to
Lewis, "The Internet of Things, or IoT, is the integration of people, processes and
technology with connectable devices and sensors to enable remote monitoring, status,
manipulation and evaluation of trends of such devices." Defining the Internet of things
as "simply the point in time when more 'things or objects' were connected to the Internet
than people", Cisco Systems estimated that the IoT was "born" between 2008 and 2009,
with the things/people ratio growing from 0.08 in 2003 to 1.84 in 2010.
IoT is used where something can be automated. 10T is developing especially actively
in the agricultural sector, logistics, Smart City. That is, where there is a need for remote
monitoring of the state of objects or collection of big data for subsequent analysis. IoT
makes it possible to save on equipment maintenance: sensors collect information about
its condition, so maintenance and repairs are carried out exactly when it is needed.

Ukraine does not stand aside from global trends. Large cities are gradually
becoming "smart", the flagships of the movement are Kiev and Lvov. Although it is
too early to talk about an integrated approach and large-scale deployment of Smart City
technologies. Agricultural sector, logistics also use IoT solutions. Although, in general,
development in Ukraine is slow. According to Andris Gailitis, the CEO of the data
operator DEAC - the Internet of Things and cloud technologies market in Ukraine
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resembles the Baltic countries several years ago. That is, the beginnings are there, but
there is still room to grow.

The Internet of Things is divided into several applications:

. Consumer applications. A growing portion of [oT devices are created for
consumer use, including connected vehicles, home automation.

To give an example, then a modern driven vehicle with sensors for system status
analysis and quick diagnostics is already being practiced on the streets of the world.
The Gartner company expects there will be 250 million connected cars on the roads by
2020, or about one 1n five.

. Organizational applications. 10T devices are created for employees of public
enterprises: medical staff, employees of transportation, builders etc.

IoT devices can be used to monitor and control the mechanical, electrical and electronic
systems used in various types of buildings (e.g., public and private, industrial,
institutions, or residential) in home automation and building automation systems.

. Industrial applications: IoT helps regulate and monitor industrial systems. The
same implementation can be carried out for automated record updates of asset
placement in industrial storage units as the size of the assets can vary from for example
a small screw to the whole motor spare part, and misplacement of such assets can cause
a percentile loss of manpower time and money.

For example smart meters themselves record how much energy was spent this month -
no need to run and take readings. Some smart home solutions even show how much a
particular light bulb or networked device consumes

. Infrastructure applications: Monitoring and controlling operations of sustainable
urban and rural infrastructures like bridges, railway tracks and on- and offshore wind-
farms is a key application of the [oT. Here are several planned or ongoing large-scale
deployments of the 10T, to enable better management of cities and systems. For
example, Songdo, South Korea, the first of its kind fully equipped and wired smart city,
is gradually being built, with approximately 70 percent of the business district
completed as of June 2018. Much of the city is planned to be wired and automated,
with little or no human intervention.

If the question of device protection is in the perspective of a solution, then companies
began to look for a solution regarding the storage and processing resources of
information... And yet they found it.

Companies are turning their attention to cloud computing. They require a
minimum of time to deploy, allow you to buy exactly as many resources as the
company needs at the moment. Clouds are an almost unlimited resource for collecting
and analyzing big data. The analysis allows you to find hidden patterns and is a source
of insights that help business (or the state, if we are talking, for example, about these
cities) to develop, optimize costs, find potential threats and weaknesses, and solve
problems in unexpected ways.
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TELEGRAM-BOTS

Nowadays, Telegram is one of the most used messengers. However, not every
user of this social network knows that its functionality includes not only
communication with friends in chats, but also Telegram-bots, that may help you to
solve different tasks.

In general, bots are special programs that perform various functions and simplify
the lives of users. The main purpose of the bot is to automatically respond to the user
after certain commands are written. With their help texts can be translated into different
languages. Users can learn, search for information, play games and much more. Bots
are created by humans and run on their servers. To find them, the special section “Bots”
is used on the official site of Telegram. New bots are created using a special utility
(@BotFather, that can be used by any Telegram user.

Interacting with them looks as normal chatting, although not with a person, but
with artificial intelligence. Only the user with a Telegram account can start a
conversation by adding bot to the group or writing a personal message.

Telegram currently has thousands of different bots, for example:

- @Y TranslateBot translates messages into any language of the world.

- @InMindBot helps to learn new words in English.

- @eKnigaBot bot reads books online.

- (@weatherman_bot reports what is happening with the weather in your city.

- (@remindmemegabot is a tool for quick reminders.

- @ImageBot finds the appropriate image to a keyword that is sent.

- (@ntudpschedulebot is a bot of our university that informs about changes in the
schedule.

It is obvious that all the tasks that bots help to solve can be done without using
Telegram, but it will not be as convenient. Instead of installing a great number of
different applications on your mobile phone, you need to have only Telegram, which
will contain all the bots you need.

Bot-sharing technology is developing and gaining popularity. This is the most
convenient and massive way to perform a wide range of tasks. The list of tasks that bot
cannot solve is rapidly decreasing, and in the near future there will be no impossible
assignments for Telegram-bots.
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CRYPTOGRAPHIC METHODS OF INFORMATION PROTECTION

It is impossible to imagine modern life without providing proper information
protection. Each of our actions on the Internet — online purchases, authorization on the
website or registration of electronic documents — is in danger and therefore needs
appropriate protection. This is what cryptography is doing — the science of ways and
methods of encrypting information. The first appearance of cryptography dates back
about four thousand years ago, but its modern form has been since the late 1970s.

Cryptography distinguishes methods of data transformation. There are many
classifications of them, but the most common option is division based on the number
of keys. Thus, the following methods are distinguished: keyless, single-key
(symmetric) and two-key (asymmetric). The keyless method does not use a key, which
i1s why it has become widespread due to its simplicity and low resource consumption.
However, this method is not the most reliable for protecting important information and
is rather suitable in cases where it is necessary to confirm the integrity of the data. The
symmetric encryption method is performed using a single key. This method is great for
encrypting large amounts of data, because it also requires a small amount of resources
and the data encryption process is fast. One of the main disadvantages of the symmetric
encryption method is the need to have an open channel for transmitting the secret key.
But the asymmetric method has no problems with this — the public key can be freely
transmitted over the network. When using this method, two keys are required — secret
and public — one of which encrypts the text, and the other decrypts. This is the
peculiarity of the asymmetric method: keys are created in pairs and correspond to each
other, and the secret key is known only to one person, unlike the symmetric method,
where it must be known to two. And even if these details give a start to a secure
connection, the safety of encrypted data is still exposed to a certain risk. Attacks often
occur with attempts to steal the public key and, subsequently, confidential data.
Another problem with the asymmetric method is the slow encryption speed due to the
use of large amounts of resources. Despite the listed features of each method, it is
impossible to single out the best method — in any case, there is a threat of data theft,
therefore it is recommended to combine the methods with each other or with other
means of information protection.

At the moment, the HTTPS protocol is an actual way to protect site data and
preserve their confidentiality. This protocol supports TLS/SSL encryption technology,
which is based on the symmetric encryption method. The principle of the protocol is
the exchange of secret keys, so that the site provides the proper level of data security,
and fraudsters do not have access to user passwords or their credit card numbers.
Nevertheless, there are cases of large-scale data leaks and disclosure of personal
information of users of certain sites. In the spring of 2017, users of the American credit
history bureau Equifax suffered, on November 30, 2019, users of the LinkedIn social
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network, and at the end of December 2018, about 32 million residents of the United
Kingdom alone lost access to 4G and SMS. The reason for all these incidents is an
expired SSL certificate required to work over the HHTPS protocol — without it, an
attacker can gain access to the network and install fake certificates, which will prolong
the site's insecurity. According to data analysis by CybSafe, in about 90 percent of
cases, data leakage is due to human error. This is more than 61% and 87% for 2017
and 2018, respectively. That is why it is extremely important to follow the rules to
ensure the safety and integrity of data.

Excluding possible shortcomings of employees, the protection of information is
also at risk from other problems in cryptography. To date, experts attribute to them the
limitations of working schemes with a public key and the unreliability of the encryption
foundation. Despite the fact that there are many algorithms for data encryption, each
scheme is based on an «unsolvable» task. So we can conclude that the number of
cryptographic schemes is very limited. And since similar tasks will have a similar basis,
having picked up the key to one of these cryptosystems, you can open the rest.

In addition, a new phenomenon called quantum computing is gaining particular
popularity. The model of quantum computing in cryptography is still not studied, and
therefore the shortcomings of this method are still unknown. However, the world is
gradually approaching the practical use of quantum laws in cryptography - the
implementation of this idea will bring information security methods to a much higher
level and provide a network that cannot be hacked. However, the use of quantum
cryptography will become possible only when the cost of the technology decreases and
all potential risks are assessed. For example, now one of the fears is that quantum
computers will be able to crack symmetric encryption methods, and asymmetric ones
will completely find a replacement in the form of a quantum method of information
protection. Nevertheless, a combination of a quantum channel and classical
cryptography methods is being considered, but in this case there will be problems with
the distribution of the key.

Since quantum encryption is still being studied, cryptography in its current form
requires developing new methods for archiving purposes or looking for more complex
problems with regard to computational relationships in order not to become an object
of quantum computers for hacking.

Koverga 1.
Dnipro University of Technology
Scientific supervisor: I.H. Olishevskiy

APPROACHES OF WEBSITE SECURITY

Every day we use dozens of web-pages and applications. We leave our
confidential information there, but how can we be sure, that these pages are secure and
how do software engineers make them secure? There are different types of approaches
of web security called protocols.
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The most popular protocol of exchanging of data is a HTTP/HTTPS which
works on a base of TLS security protocol. TLS protocol is a protocol which combines
different types of encryptions such as an asymmetric to authenticate the user,
symmetric to provide user’s confidential data safety. Also, it uses message
authentication codes to let users be sure that their messages are not rewritten by the
third person.

TLS’s parent is an SSL protocol which was in active use until in 2014 USA
Government declared it unsafe. And after SSL 3.0 the brand-new TLS 1.0 was released.
How it works? It uses a “multi-layer” to make connection of server and computer safe.
First layer is a confirmation of connection, which send security codes from one device
to another to make a safe road for information without any risks.

Second layer checks certificates of the participants to be sure that both of them
are able and could be let to exchange information safely. Certificate is a virtual
document which contains information about the devise and its owner, also it confirms
that this devise was approved by some verification center. Certificates have three types:
approved by verification center, self-signed and a blank one.

Next two layers are parameters and algorithms of compression and transferring
the information from one subject to another.

So, looking at all facts above we can say, that the most popular web-security protocol
has good chances against attempts to get user’s personal data. But not only this method
is available for securing the data.

The previous one is useful when we have a server and one device. But if we have
a number of devices that must be connected to the Web using web-pages? When we
need to secure not the person but the server. In this case we use “firewall”

What is firewall? Firewall is a part of a system, typically a device which works
as a filter of traffic that goes through it. There are two most common principles of
filtering. First is a “If it’s not forbidden it’s allowed” which lets all information that is
not in a “forbidden” list flow through the wall. And a “If it is not allowed it’s forbidden”
principle which cuts off all the grey data. The second is safer but it makes more
problems for system administrators due to lots of mistakes in work results.

But all these methods are useful where there is some malicious file or actions.
But what shall we do if hackers want to turn down our server without any “bad”
software? When thousands and thousands of “users” trying to access our site and do
some manipulations there? It looks normal, but there are too many users and the server
starting to shut down. This type of attack called a DDoS attack. The point of this attack
is to overload your server and make some important data vulnerable.

What shall we do now? When we can’t find out how to track the files cause there
no of them. In fact, the solution is quite simple. When hackers are trying to DDoS some
object (a server, a web page, etc.) they hope that the server will be overloaded.

Server could be overloaded in two cases. First case is when the transit potential
is full. We can compare it with a clogged pipe, when the pipe is too way small
compared to the object which is trying to get through it. Another case is when there a
too many information for server to calculate and it starts lagging.
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So, when we are making some product or a system, we should be sure that the
transit potential is big enough to stand against the massive attack, and the server is
powerful enough to be able to calculate all the data that is given by the attack.

But even if you made all possible to avoid many risks you still must remember
that your foe can literally inject inside of your system. This type of attack called, what
a surprise, an injection. There are many types of injecting into your system. The most
popular are: SQL, PHP, XSS, XML, etc.

The most popular is an SQL-injection. How it happens? The ill-wisher injects a
part of code or a command into an SQL-database with some malicious instruction to
delete or copy some important or confidential information. It’s really hard to find this
problem, because, typically, the program lives in a database as an admin, and there are
no circumstances to suspect it.

How to avoid such a situation? Well, there is only one appropriate way to solve
this. Don’t let any code to be directly inputted into the system. Any command or a rule
should be approved by a third person or program. Also, the database should be
connected to the page directly, your system should have a buffer to keep an untreated
information there.

So, as a result, we can say, that the key to the safety is to keep your base and
system far away from the front-end side of your page. And always try to make a safe
connection using verified protocols and certificates. Have a powerful server with
correctly configured firewall and everything would be fine!

Lavrinenko N.
Dnipro University of Technology
Scientific supervisor: K.S. Zabolotnyi

CRUSHING FACILITIES IN THE MINING INDUSTRY AND ITS
FEATURES

Crushing facilities are a part of a wide range of specialized construction
equipment designed for use in various industries related to the crushing of solids:
construction of crushed stone, coal and mining, diamond mining, metallurgy and more.

The distinctive features of such crushing facilities have the following
characteristics and properties:

Provides high productivity, which can also be a useful advantage if you need to

install the structure in modern plants with a production line.
It is possible to choose the final product, material in several fractions, which may be
needed for further processing and the creation of separate raw materials for the needs
of other industries and spheres of industry. Importantly, such machines can easily
perform operations on pre-sorting of raw materials, which will significantly expand the
scope of application of the structure in industry.

Thanks to modern technology, the installations are able to offer the optimal
system of settings for the user, which he can use and fully automate the production
process.
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If it is necessary to include the crushing system in the complex, it will optimally
cope with the need to operate in a closed cycle, which contributes to obtaining high
results with minor adjustments to the efficiency of the systems.

Monastyrov H.

Dnipro University of Technology
Scientific supervisor: I.H. Gulina
Language adviser: S.I. Kostrytska

PROGRAMMING IN MEDICINE AS A KEY TO SCIENTIFIC
BREAKTHROUGH

Over the last decades programming has spread towards numerous areas of
science shaping the new reality and setting new perspectives for the near future.
Software engineering provides opportunities to approach dozens of problems of the
humankind. Research in medicine is moving forward progressively. However, some
issues seem to be out of reach unless being investigated with the use of computing.
That is why programming medicine and biology can make a huge difference in the
scientific world.

One of the main problems connected with applying computer science knowledge
in medical area of expertise is a fact that we do not always have a possibility to perceive
biology in a mathematical way, as it is feasible for physics. That is due to the lack of
understanding of what is going on inside a human body. We are not able to fully
observe all the processes happening in our body. This, in its turn, makes it so difficult
to conduct an early diagnosis of a dangerous disease, such as cancer, or quickly detect
early signs of an impending septic process. The recent progress in biological computing
suggests that this problem of applying mathematical programming logic to a human
body is not a problem anymore, but just a difficulty. The key to overcome that
drawback is to establish better data collection using biological sensors. Designing cells
with computer logic can bring the procedure of body condition monitoring to the next
level. Coded cells would eventually be able to detect areas affected by a disease as well
as cure them at once. Despite the fact that we still have a long way to go in this field,
programming sophisticated cells is already our present. Nowadays, such huge
companies as Synlogic, Synthego and Microsoft are actively working on different
projects in cell and genetic therapy with the use of biological computing.

Thus, stages of observation and diagnosis as much as direct treatment may
become the ones to be engaged with programming itself. Designing tools that are able
to find a damaged cell and successfully execute it demand highly qualified engineers.
While it might be the chemists’ and biotechnologists’ aim to figure out
pharmacodynamics, the implementation of controlling the cell, its sense of
environment and actions involves software and biological engineering.

It is also important to mention Artificial Intelligence (AI) and Machine Learning
(ML) role in curing lethal diseases. Whether it is a highly hazardous abnormal cell
growth or body’s extreme response to an infection leading to sepsis, there is,
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unfortunately, a constraint to what doctors are able to spot with just chemistry and
biology. Moreover, human factor still influences the outcome in saving patient’s life.
Al and ML can not only create massive databases to help doctors, but also gather
treatment experience of millions of patients and make a true verdict way faster than a
human would be able to. What is more, predictive analytics based on mentioned
technologies becomes a powerful tool to prevent possible severity of diseases. Al and
ML algorithms are capable of predicting possible scenarios on the grounds of the
patient’s medical history.

Approaching biological computing as well as integration of Artificial
Intelligence and Machine Learning in healthcare may become an extraordinary solution
in curing the humanity during the 21% century. These technologies will both make
treatment cheaper and more effective. Applying mathematical methods to convert
medical observations into programming formulas gives software engineers a wide
range of opportunities in designing the form of a future world of science and medicine.

Olishevskiy 1.
Dnipro University of Technology
Scientific supervisor: O.Yu. Gusev

SIMULATION MODELING OF AUTOMATED CONTROL SYSTEM BY
COMPLEX HEATING AND AIR CONDITIONING SYSTEMS

The use of heat pumps is one of the most energy efficient ways of heating
residential and industrial premises. The cost of electricity to drive a heat pump is
usually lower than the cost of gas in a boiler plant, both in energy equivalent (reduced
to conventional fuel) and in money.

The purpose of the work is to study the influence of control influences and
physical parameters of the system on the output variables, in order to minimize energy
consumption while maintaining a given mode of operation.

The developed universal simulation models allow to quantify the energy savings
from the introduction of energy-saving technologies and allow to study the influence
of different combinations of external factors on the thermal processes occurring inside
the system. Also, with the help of models it is possible to investigate the criteria of
stability and structural properties of control systems for different types of heating and
air conditioning systems.

Figure 1 shows a simulation model of the electric heating system and heat pump
air conditioning of the building, which differs from the system shown in Figure 2 - the
type of heating system. Figure 2 shows a simulation model of the heat pump heating
system and heat pump air conditioning of the building.

The peculiarity of the study is that the target function is the dependence of the
total energy spent on heating and air conditioning on a number of factors. Thus, we can
use the example of one building to predict the costs of using different types of heating
and air conditioning systems, and estimate the costs of a separate system for different
types of buildings and climatic locations. Due to the flexibility of this model, we can
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easily integrate different types of subsystems for heating and air conditioning, in order
to study their efficiency. The core of the developed system has already been used in
research of heating systems based on heat pumps with heat storage technologies.

As a result of modeling according to the two described schemes, we can see on
the example of a study of one building with different types of heating that energy
consumption for electric heating was 23225 kWh per year, and for heat pump heating
only 4586 kWh. The component of air conditioning costs is almost unchanged.
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Figure 1 - Simulation model of the electric heating system and heat pump air
conditioning of the building
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Poliakov 1.
Dnipro University of Technology
Scientific supervisor: I.H. Olishevskiy

COMPARATIVE ANALYSIS OF ANTIVIRUS PROGRAMS OF 2021

Recently, viruses have become one of the most pressing problems in the
information space. Everyone, from global companies, faced them. The first virus for
computers of the year Apple appeared in 1977, and only in 1987 the first Polish
antivirus program mks_vir was released.

Methods of countering computer viruses can be divided into several groups:
prevention of viral infection and reducing the expected damage from such infection;
methods of using anti-virus programs, including neutralization and removal of a known
virus; ways to detect and remove an unknown virus. Antivirus programs are most
effective in the fight against computer viruses. However, I would like to note right
away that there are no antiviruses that guarantee one hundred percent protection against
viruses, and statements about the existence of such systems can be regarded as either
unfair advertising or unprofessionalism.

The question arises, what should be antivirus software? Some of the main
requirements are: stability and reliability of the program, the speed of the program, the
size of the program's virus base and multi-platform. If the program fits all parameters,
it provides regular protection against virus programs and the ability to restore infected
files by removing viruses from them.

But how exactly does our security software find viruses and fight them? There
are several fundamental methods of scanning for viruses. For starters, the antivirus
program scans all files to detect malware. Scanning consists in looking for signatures
extracted from previously detected viruses. After detecting a malicious program, the
antivirus removes it. Also, along with scanning, a heuristic analysis is performed to
search for encrypted and polymorphic viruses. This analysis allows us to detect viruses
previously unknown to us.

For a more effective fight against viruses, there are several types of antivirus
programs:

® vaccine programs
detector programs
doctor programs
filter programs
auditor programs
Vaccine programs — it is a resident programs, preventing file infection.
Detector programs provide search and detection of viruses in RAM and on
external media, and if detected, they issue a corresponding message.

Doctor programs find files infected with viruses and "cure" them by deleting the
body of the virus program from the file, restoring the files to their original state.

Filter programs are memory resident programs designed to detect suspicious
actions that are typical of viruses during computer operation.
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Auditor programs are among the most reliable means of protection against
viruses. The auditors remember the initial state of programs, directories and system
areas of the disk when the computer is not infected with a virus, and then periodically
or at the request of the user compare the current state with the initial one. The detected
changes are displayed on the video monitor screen.

Now let's discuss the antivirus programs themselves. There are many analogs
(paid and free). Each program has its own advantages and disadvantages. Basically,
the main criteria for users are: the effectiveness of the antivirus, a user-friendly
interface and a set of technical capabilities. According to user polls, the top 3 antivirus
programs include:

1. Kaspersky Internet Security
2. ESET NOD32 Smart Security
3. Dr.Web Security Space

Avira "‘:E'""EE:E;E-::::.:; . COMSSEI

Figure 1

A more detailed comparative characteristic of some antiviruses was also carried
out.

All programs offer reliable protection against worms, traditional viruses, email
viruses, spyware, Trojans, and more. Checking files in programs such as Dr. Web,
NOD 32, is performed at system startup, but Kaspersky Anti-Virus scans files at the
moment of accessing them. Kaspersky Anti-Virus, NOD 32, unlike all others, have an
advanced proactive protection system based on heuristic analysis algorithms; the
ability to set a password and, thereby, protect the program from viruses aimed at
destroying antivirus protection. In addition, Kaspersky Anti-Virus 2009 has a
behavioral blocker. Panda Antivirus, unlike all others, does not support blocking
suspicious web pages or protecting personal data. All these antiviruses have automatic
database updates and a task scheduler. Also, these antivirus programs are fully Vista
compatible. But all of them, except for Panda Antivirus, require that there are no other
similar programs in the system besides them.
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Kaspersky ESET NOD32 Dr.Web
o : : Panda
Criteria Internet Smart Security | Security Space -
: Antivirus
Security
Cost estimate - - - +
User. 1.nterfa.ce N N ] N
usability rating
Evaluat.lgn of N N L )
usability
Analysis of a
set of technical + + + -
capabilities
General
impression of + + + -
the program

Table.1 Characteristics of antivirus programs

By carefully studying antivirus programs, you can determine which ones are
best for your computer in order to protect it. Referring to the statistics, we can
conclude that some of the best programs are Kaspersky Internet Security, ESET
NOD32, Smart Security, Dr.Web Security Space. I believe that many antiviruses will,
over time, increase their capacity and acquire new features to better fight viruses.

Polishchuk D.

Dnipro University of Technology
Scientific supervisor: A.A. Martynenko
Language adviser: V.V. Hubkina

PROSPECTS OF APPLYING GITHUB COPILOT IN TERMS OF TRAINING
THE STUDENTS OF IT AREA AT DNIPRO UNIVERSITY OF
TECHNOLOGY

In today's world, the challenge of developing approaches to teach university
students effectively is still relevant. The primary goal of modern education is to provide
students not only with fundamental knowledge but to create necessary conditions for
further social adaptation as well. The integration of advanced interactive technologies
into the process of teaching computer sciences is crucial for training skilled specialists.
Any educational methodology is based on achieving such goals as mastering and
enhancing students’ knowledge. It implies that students not only acquire knowledge
but also interact with the learning environment while gaining and comprehending
necessary experience.

The use of interactive learning materials improves and expands engagement
opportunities. And, the more students work with a set of concepts, the more they are
likely to assimilate new ideas into a knowledge base. The importance of repetition
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cannot be overstated, and numerous studies have been conducted on the benefits of
revised learning.

By applying GitHub Copilot an interactive learning process challenges students
to recreate various situations encountered during a programming process. It also
explores their ability to choose the most appropriate solution to the problem based on
a review and assessment of the proposed options.

According to github.copilot.com, GitHub Copilot is powered by Codex,
OpenAl's latest Al system. This coding assistant synthesizes code to match the context
being presented, whether it is in a docstring, a comment, a function name, or the code
itself. GitHub Copilot provides the information you are required and being trained on
billions of lines of public code it saves time and allows being focused. By using
publicly available source code and simple English, it was trained to understand both
programming and natural language. Visual Studio Code, Neovim, and the JetBrains
suite of IDEs include extensions for the GitHub Copilot technical preview. It should
be emphasized that GitHub Copilot is getting better at writing safe and productive code
as more developers use it.

In the opinion of the open-source software developer at GitHub, as at the end of
2021, the company's Al programming tool suggested about 30% of a newly written
code for some programming languages among those developers enrolled in beta-
testing. This shows just how much the developers already rely on this assistant while
writing a code.

In the context of an information system, interactivity refers to the ability to
respond to any user action in an active mode in a variety of ways. The use of cutting-
edge technology in education improves clarity and enhances material comprehension.
This has a beneficial effect on the motivation of students and the overall effectiveness
of the educational process.

As claimed by countless predictions, a profession of a programmer will continue
to be in demand in spite of Copilot development. The fact that demand for software
engineers increased by 25% in 2021, while most programmers spend less than half of
their time on writing codes, indicates that there is still much about the profession that
Al could never replace. However, to keep up with the times and be in demand as a
developer and a good specialist in their field, one needs to start adapting to writing
code using GitHub Copilot at this point.

Dnipro University of Technology is well-known for its mission to keep up with
the times. The institution encourages students to learn skills that are relevant and
necessary in the job market to obtain stable employment. The introduction of such
revolutionary technology as GitHub Copilot to the curriculum would only confirm the
status of the university as a leading educational center on the regional and national
levels. Students should be taught how to act independently and actively, make informal
decisions, and be flexible in adapting to changing tasks. The ability to determine
quickly the optimal of the proposed algorithms would help a student in the future to
stand out from the group of developers who have no experience using the coding
assistant.
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While GitHub Copilot is still a technology in beta testing and has not been
available to a broad number of developers, the first findings indicate that this
technology has an incredible future and will become a resource to be used daily by all
developers without exception. This claim is backed up by the fact that in 2019
Microsoft made a substantial investment in the GitHub Copilot in the amount of 1
billion US dollars.

By integrating GitHub Copilot technology into the educational process, it would
be possible to shorten time required for studying the properties and features of a
programming language. The user has patterns of using various properties of the
language in one example because the assistant provides a number of other options for
solving a problem identified. Interactive teaching results in raising students' interest in
the learning process and developing a multi-approachable way of solving certain
problems.

Nowadays, the use of computer technologies in the educational process is more
relevant than ever. It helps to activate the cognitive activity of students, stimulates, and
develops such mental processes as critical thinking, perception, and memory.
Therefore, it is necessary to encourage the usage of GitHub Copilot assistant
throughout the university course because skills gained at the university serve as the
groundwork for future employment and student's future success is greatly dependent
on this foundation.

It could be concluded that emergence of new revolutionary technologies has a
great effect and the universities making fast and correct adjustment in comparison with
other educational establishments will have a higher quality level of education and will
be more attractive for applicants in future admission campaigns. Thus, to have an
advantage and leadership among universities in the region, Dnipro University of
Technology must implement new effective methods and technologies such as GitHub
Copilot to their curricula at the early stages of their emergence.

Zakharova D.
Dnipro University of Technology
Scientific supervisors: O.L. Zhupiiev, K. S. Zabolotnyi

INNOVATION TECHNOLOGIES IN THE METHODOLOGY
TEACHING OF TECHNICAL MECHANICS

Traditionally in technical universities resistance of materials studying at the level
of the 18th-19th centuries. Students are trained to solve the simplest problems with
analytical solutions. The emphasis is placed on various approximate computational
methods without due attention to the physical side of the problem to be solved. Then,
when graduates of such technical universities come into the workplace, they have to
solve complex production tasks to determine the strength and rigidity of structures, and
the skills of using modern computing complexes such as ANSYS, NASTRAN,
SolidWorks Simulation they lack. For example, much attention in the teaching process
has been given to the geometric characteristics of sections, i.e., to those questions that
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can be solved elementarily by any computing complex. For the competent application
of such complexes, the engineer must be able to imagine a priori the operation of the
structure, the distribution of stresses in it. For this purpose it is necessary to develop
engineering intuition of students, solving technical problems in tandem with analytical
methods and computational methods, such as the finite element method (FEM).

The main idea of student teaching methodology — is the solution of simple
structural strength problems by the combined use of resistance of materials and FEM.

The synergy lies in the fact that FEM on the one hand allows students to
represent the structure's deflected mode by visualization, while material resistance on
the other hand allows to estimate the error in choosing the finite-element mesh and
correctly formulate the boundary conditions.

As an example, consider the problem of determining the forces in the four
supports of the plate when it is asymmetrically loaded with a concentrated force P,
equal to 200 kN (fig. 1).
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Fig. 1 — Calculation scheme

In addition to the three equations of equilibrium (vertical forces and moments
with respect to two perpendicular horizontal axes), the condition of joint deformation
is used, which in this case is reduced to the requirement to move and the rotation of the
plate, as an absolutely rigid body. In other words, all the connection points of the
centers of the props with the plate must be in the same plane (coplanarity conditions).

As a result of the analytical solution of the system of equations the following
forces in the props have been found: -15 kN; -44 kN; -83 kN; -54 kN.

Solve this problem with FEM by using SolidWorks Simulation. As the material
of the plate we set low-carbon steel.

As a result of the solution we obtain an diagram of vertical displacements
(fig. 2), from which we can see that the slab bends significantly. This leads to an error
in the use of the coplanarity condition, which amounts to 27,5%.
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Fig. 1 — Distorted shape of the structure

This combined use of the analytical methods of strength of materials and the
finite element method leads to:

1) visualization of the deformed shape of the structure and displacements of its
characteristic points;

2) determination of directions and values of support reactions in the lower ends
of the props;

3) finding forces in the props.

Thus, through the use of innovative technologies in the teaching of technical
mechanics, students develop skills in the joint using of the above calculation techniques
with error estimation. In addition, it allows the student to develop engineering intuition.
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KOHKYPC HOETHYHOI'O IEPEKJIATY

OBOBA3KOBA ITPOI'PAMA

AHIJINCBKA MOBA
GREENSLEEVES

Alas my love you do me wrong
To cast me off discourteously;
And I have loved you oh so long
Delighting in your company.

Greensleeves was my delight,
Greensleeves my heart of gold
Greensleeves was my heart of joy
And who but my lady Greensleeves.

I have been ready at your hand

To grant whatever thou would'st crave;
I have waged both life and land

Your love and goodwill for to have.

Greensleeves was my delight,
Greensleeves my heart of gold
Greensleeves was my heart of joy
And who but my lady Greensleeves.

Thy petticoat of slender white
With gold embroidered gorgeously;
Thy petticoat of silk and white

And these I bought gladly.

Greensleeves was my delight,
Greensleeves my heart of gold
Greensleeves was my heart of joy
And who but my lady Greensleeves.
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3EJIEHI PYKBA
Ilepexnan B. Kanioosoubkuid

Memne nporHana tv 6e3 copomy,
3ra"Hs0MIa TH MOIO JIFO0OOB,
[{aciuBuit 6yB 3 TOOOIO TTOPSI A,
Big npucTtpacHux TBOIX pO3MOB.

TBoi 3eneHi pykasa
MeH1 HaCHATBHCS 3HOB,
SIxi 3HalTH Temep cioBa
[ToBigaTk mpo T1000B.

3aBxau TOO1 ST IOrO/KaB,
71 Tenep rOTOBUM 3HOB,
To01 10 HIT I BCE MOKIAB:
[ wenpicTs, 1 1000B.

S cykHi, nepcHi 10pori
To01, koxaHa, 1apyBas,
I 30510TO, 1 BCI1 CKapOu
ITepen To6or0 po3curmas.

TBoi 3eneH1 pykaBa
MeH1 HacHATHCS 3HOB,
SIxi 3HalTH Temep cioBa
[ToBigatk mpo T1000B.

Hy mio xk, Tenep npouiaii HaBIK,
Xaii bor 671arocioBUTh,

S Bce x uekaTuMy Teoe,

He 3moxy po3mtoOuTs.

TBoi 3eneHi pykaBa
MeH1 HacHATBCS 3HOB,
Sxki 3HalTH TEnep ciIoBa
[ToBimaTs mpo M0O0B.
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HIMEIIbKA MOBA
J. GOETHE. NEUE LIEBE, NEUES LEBE

Herz, mein Herz, was soll das geben?
Was bedrianget dich so sehr?

Welch ein fremdes, neues Leben!

Ich erkenne dich nicht mehr.

Weg ist alles, was du liebtest,

Weg, warum du dich betriibtest,

Weg dein Fleill und deine Ruh’ —
Ach, wie kamst du nur dazu!

Fesselt dich die Jugendbliite,
Diese liebliche Gestalt,

Dieser Blick voll Treu’ und Giite
Mit unendlicher Gewalt?

Will ich rasch mich ihr entziehen,
Mich ermannen, ihr entflichen,
Fiihret mich im Augenblick,

Ach, mein Weg zu ihr zuriick!

Und an diesem Zauberfadchen,
Das sich nicht zerrei3en 146t,
Halt das liebe lose Méddchen
Mich so wider Willen fest;
Muf in threm Zauberkreise
Leben nun auf ihre Weise.

Die Veriandrung, ach, wie grof3!
Liebe! Liebe! 1a3 mich los!

HOT'AHH BOJIb®T'AHI' ®OH I'ETE. HOBA JIIOBOB, HOBE KUTTS

Ilepexnan B. Kaniooaoubkuid

Ceprie, cepiie, 1110 3 TOO0H0?
[Ilo raiTHUTE TEOC HOBE?

SIk Tebe s 3aCoKOoI0,

[Ilo 36enTexuio Tede?
3HMKIIO Bpa3, 10 TH JIIOOUJIO,
YUuM KHII0, YUM TOPOKUIIO,
Crnokiii 3HUK, JTF0O0B JI0 TIpari,
Bce memwte y nanaiti.
[TosoHMIIa FOHB IIPEKpaAcHa,

[ 11 ycmimika sicHa,
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[Tornsan, cnoBHEHUH AOBipH,
Tax rpaitnuBa x 1 MaHipHa.
S Tak ry’xe X0dy BOJIL,

SIK HE MOKOPUTHCH A0T1?
IIInax Bene Ha3am, 40 HEl,
Jlo mpoBiCHUIII Ti€d.

[ Ha HUTLI T1i YapiBHIA

[i1 koprocst 51 HeBiNbHMIA.

[ TpuMaroTh MEHE MIITHO

[T yapu BikoBiuHi.

S npoury m060B npoctu!

I Hazamxau BiamycTu!

ICITAHCBKA MOBA

E. IGLESIAS. NUNCA TE OLVIDARE

Pueden pasar 3, 000 afos
Puedes besar otros labios
Pero nunca te olvidaré

Pero nunca te olvidaré
Puedo morirme manana
Puede secarse mi alma

Pero nunca te olvidaré

Pero nunca te olvidaré
Pueden borrar mi memoria
Pueden robarme tu historia
Pero nunca te olvidaré

Pero nunca te olvidaré
(Como olvidar tu sonrisa?
(Como olvidar tu mirada?
(Como olvidar que rezaba?
Para que no te marcharas
(Cémo olvidar tus locuras?
(Cémo olvidar que volabas?
(Cémo olvidar que ain te quiero?
Mas que a vivir, mas que a nada
Pueden pasar 3, 000 afios
Puedes besar otros labios
Pero nunca te olvidaré

Pero nunca te olvidaré
Puedes echarme de tu vida
Puedes negar que me querias
Pero nunca te olvidaré

Sabes que nunca te olvidaré
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(Como olvidar tu sonrisa?
(Como olvidar tu mirada?
(Como olvidar que rezaba?
Para que no te marcharas
(Como olvidar tus locuras?
(Coémo olvidar que volabas?
(Como olvidar que aln te quiero?
Mas que a vivir, mas que a nada
Pueden pasar 3, 000 afios
Puedes besar otros labios

Pero nunca te olvidaré

Pero nunca te olvidaré

jPero nunca te olvidar¢!

Pero nunca... te olvidaré...

E. ITVIECIAC. S HIKOJIM TEBE HE 3ABYY

Ilepexnan B. Kaniooaoubkuid

HagiTh Tpu THCSU1 pOKIB TIpoiije,
[Hmmit 6yne moOuTh TBOI IyOu.
Ta wikomm Tebe He 3a0yny,

A Tebe He 3a0y1y HIKOJIH.

I ssxo MeHe 3aBTpa He Oye,

I nyma nonuue no bora,

A nikonu Tebe He 3a0yy,

He 3a0yny Tebe Hikomu.

Mooxe «3paauT» MEHi mam’siTh,
Moske ctepTucs Hala icTopis,

Ta Hikonu Tebe He 3a0yay,

He 3a0yny Tebe HikomH .

Sk 3a0yTu nocmimiky J>KoxKoHAH,
Sk 3a0yTH TBOIO YapiBJIMBY M0J100Y,
Sk 3a0yTn MmonuTBy A0 bora,
Kosm i moBepraenics 3HOBY.

Sk e MokHa 3a0yTh Hallll TIIyTICTBA,
Sk >)xe MOXKHa 3a0yTh, SIK JIITaJIH,
Sk ke MokHa 3a0yTh, IO KOXAIO
Tebe nmonan 6€31IHHE KUTTS.
Hagits 3000 pokiB mpoiize,
[Hmmit Oyzae moOuTh TBOI ryOu.
Ta wnikonu TeOe He 3a0yy,

He 3a0yxay Tebe HikonH.

Mooxent BUKPECTUTh MEHE 13 J0JI1,
3arepeun T Hallle KOXaHHS
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Ta Hixomu Tebe He 3a0yny 4,
He 3a0yy Tebe HiKOmH.
Sk 3a0yTH ocMiky JIXKoOKoHIH,
Sk 3a0yTH TBIi 30BHIIIHIN 00pas3,
Sk 3a0yTH MoMTBY 10 bora,
Konu Tn noBepTaenics 3HoOBYy.
Sk e MokHa 3a0yTh Halll TIIyIICTBA,
Sk >xe MOKHa 3a0yTh, SIK JIITaJH,
Sk >xe MOokHa 3a0yTh, 1110 KOXar0
Tebe monas 6€311IHHE KUTTS.
Hagits 3000 pokiB mpoiize,
[ammit Oyae moOuth TBOI ryOwu.
Ta mnikomu Tebe He 3a0yy,
S mikonwm Tebe He 3a0yay,
He 3a0yay Tebe HikomH.

OPAHIIY3bKA MOBA
P. ELUARD. ET IN SOURURE

La nuit n’est jamais complete

Il y a toujours, puisque je le dis
Puisque je ’affirme

Au bout du chagrin une fenétre ouverte
Une fenétre éclairée

Il y a toujours un réve qui veille,
Désir a combler, faim a satisfaire,
Un cceur genereux

Une main tendue, une main ouverte,
Des yeux attentifs

Une vie,

La vie

A se partager.

ITOJIb EJIIOAP. T IIOCMIIIKA

Ilepexkaan B. Kanidonoubkuii

Hagitb y HaliTeMHIIIO1 HOUI,

S cTBEpIKYIO 1€ HAIIEBHE,

€ daTtym, 110 3BEThCS PAaHKOM,
A TIpKH#l CyM IylIeBHUI
[IpoXoauTh 13 IIJIMHOM 4acy,
Sk HIY 32 BIKHOM BiJ] CBITaHKY.



227

B Mpisix 3aBxau € BepuInHa

€ nparaeHHs1, o0 30yocs.

A ronog Ha A00py NpUS3HB
Bramye menpe cepue,
Biakpura uncra q0510Hs.
TpuBoXxHI 04i, OUi...

JKATTS 3aBXK M MPUXUITBHE
Ko HUM NOAUIMTHCE XOYEll.. .

BIJIbHA TTPOI'PAMA

HIMEIIbKA MOBA

H. HEINE. DIE LORELEI

Ich weil} nicht, was soll es bedeuten
Dap ich so traurig bin;
Ein Mérchen aus alten Zeiten,
Das kommt mir nicht aus dem Sinn.

Die Luft ist kiihl, und es dunkelt,
Und ruhig flieft der Rhein;
Der Gipfel des Berges funkelt
Im Abendsonnenschein.

Die schonste Jungfrau sitzet
Dort oben wunderbar,
Ihr goldnes Geschmeide blitzet,
Sie kdimmt ihr goldenes Haar.

Sie kimmt es mit goldenem Kamme,
Und singt ein Lied dabei;
Das hat eine wundersame,
Gewaltige Melodei.

Den Schiffer in kleinen Schiffe
Ergreift es mit wildem Weh;
Er schaut nicht die Felsenriffe,
Er schaut nur hinauf in die Hoh’.

Ich glaube, die Wellen verschlingen
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Am Ende Schiffer und Kahn;
Und das hat mit threm Singen
Die Lorelei getan.

I'. TEMHE. JIOPEJIESL.
Ilepexaag M. Cequenko, 1 micue

He 3naro, 1110 cTanoce 31 MHOIO,
YoM TaK MOX0JI0JI0 B AYIII.

Ta xa3ky, OKyTy IMTHhMOO

Hisik He 3a0yTH MeH.

BiTep nackapo miernoye.
['opu — GarpsHi BiTpuia.
Peiin 6e3TypOOTHO 11ecKOyYe.
Ha conri sipitoTh XBUITI.

Ha xpyui Bucokiii, 6e3kpaiii
BaponnvBa roHKa CUIUTD.
Bonoccs cBoe 3amiiTae,
Bono Haue 310TO OJIMIIUTE.

Yerie iforo rpeOiHIIEM 30J0THM,
IlicHio uapiBHY criBa.

Hixuwmii ronoc ii Hade nTaxa JICTUTD,
Haue xmisib BiH po3yM 0OBHBa.

ITo XBUJISIM YOBEH MayIHii CTpuobAa.
A B HIM MOPSIK 32KypEeHUN CUIUTH
I Tyx)uth. bo HIXTO 1 HE TOTPIOEH
OxkpiM Ti€i, 110 Ha Oepe3l CTOITh.

Ocb-0Ch MOT0 MOTJIMHYTH XBUIII.
AJne BIH Tak 3a4apyBaBcsl HEIO,
1 He 3HA€ MO TaM KOXKEH THHE,
[TouyBumu micHio Jloperei.
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®PAHIY3bKA MOBA
PAUL ELUARD — J’AI FERME LES YEUX

J’ai fermé les yeux

J’ai fermé les yeux pour ne plus rien voir
J’ai fermé les yeux pour pleurer

De ne plus te voir.

Ou sont tes mains et les mains des caresses
Ou sont tes yeux les quatre volontés du jour
Toi tout a perdre tu n’es plus la

Pour éblouir la mémoire des nuits.

Tout a perdre je me vois vivre.

IHOJIb EJIIOAP . 51 3BAKPUIO OYI
Hepexuan I. Ilputuka

A 3akputo oyl 100 He 0AYUTH HIYOTO
I B THIINI MIAKaTH B1J TOTO,
[I{o Ginpiie He MOOauy s Tede.

Kynu  nmojinack HKHICTh TBOIX PyK?
A ocob6ymBuit OTMCK B ouax Kyau?

Tu minwa, 3a6pasim Bce 3 c00010
3aMMIIUBIIN MEHE B TIOJIOH1

[Tam'siTi TIPO T1 YapiBHI BEUOPH.

S BTpaTHUB BCe, ajne yomy § 11e KUBUK?
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